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Sanus Per Aquam...for All 

Imagination is the Voice of 

the Daring 

Sonu Shivdasani, CEO, Six Senses 

Resorts, Thailand 
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Sanus Per Aquam…FOR ALL 

 

 

IMAGINATION IS THE VOICE OF THE DARING  



 

 

 

 

a tourism & hospitality industry wide campaign for clean drinking water 
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TODAY 1 BILLION PEOPLE DO NOT HAVE 

ACCESS TO SAFE DRINKING WATER  



 

 

 

TODAY 2.5 BILLION PEOPLE DO NOT HAVE 

ACCESS TO BASIC SANITATION  



 

 
 

TODAY EVERY 20 SECONDS A CHILD DIES OF 

WATER RELATED ILLNESSES  
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The UN Milennium  Development Goal: 

7.C:ΟHalve, by 2015, the proportion of the 

population without sustainable access to safe 

drinking water and basic sanitation  



 

 

 

80% of workers said they would prefer to work for companies who 

had a strong track record in corporate responsibility-specifically as it 

relates to environmental issues. It appears that the impact on 

organizations recruitment and retention are a key criteria in attracting the 

best talent and should be not underestimated  

 
Source: Corporate Environmental Behavior &  

the Impact on Brand Value, 2007 Tandberg Study 

 



 

 
Analysis from the CSRi Report 2010 shows that if a company is able to 

improve reputation by 5 points the number of people who would 

positively recommend the company goes up by 6.0%. 



 

  

88% of Consumers globally recognize companies are essential to 

major social and environmental change because they have resources  

governments and NGOs do not.  

 

Cone CR Report, 2011  



 

 

 

Cone CR Report, 2011 places water causes as the number 1 issue that 

consumers globally expect companies to support. 70% of global 

consumers expect companies to support water causes.  



Its as easy as 1é2é3 

 

 

1. Become a member of the Water  

global multi media campaign with 

a minimal licensing fee 

 

2. Replace commercially branded 

bottled water with filtered tap water 

 

3. Sell it and contribute 10% of the 

proceeds to the Clean Water fund 
 



HOTEL GROUP   #OF ROOMS 

IHG      647,161 

HILTON     605,938 

WYNDAM    605,713 

MARRIOTT    605,056 

ACCOR     507,306 

CHOICE     495,145 

STARWOOD    308,700 

BEST WESTERN   307,155 

CARLSON    165,061 

HYATT     120,806 

                  4,365,041   

WE HAVE THE POTENTIAL 



Rooms        4,365,041 

X Cost of water x                  $6 

Sales     $26,190,246 

Days x                 365 

Sales $9,559,439,790 

10% to the  

Clean Water Fund 

$955,943,979 

TO END THE CRISIS & BUILD BUSINESS 



IT S ALREADY HAPPENING 



Number of spas around the world                 86,000* 

 

Number of annual visits 183,000,000** 

Hotel Segment represents Approximately 

16%** 

Number of annual visits for Hotel 

Segments 

         29,280,000 

$1 per visit to the  

Clean Water Fund 

$29,280,000 

  

*  ISPA 

** SRI International 

THE SPA INDUSTRY CAN HELP US 
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