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Principle components

Sociable, happy 47%
Outgoing, dominant 09%
Emotionally stable 03%
Object of curiosity 03%

Attractiveness minimal effect 
on components
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Google News 10y
100 B words

300 dimensional vectors for 
3 M unique words

300,000 &1500 word 
vectors w beauty & 

wellness
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BEAUTY

WELLNESS

aesthetic
allure	

elegance	
fabulous	
glamour	
goodness	
radiant	
sensual	
simplicity	
style	

uniqueness	
vitality	



Beauty2Wellness
look	good
feel	good
be	good
do	good	

Industry Customer


