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           GLOBAL WELLNESS SUMMIT INDUSTRY BRIEFING PAPERS 2016 

 

 
Industry Briefing Papers 2016 
 

ASIA:  JAPAN 
 
 
1. What is currently making news in your country when it comes to spa, 
wellness, wellness travel or well-being?   
 
Tourism from abroad is one of the few promising businesses in Japan.  According to 
the Japan National Tourism Organization (JNTO), foreign visitors to Japan doubled 
in last decade and reached 10 million people for the first time in 2013, led by increase 
of Asian visitors. In 2008, the Japanese government has set up Japan Tourism 
Agency and set the initial goal to increase foreign visitors to 20 million in 2020.  In 
2016, having met the 20 million target, the government has revised up its target to 
40 million by 2020 when Tokyo hosts the Olympic Games.  It requires an average 
growth of 19% per year for the next 4 years. 
 
Japan Tourism Agency (JTA) reported that Over 75% of foreign tourists expect to 
have healthy Japanese cuisine and about 30% of them expects to experience Onsen 
(hot springs bathing).  It definitely would be a great opportunity for spa and wellness 
tourism industries in Japan while this country is struggling with decrease in domestic 
population. 
 
Additionally, by using White Paper of Leisure 2015, Economic Census 2014 and 
Onsen Utilization Report 2014 (Ministry of Environment), market size of Onsen as of 
FY 2014 can be roughly estimated 1.07 trillion yen (= about 10.5 billion U.S. dollars) 
which has increased by 34 percent from 2011.  In like manner, by referring Annual 
Report of Service Industries Survey 2015 (Statistics Bureau) and the past Spa 
Services Surveys commissioned by Ministry of Economy, the annual turnover of spa 
services in Japan as of FY2015 can be estimated about 738 billion yen (= about 7.2 
billion U.S. dollars) which has increased by 30 percent from FY2006 despite we 
experienced 2 times of severe damages in this decade such as the financial crisis in 
2008 and tsunami caused by the Great East Japan Earthquake in 2011. 
 
2. Please provide one sentence that describes what you think is the most important 
development in your country for each of the following wellness sectors: 
 
Spas: 
Encouraged by the strong trend of inbound tourism, we can see a stream of 
development plans and newly opened hotel spas all over the nation. Especially, some 
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prestigious Japan brands are opened in 2016 such as Hoshinoya Tokyo, The Prince 
Gallery Tokyo Kioicho, The HIRAMATSU Hotels & Resorts Kashikojima island and THE 
UZA TERRACE BEACH CLUB VILLAS. On the other hand, so many foreign hotel 
brands are going to be launched from 2017 to 2020 including 5 Marriot hotels 
(Karuizawa, Biwako, Izu-shuzenji, Fuji, Nanki-Shirahama), JW Marriot Nara and 2 Four 
Seasons Hotels (Kyoto, Otemachi in Tokyo). 
 
Beauty: 
Recently, hydrogen water products are dominating some beauty trade shows in 
Japan. Many of consumers believe it has a great effectiveness to protect from aging 
by antioxidant effects. On the other hand, almost of all electric appliance retailers set 
up the space only for beauty home appliances as it’s very popular among many 
foreign tourists from Asian countries. 
 
Fitness and Nutrition: 
RIZAP, the emerging group of personal training gyms, succeeded to establish the 
style that they are absolutely committed to producing results toward the body what 
their clients required, by customized 1-on-1 exercise programs, personal trainer’s 
dietary control with nutrition, all under the guidance of a nationally-registered 
dietitian. 
 
Wellness Tourism: 
Ministry of Environment (MOE) has just launched a so-called “Onsen Office” (Hot 
Spring Conservation and Use Promotion Office). This is the first time for the ministry 
to set up such an official office which is dedicated in Onsen promotion only though 
they have been designated People's Recreation Spas along with Onsen Hot Springs 
since 1948 and 94 sites had designated today.  Thanks to them, everyone can access 
to genuine wellness resorts fulfilled with the national standard including (1) excellent 
quality & volume of hot springs water, (2) with bountiful natural environment, (3) 
supported by medical doctors who has the expertise of balneo-therapeutics etc.  In 
order to educate people how to use Onsen effectively, MOE also provide the 
guidebook with research evidence on the balneo-therapy. 
 
Wellness Communities or Real Estate: 
With universities, farmers, hospitals, nursing care institutes, tourism related 
companies and municipalities, the Ministry of Economy set up 21 regional committees 
for creating innovative business to solve the health issues related with aging of 
population in each region including committees for creating healthcare services in 
Hokkaido (including agricultural wellness etc.), for bridging global wellness in 
Okinawa Island (with utilizing regional natural resources including sea minerals, 
regional flora and fauna etc.), for Kurort walking wellness in Yamagata prefecture, 
and so on. 
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3. Our theme this year is “Back to the Future.” What do you feel is your country’s 
most significant contribution to what is now a global wellness economy? 
 
“Onsen - hot spring bathing”, “Zen – meditation & spirit training”, “Shiatsu – 
traditional treatment”, “Japanese cuisines – genuinely healthy food” are the key 
wellness drivers and those have been brought significant contributions not only for 
Japan but also for the global wellness economy. 
 
4. What do you feel is the biggest challenge in your country when it comes to 
growing the wellness economy?   
 
 To spread and familiarize the wellness activities at the workplace would be the 
biggest challenge because Japanese are well-known as workaholic characteristic. 
Since 2014, Ministry of Economy and Tokyo Stock Exchange have been designated 
25 companies as "Corporate Health Achievement Award Winners" from listed 3600 
enterprises every year, in order to stimulate investors for wellness oriented 
companies. (*US have been conducting similar activities for S&P 500 companies.) 
This activity is based on the international theory propounded by "The Healthy 
Company" written by Robert H. Rosen (1992). 
 
5. While no answers are right or wrong, we would like to know what you feel is the 
difference – if any – between the terms/concepts of “wellness" and "well-being" in 
your country.    
 
There are some organizations related with “wellness” and “well-being” in Japan such 
as Japan Wellness Foundation, Wellness Japan, Japan Wellness Society, NPO Well-
Being etc. And many of them follow the terms/concepts advocated by WHO. 
However, almost all Japanese people cannot distinguish or tell about terms/concepts 
of them accurately. 
 
SUBMITTED BY: 
 
Name: Tomonori  Maruyama  (MARU)    
Title: Manager / Chief Research Consultant 
Company: Mitsui Knowledge Industry Co., Ltd. 
Email: maruyama-tomonori@mki.co.jp 
Phone Number: +81 (0)90 1535 6055       
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Industry Briefing Papers 2016 
 

ASIA:  MALAYSIA 
 
 
1. What is currently making news in your country when it comes to spa, 
wellness, wellness travel or well-being?   
 
While Asia-Pacific is the fastest-growing region for wellness tourism, with more than 
200m wellness-related tourism trips in 2015, Malaysia is a laggard in the spa and 
wellness industry. Malaysia aims to create 3,540 jobs with a gross national income of 
RM374.1m ($92.6m) by 2020, under its plans to develop the industry as part of the 
tourism national key economic area. Training programmes are encouraged and rating 
agencies as well as the Malaysian Association of Wellness and Spa have been set up 
for self-regulation and credibility. Many of the spas are attached to luxury hotels and 
resorts, and the country faces stiff competition from our more established 
neighbours such as Thailand and Indonesia. Currently, this industry is targeted mostly 
at tourists and the local elite. There is huge potential to establish retirement homes 
due to the relatively lower cost of living. Khazanah, which is Malaysia’s equivalent of 
a national wealth fund as well as several developers both local and foreign have 
identified and are exploiting the potential to develop wellness and retirement 
communities. Malaysia is a developing country that is expected to reach the ageing 
population status by 2035, where 15% of its total population would be 60 years and 
older, posing a huge socio-economic and health problem for the country.  More than 
half of those would not be able to sustain a healthy lifestyle due to lack of savings. 
 
2. Please provide one sentence that describes what you think is the most important 
development in your country for each of the following wellness sectors: 
 
Spas: 
High growth industry facing challenges in recruitment of qualified technicians and 
personnel. 
 
Beauty: 
The establishment of clinics offering modern aesthetics treatments by medical 
personnel enjoys high growth challenging spending on traditional facials and 
slimming salons. 
 
Fitness: 
There is nothing worthy of mention here. 

21



           GLOBAL WELLNESS SUMMIT INDUSTRY BRIEFING PAPERS 2016 

 
Nutrition: 
Majority of Malaysians generally have poor diet leading to increasing incidence of 
diabetes- 3.5 million or 17.8% of its population above the age of 18 were found to be 
diabetic in 2015. 
 
Wellness Tourism: 
This is a key target of both the government and private sector which recognizes the 
potential of this industry that has been growing at more than 10% in recent years. 
 
Wellness Communities or Real Estate: 
Retirement and assisted-living style communities, aimed at the elderly represent an 
untapped market with significant demand generated both locally and the Asia Pacific 
region due to the relatively lower cost of living in Malaysia and availability of real 
estate. 
 
3. Our theme this year is “Back to the Future.” What do you feel is your country’s 
most significant contribution to what is now a global wellness economy? 
 
Traditional herbal remedies are gaining scientific proof to be safe and efficacious for 
addressing various health issues. 
 
4. What do you feel is the biggest challenge in your country when it comes to 
growing the wellness economy?   
 
The lack of qualified and trained personnel in both the spa and wellness industry is 
the biggest constraint to growth. 
 
5. While no answers are right or wrong, we would like to know what you feel is the 
difference – if any – between the terms/concepts of “wellness" and "well-being" in 
your country.    
 
Wellness addresses the deeper holistic health issues of an individual while well-being 
addresses the social economic and lifestyle of an individual. 
 
 
SUBMITTED BY: 
 
Name: Sandra Wong 
Title: Chief Executive Officer 
Company: Vitulen Sdn Bhd 
Email: sandra@vitulen.com 
Phone Number: +603 20921128 
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Industry Briefing Papers 2016 
 

AUSTRALIA:  AUSTRALIA 
 
 
1. What is currently making news in your country when it comes to spa, 
wellness, wellness travel or well-being?   
 
There is a people-driven move away from conventional medicine to the concept of 
wellness and a more natural approach to wellbeing. This is driving interest in the Spa 
and Retreat industries in Australia. 
 
 
2. Please provide one sentence that describes what you think is the most important 
development in your country for each of the following wellness sectors: 
 
Spas: 
An interest in short stay spa centres, where guests can sample a package of wellness 
therapies, along with opportunity for wellness education. 
 
Beauty: 
A legislative push toward accreditation and qualifications for Beauty therapists. 
 
Fitness: 
Government sponsored media promotion of the need for Australians to move more 
has seen an increase in the Personal Training industry. 
 
Nutrition: 
Private Health fund rebates for participation in both Nutritional and Fitness 
programs. 
 
Wellness Tourism: 
Australia attracts visitors from New Zealand and Asia with international flights 
becoming more cost affordable and frequent. 
 
Wellness Communities or Real Estate: 
A move to quiet and natural spaces encompassing the outdoors as much as possible. 
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3. Our theme this year is “Back to the Future.” What do you feel is your country’s 
most significant contribution to what is now a global wellness economy? 
 
There has been a grassroots push away from pharmaceutical solutions back to more 
natural and complementary therapies to support health and wellness. Social media 
networking has been integral in this paradigm shift.  
 
Internet based programs have enabled the dissemination of evidenced based 
research to support therapies such as herbal medicine, spa treatments, acupuncture 
and relaxation modalities in healing. 
 
4. What do you feel is the biggest challenge in your country when it comes to 
growing the wellness economy?   
 
Antagonism from conventional medicine is a major challenge. Government 
regulations can make competition with other countries tricky, but also provides client 
confidence that high standards are being achieved. 
 
5. While no answers are right or wrong, we would like to know what you feel is the 
difference – if any – between the terms/concepts of “wellness" and "well-being" in 
your country.    
 
Wellness is achievable through adherence to favourable lifestyle choices that include  
1) Good nourishment, 
2) Balanced movement,  
3) Stress management, and  
4) Minimising the body’s toxic burden.  
 
Wellbeing is a sense of positive energy and attitude that can flow from the 
application of these four wellness principles.. 
 

SUBMITTED BY:  
 
Name: Dr. Karen Coates 
Title: Managing Medical Director 
Company: Cassia Wellness Clinic 
Email: karencoates@cassiawellness.com.au 
Phone Number: +61 (0) 410 131 139 
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Industry Briefing Papers 2016 
 

EUROPE:  AUSTRIA 
 
 
1. What is currently making news in your country when it comes to spa, 
wellness, wellness travel or well-being?   
 
I believe it is currently still the “let us have a break” idea, which is dominated in the 
news in regards of spas and wellness resorts. 
 
2. Please provide one sentence that describes what you think is the most important 
development in your country for each of the following wellness sectors: 
 
Spas: 
Quality rises and rises and with this, customers get better and better choices and 
become more educated, what a real good facility looks like and shall offer. 
 
Beauty: 
Everybody wants to live long, but nobody wants to get older. We all know, you can't 
have the cake and eat it. But at least, we want to create the imagination of looking 
young forever. 
 
Fitness: 
Young and old generation interacts more and more with the technical gadgets and 
supports for that 
 
Nutrition: 
Junk Food is out and the new generation wants to know exactly what they eat, 
where it comes from and how it was produced. 
 
Wellness Tourism: 
Relaxation – be it for a day, but then really to take advantage out of a full day, or be 
it for an add on to an “in the know “ vacation are the new two additional areas, 
besides of the normal learned reason to go for a couple of days for a wellness stay in 
a resort. Since wellness has become an integrated part of your daily life, being on 
vacation, it has to travel with me. 
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3. Our theme this year is “Back to the Future.” What do you feel is your country’s 
most significant contribution to what is now a global wellness economy? 
 
The highest density on highly developed hot spring spas, almost 40, compared to the 
inhabitants, you will find in Austria. Combined with the significant mountains and 
glaciers in Austria, Alpine-Mountain Spa and Thermal Springs Spas are for sure, 
where Austria stands for. 
 
4. What do you feel is the biggest challenge in your country when it comes to 
growing the wellness economy?   
 
Urbanization and transportation are the critical questions to answer in the future - 
not only in Austria, but overall. The young generation tends more and more not only 
not to own a car anymore, as well not even having a driving license anymore. And, 
the growing part of elderly guests, who is kind of scared to travel long hours in their 
cars. For both to create offers where the logistic from home to countryside spa 
resorts are being taken care will be the future success. 
 
5. While no answers are right or wrong, we would like to know what you feel is the 
difference – if any – between the terms/concepts of “wellness" and "well-being" in 
your country.    
 
In my opinion, taking wellness from the word wellbeing and fitness, we are seeing 
now that wellbeing is the new -old- approach, to see a healthy living in a holistic 
approach, where not only fitness, but as well the right food, the proper beverages, 
the air, the community you are embedded and the stimulating surrounding of your 
daily living is what creates balanced mind and with this therefor even more than 
wellbeing, I would rather call it well-feeling(s). And therefor, well-feeling(s) is for me 
personally the "back in the future" approach, of where our industry Schall develops. 
 

SUBMITTED BY: 
 
Name: Tom J. Bauer 
Title: COO 
Company: VAMED VITALITY WORLD 
Email: tom.bauer@vamed.com  
Phone Number: (+43) 67 68 31 27 17 22 

54



           GLOBAL WELLNESS SUMMIT INDUSTRY BRIEFING PAPERS 2016 

 

 
Industry Briefing Papers 2016 
 

EUROPE:  AUSTRIA 
 
 
1. What is currently making news in your country when it comes to spa, 
wellness, wellness travel or well-being?   
 
Focusing on the most important treatments & execute them perfectly. Integrate your 
surrounding in the SPA-Program. No gimmicks – be honest and as near to nature as 
you can. 
 
2. Please provide one sentence that describes what you think is the most important 
development in your country for each of the following wellness sectors: 
 
Spas: 
Too much properties with low quality . 
 
Beauty: 
High quality & natural products – personalized services. 
 
Fitness: 
Tailored personal training will be a major TREND. 
 
Nutrition: 
Quality in food and beverages is the most important issue as well as a balanced 
nutrition plan. No more diets! 
 
Wellness Tourism: 
Nature and off-site places are more and more important. 
 
Wellness Communities or Real Estate: 
Silence and spin-off properties are the winners in the to what is upcoming times 
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3. Our theme this year is “Back to the Future.” What do you feel is your country’s 
most significant contribution to what is now a global wellness economy? 
 
Countryside, Nature, Silence, SPIN OFF and Tirolean happiness. No fancy 
entertainment – but true hospitality. 
 
4. What do you feel is the biggest challenge in your country when it comes to 
growing the wellness economy?   
 
Getting the right staff with the right attitude !  Finally it’s all about the people living 
the philosophy. 
 
5. While no answers are right or wrong, we would like to know what you feel is the 
difference – if any – between the terms/concepts of “wellness" and "well-being" in 
your country.    
 
“Well being” is about the entire concept you create to feel well – “Wellness” is the 
classical wording for SPA & Beauty treatments. 
 

SUBMITTED BY: 
 
Name: Karl Brüggemann 
Title: Managing Director 
Company: Interalpen Hotel Tyrol 
Email: karl.brueggemann@interalpen.com 
Phone Number: (+43) 5080931358 
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Industry Briefing Papers 2016 
 

EUROPE:  CROATIA 
 
 
1. What is currently making news in your country when it comes to spa, 
wellness, wellness travel or well-being?   
 
Innovations are related to the use of natural resources such as thermal water and the 
emphasis on cosmetics from indigenous resources. The packages and programs 
promote wellness story and story of nature, cultural and historical surrounding which 
are engaged in the seasonal offers. For example, cosmetics and treatments in the 
autumn period of the year are based on sea salt, lavender, thyme and other seasonal 
herbs and resources. 
 
2. Please provide one sentence that describes what you think is the most important 
development in your country for each of the following wellness sectors: 
 
Spas: 
 
Beauty: 
 
Fitness: 
 
Nutrition: 
 
Wellness Tourism: 
 
Wellness Communities or Real Estate: 
 
3. Our theme this year is “Back to the Future.” What do you feel is your country’s 
most significant contribution to what is now a global wellness economy? 
 
The most significant contribution of Croatian wellness to what is now a global 
wellness economy is a wealth of natural healing factors, thermal water, naphthalene, 
thalassotherapy, halotherapy, natural environment conducive to the treatment of 
respiratory issues. 
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4. What do you feel is the biggest challenge in your country when it comes to 
growing the wellness economy?   
 
The biggest challenge in Croatia is to make a year-round wellness product because 
of strong “sun and sea” destination image worldwide. Croatia has more than 90 
hotels with wellness centers (medical wellness, spas and spa resorts), with extremely 
low direct share in the total revenue of the hotels (3-4%). On the other hand, these 
hotels achieve almost 50% higher average revenue per room compared to average 
revenue per room. The 90% of the hotel spa areas are leased to wellness companies. 
In this case, if the hotel is open seasonally, it is not possible to offer whole year 
wellness product. If the hotel’s offer is not based on wellness as one of the main 
products, and wellness is considered only as a lease revenue, it is difficult to create 
the wellness image. Through organization of various workshops, design packages 
and better cooperation of hotels and wellness companies, with existing wellness 
offer, Croatia has the possibility to become a desirable central European and 
Mediterranean wellness destination. Certification is one of the first next steps to be 
taken in creating a market image. 
 
5. While no answers are right or wrong, we would like to know what you feel is the 
difference – if any – between the terms/concepts of “wellness" and "well-being" in 
your country.    
 
We could define wellness as content and well-being as a feeling that the guest gets 
using many different wellness facilities. Well-being is becoming an integral part of all 
tourist trips, and in the broadest sense, the tourism in general can be considered a 
health tourism. 
 
SUBMITTED BY: 
 
Name: Leila Krešić-Jurić 
Title: Director of Tourism Sector 
Company: Croatian Chamber of Economy 
Email: lkresic@hgk.hr 
Phone Number: + 385 1 456 1570 
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Industry Briefing Papers 2016 
 

EUROPE:  FRANCE 
 
 
1. What is currently making news in your country when it comes to spa, 
wellness, wellness travel or well-being?   
 
In France, we are currently noticing changes in wellbeing/wellness but for the 
employees. In fact, wellness at work became the last months a big issue. 
 
In spas for example, making spa practitioners happy, will help them to do their work 
better – and especially make the clients feel good and be satisfied.  
 
In other industries, we have seen physiotherapist perform in factories to help workers 
with exercises for postural deficiency. Organizing this type of sessions will help 
employees to do their job in a better way, and for employers to avoid sick leave or 
worse, depression. 
 
2. Please provide one sentence that describes what you think is the most important 
development in your country for each of the following wellness sectors: 
 
Spas: 
We can find many different spas in France: thalassotherapy spas (with salt water), 
thermal spas (with thermal water) and urban/hotelier spas (with tap water). All these 
spas have their own benefits and they are all trying to differentiate from the 
concurrence. That is a big challenge for them. 
 
Beauty: 
More and more people are interesting by thermal products based on thermal water. 
Beauty boxes that have known a big success are participating to the success of 
thermal products by integrated some samples in their box. Brands like L’Oreal are 
also investing in thermal cities (like Saint-Gervais-les-Bains). 
 
Fitness: 
In France, running knows a big development. More and more people practice this 
activity, really easy because everybody (businessman, women wanting to lose weight 
…) can do it and the only thing you need is: good shoes. A lot of mobile apps are also 
created on this thematic. 
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Nutrition: 
One trend is appearing about a specific diet based on Mediterranean products & 
food rich in omega 3 and composed by olive oil, vegetables, leguminous, cereals… 
 
Wellness Tourism: 
in France, wellness establishments (thalassotherapy, thermal centers…) offer 
additional activities connected to nature, to complete water treatments (mountain 
walks, yoga on the beach…).  
 
 
3. Our theme this year is “Back to the Future.” What do you feel is your country’s 
most significant contribution to what is now a global wellness economy? 
 
In France, the wellness economy is now a big issue and the state is having a look on 
it. The new significant contribution is the creation of centers dedicated to health & 
prevention. In fact, the emergence of this type of projects will contribute to the 
wellness economy: there is a cultural & societal change that is happening, people 
don’t want to use drugs anymore and avoid medication intake. They are trying to 
take care of themselves before being sick. Prevention is an opportunity to learn how 
they can live well. 
 

4. What do you feel is the biggest challenge in your country when it comes to 
growing the wellness economy?   
 
Wellness economy in France have difficulties to make profit. In fact, salary mass is 
very important and it is sometimes difficult for companies to make money when hire 
spas practitioners is so expense. Work’s regulation in France reduces the profitability. 
 
Following the attacks that France have been victim these last months – it is going to 
be very difficult to attract tourists from all over the world. Wellness economy counts 
on wellness tourism but with the current social climate that we know, hoteliers, 
resorts & spas are going to suffer from that.   
  
 
5. While no answers are right or wrong, we would like to know what you feel is the 
difference – if any – between the terms/concepts of “wellness" and "well-being" in 
your country.    
 
Well-being is a term that is more global and that we have to face every day. It is 
composed by many aspects from the life: psychologist, physiologist, nutritional, 
social (having friends/family), work (being happy in your job…) 
 
Wellness refers more to the beauty or physical aspects – that we can treat in a spa. 
Wellness is one part of the well-being. 
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SUBMITTED BY: 
 
Name: Laure-Anne Vilaine 
Title: Sales Manager 
Company: Palindrome Edition - AQUÆ 
Email:  vilaine@palindrome-edition.fr 
Phone Number: +33(0) 612 020 417 
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Industry Briefing Papers 2016 
 

EUROPE:  ITALY 
 
 
1. What is currently making news in your country when it comes to spa, 
wellness, wellness travel or well-being?   
 
Spas are now more popular; spirituality is a theme that is starting to get popular too 
even if it’s still imagined as something religious-mystical-complicate-dangerous not 
as "living in the moment, being truly natural or balanced with one’s true nature". The 
psycho-spiritual Spa dedicated to the body that we've launched is appealing for the 
press.  
 
Natural medicine and prevention are still fighting to be considered but it’s better 
than before. The lightness and poetry proper of a Spa are getting lost a bit, there's a 
lot of confusion, improvisation and the tendency to offer a bit of everything so a 
coherent Spa concept results as particularly interesting. 
 
2. Please provide one sentence that describes what you think is the most important 
development in your country for each of the following wellness sectors: 
 
Spas: 
More sensitivity towards an emotional and psychological approach not only the 
classical medical thermal spas. 
 
Beauty: 
True organic gets more popular and INCI is now more checked before buying, I hope 
that poetry in beauty will survive. 
 
Fitness: 
Yoga gets popular and also a more natural approach to sport 
 
Nutrition: 
Italian food is very famous and many chefs start researching and studying the 
healthy content of food with innovations and creativity. 
 
Wellness Tourism: 
Still not developed 
 

106



           GLOBAL WELLNESS SUMMIT INDUSTRY BRIEFING PAPERS 2016 

3. Our theme this year is “Back to the Future.” What do you feel is your country’s 
most significant contribution to what is now a global wellness economy? 
 
The Italian lifestyle: mood, food, approach to life, arts, beauty & fashion, music, 
family, nature can be combined in an effective, attractive, touching and moving way 
of living a wellness holiday that can be experienced to free talents, creativity, joy, 
positiveness and vitality that can be then experienced everywhere. 
 
4. What do you feel is the biggest challenge in your country when it comes to 
growing the wellness economy?   
 
Beauty training schools are poor and old both in the approach to job and guests and 
in the teaching of the basics. Training for massage therapists is too complicated and 
not available as a one/two year course of Spa Therapist for example.  
 
People still go only for massage when they feel pain or to a very general sense of 
relaxation not to live healthier before having a problem. Psychosomatic, balance 
body &soul, mindful living, authentic attitude towards our true nature are still seen as 
“new age” but there’s some more interest and openness.  
 
People still expect therapists to be female and I think this is a big limitation, a risk 
and a discrimination. 
 
5. While no answers are right or wrong, we would like to know what you feel is the 
difference – if any – between the terms/concepts of “wellness" and "well-being" in 
your country.    
 
Wellness feels like looking healthier and fit through external tools (massage, fitness, 
water, products) Well-being is an inside job like happiness. 
 
 
SUBMITTED BY: 
 
Name: Patrizia Bortolin 
Title: Creator & Director, Vair Spa 
Company: Borgo Egnazia 
Email: patrizia.bortolin@borgoegnazia.com 
Phone Number: (+39) 080 2255000 
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EUROPE:  LATVIA 
 
 
1. What is currently making news in your country when it comes to spa, 
wellness, wellness travel or well-being?   
 
The “awakening” and recognition of one of the oldest Latvian traditions, the pirts- 
Latvian bathing ritual. It is a holistic and complete wellness experience in itself.  This 
living heritage is continuously being embraced by new generations and visiting 
guests.   
 
Wellness travel is the second largest segment after MICE in tourism, and developing 
this industry is a priority for the Latvian government, building on the rise of 
popularity of medical and wellness tourism, more so, the country is very well 
positioned to offer an effective blue-print for what so many people are looking for, to 
cope well in today’s world; heritage, rich natural healing sources, expertise and 
service. 
 
The traditional kemeri spa resort, established in the beginning of 19th century, 
located in a national park, rich in bogs, peats and mineral waters, stagnant for the 
past 20 years, is being redeveloped to the first wellness community in the Baltics, 
setting a new destination on the map for wellness travelers. 
 
2. Please provide one sentence that describes what you think is the most important 
development in your country for each of the following wellness sectors: 
 
Spas: 
An expanding market, gone mainstream with dozens of local day spa openings, 
residential spa’s becoming a “must-have” for luxury segment developers and 
additionally Riga welcomes international operators, with new openings in 2016, 
Pullman by Accor Group (opened in June) and Kempinski (planning to open 
autumn/winter). 
 
Beauty: 
The topic of this years “Baltic Beauty” conference held in November is 
“complementary therapy and profylaxis” reflecting the readiness amongst beauty 
therapists, and demand from consumers, to embrace alternative practises and 
naturopathy when it comes to beauty. 
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Fitness: 
Functional training, outdoor activities, fitness and well-being retreats are in highest 
demand, driven by consumers seeking a   holistic approach, and practice physical 
activities for health not merely for sporting a beautiful body. 
 
Nutrition: 
Watch for the expansion of the Nordic cuisine and the establishment of the Baltic 
diet, as an alternative to the Mediterranean diet, dictated by the vast natural 
innocence, whereby 40% is still untouched forests, rich in wild life and harvest and 
where a natural way of organic, farm to platter culture prevails.   
 
Wellness Tourism: 
Today there is still vast international ignorance on  strong health giving credentials of 
Latvia, however, this is about to change, as wellness tourism  is becoming a priority 
and a strategy aligned with the ministry of tourism. 
 
Wellness Communities or Real Estate: 
In the leading Baltic real estate and development forum, held in September, 
organized by FIABCI, for the first time an award for the best “wellness residence” 
concept will be nominated, and “ wellness communities as a trend in development” 
will be presented as a keynote. 
 
3. Our theme this year is “Back to the Future.” What do you feel is your country’s 
most significant contribution to what is now a global wellness economy? 
 
The advancement of Balneology and natural medicine in the past, the advancement 
of wellness medicine in the future.  
 
In 1838 one of the largest balneology center was established in Kemeri and quickly 
grew from a fishermans village to a fashionable retreat, local residents and visitors 
from Germany, Russia and Scandinavia, blended interest in mud, mineral waters and 
sea air with exposure to ground-breaking natural treatments of the time.  Later a 
research institute was set up to produce research in real time, alongside the 
operations of the balneology center and health resort, dedicated to the study of 
natural medicine and the effects of the natural sources, their use in holistic programs 
and the development of new methodologies. The institute produced scientific 
journals and a book has been published summarizing the results of the 30 yearlong 
studies including climate therapy, mineral waters and peat mud.  A modern research 
institute is set up to continue the tradition of researching ground- breaking 
technology for understanding and reversing health conditions. The vision is to 
legitimize in a modern sense, the natural healing sources, creating evidence-based 
treatments and programs, that will provide effective lifestyle changes. 
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4. What do you feel is the biggest challenge in your country when it comes to 
growing the wellness economy?   
 
To modernize the deep rooted heritage and application of natural medicine in such 
political and economic environment of instability and insecurity, that directly affects 
the travel market, access to European and structural funds that will dictate the 
success of the advancement of the wellness economy.  Vast investment is needed to 
the development of the infrastructure, technologies and evidence based 
methodologies, this can only materialized in collaboration between private 
companies and state departments. 
 
5. While no answers are right or wrong, we would like to know what you feel is the 
difference – if any – between the terms/concepts of “wellness" and "well-being" in 
your country.    
 
Wellbeing- Refers to a state whereby one is experiencing total balance physically, 
mentally, spiritually, financially and socially.  
 
Wellness- Refers to a continuous process of reaching an ultimate state of well-being, 
yet there is no exact word for wellness in Latvian. Wellness is often mistaken for 
“pampering”, spa or beauty treatments in the general public. 
 
 
SUBMITTED BY: 
 
Name: Alla Sokolova 
Title: Founder and CEO 
Company: Inbalans 
Email: alla@inbalansgroup.com 
Phone Number: +371 28 675173 
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EUROPE:  LITHUANIA 
 
 
1. What is currently making news in your country when it comes to spa, 
wellness, wellness travel or well-being?   
 
Wellness tourism is rapidly gaining in Lithuania. More and more local and foreign 
visitors come to relax, recuperate, for wellness . Wellness tourism attracting  Some if 
the SPA centres were selected or nominated as one of the leading medical/resort or 
destinations SPAs in the region. The quality of the air in some of SPA Towns was 
measured and noted by international experts, it being one of the purest in 
recreational Towns in Europe. The quality of mineral water and the composition of 
microelements is not only unique, but having a rather high proportion of calcium, 
which is easier absorbed in our bodies. Which is rarely found across Europe. 
 
2. Please provide one sentence that describes what you think is the most important 
development in your country for each of the following wellness sectors: 
 
Spas: 
International recognitions, tournaments and high quality cosmetic brands. 
 
Beauty: 
High Tech 
 
Fitness: 
General understanding within the community of health benefits, related to 
movement. 
 
Nutrition: 
Slow food, locally harvested 
 
Wellness Tourism: 
Tourism: Visibility on Medical tourism map. 
 
Wellness Communities or Real Estate: 
NA 
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3. Our theme this year is “Back to the Future.” What do you feel is your country’s 
most significant contribution to what is now a global wellness economy? 
 
Forest bathing, mineral water baths and amber treatments, therapeutic mud. 
 
4. What do you feel is the biggest challenge in your country when it comes to 
growing the wellness economy?   
 
Lack of country marketing and visibility; Transportation. 
 
5. While no answers are right or wrong, we would like to know what you feel is the 
difference – if any – between the terms/concepts of “wellness" and "well-being" in 
your country.    
 
Wellness- for improving onse health, Well-being – for maintaining ones health. 
 
 
SUBMITTED BY: 
 
Name: Rokas Navickas 
Title: Chief Medical Officer, Board Member 
Company: SPA Vilnius 
Email: r.n.avickas@spavilnius.lt 
Phone Number: (+370) 650 683 66 
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SOUTH AMERICA:  BRAZIL 
 
 
1. What is currently making news in your country when it comes to spa, 
wellness, wellness travel or well-being?   
 
Brazil is a traditionally “beauty-driven” country. The people has historically always 
cared about their beauty, particularly body. However, in the last 6-8 years the 
wellness concept has grown more effectively, especially in big cities, where there is 
an easier access to this related information, gyms, healthy nutrition centers, anti-
aging clinics, and also day spas. This trend has pushed the appearance of different 
type of companies focusing its business in the various fields of wellness.  
 
It has also fostered the day spas business. However, the development of spas may 
still be a little behind the other players in the wellness sector, especially because of 
Brazilian culture, which still creating a spa lifestyle. 
 
2. Please provide one sentence that describes what you think is the most important 
development in your country for each of the following wellness sectors: 
 
Spas: 
Growing industry that still has a huge development potential. 
 
Beauty: 
Mature market which never sleeps, always delivering high results. 
 
Fitness: 
The future is now. The fitness industry if booming and totally part of Brazilian culture. 
 
Nutrition: 
Information and variety of products` offering is creating one of the largest markets 
within the wellness industry. 
 
Wellness Tourism: 
Still very focused on medical/esthetic surgeries. 
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Wellness Communities or Real Estate: 
Still in early stages, demanding investments and government incentives. 
 
3. Our theme this year is “Back to the Future.” What do you feel is your country’s 
most significant contribution to what is now a global wellness economy? 
 
The rich natural resources available in Brazil have stimulated the cosmetic industry to 
develop different types of products focused on natural herbs and earth elements, 
either seeking a nature appeal or a cure objective. Amazon and other Brazilian rain 
forests have brought global investments and studies, resulting in many important 
acknowledgements to the cosmetic industry  (and therefore spa industry). 
 
4. What do you feel is the biggest challenge in your country when it comes to 
growing the wellness economy?   
 
The development of a wellness culture and lifestyle among Brazilian population is a 
natural process that is still happening and won`t stop so soon. However, the 
challenges that restricts the stronger and faster growth of this industry are mostly 
related to politics environment and government measures: (i) Restriction in the 
importation of global products and investments that would bring a higher level of 
offerings in this segment; (ii) Complicated and heavy tax laws; (iii) lack of public 
investments in this market; (iv) Challenging labour laws, etc. 
 
5. While no answers are right or wrong, we would like to know what you feel is the 
difference – if any – between the terms/concepts of “wellness" and "well-being" in 
your country.    
 
In Portuguese we do not use these exact terms. However, I believe WELLNESS is a 
broad concept that comprises all the offerings, products, ideas and activities that 
helps the individual to achieve his/her WELL-BEING. WELL-BEING, on the other 
hand, is an estate of mind which can be achieved through WELLNESS, or through 
any other form or activity that makes the person to feel well. 
 

SUBMITTED BY: 
 
Name: Gustavo Albanesi 
Title: Partner and President 
Company: Buddha Spa, Smart Spa, Spa Week  
and Brazilian Spa Association 
Email: gustavo.albanesi@buddhaspa.com.br 
Phone Number: +55 11 97548-5555 
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