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JUST	WITHIN	THE	PAST	3	YEARS…	
	
	
	
	
	
	

ADVANCES	IN	SCIENCE	AND	ARTIFICIAL	INTELLIGENCE	HAVE	ENABLED	
TRUE	PERSONALIZATION	OF	WELLNESS	PRODUCTS	AND	SERVICES	

A	PARADIGM	SHIFT	IS	BREWING	IN	WELLNESS	



	
	

SUPPLEMENTS											CORPORATE												WEIGHT	LOSS										SKIN	CARE/																FRAGRANCES	
																																								WELLNESS														AND	FITNESS											COSMETICS	

55%	57%	71%	 42%	54%	

DEMAND	FOR	PERSONALIZATION	PASSING	TIPPING	POINT	

WOULD	CHOOSE	A	BRAND	OVER	ANOTHER	IF	THEY	PROVIDED	ME	THE	
FOLLOWING	PRODUCTS	AND	SERVICES	THAT	ARE	PERSONALIZED	FOR	ME	
BASED	ON	MY	DNA….	

Source:	LifeNome	–	Columbia	University	U.S.	Na:onal	Survey	of	A<tudes	Towards		
DNA-based	Personaliza:on,	July	2017	
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Source:	UBS	Genomics	2.0	Report	(May	2016)	

U.S.	Consumers	with	DNA	Data	

BIOLOGY: ULTIMATE FRONTIER OF WELLNESS 
PERSONALIZATION 



	
	

AI	+	BIOLOGICAL	DATA	+	BEHAVIORAL	DATA=		
PERSONALIZED	WELLNESS		
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PERSONALIZATION EXAMPLE: NUTRITION 



	
	PERSONALIZATION EXAMPLE: DIET AND WEIGHT LOSS 



	
	PERSONALIZATION EXAMPLE: SKIN CARE 



	
	PERSONALIZATION EXAMPLE: PRODUCT PLANNING AND 

MARKETING 



	
	

IN	THE	NEXT	1-3	YEARS…	
PERSONALIZATION	WILL	TAKE	THE	MARKET	BY	STORM,		

	
POOR	(SUPERFICIAL	APPLICATION	OF)	SCIENCE	(PARTICULARLY	PART	OF	
THE	GENETIC	FRENZY)	WILL	DETERIORATE	PUBLIC	TRUST	AND	FIZZLE	OUT.	

	
AFTER	THE	INITIAL	GOLD	RUSH	PERIOD…	

WHAT	MATTERS	LONG-TERM	IS	PROOF	OF	EFFECTIVENESS	AND	
VALIDATION.	

GOING BEYOND FADS: SCIENCE MATTERS 



	
	

WAITING OUT TO SEE IF 
SOMETHING IS A FAD OR A 
PARADIGM SHIFT IS  RISKY 

BUSINESS. 
 

FIND SUBSTANTIVE DISRUPTORS 
AND CREATE PARTNERSHIPS 

WITH THEM. 
 
 

AND	FINALLY….		




