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GLOBAL SPA SUMMIT:
A CONFERENCE FOR THE

GLOBAL SPA SUMMIT 2012,
4-6 JUNE, ASPEN, COLORADO

At the beginning of the 2000's, a group of
industry leaders decided to create and fund
a conference modeled in part after the suc-
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cessful format of the not-for-profit World Eco-
nomic Forum held each year in Davos, Switzer-
land, where leaders from all parts of the world
gather to solve shared problems. Thus the
Global Spa Summit was founded. The Summit

SPA Presenting Spas: Shows and Exhibitions

(GSS) is held annually, beginning on the third
Sunday in May.

Today Global Spa Summit is an invitation-only
event where thought leaders join together to
help shape the future of the global spa and
wellness industry. The goal of GSS is to provide
the industry with an intimate, high-level gath-
ering where CEOs and representatives from
diverse sectors such as hospitality, finance,
architecture and real estate, medicine, manu-
facturing, technology, consulting, and other
related industries can network, learn, and
share ideas to better the industry. Attracting
top-level business executives from all over the
world, GSS brings together industry movers
and shakers, all with the common goal of mov-
ing the spa and wellness sector forward.

The Summit has been responsible for some
of the most important recent spa industry
research, including the landmark “Global Spa
Economy Report” and “Spas and the Global
Wellness Market: Synergies and Opportuni-
ties” (both conducted by SRI International).
The GSS was honored as the "Spa Event of the
Year" for both 2009 and 2010 by AsiaSpa mag-
azine’s awards program.

A variety of interactive sessions are on the
Summit agenda. They include panel-led dis-
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_ The fifth-annual conference, in Bali, Indonesia
= from May 15-18, held for the first time in Asia,

attracted a record number of executives (275)
~ from 35 nations; 46% of attendees hailed from

Asia, 30% from the Americas, and 19% from
(D
L

- Europe.
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cussions, general sessions, small group break- e Create and endorse uniform measure-

out sessions, and hosted dining conversations. ment systems for performance tracking and
Efforts are made to ensure that all attendees benchmarking of spas worldwide.
participate at whatever level they choose: |njtiate, gather and trumpet quality industry
observer, panelist, contributor, questioner, or research on a global basis

table h(_)St' * Provide accurate and reliable information

The aims: for the investment community
* Create community by fostering relation- o |dentify and assist in resolving issues affect-
ships among global industry leaders; facili- ing the spa and wellness industries

tate friendly dialogue and the exchange of

. i e Function as a hub for global industry
ideas; act as a catalyst for continued conver-

. . : resources
sations beyond Summit meetings.
e Establish a common language and under-
standing across regions and continents,
while respecting individual identities and .
market realities. http://globalspasummit.org
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