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SUMMIT REVIEW

Shooting
for the moon

Spa professionals worldwide gathered at The Breakers in Palm Beach, Florida,
for the Global Wellness Summit. Jane Kitchen shares the highlights

he 11th annual Global Wellness
Summit took place at the
historic Breakers hotel in Palm
Beach, Florida, US, with a theme
of ‘Living a Well Life, which
brought a focus on preventative
medicine, technology, and how
wellness is incorporated into our everyday
lives - from where we live to how we work.
This year’s Summit was the largest yet,
with more than 600 delegates from 79

spa business

countries attending the event, with new
representation from Monaco, Costa Rica
and the Cayman Islands. Susie Ellis, GWS

chair, opened the event by 35

Moonshot
—

Central to that idea is the Wellness

M hot project d at the

the global nature of the Summit, but also
calling on the industry to look beyond
the luxury marketplace. “Wellness is

for everyone, and we have to care about
people who might not be able to afford
it,” she said. “If we don’t have wellness for
everyone, then it’s not really wellness.”

Summit - a call to eradicate chronic,
preventable disease. Dr Richard H
Carmona, the 17th Surgeon General of
the US, joined Ellis on stage to make the
ann along with tel
host Dr Mehmet Oz, Dr Dean Ornish,

Dr Elke Benedetto-Reisch, Dr Michael

Television personalities, well-known medical
doctors and industry icons joined GWS chair
Susie Ellis (far left) on stage to announce a
Wellness Moonshot project, which aims to
eradicate chronic, preventable disease

uniting the world of wellness




Roizen, Dr Andrew Weil, filmmaker Louie
Schwartzberg and other industry icons.

“The time has come to pool our resources
~knowledge, access, funding - and use our
collective megaphone on the world stage
to work towards achieving a world free of
preventable disease,” said Ellis.

She said the Global Wellness Institute
would catalyse stakeholders from both the
private and public sectors to coordinate
and collaborate on the Moonshot, and
would begin with research and education
efforts. Dr Carmona - who later during
the Summit received the first-ever GWS
Social Impact Award - said that the GWI
is the right organisation to launch the
Moonshot, as it can only be achieved
with high-level collaboration in the many
health and wellness sectors.

“Failure isn’t an option,” he said. “We
are the world’s wellness leaders.”

Wellness communities
———————

In order to help prevent disease, it’s
important for people to incorporate
wellness into their everyday lives, but
GWI researchers Katherine Johnston
and Ophelia Yeung highlighted just how

The Summit took place at
the historic Breakers hotel
in Palm Beach, Florida, US

GLOBAL WELLNESS AWARDS
Social Impact Award

Dr Richard Carmona
ST e

difficult that can be, with a look into how
people live in areas as diverse as suburban
America and urban Hong Kong. Johnston
and Yeung presented key findings from
their upcoming report “Build Well To Live
‘Well,” which takes a detailed look at the
growing field of wellness communities
(See SB17/1, p 70; SB17/2, p 66; SB17/3,

P 62). “We cannot fix our global health

Architect Veronica Schreibeis

Smith spoke about the shift
to wellbeing in architecture

crisis and its rising costs if we don’t fix the
places that we live,” explained Yeung.

The full report is due out in January
(we'll highlight the details in SB18/1), but
the researchers revealed that there are
an estimated 1.3m potential buyers for
wellness communities in the US alone
each year. Homes designed to improve
people’s wellness are now commanding 10
to 25 per cent higher price premiums, and
today there are more than 600 projects
being built worldwide that fall under the
category. Johnston said the GWI predicts
that in the next several decades, building
wellness homes will be the default.

“The home is the last frontier in
wellness, and this is the most important
research we’ve undertaken - not just
because it’s a hot new industry market, but
because it’s about where and how we live,”
said Johnston. “We’re at the beginning of
in home and i

anew

design that tackles our uniquely modern

problems - sedentary lives, unhealthy

diets, stress, social isolation and

loneliness, pollution, nature-deprivation -

and it’s creating powerful opportunities.”
Architect Veronica Schreibeis Smith,

chair of the GWI Wellness Architecture  »

©CYBERTREK 2017 spabusiness.com issue 4 2017 55

Spa [DUSINESS  uniting the world of wellness




» Initiative, moderated a wellness
architecture roundtable, and also spoke
separately about the shift from human
health to human wellbeing in architecture.

“We have to design for all dimensions
of wellness,” said Schreibeis Smith.
“Your surroundings directly impact
your behaviour. If you can change your
space, you can change your attitude.
Corporations are starting to clue in on this
and society needs to t0o.”

Medical experts
——

This year’s summit saw presentations
from some of the top doctors to promote
lifestyle change in the US. Dr Dean Ornish
discussed his Ornish Diet and his simple

More than 600 delegates from 79 countries attended this year’s summit

Dr Alia Crum presented
research on the healing
abilities of the placebo effect

el g ,J.\"

Television host
Dr Oz spoke about
preventable disease

The body’s ability to heal can be a real
resource to living a well life, as soon
as our own minds are open to it

formula to “eat well, stress less, move
more and love more” Ornish highlighted
how his method helps improve chronic
conditions like heart disease and diabetes;

lengthen telomeres; and change gene
expression, turning on health-promoting
genes and turning off disease-promoting
genes. “Our genes are a predisposition,
but they are not fate,” said Ornish.

Dr Mehmet Oz - whose US television
show, Dr Oz, boasts viewers in
the millions - talked about the
growing number of people
who feel empty, stressed and
dissatisfied with life. “We control
70 per cent of how well and
long we live,” said Oz. He
suggested the wellness
industry can do more to
help people live awell
life, and said
it's important
to make it easy

© Dr Anjan Chatterjee
spoke about the brain’s

reaction to beauty
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for people to do the right thing. Oz also
suggested that there is great opportunity
in the spa industry to tackle the issue of
sleep - a personal passion of his.

Summit co-chair Dr Gerry Bodeker

TS visa restrictions. Bodeker, who
was instrumental in crafting this

that brain plasticity gives

wellness. “Our brains
are designed to keep

Bodeker said.
While we've
known about the
placebo effect - a

beneficial effect

spoke to delegates via a pre-recorded
message, due to complications with
year's agenda, telked about the hope
us, especially for mental
growing in adulthood

to stages of wisdom
and enlightenment,”

attributed to a patient’s belief that they are
getting treatment even if they’re not - for
centuries, Dr Alia Crum discussed what
we can do to harness the power of the
placebo effect for healing. Crum, who is
an assistant professor of psychology at
Stanford University, has conducted studies
which have shown that social context
plays a role in how likely people are to
benefit from a placebo effect, as does the
language that carers choose. “Medicine
and wellness have a real opportunity
here,” she said. “We can make changes
in our words and actions that can have a
meaningful impact. These forces are not
mysterious - the body’s ability to heal can
be a real resource to living a well life, as
soon as our own minds are open to it”
And Dr Anjan Chatterjee spoke
about the brain’s reaction to beauty, and
research he’s done into the nature of
beauty, which suggests we have automatic »
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BAL WELLNESS AWARDS
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Leading Woman Leader in Leader in Leader in Debra Simon Award for
in Wellness i inabili Workplace Wellness Leader in Furthering
Julie Bach Steve Nygren Neil Jacobs Renee Moorefield Mental Wellness

Founder of Wellness Co-founder of CEO of Six Senses PhD, CEO and founder ~ Louie Schwartzberg
for Cancer Serenbe Hotels Resorts Spas of Wisdom Works Filmmaker

» beauty receptors in our brain, and we
automatically associate beauty with good.
“That means attractive people have all
kinds of advantages in life: more pay,
better grades, less punishment,” he said.

Cold is hot
—

Several speakers took on the topic of

cold therapy, and how it can help with a
number of physical ailments (see our ‘Ask
an Expert’ section, page 44-46). World
record holder and author Wim Hof took to
the stage to talk about the mind’s power
to control disease and inflammation. Hof
advocates a programme that combines
cold therapy and conscious breathing as

a means to improve overall physical and
mental health (see pages 24-25). Dressed
in shorts and a T-shirt, Hof impressed -
and charmed - summit delegates both in a
keynote speech and a hands-on workshop

where he taught his breathing method.
And professor Marc Cohen of RMIT
University in Australia taught us all to

Jeremy McCarthy

Agapi Stassinopoulos, Alexia Brue and Melisse Gelula all spoke at the summit

It has never been easier to run away
from ourselves. We are sinking in data,
but we are starving in wisdom

do the “cold-water hokey-pokey;” as he
advocated for the benefits of cold therapy,
including cold showers. “Visiting the edge
of your comfort zone can be a really good
thing, but you have to train,” he said.

Technology and media
—————

Technology - and its growing impact on
our wellbeing - was also in the spotlight
this year. As author Agapi Stassinopoulos
said: “It has never been easier to run away
from ourselves. We are sinking in data, but
we are starving in wisdom.”

Alexia Brue and Melisse Gelula,
co-founders of wellness lifestyle brand
‘Well + Good, took a look at millennial
wellness consumers. “The wellness
ially the millennial
consumer - has tremendous access to

today -

wellness,” said Brue. “There’s a mentality
of T don’t need a spa to fix me. And when
they show up at a spa, they’re not learning
to meditate for the first time.” Gelula said
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that wellness influencers are doing just
that: influencing this generation, who
are educating themselves online about
wellness, often through social media.

But perhaps we need more of this;

Dr Andrew Weil suggested that in today’s
image-conscious world “we should be
recruiting thought leaders and celebrities
to make wellness fashionable.”

And Jeremy McCarthy, Mandarin
Oriental’s group director of spa and
wellness, spoke in depth about wellness
in the age of technology. “If the wellness
industry is about living a well life, we need
to think about how we help people live a
well life in the digital age,” said McCarthy.
He advocated for establishing guidelines
around “digital nutrition” in a similar
model to nutritional standards, drawing
parallels with food and technology and
our need to regulate both. Much like food,
“technology is not inherently good or bad
- it depends on how much you consume,
and the quality of it,” explained McCarthy. »
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Delegates enjoyed socialising,
had a chance to stretch and to
have books signed by authors

Lunch featured discussion
topics and healthy portions;
right: Spa Business at GWS

Lunch in the sunshine; a
champagne toast as next year’s
location is announced

1 e
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SUMMIT REVIEW

Mohammad Gawdat

» Happiness and wellness

Happiness is inextricably tied to wellness,
and several speakers explored the subject.
Jan-Emmanuel De Neve, associate editor
of the World Happiness Report and
professor at the University of Oxford,
addressed the issue of happiness at work,
while author and Google X chief business
officer Mohammad Gawdat spoke about
engineering for happiness.

De Neve looked at which jobs are
most associated with happiness, what it
is about a job that makes people happy,
whether happiness is predictive of job
performance, and ultimately, whether it
makes economic sense to make happiness
central in the workplace. He said raising
employee happiness raises productivity,
and that the companies that are rated the
best to work for outperform others on
stock market indices. Benefits of employee
wellbeing include better recruitment,
motivation and retention, he said.

NEXT STOP: ITALY

The 2018 Global Wellness Summit will
be hosted at the Technogym Village in
Cesena, ltaly, from 6-8 October 2018.
Technogym - which specialises
in technologies for fitness,
wellness and health - will be
the 2018 host sponscr, and the
location, along with founder
Nerio Alessandri’s approach to
the business of wellness, will
drive the agenda of the
2018 Summit.

© Technogym’s
Mauro Nava at
the summit

Belgin Aksoy Berkin
announced a new
Global Wellness Day

programme for children

If you don’t know what makes you happy,
you don'’t invite it into your life enough.

Happiness is a choice, and it’s very trainable

VT

— GLOBAL WELLNESS AWARDS

Living a Well Life Award

Gawdat detailed his quest to find
happiness after the death of his son. He
searched for a formula for happiness,
and ultimately came up with the idea
that “happiness is greater than or equal
to the events of your life minus your
expectations of how life should behave.”
Essentially, he said, “you feel happy when
life meets your expectations.” But beyond
that, he said, happiness is our default
setting. “If you don’t know what makes
you happy, you don't invite it into your life
enough,” he explained. “Happiness is a
choice, and it’s very trainable.”

Belgin Aksoy Berkin made an
onstage with a group of

Deborah Szekel

enthusiastic local kids as she announced

¥
Founder, Rancho la Puerta

Located in the heart of Italy’s “Wellness
Valley,” the Technogym Village is a
37-acre campus designed from the
ground up to encourage a wellness
lifestyle - with a focus on fitness,
environmental sustainability, archi-
tectural wellness and even mental
wellbeing through the beauty of
art, music and fashion. It's home
to an expansive research
and education centre,
state-of-the-art gym,
the Technogym
factory, and
farm-to-table
restaurants.

Global Wellness Day’s focus on happiness
and a new wellness educational
programme for children. Aksoy Berkin
said rising rates of childhood depression
and the growing role of technology in
children’s lives make this programme
necessary. “Nobody is teaching us how to
live, how to breathe, how to be mindful and
how to be ourselves,” said Aksoy Berkin.
“These are things that are very important
to being a happy adult in the future”

And industry icon Deborah Szekely, who
received the inaugural Living a Well Life
Award, shared her thoughts in an on-stage
interview with Ellis. The 95-year-old
Szekely, who founded Rancho la Puerta
and the Golden Door, said it best: “People
have got to move - it’s the secret to good
longevity. I don’t like it every day, but I go
and do an aerobic class every morning,
five times a week, and on the weekends,

I walk” She paused, adding: “It’s a very
small price to pay for feeling healthy”

»
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W A ‘celebration of the elements’ gala

For this year’s GWS gala dinner, Debra Duneier from New York-
based EcoChi blended modern, evidence-based design principles L i
like biomimicry and environmental psychology with millennia-old Debra Duneier
strategies like feng shui to transform The Breakers’ Venetian ballroom
into a twinkling wonderland. The gala included a live auction that raised more
than US$125,000 to benefit the Global Wellness Institute’s research division. @
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Travelers Are Abandoning Spas To Join Fitfluencer
Retreats

Well+Good taps into the $563 billion global industry by launching its own travel
experience called Retreats.

[Photo: Jared Rice/Unsplash]
BY RINA RAPHAEL & MINUTE READ

This past October, the cofounders of lifestyle site Well+Good took the stage
at the Global Wellness Summit to address hundreds of industry insiders
eager to learn about millennial habits. Alexia Brue and Melisse Gelula’s
keynote presentation promised findings on what the under-35 set want
during vacations, experiential excursions, and self-care indulgences. Eager
spa founders and hotel executives whipped out notebooks and hit “record”
on their iPhones.

But the smiles and excitement quickly faded just a minute into the
founders’ talk. This was no guide to avocado toast. Instead, attendees were
treated to a state of the union, which more or less warned: Young
consumers don’t want the respected spa resort stalwarts of yore, they want
to go wherever their prized fitness instructors go. The glory days of Canyon
Ranch and Rancho La Puerta are quickly giving way to one-off retreats
starring social media “fit-fluencers” and wellness gurus. The tide, the

founders said, is shifting.

The unease was palpable, if not
pity-inducing. I saw more than one
industry rep shift in her seat and
eye her neighbors as the speakers
shared the findings of their survey
of nearly 5,000 readers: 40% of
respondents reported they'd rather
2o on a fitness retreat with their
favorite instructor than attend a
five-star resort like the esteemed
Miraval in Arizona. (The findings

Alexia Brue (left) and Melissa Gelula
[Photo: courtesy of Global Wellness Summit] were on par with a recent study



conducted by SpaFinder).
Meanwhile, 91% of respondents admitted they had never been to such such
a high-end resort. More than half of these readers, mind you, go on several

vacations a year.

“Starting in the late 1990s through the early aughts, the iconic spa has not
been a part of the cultural currency,” said Brue, noting how the internet has
replaced travel magazine spreads, where institutions like spas once

]

reigned. “These brands haven’t been part of the social media conversation.

Well+Good, which boasts 8 million monthly unique visitors to its site, 1.2
million followers on social media, and 800,000 email subscribers, knows
what young, affluent women want. The site has covered the travel sector
since its launch in 2010. It is therefore no surprise that the company has
just announced Retreats, i.e., the exact kind of travel they touted to the
industry earlier this fall. Starting in March 2018, Well+Good will host four
trips a year, each in different locations, that pair high-end resorts with

household name “fitness headliners.”

Retreats will specifically focus on a specific modality, be it yoga or boxing
or HIIT, rounded out with outdoor activities, like hiking, paddleboarding,
and horseback riding—as well as wellness experiences like Reiki workshops

and cooking demos.

“Part of what our readers were looking for from us was really what we do
across the site: we vet things, we're curatorial about it,” says Gelula. “We
are wellness experts. We can make a good call on whether an experience is

noteworthy.”

Before they founded Well+Good, Brue and Gelula reviewed spas and hotels
for various publications. The duo mined that extensive knowledge for
Well+Good’s travel section—it’s one of the site’s most heavily trafficked
categories—and pop-up experiences that they regularly host in top-tier
cities. Those pop-ups include fitness studio takeovers, lecture series, and
culinary events—as a chia-infused dinner. Experience, one could say, was
built into Well+Good from day one.

“We've always felt that there’s something a little bit ironic about covering
wellness in a digital way,” says Gelula, who believes that physical
interaction is key in the wellness travel space. “If we weren't doing all of
these events, we would be starving for the connection. I think other women
feel that way too—we like being around like-minded wellness-loving

people.”



Indeed, as burned-out millennials look to vacations to reset their health
habits, wellness travel has swelled into a $563 billion global industry. The
booming sector, defined as vacationing while enhancing one’s physical,
mental, or spiritual well-being, grew 14% in the last two years, nearly
double that of overall tourism, reports the Global Wellness Institute. More
than 690 million wellness-focused trips, ranging from bootcamps to

meditation retreats, were taken in the last vear.

“[Americans] are constantly stressed,” Beth McGroarty, research director at
the Global Wellness Institute, previously told Fast Company. “It’s pushing
people to want vacations that are restorative and actually make them feel
better.”

That, coupled with the fact that wellness is now a marker of luxury, makes
wellness travel a prime business opportunity for Well+Good. Their readers,
as Brue attests, readily spend several hundred dollars on a Vitamix and
own a wardrobe full of pricev Lululemon leggings. They're not skimping
when it comes to time off: 63% of readers said they would spend as much

as $500 per day on a wellness retreat.
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Skift

Travel Services, Luxury Travel

Pass the Avocado Toast —
Updating the Luxury Spa

Experience for a New
Generation

Laura Powell, Skift - Nov 07, 2017 10:00 am

uxury spas need to understand that because many millennials are already incorporating wellness
into their everyday routine, they need something from high-end destinations. It might seem trite to
highlight avocados but today's under-35s value food above almost everything else.

— Laura Powell

What do millennials want out of a luxury wellness experience? Apparently, avocado toast.
That's just one of the findings lifestyle publication Well+Cood discovered after surveying
4,600 of its readers.

Unlike days of yore, when the only way to discover wellness concepts was by going to an
iconic high-end destination spa like Canyon Ranch and Miraval, today, wellness is
accessible nearly everywhere.

You can take a high-intensity interval training class or sip on a matcha latte anywhere
from Boise, [daho to Baltimore, Maryland. There's the entire urban landscape extending to
second-tier and tertiary cities supporting what were once fringe wellness practices and
pabulums confined to the likes of Los Angeles or New York.
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Alexia Brue and Melisse Celula co-founded Well+Good in 2010. They presented the
findings of the company’s Wellness Travel Survey at the Global Wellness Summit in
October.

The ubiquity of wellness is a big part of the reason, says Brue, that millennials aren’t
impressed with the iconic spa brands, many of which have traditionally appealed to
clientele getting the wellness light switched on for the first time.

But another reason, she says, is simply that this generation doesn’t know these brands.
"Starting in the late 1990s through the early aughts,” says Brue, “the iconic spa has not
been a part of the cultural currency.” In pre-Internet days, seekers would discover these
retreats thanks to fawning articles and splashy advertising in glossy travel magazines. But
this generation gets its information online, and as Brue notes, "These brands haven't been
part of the social media conversation.” That's part of the reason the millennial wellness

getaway mindset has traveled elsewhere.

In a game of “would you rather,” the Well+Cood survey discovered that a slim majority of
the respondents would opt to go to an iconic spa (55 percent) over a guru-led retreat (40
percent). However, Gelula calls the results "shocking,” given that they were expecting an
80/20 differential in favor of the old-school spa.

According to the Well+Good co-founders, the spa attendees in the audience at The Global
Wellness Summit were surprised, too. "The spas don't even realize that their biggest
competition isn't other spas,” says Brue. "Fitness and lifestyle instructors leading retreats
are the competition,” says Brue. Indeed, it's increasingly common for self-branded
wellness gurus with large social media followings to organize their own wellness retreats
to exotic destinations around the world.

For spa resort executives who might be comforting themselves by thinking it's all about
the price tag. they are wrong, according to Gelula. "They are corwincing themselves that if
they are not attracting millennials, it's because millennials aren't taking luxury trips.” But
that's not true. Millennials do have disposable income (although not necessarily as much
free time. According to to the survey, younger wellness seekers are more likely to take a
three-day getaway rather than the traditional one-week spa stay). When it comes to
retreats versus spas, she says. “it's important to point out that we aren't seeing much of a
price point difference. Retreat leaders often charge between $700 and $1000 a day.”

Brue also believes that some of the iconic spas, instead of trying to appeal to millennials
today, are just waiting until they start getting aches and pains. The problem with that
approach, says Brue, is that "millennials don’'t have a 'fix me now’ mentality when they go
to a spa.” Because they are already incorporating wellness in their everyday life, when they
go on a wellness getaway, they want an elevated experience that builds on their daily

practices, but doesn't replicate them.

GCelula says, "Spas are simply are out of the loop in terms of what travelers expect from a
wellness retreat.” So, what do today's wellness warriors want? The number one priority,
according to the survey, is food. Ninety-nine percent of the respondents said the quality of
the food was a key factor in their decision-making process.



Ninety-seven percent of the survey respondents wanted cultural offerings to be part of the
package. That doesn't necessarily mean experiencing a Lomi Lomi massage in Hawaii, but
rather going to a destination where the surroundings themselves provide a broadening
experience. That's part of the reason guru-led retreats are starting to get a leg up. They can
roam from place to place from year to year, plunking down in up-and-coming
destinations in order to incorporate a greater cultural component into the programming
mix.

The Well+Good survey also found the nature experiences (96 percent) and high guality
fitness offerings (94 percent) were important, with spa services (93 percent) rounding out
the top five.

So, how can the iconic spa bring offerings up to date? Gelula recommends starting with
the menu. “Focus on food,” she says. "Provide cool wellness food offerings. After all,
consumers are used to eating avocado toast, avocado smoothies and cauliflower rice at
home..or seeing them on Instagram.” In addition to menu updates, Brue says spas need
to hire higher-quality fitness instructors, and to add more personalization to the spa
programming.

Allin all, the co-founders of Well+Good suggest spas need to change now or risk
becoming dinosaurs. As Celula notes, "The value proposition has to keep pace with this
sophisticated group of travelers. One thing we confirmed with the survey results: Spa
experiences for millennials should focus on deepening already-existing wellness
practices.”
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Posted on October 14, 2017

Why your next house might be a wellness home

Wellness Home

A movement to promote wellness
home design is growing. And why
not? The modern lifestyle is tough.

We need an environment that

speaks to our particular needs. Our
surroundings greatly influence our
health. Consumers are taking

actions to make those surroundings

more nurturing, not just decorative.

Move over smart home, there’s a new Zen titan coming to town.

Even if you live in a city packed full of every kind of pollution (looking at
you, city lights), by choosing some gorgeous greenery, Kondo'ing your
closet, and sprawling out in your cozy space while wearing

chic loungewear, you can transform any old space into a sanctuary. But
your entire home—even your entire community—could soon be a place of
healing and wellness, according to research findings unveiled at the Global

Wellness Summit.

In a report titled “Build Well to Live Well: Wellness Lifestyle Real Estate and
Communities,” Global Wellness Institute senior researcher Katherine
Johnston said, “We're at the beginning of a new movement in home and
community design that tackles our uniquely modern problems: sedentary
lives, unhealthy diets, stress, social isolation and loneliness, pollution,
nature-deprivation.” To solve this problem, real-estate developers

are creating and expanding “wellness homes and communities,” which the
report defines as structures that aim to support the holistic health of its

residents.
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Business Global Wellness Summit 2017
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The 11th Global Wellness Summit, held in Palm Beach,
Florida, US, examined how the broad spectrum of
wellness businesses will operate in the future

REPORT BY IAN PARKES & SARAH CAMILLERI

record number of more than 600
/ delegates from 43 countries attended

z the 11th annual Global Wellness

Summit (GWS) in October. Against
the captivating backdrop of Florida’s Atlantic
coast, one of America’s leading hotels, The
Breakers in Palm Beach, played host to a
gathering of key decision makers from the
worlds of spa, wellness, medicine, fitness, health,
beauty, technology and the arts.

The three-day agenda provided many
forward-looking presentations, inspiring
speeches and thought-provoking round-table
sessions on the Summit’s theme of ‘Living A
Well Life’. These focused on innovation in the
wellness arena, most notably in the workplace,
as well as the rise of wellness communities and
resorts, and the increasing desire, more generally,
to live healthier, fulfilling and longer lives.

It is three years since the Summit removed
the word ‘spa’ from its title, but the spa industry
was very much in the spotlight as delegates
discussed the disruptive forces, primarily
technology and experiential-seeking millennials,
in what has become a fast-moving marketplace.

As at the 2016 event, Louie Schwartzberg,
founder of the US-based Moving Art, set the
agenda on the opening day with a moving piece
of cinematography entitled ‘Living a Well Life:
Nature as Guide’ that drew a standing ovation.

-

. Mandarin Oriental’s group director of spa & wellness
Jeremy McCarthy

[

Dr Richard Carmona and Dr Dean Ornish help launch the
Moonshot initiative

w

. Susie Ellis, chairman and CEO of the Global Wellness
Institute and GWS

»

. The Breakers Hotel in Palm Beach, Florida, was the
iconic venue for the Summit

L4

Accor Hotels Group’s Andrew Gibson (far right) leads the
judging panel on the Shark Tank of Wellness Award

L4

Sharon Kolkka of Gwinganna Lifestyle Retreat, Australia
(left); Sallie Fraenkel from Mind Body Spirit Network, US;
and Jennifer Hawkins of Hawkins International PR, US

~N

. Belgin Aksoy Berkin launches Global Wellness Day 2018

[

Dr Mehmet Oz, host of the Dr Oz Show, and professor of
surgery at Columbia University

In pointing out the power of healing art,
Schwartzberg said: “80% of the information we
receive comes through our eyes. We need to
promote a shift in consciousness to give people
healing images and content.”

Susie Ellis, chairman and CEO of the Global
Wellness Institute and GWS, pointed out in
her welcoming remarks how the DNA of the
Summit has altered since its inception in 2007.
“GWS is about a commitment to a global
conversation, and learning from people globally;
an emphasis on building relationships, on
research, science and quantitative measures, and
with a focus on the future,” she said.

The power of people

In the opening keynote, in front of a packed
‘Ideas Stage’, Dr Richard Carmona, the 17th
surgeon general of the United States, and the
chief of health innovation at Canyon Ranch,
one of the world’s vanguard destination spa
resorts, declared that “75% of chronic disease
is preventable”. Emphasising the power of his
audience, Carmona added: “GWS represents the
spa industry, and provides a prescription for a
well life... We are the world’s wellness leaders,
and leaders are responsible for others.”

Given the digital, fast-paced world in which
we currently reside, Frits van Paaschen, former
Starwood Hotels CEO and author of The
Disruptors’ Feast, suggested that “the age of
disruption is having a huge impact on wellness”.

He further outlined why wellness
communities such as Serenbe, near Atlanta,
Georgia, which describes itself as ‘a progressive
community connected to nature’ and ‘a
neighbourhood full of fresh food, fresh air and
focused on wellbeing’, could become the norm
in the years ahead.

Founded by former restaurateur Steve Nygren
and cited as an example of ‘new urbanism’,
Serenbe contains four hamlets focused on
the elements of a well-lived life — arts for
inspiration; agriculture for nourishment; health
for wellbeing; and education for awareness.

The opening focus on wellness was a cue
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for the launch of a special GWS initiative
entitled ‘Wellness Moonshot — A World Free of
Preventable Disease’, introduced by a variety of
figures, including Dr Carmona and Dr Mehmet
Oz, professor of surgery at Columbia University
and host of The Dr. Oz Show.

Following footage of the first moon landing,
Susie Ellis said: “The time has come to pool our
resources — knowledge, access, funding — and
use our collective megaphone on the world
stage to work towards achieving a world free of
preventable disease.”

1. Jared Weiner, executive vice-president and chief
strategy officer of The Future Hunters, chairs a panel

N

. Louie Schwartzberg, founder of US-based company
Moving Art and award-winning cinematographer

w

. Delegates enjoy a workout with Chris Jordan from the
Johnson & Johnson Human Performance Institute
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Spa insights

The spa world remains a key part of the overall
wellness marketplace, so a notable international
panel of spa leaders came together for a lively
round-table session, chaired by Sallie Fraenkel,
president of Mind Body Spirit Network.

Two distinct themes emerged; the first,
unsurprisingly, being the shift in expectations
of millennial guests and staff; the second being
the emerging disruptors set to redefine spa
businesses, including staffing, design, technology
and new competition.

Chief executive and general manager of
Mexico’s Rancho La Puerta, Roberto Arjona,
recognised the new demands from millennial
wellness seekers. “For us, the future is rewinding
to our origins and moving forward,” he said.
“We are looking at how we can offer the same
origins, but different parallel experiences, to

from specialist single-service categories,
including dry bars, Massage Envy and waxing.

He also cited how technology will continue
to impact on spa treatment sales by bringing
services straight to the consumer via new apps.

Walters’ key message was the importance
of building a strong spa culture, recognising
performance and promoting from within. “What
drives profitability and sustainability are our
people,” he reminded listeners. “Our guests
are more loyal to their service providers than
brands; we need to take care of our teams so
they, in turn, keep guests coming back.”

Nicola Roche, global spa and wellness director
of Aman Resorts’, which operates 31 resorts,
hotels and private residences worldwide,
stressed the importance of differentiation in an
increasingly competitive market.

“We are taking wellness to a much

4. European Spa editor Sarah Camilleri with John . .1 » 5 . . .

Stewart, co-founder of Kamalaya Koh Sumi, Thailand appeal to millennials. deeper level, delivering total immersion and

) ) , Todd Walter, CEO of Red Door Spa Holdings, personalisation,” she said. “The disruptor for us

5. David Bosshart PhD, CEO of the Gottlieb Duttweiler ) ) N . . . .

Institute, Switzerland which operates 28 branded day spa businesses is navigating a lot of red tape and license issues
6. Susie Ellis and delegates present the ‘Wellness across the U.S d.ehvermg 4 @11110n treat'n.lents depending on where you are in the world.

Moonshot" initiative each year, highlighted growing competition Sharon Kolkka, general manager and wellness
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director of Australia’s renowned Gwinganna
Lifestyle Retreat, raised the challenge of
finding therapists who are totally committed to
delivering fully immersive wellness experiences.
“We focus a lot on holistic, emotional
wellbeing so we work hard to recruit therapists
who are deeply connected with healing,” she
said. “In Australia, we are seeing big disruption
from a new generation of medi-spas. The beauty
industry is really impacting on our workforce by
upskilling and offering higher pay.”

A new generation
Lanserhof Group’s chief managing officer, Nils
Behrens, pointed out the difficulty of retaining a
loyal team and affording flexibility for younger
team members.

“Our biggest challenge is to find employees
in their mid-20s prepared to give their time and
commitment,” said Behrens. “This generation
wants to work less and enjoy more variety in
their work, which is a challenge and also an
opportunity needing a new approach.”

Diana F Mestre, founder of Mestre & Mestre

Business Global Wellness Summit 2017

spa resort in Mexico, pointed out how wellness

services are redefining luxury hospitality.

“At our resort, we deliver 400 massages a
day and we are now selling wellness suites, as
the whole resort is coming together through
our wellness positioning,” she revealed. “Our
challenge is to ensure we are ‘experience-driven’
over being ‘operationally driven’ to really
connect and make a difference to people’s lives’

Andrew Gibson, global vice-president
Wellbeing, Luxury Brands for Accor Hotels
Group, also cited wellness is a key disruptor
worldwide for spa and hospitality, but one that
will positively impact on spa design and the
delivery of spa services.

The millennials, those born between the
early 1980s and mid-to-late 1990s, have a
considerable role to play in setting the tone of
spa and wellbeing services in the future.

Alexia Brue and Melisse Gelula,
co-founders of forward-thinking website
Well+Good, enlightened delegates as to what
their millennial readers were seeking in terms

)

of travel, treatments and experiences.

_ A world free of preventable disease

Global Wellness Summit founder and CEO
Susie Ellis looks back on GWS 2017 and
explains why spa professionals should get
involved in the Wellness Moonshot.

What were your top takeaways from this
year’s event?

For me, everything about this year's GWS
was special. We had a historic lineup of over
50 speakers analysing so many aspects of
the future of wellness. Also, The Breakers
provided a beautiful setting and showed our
record 600+ delegates from 43 nations
first-hand what it means to ‘walk the walk’ in
creating a culture of wellness.

How can the spa world support and take
part in the Wellness Moonshot?

The support of spa professionals is key to the
success of the Wellness Moonshot.

There is a wealth of research on the
benefits of massage, mindfulness, thermal
baths and hot springs, good nutrition,
fitness, and more, as practices that combat
preventable disease.

The world can learn a lot from what spa
and wellness professionals have long known;
that taking charge of one’s health is a
giant leap towards creating a world free of
preventable disease.

Why do you feel spa leaders should
continue to attend GWS when there is now
so much focus on the wellness aspect?

The simple fact is that spa is wellness and
wellness is spa. Since the Roman era, spa has
been a synonym for wellness and it doesn’t
make business or personal sense to separate
or attempt to ‘silo’ the terms.

Perhaps most importantly, | do not believe
that consumers think of wellness as separate
from spa. Instead, the world of spais a
cornerstone of wellness.

www.europeanspamagazine.com

71

18



Business Global Wellness Summit 2017

> Gelula said established destination spa resorts
such as Canyon Ranch, Miraval and Rancho
La Puerta “don’t speak to millennials”. Instead,
she said the focus of this group is on online
influencers, such as model Karlie Kloss, skincare
specialist Joanna Vargas and singer Carrie
Underwood, as well as experiential retreats.

“There is a transfer of trust going on from
these properties to local fitness gurus. It seems
people trust those they practice with, who they
know, more than properties,” said Gelula.

Their presentation highlighted a new
generation of spa-goer interested in the
burgeoning realm of experiences rather than the
more traditional destination spa option.

“Our readers don’t want to hear about the
size of a new spa or luxury thread counts. They GLOBAL WELLNESS
want photos of Balinese yoga pavilions, where
they could see themselves transported, and
slideshows of stand-up hoverboard yoga,” said
Gelula. “Because millennials have tool kits closer GLOBAL WEL
to home, there is a mentality out there that says SUMMI

o

‘T don’t need a spa to fix me’.

The science of beauty
Another compelling round-table centred on GLOBAL WELLNESS
the impact of wellness on the beauty industry,
notably given the rapid advancement of
cosmetic science. This discussion looked at
epigenetics — the study of biological mechanisms
that either activate or deactivate genes, and
influence, among other things, ageing — and
ingestibles, a technology that tracks what a
human body is doing from the inside.

Neal Kitchen, chief operating officer of
peptide-based skincare brand HydroPeptide,
cautioned: “I've had the research back on
epigenetics, and I very much appreciate that’s
going to be the future of skincare, but it’s
certainly not going to be the only part.

“There’s technology that has to be part of
that, whether it’s digital or other advances that
will really make that manifest and become a
true part of how we, as an industry, transform as
a whole. And it’s not going to be just one brand,
it’s going to be a collective number of brands.”

Rupert Schmid, co-president of Biologique
Recherche, said his team was due to launch its
first epigenetic cream in the US, using science as
“the way to bridge wellness and beauty”.

Elemis’s senior vice-president of sales, Nicola
Scott, said that through innovation, products
and treatments the brand was “very much seeing
ingestibles emerging, and for one of our biggest
global partners, it’s in their top-five products”.

Dr Lisa Ishii, associate professor and chief
quality officer at the Johns Hopkins School of
Medicine in the US, asserted, however, that >
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~ The Breakers: Wellness at work

Epitomising the agenda of GWS, The Breakers is a
pioneering establishment in the US when it comes
to employee wellness.

In 2016, it received the Platinum Achievement
award from the American Heart Association for
demonstrating its commitment to team member
wellness. It also facilitates the Corporate Athlete
programme to inspire its employees to confidently
and capably pursue a path to wellbeing; a
three-day experience that energises lives, both
personally and professionally.

The Breakers’ owner, Garrett Kirk Jr (above), told
delegates that an effective wellness programme
was “the most important thing” the corporate
world can give its employees.

The 20-year-old hotel’'s commitment to its
2,000+ staff has resulted in an 82% retention rate,
an unheard of figure in the US hospitality industry.

Denise Bober, vice-president of human resources
at The Breakers, told European Spa: “GWS was an
opportunity to share our story regarding workplace
wellness. It's only when these great driving forces
of thought leadership come together from all over
the world that we can create positive change.

“If this group can be the force that brings
happiness to people, and continues to push
forward and help people to live healthier, happier
lives, then we've done our job at the end of the
day, and that's the ship | want to be on. | want to
sail with that ship!”

1. Melisse Gelula (left) and Alexia Brue, co-founders of
website Well+Good

N

. Delegates listen in on a round-table talk in the
Collaboration Room

w

. Daniel Friedland, CEO of SuperSmartHealth, US

&

Dutch-born multiple world record holder Wim Hof
gives an inspirational talk

L

Patrick Saussay (left) of evianSPA; Yasmin Cachemaille
Grimm from Victoria-Jungfrau Grand Hotel & Spa,
Switzerland; Johannes Mikenda of Schloss Elmau
Luxury Spa Retreat & Cultural Hideaway, Germany

6. Delegates dress to impress ahead of the ‘Celebration
of the Elements’ gala dinner

N

Agapi Stassinopoulos signs copies of her book,
Wake Up to the Joy of You

8. Delegates enjoy stunning views of the Atlantic Ocean
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Above from left: Mauro Nava, head of
Technogym'’s global hospitality organisation; Jessica
Jesse, CEO and creative director of BuDhaGirl; Susie
Ellis flies the flag for Italy’s hosting of GWS 2018

there was “no silver bullet” with regard to
ageing. “Our appearance changes over time
because a lot of different things are happening
to our hair, skin, bone structure, the soft tissue
beneath the skin, so we have to think about
approaching the impact of those from multiple
angles,” said Dr Ishii.

Jane Iredale, president and CEO of Iredale
Mineral Cosmetics, was concerned with
self-obsession within society’s current “selfie
phase”. “I've always believed makeup allowed
women and men to be the best version of
themselves. But now it’s become so much more
than that. It’s taking beauty into another area
we need to be watchful of” she warned.

While the millennials may be a focal point
for many in this booming digital era, Nicola
Scott insisted Elemis recognised they are not the
only target market. “The millennials are looking
for experiential, something that is rooted in
authenticity, but then we've also got the ageing
population that is looking for health, wellbeing,
and how to prolong those,” she said. “For us in
beauty, it's meeting those two demands, and as a
skincare brand you have to take ownership and
drive them forward.”

The future of fitness

For the first time, GWS hosted a fitness panel,
with the accent on trends to expect over the
coming years. Tony de Leede, founder of the
Gwinganna Lifestyle Retreat, suggested one

Business Global Wellness Summit 2017

would be F45 Training, a concept born in his
native Australia, that combines high-intensity
interval, circuit and functional training over a
45-minute period. He also declared that virtual
fitness, where people ‘attend’ a live exercise
class at home while linked by technology, “will
explode over the next few years”.

Peloton, which makes a connected indoor
bike that provides access to live and on-demand
group fitness classes, was noted as having made a
mark in that arena as fitness moves into people’s
homes and away from gyms.

This was recognised by Technogym'’s global
commercial director, Enrico Bracesco, who said:
“There is a tangible demand for fitness at home.”
Expanding on this point, Bracesco added: “If
you take hospitality, when people go to a hotel
and they don’t want to bother going down
to the health club, they want fitness in their
room... a facility that helps them with a virtual
coach. Instant, real-time fitness on-demand is
something that’s going mainstream now.”

However, Johannes Mikenda, director of spa
and sports at Schléss Elmau Luxury Spa Retreat
& Cultural Hideaway in Germany, countered
that there was still a need for people to escape
the burgeoning digital world.

“As a destination spa we see that people want
to be touched, they want digital detox, and
they don’t want to work out in an online class
when they are in a magical place,” said Mikenda.
“They want to go out and do something like
hiking, yoga, swimming or skiing in our area.
The growth in our outdoor wellness programme
is very strong.

In terms of the future for fitness, and for

keeping people continually interested in staying
fit, Accor Hotels’ Andrew Gibson said: “There
are three things that are going to make a
massive impact on fitness. One is virtual reality;
the second is technology tracking what you are
doing, and the third is gaming.”

Jeremy McCarthy, group director of spa
and wellness for the Mandarin Oriental Hotel
Group, provided an enlightening talk on
wellness in the age of technology.

In addressing mindfulness, in particular,
McCarthy stated that although it is non-digital,
advances in technology are giving people more
access to learn how to bring it into their lives.

However, he also pointed out the downside of
the progression of artificial intelligence, which
could result in a shift away from employing
humans. “There is a price that we pay when we
replace wisdom with technology,” he warned.
“This is the challenge of the age that we live
in. The more we outsource our wellness to
technology, the more we lose our ability to look
after ourselves.”

Extraordinary people
In a heartfelt presentation, Jessica Jesse, CEO
and creative director of BuDhaGirl, highlighted
the importance of building rituals into everyday
life to ensure we are more present and live well.
Among all the serious words of wellness,
there were moments of levity, most notably
from Wim Hof, known as ‘“The Iceman’ and
holder of numerous world records given his
preternatural ability to withstand extreme cold.
Hof related his own experiences and
reminded everyone they were naturally amazing
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beings. To illustrate this, he taught those present how
to comfortably hold their breath for two minutes.

Elsewhere, the intrinsic value of old and new
perspectives was shown; first in an interview
conducted by Susie Ellis with Deborah Szekely, the
95-year-old co-founder of Rancho La Puerta, who
was presented with a ‘Living A Well Life’ award in
recognition of her lifelong commitment to wellbeing
and for inspiring others to learn from her example.

In contrast, the second ‘Shark Tank of Wellness’
student competition, overseen by a seven-strong
expert panel of judges led by Andrew Gibson, this
year saw 60 entries from 26 countries.

Of the three finalists, Florida State University’s
Jarrod Luca won the top prize of $5,000 for
developing a therapy, known as EMDR: Eye
Movement Desensitisation and Reprocessing, which
involves using a virtual reality headset to treat
sufferers of PTSD and anxiety.

The Summit concluded with the announcement
that the 12th GWS will take place in Italy, on
October 6-8, at Technogym'’s base in Cesena, at the
heart of an area known as ‘Wellness Valley’.

Explaining the selection of the venue, Susie
Ellis said: “Technogym is much more than a
fitness company, it is a world leader specialising
in technologies for fitness, wellness and health. It
embodies the business of ‘Living a Well Life’ and I
know the brand’s creative approach to the business
of wellness will inspire all who attend.

“Technogym Village is also nothing short of
awe-inspiring and the surrounding countryside is
spectacular. Amazing food, outstanding wines, and
rare access to a company steeped in wellness. 2018
will truly be an outstanding Summit.” @/@8®
www.globalwellnesssummit.org
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The Global Wellness Summit Will Be
Nothing Like Goop’s Health Gathering

By Margaret Abrams - 090517 1.37pm

The Breakers, best known as one of the only places you can wear Lilly Pulitzer year-round. Joc Racdie/Getty Images

While Gwyneth Paltrow's Goop Summit wasn't exactly embraced, it’s not the only

wellness-focused summit around, where you can learn about exactly what you
should be drinking, eating and lifting. The Global Wellness Summit is coming to

the Breakers from October 9 to 11, and the list of experts attending is far more
advanced than Gwyneth’s actress pals who attended the Goop Summit.

Unlike the Goop extravaganza, which heavily featured yoni eggs and had panel
appearances by Good Charlotte wives Nicole Richie and Cameron Diaz, GWS is
invitation-only. In the past it’s taken place in Turkey, Bali, India, Morocco and
Austria, so the Palm Beach stop might be your best bet to acquire brand new

wellness tips and tricks.
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The Breakers wants to be your next wellness destination. Instagram

Unfortunately, there will be no talk of sex dust. Panel discussion topics include the
origin of wellness, the impact of wearable technology and an appearance from Dr.
Oz (the Goop Summit’s brightest star was Tory Burch). There will also be
sponsored talks by Weight Watchers, quick workouts and a chat about how

millennials are disrupting wellness markets.

The Breakers is best known for being one of the few places where you can wear
Lilly Pulitzer all year long, but they seem to be rebranding as a wellness
destination. And if you tire of GWS, you can always venture a bit off the beaten

path (maybe you can even grab a beer where there’s no one there to judge you).
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Dr. Oz is no Gwynnie.

While there won't be as many Instagram opportunities as the Goop Summit,
maybe you'll actually learn something at this one.
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HERE'S HOW THE REAL ESTATE MARKET IS
*FINALLY* CATCHING ON TO THE WELLNESS BOOM

GOOD ADVICE
59’ TAMIM ALNUWEIRI, OCTOBER 10, 2017

26



Even if you live in a city packed full of every kind of pollution (looking at you, city lights), by choosing
some gorgeous greenery, Kondo’ing your closet, and sprawling out in your cozy space while wearing

chic loungewear, you can transform any old space into a sanctuary. But your entire home—even your entire
community—could soon be a place of healing and wellness, according to research findings unveiled at the

Global Wellness Summit.

In a report titled “Build Well to Live Well: Wellness Lifestyle Real Estate and Communities,” Global
Wellness Institute senior researcher Katherine Johnston said, “We're at the beginning of a new movement
in home and community design that tackles our uniquely modern problems: sedentary lives, unhealthy
diets, stress, social isolation and loneliness, pollution, nature-deprivation.” To solve this problem, real-
estate developers are creating and expanding “wellness homes and communities,” which the report defines

as structures that aim to support the holistic health of its residents.

Real-estate developers are creating and

expanding “wellness homes and communities,’

which include structures that aim to support the holistic
health of its residents.

Unlike most aspects of the wellness boom, these communities are relatively slow to catch on (unlike
the matcha tea and HIIT studios everywhere) but are, in fact, growing: In the last decade, the number of
wellness homes and/or communities has risen from just a dozen or so to more than 600 currently being

built or in development.

In light of this, the GWI has recommendations for these homes and communities that include setting up
more active design features like sidewalks, porches, stairways, and also the strategic placement of
parking and public space. The intended setups also include creating activities that bring people together in

what Johnston refers to as “soft infrastructure,” to help foster the social aspect inherent to wellness.

While there isn’t an exact blueprint to follow in creating these homes and communities, Johnston says this
way of life generally includes “downsizing, living small, [and] being more sustainable,

and environmentally conscious.”

The trend is just taking off, so who knows? You might soon be able to live in a place where your neighbors

lead the same healthy, leggings-loving, meditation-practicing lifestyle you do.

No matter where you live, you can still make your life easier by using a Task Rabbit for your Ikea

purchase or planning out your living space with a Sims-like app.
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A Glimpse of Wellness From the
Global Wellness Summit 2017
By Sheryl Kraft

It's not often | get to immerse myself along with 500-plus others to hear
international thought and industry leaders discuss the past, present and future
state of health and wellness.
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I've just returned from the Global Wellness Summit, organized by the Global
Wellness Institute, It's an annual gathering held this year at the gorgeous Ereakers
Hotel in Palm Beach, Florida. Past Summit locations included Austria, Mexico,

Morocco, India, Indonesia, Turkey and Switzerland.

The attendees represent diverse sectors of the $3.7 trillion global wellness
industry in areas like fitness, finance, architecture, beauty, education, medicine,
nutrition, spa, travel, tourism and more. | was honored and humbled to have been
chosen as one of the summit’s 30 press delegates to attend this information-filled
gathering that fosters collaboration and innovation and opens a dialogue to solve

shared problems and concerns.

I'm a knowledge nerd (my attempt to find words that sum up someone who could
easily be a professional student), and the three intensive days | spent at the various
panel-led discussions, general sessions, breakout sessions and hosted dining
conversations allowed me to whet my desire to understand just how

complicated—yet how simple—health and wellness can be.

Health and wellness is hardly a new concept, yet people continue to succumb to
diseases that are largely preventable by lifestyle choices. One of the many major
contributors: the influx of processed and unhealthy junk food, which is convenient,
plentiful and relatively inexpensive. It's often cheaper and easier to get than
healthy food. Sadly, cost is a driving force behind poor nutrition and obesity.

Dr. Andrew Weil—one of my health heroes for as long as | have been interested in
health (and that's a very long time)—said that rather than having a health care
system, our country has a disease-managing system. "Prevention doesn't pay." he
said. Sad, isn't it?

But, there is a way to turn that around. We can all, as a group, make it better:

1. It all starts with education. Consumers need—and deserve—information that is
easily understood and reliable. It also helps if it's conveyed so that they can

connect it to their own experiences.
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With so much information on television, in magazines and on the Internet, it can
be tough to know how to sort through it all. Remember this: Consider the
source. On the web, check out the "About Us" page, which can tell you who
runs the site (it may be a branch of the government, a university, a health
organization, hospital, business or other organization). Here's HealthyWomen's
About Us page. Then, jJudge the quality of the information being presented. Is it
written in an authoritative voice? Is it reviewed before it's posted or does the site
have an editorial board? These are specific checks that can help assure reliable,
accurate information. Be skeptical if something seems too good to be true.

2. Practitioners must model goed health. There's nothing more disheartening
than seeing a medical professional who is overweight, unkempt or, worse, has
the lingering odor of tobacco. (I've experienced this; I'm sure you have, too.}
“You have to embody health,” was Dr. Weil's message to health professionals. |
agree. Patients need their health care professionals te provide a good role
model. along with empathy. knowledge. communication and ethics.

1 Spend more time in the company of people with good health habits. Just as
moods are contagious, so is good health. Think about it: You're out to dinner
with friends. Aren't you more likely to order a salad and grilled fish if they are?
Conversely, if your friends indulge in something unhealthy, you're more than
likely to join in {and perhaps your—and their—guilt is assuaged by seeing others
behave the same).

Large bodies of research support the fact that healthy lifestyle behaviors are
contagious, from eating healthfully, losing weight, working out, quitting
smaking and limiting alcohol consumption to getting vaccinated.

Many people will argue that wellness can be tough and expensive. But what | see
in my everyday life is that the ability to live a healthy and well life is all around. You
Jjust have to open your eyes and look. Be aware. Making healthy lifestyle choices
can turn your health around!



Some of my everyday, easy, no-brainers:

* Sit less and stand more.

e Take the stairs, not the elevator.

* Park in the spot farthest from your destination.

» Snack when you're hungry—but snack on fresh fruits and veggies instead of
sugar-laden empty calories. (Make it easy by cutting up some veggies ahead of
time and storing them in clear bags within reach in the refrigerator.)

» Establish a relaxing bedtime ritual and goed sleep hygiene to ensure a good
night's sleep.

* Deal with stress, whether through therapy, meditation, breathing, yoga, exercise
or any other safe and proven choice. Letting it fester is dangerous to your

immune system and to your health.

« Watch your weight. Obesity is one of the biggest causes of chronic diseases
and high health care costs in our country. Weight creeps up slowly, and many
times catches us unaware. Studies show that we weigh more than Americans
did 30-plus years ago, and it's not just because of diet and physical activity.
Some hypotheses: The rise of the use of prescription drugs; exposure to more
chemicals that might be altering our hormonal processes; a change in our
microbiome (or gut bacteria). Learn more shocking facts about obesity.

+ Get some exercise every single day. Even if you can't get to the gym, make sure
to move. If you're watching television, get up during the commercials (rather
than fast-forwarding) to stretch or do some jumping jacks or jump in place. Do
push-ups against the kitchen counter. Use a standing desk, or stand up and

pace when you're on the phone.

* Be aware of your portion sizes. They matter.

e Practice gratitude and forgiveness.

¢ Remember to smile and laugh and surround yourself with supportive family
and friends.
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The Global Wellness Summit—A Special Report

Posted By NWI Member Elisabeth Doehring, Friday, November 3, 2017
Updated: Thursday, November 2, 2017

From Left to right: Susie Ellis, Dr. Andrew Weil, Dr. Mehmet Oz, Dr. Dean Ornish, Dr.
Michael Roizen, Elissa Epel, Ph.D., Louie Schwarzburg, Sue Harmsworth, Dr. Elke
Benedetto-Reisch (Medical Dir, Lanserhof) Mindy Grossman (CEO, Weight Watchers), Dr.
Paul Limburg & Dr. Richard Carmona

Well-being leaders descended on Palm Beach for the Eleventh Annual Global
Wellness Summit (GWS) in October. This year's event was held at an iconic 121-
year-old landmark, The Breakers. GWS is an international gathering that brings
together leaders and visionaries for the purpose of creating and enhancing a
positive impact on wellness as well as shaping the future of the global wellness
industry. Team collaboration thrives within the daily programs. Trust is a constant
at the Summit.

Held on October 8-11, this year's invite-only event featured over 600 delegates
representing 43 countries. The Breakers proved the perfect host to this year's
event, which included panel-led discussions, general sessions, small group
breakout sessions, and dining conversations.

Sponsored by the Global Wellness Institute (GW1), a non-profit 501(c) (3), the
leading global research and educational resource for the global wellness industry,
the Summit drew attendees and presenters from science, medicine, well-being,
research, and other sectors. GWI introduces major industry initiatives and regional
events that bring together leaders as they chart the future of wellness. With a
mission to empower organizations worldwide by educating public and private
sectors about preventative health and wellness, GWI empowers wellness
organizations by facilitating collaboration, providing global research and insights,
triggering innovation, and advocating for growth and sustainability.
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Sessions

“Living a Well Life", the 2017 theme, took on an enhanced meaning for the Summit.
The three-day event featured an unprecedented lineup of over 50 speakers.
Presenters included Louie Schwartzberg, Dr. Andrew Weil, Dr. Michael Roizen, Dr.
Mehmet Oz, Dr. Dean Ornish, former United States Surgeon General Dr. Richard
Carmona, and Elissa Epel, PhD.

First day sessions opened with the brilliance of Louie Schwartzberg, founder of
Moving Art. Overhead screens offered a stunning display of the movement of
flowers at high-speed resolution film. Schwartzberg linked nature as a truism for
problem-solving for individual and team performance. In addition to this nature
provides a link to a reduction in stress related to death and disease. A connection
to nature provides for faster hospital recovery time, decreases blood pressure and
heart rate, lowers the level of stress hormone, and improves short term-memory.

Richard Carmona, MD, 17th Surgeon General of The United States, noted that the
United States spends 19% of the gross domestic product on health in his program
“The Imperative for a Well Life: 75 Percent of the Cost of Chronic Illness is
Preventable”. In addition- more than 75 cents in every dollar is spent on
preventable diseases that are all caused by lifestyle choices.

Chris Jordan, Director of Exercise Physiology for lohnson & Johnson Human
Performance Institute hit full stride with “We Don't Need More Time.. \WWe Need
More Energy!”. Jordan supports managing energy and not just time, which is best
done by focusing and being in the moment. He also explained the four dimensions
of energy - physical, mental, emotional and spiritual as well as how energy
expenditure needs to be backed up with energy recovery.

Mohommad Gawdat, Chief Business Officer for Google (X), presented “Solve for
Happy—Engineering Happiness”. Google is known as a well-being leader and
Gawdat presented the case for happiness in all aspects of work and Life.

With a culture of caring, The Breakers operates from a familial standpoint and
spirit. Denise Bober, VP Human Resources at the Breakers, Garrett Kirk Jr, Board
Executive Committee Member, and Paul Leone, CEQ, shared the stage with “Health
& Well-Being: The Breakers Story”. The program at The Breakers is one of the best
well-being programs in the world, and Bober and team presented the business
case for Well-Being, Breakers-style.

Kirk, Ir. started out with, “Our A Game today is our B game tomorrow. First, we
make our people better. When they are good we make them even better. Then we
keep going until they are extraordinary. We have to see possibility. An effective
workplace wellness program is the toughest challenge for a company today but
the most important benefit a company can give its employees.”

Bober started the Workplace Wellness Program project 12 years ago, and credited
its success from the get-go to her executive team.

Leone closed out the program by sharing measured balanced scorecard results.
Since the inception of the well-being program, The Breakers has experienced
increased team satisfaction, which in turn has generated an increase in customer
satisfaction and growth.
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In his presentation “The Plague of the Modern Era is Insanity”, Mehmet Oz, MD,
explained that in the 19th century the major plague in the world was infection.

Once we entered the 20th century it moved to chronic conditions like heart disease.

Nowv in the 21st century it is the inability of people to be happy. Oz further
discussed programs treating addiction, with the world of addiction treatment now
a highly profitable business.

Andrew Weil, MD, challenged attendees to make well-being “fashionable” in “How
to Really Help People Make Healthy Lifestyle Choices”. While advocating removing
fast food restaurants and vending machines from health facilities and changing
government food policy, Weil also encouraged people to spend time with those
who have the good habits they admire and want for themselves. Moods are
contagious. Weil showed the value in hanging out with happy and positive people
to move forward in life.

Dr. Michael Roizen, Chief Wellness Officer of the Cleveland Clinic, presented
“Living to 160", Chronic disease management is responsible for 84% of all medical
costs and 67% of those costs are in under 65-year-olds, noted Roizen. The major
culprits are tobacco, poor food choices and overeating, physical inactivity, and
unmanaged stress. Spending on Alzheimer's Disease is predicted to go from $184
Billion in 2010 to $1,167 Billion in 2050. Healthcare in modern economies is
becoming more expensive as we are treating chronic lifestyle diseases instead of
implementing programs that prevent or reverse them.

Mary Anne and Thierry Malleret presented “10 Good Reasons to Go for a Walk and
Other Wellness Ideas” as they championed daily walking as part of overall well-
being. Walking is the path to creativity in the Silicon Valley workplace - witness
Steve Jobs and Mark Zuckerberg. This fitness form has strong implications for
corporate leaders and teams.

Elissa Epel, PhD, discussed telomeres, the ends of DNA strands, which resemble
plastic tips at the end of your shoelaces. The longer the telomeres, the more likely
a person will enjoy longevity. Telomeres shorten as humans age. DNA and
experience of life, known as epigenetics, have a significant impact on the length of
telomeres.

The co-author of the ground-breaking book, The Telomere Effect, Epel discussed
adversity versus nurturance. Fear versus love. She also offered insight into
creating happiness and purpose with those around us. Telomere health increases
with the practice of meditation, and studies show that mind body activities
actually boost telomere enzyme activity.

Wellness Moonshot Initiative
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A global crisis is affecting the world both physically and mentally. Stark reality is
that roughly 70% of all deaths each year are a result of preventable diseases
(CDC), while the global cost of largely preventable chronic disease could reach 547
trillion by 2030, according to the World Economic Forum. Clearly the GWI has been
watching these numbers.

On the opening day of the 2017 GWS a major initiative was launched. Health and
wellness leaders united behind the first global commitment to achieve a world
free of preventable disease, a Wellness Moonshot that is arguably as urgent as it is
massive in scope. Wellness Moonshot was delivered to an enthusiastic overflow
crowd at the Eleventh Summit.

GWI Chairman and CED Susie Ellis said "The time has come to pool our resources—
knowledge, access, funding—and use our collective megaphone on the world stage
to work towards achieving a world free of preventable disease. Unlike President
Kennedy's famous moonshot to send a man to the moon, where it was clear when
the ‘mission was accomplished’ - this moonshot will require not one, but many
incremental steps forward for humankind.”

GWI's initial focus will be on information campaigns to bring global attention to the
Wellness Moonshot: from which prevention initiatives are most needed, and where
- to educating the world about high-impact global projects that are tackling
preventable disease, and to drive new interest and resources to them. In addition,
Ellis noted that GWI will catalyze stakeholders from both the private and public
sectors to coordinate, collaborate, and commit to the Wellness Moonshot.

Ellis further added, “As each wellness and integrative medical leader came to the
stage to offer support and ‘best ways forward' to achieve the Moonshot, | felt
profound excitement and hope. Every one of them has already contributed mightily
to a world free of preventable disease — and their work has, for years, been moving
the needle. Also as each luminary came to the stage, it was really the first time
that | didn't see them as individuals: as representing DOr. Weil's ideas or Or. Oz's
ideas — or the Cleveland Clinic's or Mayo Clinic's — or the US or German perspective.
| realized that we were all on the same strong team, and the entire audience was
as well. These top wellness experts didn't ‘lead’ the audience, they were
representatives of the audience - where everyone's input is helpful and equal.

Following the announcement Schwartzberg added, “| was deeply honored to be
included in the group announcement. What we need is a new story, a story about
Wellness and preventive medicine being the practice and the path of medical care
instead of the treatment of disease when doctors are caring for the patient when
it's too late. As a filmmaker and story-teller | hope to enable my fellow moonshot
leaders and doctors to get their story out, about the paradigm shift in
consciousness that we need in our healthcare system and in each individual's
worldview.

According to GWS attendee Fikry Isaac, MD (former Chief Medical Officer of
Johnson & Johnson) and previous program presenter, "When | was in the room |
immediately sensed excitement —-that we were no longer talking about addressing
disease but the prevention of disease. Making engagement and setting the bar
higher to what should be done. | have full confidence that Moonshot will be a
game-changer moving us worldwide from an ill care system to a well-care
system.”
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GLOBAL WELLNESS SUMMIT 2017:
KEY FINDINGS

By Jessica Smith

From neuromodulation technology to mindful movement, we
explore the most intriguing ideas to come out of the annual
summit in Miami.
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Brain programming

A round-table discussion on mental health took place in the Collaboration Room, which included Devon White, co-
founder of Field, a private members' club dedicated to cultivating elite minds through neurotechnology. In a debate
about the pros and cons of digital versus physical remedies, White spoke about how Field's programme is rooted
in wellness practices such as Buddhism, transcendental meditation and yoga. ‘This is the most holistic approach
to wellness. We take into account the whole person, including mental and social factors, a complete
psychodynamic history of our clients as well as their gene panels, qEEG results, desires and goals, and much
more before we begin any treatment protocols,” he said.

Customers will be able to select from a menu of options that range from stress reduction and leaming acceleration,
increased sex drive and improved executive functioning to greater creativity and heightened awareness.

The movement towards neurotechnology in wellness follows on from The Optimised Self, which explores how
consumers are increasingly interested in how their minds work and are looking to new technologies to enhance
their brain power.
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GLOBAL WELLNESS SUMMIT 2017: KEY FINDINGS

MNDFL, New York Chi Flow programme, Weight Watchers
Mindful movement

Weight Watchers hosted Flow on the Beach, a mind and body experience that draws on ancient tai chi and qigong
techniques. Like its Chi Flow programme, which was launched in 2016, the class was dewveloped with Lee Holden,
a renowned instructor in meditation, tai chi and gigong. Since introducing its Beyond the Scale programme, which
tapped into an Anti-diet Mentality, the brand has continued to position itself as a lifestyle senice rather than
focusing on metrics such as our weight.

Mapping the Anthropocene

Running alongside the summit was Earth Works: Mapping the Anthropocene, an exhibition by artist Justin Brice
Guariglia that featured images taken while flying with NASA scientists to document how melting glaciers are
affecting rising sea levels. In the spirit of Whole-system Thinking, the exhibition connected visitors emotionally by
exposing them to the reality of global warming. ‘Global warming is happening, but it needs to be emotionally felt
before people will want to take action,’ he told LS:N Global.

Wellness Millennials

Alexia Brue and Melisse Gelula, co-founders of Well+Good, gave a talk on Millennials and their attitudes to
wellness. They conducted a study in which 66% of respondents said they plan to go on a wellness retreat in the
next six months and revealed that nature experiences, quality of fitness offerings and quality of food are their top
three priorities.



GLOBAL WELLNESS SUMMIT 2017: KEY FINDINGS

As we showed in our Festival Market, the popularity of health, fitness and clean eating continues to rise.
Millennials in particular prioritise wellness, and are increasingly interested in attending large-scale wellness events
and retreats.

Brue and Gelula also spoke about the latest wellness influencers who are now innovating in the industry and
trading celebrity for community, as we reported in our Influencer Market. In the spotlight were Taryn Toomey,
founder of The Class, Mary Helen Bowers, founder of Ballet Beautiful, and Heather Andersen, founder of New
York Pilates.
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Student technology solutions

On the Ideas Stage, the summit hosted a live student competition between three finalists featuring rapid questions
from industry leaders. Business ideas ranged from virtual reality to innovative health apps.

The winner, Jarrod Luca from Florida State University, developed EMDR: Eye Movement Desensitization and
Reprocessing, a new therapy used with a virtual reality headset to treat sufferers of Post-Traumatic Stress
Syndrome (PTSD) and anxiety disorders.

The first runner-up was Maria Gil from Ecole Hételiére de Lausanne in Switzerland, who developed a pHealth
toothbrush that encourages people to consume a less acidic diet. The second runner-up was Mikey Ahdoot from
the University of Southem California, who created Every Damn Day, an app that tracks habits, motivates users and
matches them with a partner to assist them in reaching their goals.

These apps show how technology can help to democratise issues such as anxiety through VR, enable people to
track their diet through personalisation techniques and encourage healthy choices through social engagement.

What this means to your brand
: Many of us feel that our wellbeing depends on turning off digital distractions, but
the Global Wellness Summit offered a new vision of wellness through the range of
technological solutions presented

! In the next decade consumers will be increasingly interested in neuroscience and
the power of the brain, and innovations such as Field’s new private members’ club
will become more popular
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EASY TIPS TO STAYING FIT FROM DR. OZ

By Katie Jackson | October 5, 2017 | People

Mew York Times best-selling suthor and Emmy award-winning TV persenality Dr. Mehmet Oz jets to

South Florida this monthto share his health expertise at the Global Wellness Summit.

The Breakers Falm Beach hosts this month's Glabal Wellness Summit, featuring Dr. Oz.

‘You may recognize him as Oprah Winfrey's on-air physician or from his own popular spin-off The Dr.
Oz Show, with informative segments on everything from flat-tummy hacks to how to avoid fake

foods in restaurants or holistically conquer fatigue.
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Whatever the medical matter, Dr. Menmet Oz is a fountain of knowledge and one of America's maost
respected wellness experts. And luckily for South Florida, the in-demand doctor will be joining a
panel chock-full of industry innovators this month at the 11th annual Global Wellness Summit.
“People throughout the world seek health, and different cultures find it in different ways,” he says.
"There's so much wisdom available, and we should be sharing that amongst ourselves. We can then

identify the best practices and share them with others who may not have [access]”

Held at The Breakers Palm Beach, the three-day summit will bring together health leaders from
across the world te create a global wellness dialcgue through interactive discussions, specially
hosted dining conversations and break-out sessions. “I'm going to talk a lot about the prevention of

illness, which has really changed the wellness industry within the last decade,” says Dr. Oz

Prevention is the main subject of his latest bock, Food Can Fix It The Superfood Switch to Fight Fat,
Defy Aging, and Eat Your Way Healthy, releasad last month. The tome highlights the importance of
how eating a diet ricn in superfoods can reverse disease as well as stop it from forming. So what's
the superfood of 20187 “Cottage cheese and nuts,” he says. “People who eat full-fat foods do better
and stay satiated.” According to Dr. Oz, intermittent fasting (where you don't eat anything for 12
hours per day) can also allow you 1o reap major health rewards. “The human body is designed to be
rebooted and take some time off, and this allows it to get back to the way it should be.” Catch Dr. Oz

at the Global Wellness Summit, which will take place at The Breakers Palm Beach from Oct. 8-117,

globalwelinesssummit.com

Tags: OCTOBER 2017
Categories! PEOPLE
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New Research on the Booming Wellness Lifestyle Real Estate
& Communities Market Released by Global Wellness Institute

Wellness-focused homes/communities are suddenly seeing high consumer demand, high premiums, and an incredible pipeline:
[from a handful of projects a decade ago, to 600+ built, or in development, around the world today

Palm Beach, FL - October 10, 2017 - Each year the Global Wellness Institute (GWI) produces an in-depth research report on fast-
growing wellness segments, and this year the focus is on the wellness lifestyle real estate and communities market. Today, at the
Global Wellness Summit taking place at The Breakers-Palm Beach, GWI researchers presented key findings from their report “Build
Well To Live Well” - revealing that if the extraordinary consumer spending on “all things wellness” has been slow to come to the
places where we live, that's now changing fast.

Consumer demand for wellness lifestyle real estate and communities is on the rise globally: in the U.S. alone, there are an
astonishing 1.3 million potential buyers each year. In addition, homes designed to improve people’s wellness are now commanding
10-25% higher price premiums. And if as recently as the mid-2000s, there were only a dozen projects under development, today
there are 600-plus global projects built, partially built, or in the pipeline - each one with a unique "wellness proposition.”

“The home is the last frontier in wellness, and this is the most important research we've undertaken, not just because it's a hot new
industry market - but because it's about where and how we live,” said GWI Sr. Researcher, Katherine Johnston. “Our homes and
communities have had a massive, increasingly negative impact on our well-being, as they were designed following templates set up
decades ago to meet the health and lifestyle needs of a radically different era. But now we're at the beginning of a new movement
in home and community design that tackles our uniguely modern problems: sedentary lives, unhealthy diets, stress, social isolation
and loneliness, pollution, nature-deprivation, etc. - and it's creating powerful opportunities.”

KEY FINDINGS:
THE MARKET

Roughly 20% of all consumer spending is on housing (people’s largest, most important investment) - or over $8 trillion globally
each year.* In 2017, the GWI| pegged the wellness lifestyle real estate and communities market at $119 billion, growing at a fast 9%
a year - and estimated that it would jump to $153 billion by 2020. While this is big, wellness real estate is still less than half the size
of the green building industry (3260 billion), and less than 2% the size of the global construction industry.

DEFINITIONS

The new research defines wellness lifestyle real estate as "homes and buildings proactively designed and built to support the
holistic health of their residents.” A wellness community is “a group of people, living close by, who share commeon goals, interests
and experiences, to pursue wellness in a holistic, multidimensional way.” Wellness real estate does not equal a wellness
community; the magic happens when the real estate part provides the foundation that enables the wellness community part to
thrive.

DIFFERENTIATORS

GWI's research puts a strong focus on the community component because it's a fundamental human need to connect with other
people in this age of loneliness and social alienation. Rebranding real estate developments as “wellness communities” by
highlighting a few healthy features/amenities is “well-washing” and confuses consumers. To prevent this, the report highlights
several key ingredients that move wellness real estate to a true wellness community.
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- From passive to active wellness

Tackling the unhealthy home environment, using materials, technologies and design to improve air, water, sound and lighting, is
crucial, if passive, wellness. To achieve active wellness, we need exercise facilities, and many design features (sidewalks, porches,
stairways, strategic placement of parking, public space, etc.) that make it a “default” to engage in healthy activities: walking instead
of driving, gardening, socializing with other people. Examples: The Interlace (Singapore) or Via Verde (Bronx, NY)

- From hardware to software

The hardware is the building, structure and facilities - the real estate. But a community is a dynamic, living organism. “Soft”
infrastructure, including classes, programs, music, arts, and family events (activities that draw people together for a common
purpose), is needed to nurture a real culture of wellness. Example: Serenbe, Georgia

- From ME to WE

Wellness real estate can support healthy individual lives, focusing on exercise, sleep, organic food, etc. - but ME-centric living can
be a wellness cocoon. WE is the DNA of a wellness community, which is about social connectivity, and a broader awareness that
our actions affect other people and our planet. It's about designing housing and environments that are not only net-zero, but net-
positive to the social and physical environment. Example: BedZED, UK

DEMAND

Global surveys (from India to the UK) show fast-rising consumer demand for healthier homes. For instance, American Lives' recent
survey of American households with incomes over $75K revealed that 25% are already "very interested” in living in a wellness
community. GWI estimates that this translates into 1.3 million potential buyers in the U.S. who are looking for wellness
communities each year...a number greatly exceeding supply.

PRICE PREMIUMS

While many wellness real estate/communities projects are positioned as affordable or market rate, this research is the first to
reveal that homes positioned at the middle and upper ends of the market are currently achieving price premiums of 10-25% over
comparable regional properties, based on a global cross-sectional analysis of sales prices of fully and partially built wellness-
focused developments.

POWERFUL PIPELINE WITH DIZZYING DIVERSITY

The pipeline of wellness living projects has accelerated dramatically and gone global over the last five years: from a handful of
developments to over 600 today (and with more announced each month).

Every project is unigue. Urban highrises that provide healthy indoor environments and wellness amenities for people living in
crowded megacities (Muse Residences - Miami, Afiniti - Malaysia, Serein - India.) Suburban planned communities encourage active
lifestyles and connection to nature, with walking/biking paths, organic farms, and extensive social programming (Harvest - Texas,
Selandra Rise - Australia). Resort-based real estate gives residents 24/7 access to world-class spa and wellness programs (Canyon
Ranch Living - Arizona/Massachusetts, Sangha - China, Tao - Mexico). Some communities integrate healthy residences with
innovative wellness/health industry clusters (Lake Nona - Florida, Oceanside - Australia, Llanelli Wellness Village - Wales,
WorldCare Wellness Village - Dubai). Some target singles, families, seniors, millennials, or healthy multigenerational living. Some
cost millions of dollars while others target low-income people.

“People spend $3.7 trillion on their wellness every year, but they spend $8 trillion on homes that often encourage unhealthy
lifestyles. Then we spend another $7.6 trillion on health expenditures to fix those problems. The math doesn't add up: $20 trillion
notworking in the same direction: to make us healthier,” noted Ophelia Yeung, GWI 5r. Researcher. “We predict that in the next
several decades, building our homes and neighborhoods for human wellness will become the default approach, not simply a
trend.”

FULL REPORT: JANUARY 2018

These highlights were presented today from the 80-plus page report to be released in January at a NYC press event, packed with
detailed info including updated market size data (globally and regionally), diverse case studies, full global pipeline info, a dashboard
to measure the wellness impacts of these projects - and more.

RESEARCH SPONSORS

The 2018 report, “Build Well to Live Well: Wellness Lifestyle Real Estate and Communities”, was underwritten with support from the
following industry leaders: Canyon Ranch, Delos, Herbalife Nutrition, iGetBetter, Lapinha, LightStim, Rancho La Puerta Fitness
Resort and Spa, Rezilir Health, Seabourn Cruises, Serenbe, Six Senses, The BodyHoliday, Two Bunch Palms and Universal
Companies.

For more information, contact Beth McGroarty: beth.mcgroarty@globalwellnessinstitute.org or (+1) 213-300-0107

*Euromonitor data, 2017
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About the Global Wellness Institute: The Global Wellness Institute (GWI), a non-profit 501(c)(3), is considered the leading global
research and educational resource for the global wellness industry, and is known for introducing major industry initiatives and
regional events that bring together leaders to chart the future. GWI positively impacts global health and wellness by advocating for
bath public institutions and businesses that are working to help prevent disease, reduce stress, and enhance overall quality of life.
Its mission is to empower wellness worldwide. www.globalwellnessinstitute.org
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wellness community study
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Wellness communities are seeing high consumer demand,
according to new research from the Global Wellness
Institute due out in January.

GWI researchers Ophelia Yeung and Katherine |ohnston presented key findings from their report,
Build Well to Live Well, at the Global Wellness Summit being held this week in Palm Beach, Florida.

Johnston and Yeung called the report “the most important research we've undertaken”.

“lt's not just because it's a hot new industry market - but because it's about where and how we live,”
said Johnston.

Johnston and Yeung reported that consumer demand for wellness lifestyle real estate and
communities is on the rise globally. They estimate that in the US alone, there are 1.3 million potential
buyers each year.
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Johnston said the GWI has defined wellness real estate as "homes or buildings proactively designed
and built to support the holistic health of their residents"” and that wellness communities are “focused
on pecple living in close proximity who share common geals, interests and experiences in proactively
pursuing wellness in a holistic, multidimensional way".

The GWI has tracked more than 600 projects across the globe that meet these definitions, many of
which are still in development. Its research has shown that homes in these wellness communities are
commanding higher price premiums of between 10 and 25 per cent.

“Our homes and communities have had a massive, increasingly negative impact on our wellbeing, as
they were designed following templates set up decades ago to meet the health and lifestyle needs of a
radically different era,” said Johnston. “But now we're at the beginning of a new movement in home
and community design that tackles ocur uniquely modern problems: sedentary lives, unhealthy diets,
stress, social isolation and loneliness, pollution, nature-deprivation etc - and it's creating powerful
opportunities.”

The GWI has valued the wellness lifestyle real estate and communities market at US$119bn - growing
fast at nine per cent a year - and estimates that it will jump to US$153bn by 2020.

“People spend $3.7 trillion on their wellness every year, but they spend $8 trillion on homes that often
encourage unhealthy lifestyles,” said Yeung. “Then we spend another $7.6 trillion on health
expenditures to fix those problems. The math doesn't add up - $20 trillion not working in the same
direction - to make us healthier.

“We predict that in the next several decades, building our homes and neighbourhoods for human
wellness will become the default approach, not simply a trend.”

The full 80-page report will be released in January 2018 at a press event in New York.

Source: Spa Business
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GLOBAL WELLNESS
INSTITUTE LAUNCHES
WELLNESS MOONSHOT:
DESTINATION—A WORLD
FREE OF PREVENTABLE
DISEASE

October 10, 2017 Written by Admin TOA  Published in Health 0 comments

GLOBAL WELLNESS ECONOMY

Greater than $3.4 trillion
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Lifestyle related diseases and the continuously skyrocketing cost of
healthcare are creating a global crisis that is affecting us both physically and
mentally. The stark reality is that roughly 70% of all deaths each year are a
result of preventable diseases (CDC), while the global cost of largely
preventable chronic disease could reach $47 trillion by 2030, according to
the World Economic Forum. On the opening day of the 2017 Global
Weliness Summit, health and wellness leaders united behind the first global
commitment to achieve a world free of preventable disease, a moonshot that
is arguably as urgent as it is massive in scope.

“The time has come to pool our resources—knowledge, access, funding—
and use our collective megaphonea on the world stage to work towards
achieving a world free of preventable disease,” said Susie Ellis, Chairman
and CEO of the non-profit Global Wellness Institute (GWI). “Unlike President
Kennedy's famous moonshot to send a man to the moon, where it was clear
when the ‘mission was accomplished’ — this moonshot will require not one,
but many incremental steps forward for humankind.”

Ellis was joined by Dr. Richard H. Carmona, 17th Surgeon General of the
United States and current Chief of Health Innovation, Canyon Ranch, in
announcing the Wellness Moonshot, which received an enthusiastic
response from the 600+ delegates, representing health and wellness across
a sea of sectors including fitness, mental wellness and mind-body, nutrition,
workplace wellness, technology, complementary medicine, integrative
medicine, architecture and real estate, and spa and tourism.

"The world is increasingly plagued by largely preventable chronic diseases,
and the crippling economic burden that comes with them. This call to action
is absolutely critical, refocusing on humankind’s most pressing need," said
Dr. Carmona. “The Global Wellness Institute is the right organization to
launch this moonshot, as it can only be achieved with high-level
collaboration in the many health and wellness sectors.”
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Dr. Mehmet C. Oz, Professor of Surgery, Columbia University, and host, The
Dr. Oz Show, reminded delegates, "We have to be brave enough to take on
this moonshot — we need to really accelerate (the focus on prevention).” And
Dr. Dean Omish, Founder and President, Preventive Medicine Research
Institute, said, "I salute this moonshot and project. It is a much needed,
organized way to create transformation...it'’s the right idea at the right time.”

As an umbrella organization that brings together often siloed forces and
sectors all working to build a healthier world, the GWI will bring the issue of
preventable disease to the forefront in its research and education efforts and
commitment to forge even more collaborations to create new paths for
action. The organization's initial focus will be on information campaigns to
bring global attention to the Wellness Moonshot: from which prevention
initiatives are most needed, and where — to educating the world about high-
impact global projects that are tackling preventable disease, to drive new
interest and resources to them. In addition, Ellis noted that GWI would
catalyze stakeholders from both the private and public sectors to coordinate,
collaborate and commit to the Wellness Moonshot.
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Business+«Treatments+-Science

Global Wellness Summit Goes Tech: Bitcoin, Blockchain, Al

and More
October 5, 2017 ‘Conmm Author

With technology and business models changing faster than ever before, the Global
Wellness Summit taking place October 9-11 2017, in Palm Beach, Florida plans to
address the future disruptions that will most impact the wellness industries.

Disruption experts like Frits Dirk Van Paasschen (former CEQ, Starwood; author of
The Disruptors’ Feast), Paul Price (CoCreativ), David McCaughan (Ai.agency), Maggie
Hsu (Zappos), Alia Crum (Stanford University), Laurie Racine (Lifesquare, Inc.) and
Ramesh Caussy (Partnering Robotics) will analyze the technology and business trends
that will reshape the future: Al, virtual reality, bitcoin, blockchain, robotics, and
more.

| We have all seen businesses that were either change-

blind, or simply too slow to react. -Frits Dirk

Van Paasschen |

“We have all seen businesses that were either change-blind, or simply too slow to
react,” said Van Paasschen. "I'm excited as one of the presenters to explore how the
same patterns of disruption are affecting wellness in our lives and to see how the
wellness industry can navigate through a world of ever more disruption.”
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The Speakers
Key speaker highlights include:

* Van Paasschen’s keynote, “Wellness in the Age of Disruption,” will explore how
change is not only wreaking havoc on companies but also on social structures,
and how we need entirely new traditions to reclaim control of our businesses
and lives.

David McCaughan led communication strategies for a variety of brands with
global advertising agency, McCann for three decades. He now serves as chief
strategy officer at Ai.agency, using artificial intelligence tools to discover and
track the key narratives driving brands and category opportunities. His keynote
is entitled “Beauty, Wellness & Artificial Intelligence: Finding the Narratives
that Matter.”

Paul Price is an award-winning digital marketing leader and group CEO of CoCreativ, a new group of best-in-class creative
solutions for digital commerce. In his keynote “WHAT IF: Imagining the Unimaginable Impact of Technology on Your
Business” he will share his playbook for digital marketing in the 21st century, along with his top 10 plays for growing
customers in the wellness category using the most powerful marketing technology applications.

Maggie Hsu is an adviser at Zappos.com (and former director of strategy for brands and commercial services at Hilton
Worldwide and consultant at McKinsey & Company). Her keynote "Virtual Reality, Augmented Reality, Bitcoin and Blockchain
for Wellness: Fad or Future?” will explore the most transformative new technologies, to identify which make the most sense
(or not) for the wellness industries.

Alia Crum, PhD, is an assistant professor of psychology at Stanford University, principal investigator of Stanford’s Mind &
Body Lab and health director at the university’s SPARQ (Social Psychological Answers to Real-world Questions). Her keynote
“Understanding the Positive Implications of the Placebo Effect” will present new research on the eye-opening role of
mindset in shaping the effects of diet, exercise and stress. Crum has received the National Institutes of Health “New
Innovator Award.”

Laurie Racine is CEO of Lifesquare, a startup that is changing the way people connect and communicate critical health
information among in-hospital teams and, most importantly, between people as they go about their daily lives. She has spent
the last 20 years investing in, founding or running companies like dotSub, Creative Commons, Startl and Lulu Enterprises. A
champion of women founders, Laurie also advises or sits on the board of The Skimm, littleBits and Open Road Integrated
Media.

Ramesh Caussy, PhD is CEO and founder of France-based Partnering Robotics, and president of Roboethics. He has worked for
various Fortune 500 tech companies (Intel, Alcatel, 3com) contributing greatly to breakthroughs such as the release of XDSL,
connected Palmor, and the Intel Connected TV platform. His talk (and immersive experience) is “Meet the Wellness Robot”,
showing how this technology can enhance human wellness.

Experiencing the Technology

With a conference theme of “Living a Well Life," summit attendees will not only hear
about disruptive wellness technologies, they will experience them. There will be
DNA and personal biomarker testing, a “wellness robot” and new technology that
makes real-time access to people’s health information a reality.
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From Paris to Palm Beach

by Elisabeth A. Doehring

Kentucky native Paul N. Leone makes his mark in the hospitality industry

Paul N. Leone bleeds Kentucky true blue. Every facet of his life has prepared him for
taking the helm at The Breakers, the 125-year-old iconic luxury hotel in Palm Beach
that Leone leads today. He remains family-loyal to his South Florida team and his
Bluegrass roots.

To watch Leone—chief executive officer and president of the Flagler Systems, Inc., of
which The Breakers is a subsidiary—in action is to watch the embodiment of a
Kentucky work ethic instilled at a young age. Season that with a hands-on leader who
places full trust in his team, and you have The Breakers’ secret to employee success
and guest satisfaction.
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Growing up, Leone worked on the family farm; lived at his family's Starlight Motor Court
motel in Paris for two years while in high school, where he swept the parking lot and
washed laundry; and waited tables, prepped food, washed dishes and developed
relationships with guests at his family's 50-seat Italian restaurant. From those
experiences, Leone got the hospitality bug early. “It was natural at our mom-and-pop
operation to treat everyone on our team and our guests like family,” Leone said. “That
led to great employee engagement and retention, as well as superior guest retention—
all key drivers of our business today here at The Breakers.”

After graduating from the University of Kentucky in 1980 with a degree in accounting,
Leone embarked on a three-year stint with the Coopers & Lybrand accounting firm, first
in Louisville and then at the company’'s West Palm Beach office. While still new to the
Palm Beach location, Leone was selected by the firm's largest client, The Breakers, o
complete a six-week audit. Soon afterward, he was named controller at the five-star
hotel, beginning a three-decade career there.

The Breakers

Opened in 1896 by oil, real estate and railroad tycoon Henry Flagler, The Breakers
is world-renowned. Still run by the same founding family, the Kirks, the Italian
Renaissance-style hotel includes a who's who guest list. Rockefellers, Vanderbilts
and Astors have been registered guests, along with heads of state and European
nobility. Noted Kentuckians—including former Gov. John Y. Brown Jr.; Jack
Givens, the star of the 1978 UK NCAA men’s basketball championship team; past UK
football coach Fran Curci; and UK President Eli Capiluto—have all stayed at The
Breakers.
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The resort’s team members are family for Leone. When The Breakers Vice President of
Human Resources Denise Bober and Director of Team Member Development Pat
Ciavola approached Leone and The Breakers leadership with the precursor to the
Johnson & Johnson Human Performance Institute’'s well-being program, the program
was quickly embraced and developed. In 2002, a well-being program second to none in
the United States was established. Guest surveys and cost benefits of the program
pour in each year. The Breakers has achieved an 82 percent employee retention rate,
putting the resort well below the U_S. industry average turnover of 31 percent,
according to a 2015 Deloitte hospitality industry report. The Breakers hires
approximately one of 23 job applicants.

In October 2017, The Breakers hosted the 11th Annual Global Wellness Summit
(GWS). This marked the first time an individual hotel property was selected as the host
sponsor. According to Susie Ellis, CEO and chairman of the Global Wellness
Institute, “The Breakers-Palm Beach is one of the world's top resort hotels, and much of
that credit goes to their CEO, Paul Leone. Paul has been in the leadership role there for
nearly three decades, and the culture he has created—with its extraordinary emphasis
on employee well-being—is second to none. This was the key reason we selected The
Breakers for the 2017 GWS and also a critical reason that The Breakers team was
interested in hosting our Summit. It allowed them [Leone, Bober and owner Garrett
Kirk] to communicate a strong message to their team about their commitment to their
well-being and was a tremendous way to showcase the incredible things they've
accomplished to global leaders in wellness.”
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Opening day of the general session of the Global Wellness Summit. From left,
Susie Ellis, CEO and chairman of the Global Wellness Institute; Denise Bober,
vice president of human resources at The Breakers; Paul N. Leone, chief
executive officer and president of Flagler Systems, Inc.; and Garrett Kirk, owner
of The Breakers and board member of the Executive Committee of Flagler
Systems, Inc.

As part of the keynote group on stage at the Summit's opening-day program with The
Breakers team, Ellis reflected on Leone’s legacy following the event. “Paul shared his
leadership philosophy that has resulted in best-in-class employee fulfilment, guest
satisfaction, community service and financial performance. To me, he described his
philosophy as ‘servant leadership™: the servant leader shares power, puts the needs of
others first and helps develop and perform at the highest levels possible. It's no wonder
that he has created a team of 2,000 happy employees, thousands of satisfied guests, a
strong bottom-line and a reputation for unparalleled community service.”

When not hosting the GWS or other major events or directing Flagler Systems, Leone
likes to catch his beloved Kentucky Wildcats on the big screen. The Breakers' leader is
equally at home sporting a UK silk tie or a UK T-shirt and makes annual courtside
pilgrimages to Rupp Arena. “I'm nothing short of a UK basketball fanaticl” he said with a
laugh.
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A GLIMPSE OF WELLNESS FROM THE GLOBAL WELLNESS
SUMMIT 2017

It's not often I get to immerse myself along with 500-plus others to hear international
thought and industry leaders discuss the past, present and future state of health and
wellness.

I've just returned from the Global Wellness Summit, organized by the Global Wellness
Institute. It's an annual gathering held this year at the gorgeous Breakers Hotel in Palm
Beach, Florida. Past Summit locations included Austria, Mexico, Morocco, India, Indonesia,
Turkey and Switzerland.

The attendees represent diverse sectors of the $3.7 trillion global wellness industry in areas
like fitness, finance, architecture, beauty, education, medicine, nutrition, spa, travel,
tourism and more. I was honored and humbled to have been chosen as one of the
summit’s 13 press delegates to attend this information-filled gathering that fosters
collaboration and innovation and opens a dialogue to solve shared problems and concerns.

I'm a knowledge nerd (my attempt to find words that sum up someone who could easily be
a professional student), and the three intensive days I spent at the various panel-led
discussions, general sessions, breakout sessions and hosted dining conversations allowed
me to whet my desire to understand just how complicated—yet how simple—health and
wellness can be.

Health and wellness is hardly a new concept, yet people continue to succumb to diseases
that are largely preventable by lifestyle choices. One of the many major contributors: the
influx of processed and unhealthy junk food, which is convenient, plentiful and relatively
inexpensive. It's often cheaper and easier to get than healthy food. Sadly, cost is a driving
force behind poor nutrition and obesity.

Dr. Andrew Weil—one of my health herces for as long as I have been interested in health
(and that's a very long time)—said that rather than having a health care system, our
country has a disease-managing system. "Prevention doesn‘t pay," he said. Sad, isn't it?
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But, there is a way to turn that around. We can all, as a group, make it better:

1. It all starts with education. Consumers need—and deserve—infaormation that is easily
understood and reliable. It also helps if it's conveyed so that they can connect it to their
own experiences.

With so much information on television, in magazines and on the Internet, it can be
tough to know how to sort through it all. Remember this: Consider the source. On the
web, check out the “About Us"” page, which can tell you who runs the site (it may be a
branch of the government, a university, a health organization, hospital, business or
other organization). Here's HealthyWomen's About Us page. Then, judge the quality of
the information being presented. Is it written in an authoritative vaoice? Is it reviewed
before it's posted or does the site have an editorial board? These are specific checks that
can help assure reliable, accurate information. Be skeptical if something seems too good
to be true.

2. Practitioners must model good health. There's nothing more disheartening than
seeing a medical professional who is overweight, unkempt or, worse, has the lingering
odor of tobacco. (I've experienced this; I'm sure you have, too.) "You have to embody
health," was Dr. Weil's message to health professionals. I agree. Patients need their
health care professionals to provide a good role model, along with empathy, knowledge,
communication and ethics.

3. Spend more time in the company of people with good health habits. Just as
moods are contagious, so is good health. Think about it: You're out to dinner with
friends. Aren’'t you more likely to order a salad and grilled fish if they are? Conversely, if
your friends indulge in something unhealthy, you're more than likely to join in (and
perhaps your—and their—guilt is assuaged by seeing others behave the same).

Large bodies of research support the fact that healthy lifestyle behaviors are contagious,
from eating healthfully, losing weight, working out, quitting smoking and limiting alcohol
consumption to getting vaccinated.

Many people will argue that wellness can be tough and expensive. But what I see in my
everyday life is that the ability to live a healthy and well life is all around. You just have to

open your eyes and look. Be aware. Making healthy lifestyle choices can turn your health
around!

Some of my everyday, easy, no-brainers:

e Sit less and stand more.

s Take the stairs, not the elevator.

* Park in the spot farthest from your destination.
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Snack when you're hungry—but snack on fresh fruits and veggies instead of sugar-laden
empty calories. (Make it easy by cutting up some veggies ahead of time and storing
them in clear bags within reach in the refrigerator.)

Establish a relaxing bedtime ritual and good sleep hygiene to ensure a good night’s
sleep.

Deal with stress, whether through therapy, meditation, breathing, yoga, exercise or any
other safe and proven choice. Letting it fester is dangerous to your immune system and
to your health.

Watch your weight. Obesity is one of the biggest causes of chronic diseases and high
health care costs in our country. Weight creeps up slowly, and many times catches us
unaware. Studies show that we weigh more than Americans did 30-plus years ago, and
it's not just because of diet and physical activity. Some hypotheses: The rise of the use
of prescription drugs; exposure to more chemicals that might be altering our harmonal
processes; a change in our microbiome (or gut bacteria). Learn more shocking facts
about obesity.

s Get some exercise every single day. Even if you can’t get to the gym, make sure to
move. If you're watching television, get up during the commercials (rather than fast-
forwarding) to stretch or do some jumping jacks or jump in place. Do push-ups against
the kitchen counter. Use a standing desk, or stand up and pace when you’re on the
phone.

s Be aware of your portion sizes. They matter.
* Practice gratitude and forgiveness.

» Remember to smile and laugh and surround yourself with supportive family and friends.
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Global Wellness Summit Honours
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The 2017 Global Wellness Summit presented Chief Executive Officer Neil Jacobs of Six Senses Hotels Resorts Spas with its
Leader in Sustainability award. The annual conference, which was held in Palm Beach, Florida, brings together leaders and
top-level decision makers from all parts of the world to solve shared problems and contribute to shaping the future of the
wellness industry. The Global Wellness Awards honor outstanding industry leaders in seven categories.

Commenting on the prestigious award made to Neil Jacobs, the Global Wellness Summit affirms that human wellness is
crucially linked to the health of the planet and environment, and that this award honours a leader or innovator in, or advocate
for, sustainability in all its diverse forms. Neil Jacobs has combined his creative vision of global hospitality and his passion for
sustainability, impacting how people view their destination experiences. The Leader in Sustainability award was presented by
Mary Tabacchi, Global Wellness Summit advisory board member and PhD, RD, Professor Emerita at Cornell University.

Founded at the beginning of the 2000s, the spirit of the Global Wellness Summit is one of a shared purpose, where speakers,
presenters and panelists refrain from promoting themselves and their companies to ensure that the exchange of ideas,
debates and strategies are for the good of their industry, the consumers they serve and the planet they share.

In receiving the Leader in Sustainability award, Neil Jacobs said that he was accepting the award for everyone who makes up
the Six Senses family and who works together with a common mission to promote responsible sustainability practices, and
who keeps Six Senses at the forefront of innovation in the global hospitality and lifestyle sector. Sustainability is a key
consideration in the development, design and daily operations at each Six Senses location. Efforts are made to act
responsibly in measuring and minimising each resort's carbon footprint and impact on the environment, all through active
management of energy, water, waste, biodiversity, purchasing and chemicals usage.

Jacobs cited how Six Senses has successfully brought together the resort and spa operations with programs that combine the
expertise of both. The result so far includes Sleep With Six Senses, a program that helps guests get their best night's sleep
and Six Senses Integrated Wellness, a program that has been endorsed and developed by highly respected doctors and
wellness professionals that blends high-tech science with ancient healing traditions, alternative therapies and holistic spa
treatments.

New initiatives that will be launched in 2018 include Eat With Six Senses, a program that is based on a respect for local and
seasonal food cultures and traditions, cutting-edge nutritional research and a commitment to sustainable practices. A Jet Lag
program for guests and Grow With Six Senses which encourages healthy lifestyles for younger guests is also in the works.
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Global Wellness Summit announces winners of Global Wellness
Awards
Tatiana Rokou - 20 October 2017, 00:18

Dr. Richard Carmona first to win for Leader In Social Impact. Members of the GWS Advisory Board
selected all winners and along with award sponsors presented honorees with their awards at the
annual Summit held at The Breakers Palm Beach.

vard

GLOBAL WELLN
SUMMIT

MIAMI, FL - The Global Wellness Summit (GWS) announced winners of its prestigious Global
Wellness Awards, which honor outstanding industry leaders in seven categories. Dr. Richard
Carmona, M.D., the 17th Surgeon General of the United States and Chief of Health Innovation,
Canyon Ranch, received the Summit’s first Leader in Social Impact award for his commitment to
expand access to health and wellness to all people around the world.

In a surprise announcement, Susie Ellis, Chairman and CEO of the Global Wellness Summit,
introduced Jane Iredale, founder of Iredale Mineral Cosmetics, Ltd, who presented spa and
wellness visionary Deborah Szekely with the first GWS Wellness Award for Living a Well Life.
Szekely-who recently celebrated her 85th birthday-co-founded Rancho La Puerta in 1940 and the
Golden Door in 1958. Recognized for embodying wellness principles and practices throughout her life,
she received a standing ovation from delegates who gathered to honor her renowned contributions to
the industry.
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"I'd like to congratulate this year’s Global Weliness Award winners and thank the sponsors and the
Global Wellness Summit Advisory Board for making these important honors possible, ” said Ellis.
"These outstanding individuals have made significant contributions to the industry-and their
dedication and crealivity furthers our goal to bring health and wellness to people around the globe.™

Members of the GWS Advisory Board selected all winners and along with award sponsors presented
honorees with their awards at the annual Summit held at The Breakers Palm Beach.

GWS Social Impact Award

The Social Impact Award, which honors a leader who has worked to make it possible for more people
and societal groups to live healthier, happier lives, was presented to Dr. Richard Carmona by Dilip
Barot, founder of Amrit Ocean Resort and Residences in Riviera Beach, Flarida.

"The Social Impact Award is close to my heart,” said Barot. "Giving and sharing what we hawve with
others, especially those in need, has been instilled in me from my childhood.”™

In his emotional acceptance, Dr. Carmona-who also received a standing ovation from delegates- said,
"I have been inspired to heip others by being hungry and homeless as a child, I am humbled, fAattered
and undeserving of this award, and being part of this team is the best honor I could have received.”

Raised in Harlem, of Puerto Rican descent, Dr. Carmona is a nurse, physician, police officer, public
health official, combat-decorated Vietnam veteran, and the 17th Surgeon General of the United
States. He has used his position on the world stage to advocate for disease prevention, and for access
to health services for the underserved. He is also a member of the board of the Global Wellness
Institute, and is working to achieve the recently announced Wellness Moonshot and a world free of
preventable disease.

GWS Living a Well Life Award

Jane Iredale, who presented the Living A Well Life award to Deborah Szekely said, "When we think
about who was the first person to receive this award, we will say, how appropriate, how deserving,
how inspiring that it was given to Deborah.” Szekely remarked, "The award will be on my desk fto
remind me to deserve it.”

Szekely is recognized for her lifelong commitment to wellbeing and for inspiring others to learn from
her example.

All 2017 Global Wellness Award Winners

The complete list of Global Wellness Award winners includes these wellness leaders who received their
awards from the presenting sponsors, accompanied by members of the Global Wellness Summit
Advisory Board.

Leader in Innovation: Steve Nygren, Co-founder of Serenbe

Presenting Sponsor: Sammy Gharieni, founder and CEO of the Gharieni Group

GWS Advisory Board: Tony delLeede, Founder, Gwinganna Lifestyle Retreat, Australia

The award is presented to a global innovator from any wellness sector. Nygren created one of the first
wellness communities in the world to protect the rural land just outside of Atlanta known as
Chattahoochee Hill Country.

Leader in Sustainability: Neil Jacobs, CEO of Six Senses Hotels Resorts Spas

Presenting Sponsor: Donald Mayer, Global Business Development Manager, UL Environment
GWS Advisory Board: Mary Tabacchi, PhD, RD, Professor Emerita, Cornell University, U.S.

This award honors a leader or innovator in, or advocate for, sustainability in all its diverse forms.
Jacobs has combined his creative vision of global hospitality and his passion for sustainability,
impacting how people view their destination experiences.

60



Leading Woman in Wellness: Julie Bach, Founder of Wellness for Cancer

Presenting Sponsor: Miriam Senft, President & CEO, Motivity Partnerships, Inc., U.S.

GWS Advisory Board: Yoriko Soma, President & CEO, Conceptasia Inc, Japan

This award honors a woman who is making a contribution in any of the wellness sectors - whether as
an entrepreneur or as a health and wellness champion. Through her organization, Wellness for Cancer,
Bach works to bring wellness to those who have experienced or are living with cancer by connecting
them with spa and wellness providers who seek to serve them.

Leader in Workplace Wellness: Renee Moorefield, PhD, CEO and Founder of Wisdom Works
Presenting Sponsor: Josh McCarter, CEQO, Booker Software, U.5.

GWS Advisory Board: Mia Kyricos, President & CEQ, Kyricos & Associates LLC

This award recognizes a leader in the field of workplace wellness and health promotion. Moorefield was
honored for helping forward-thinking clients embed wellbeing strategies in the workplace and produce
results that matter.

Debra Simon Award for Leader in Furthering Mental Wellness: Filmmaker Louie
Schwartzberg

Presenting Sponsor: Lauren Wright, President, Debra Simon Family Foundation & Daughter of
Debra Simon, U.5.

GWS Advisory Board: Gina Diez Barroso de Franklin, President & CEQ, Grupo Diarq, Mexico

This award honors an individual who has achieved excellence in the field of mental health and wellness
and has been a leader, advocate or innovator in wellness programs and pathways that help people
thrive mentally. Schwartzberg’s inspiring films are used in hospitals and wellness centers to help
people deal with stresses and anxieties, and he is a leading voice for emotional and mental wellness.

Leader in Social Impact: Dr. Richard Carmona, 17th Surgeon General of the United States
and Chief of Health Innovation, Canyon Ranch

Presenting Sponsar: Dilip Barot, Founder, Amrit Ocean Resort & Residences, U.5.

GWS Advisory Board: Omer K. Isvan, President, Servotel Corporation, Turkey

This award honors a leader who has worked to make it possible for more people and societal groups to
live healthier, happier lives-and whose work in the field of wellness has made a meaningful social
impact. (See more about Dr. Carmona above.)

Living a Well Life Award: Deborah Szekely

Presenting Sponsor: Jane Iredale, Founder, Iredale Mineral Cosmetics, Ltd

GWS Advisory Board: GWS Chairman & CEQ: Susie Ellis

The Living a Well Life Award is given to someone who embodies, with fierce devotion, wellness
principles and practices throughout his or her life. They lead by example, and their choices regarding
mind, body and spirit serve as an example to us all. (See more about Deborah Szekely above.)

The GWS is considered the world's most prestigious gathering of leaders from every sector of the
wellness industry: tourism, spa, education, beauty, fitness, nutrition, finance, environment, medicine,
architecture, workplace wellness, wellness communities and technology. This year, a record 600-plus
delegates from over 40 countries participated in the three-day Summit.
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Wellness experts launch ‘moonshot’
to eliminate preventable diseases

m By Matt Morgan - Daily News Staff Writer

Dr. Mehmet Oz speaks at the Global Wellness Conference at The Breakers, Palm Beach, October 8, 2017. (Melanie Bell / Paim Beach Daily News)

Posted: 5:07 p.m. Monday, October 09, 2017

Breakers President Paul Leone has witnessed about 15,000 conferences
come through the hotel in his 33 years on the job, but the Global Wellness
Summit that began in earnest Monday stood above them all.

‘I can't think of one that's more important than this conference,” Leone told the
event’s hundreds of attendees ranging from medical and wellness CEOs to
real estate professionals to fitness gurus.

About 600 people were registered for the 11th annual, invite-only summit
designed as a meeting of the minds to talk about the future of health and
wellness and how people can integrate it into their work and their lives. This is
the first time that The Breakers has hosted the conference, which has been
held all over the world.
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More Palm Beach Business News

Leone, Breakers owner Garrett Kirk and Human Resources Vice President
Denise Bober talked about how health and wellness have been on the forefront
of their agenda for about the past decade. The switch to placing more value on
employees and their health has improved the resort's employee retention to 82
percent, “which is remarkable in hospitality,” Bober said.

The biggest ovation on the first morning of the three-day conference was given
to Dr. Mehmet Oz, a Palm Beach resident and television personality, who
called mental health the biggest crisis facing the industry in the 21st century.

One of the main things holding people back from a healthy life is fear of
change, Oz said.

RELATE D: D r. Oz behind purchase of $18 million Palm Beach estate

“They fear that if they try to change and they fail, people won't love them,” he
said.

His five biggest life adjustments that people can start immediately are
maintaining an ideal blood pressure; exercising 30 minutes a day; eating
healthy food that they actually enjoy; controlling stress and sleep; and
curtailing addictions.

The theme of the 2017 summit is “living a well life,” which covers everything
from fitness to living conditions to mental health.

Combining all aspects of wellness, the team made a stretch goal or a
“moonshot” to eliminate preventable disease in the world.

Preventable diseases make up about 75 to 80 percent of all health problems,
said Richard Carmona, who served as U.S. surgeon general from 2002 to
2006. The World Economic Forum estimates fighting those diseases could
cost world economies $47 trillion by 2030.

The conference brought such heavy hitters to the stage as Carmona, Oz and
newly hired Weight Watchers CEO Mindy Grossman to pledge their support of
the lofty goal.

Said Carmona: "l expect every year when we come back to this conference,
we can report incremental improvement.”



Dr. Mehmet Oz’s 5 life adjustment tips

1. Maintain an ideal blood pressure

2. Exercise 30 minutes a day

3. Eat healthy food that you actually enjoy

4. Control your stress and sleep

5. Curtail your addictions
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Demand surging for wellness communities, major GWI study reveals

BY JANE KITCHEN | 11 OCT 2017

Wellness developments, such as GOCO Hospitality's forthcoming mixed-use community in Khao Yai, Thailand, are becoming
more valuable

Wellness communities are seeing high consumer demand, according to new research from the Global Wellness
Institute due out in January.

GW!| researchers Ophelia Yeung and Katherine Johnston presented key findings from their report, Build Well to Live Well, at the
Global Wellness Summit being held this week in Palm Beach, Florida.

Johnston and Yeung called the report "the most important research we've undertaken”.
“It's not just because it's a hot new industry market - but because it's about where and how we live,” said Johnston.

Johnston and Yeung reported that consumer demand for wellness lifestyle real estate and communities is an the rise globally. They
estimate that in the US alone, there are 1.3 million potential buyers each year.

Johnston said the GW| has defined wellness real estate as “homes or buildings proactively designed and built to support the holistic
health of their residents” and that wellness communities are “focused on people living in close proximity who share common goals,
interests and experiences in proactively pursuing wellness in a holistic, multidimensional way".

The GWI has tracked more than 600 projects across the globe that meet these definitions, many of which are still in development.
Its research has shown that homes in these wellness communities are commanding higher price premiums of between 10 and 25 per
cent.

“Our homes and communities have had a massive, increasingly negative impact on our wellbeing, as they were designed following
templates set up decades ago to meet the health and lifestyle needs of a radically different era,” said Johnston. "But now we're at
the beginning of a new movement in home and community design that tackles our uniguely modern problems: sedentary lives,

unhealthy diets, stress, social isolation and loneliness, pollution, nature-deprivation ete - and it's creating powerful opportunities.”

The GWI has valued the wellness lifestyle real estate and communities market at US$119bn - growing fast at nine per cent a year -
and estimates that it will jump to US$153bn by 2020.

“People spend $3.7 trillion on their wellness every year, but they spend $8 trillion on homes that often encourage unhealthy
lifestyles,” said Yeung. “Then we spend another $7.6 trillion on health expenditures to fix those problems. The math doesn't add up -
$£20 trillion not working in the same direction - to make us healthier.

"We predict that in the next several decades, building our homes and neighbourhoods for human wellness will become the default
approach, not simply a trend.”

The full 80-page report will be released in January 2018 at a press event in New York.
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eal as sponsors help with hard hats and shovels
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Hotel Executive

YOUR VIEW FROM THE TOP

Historic Volume of New Research to Be Released at
2017 Global Wellness Summit

MIAMI, FL. September 13, 2017 - The Global Wellness Summit
is known for unveiling important new research on the multi-
sector wellness economy at each annual event. And at the
upcoming conference, being held at The Breakers Palm Beach
from Oct. 9-11, a record amount of original research in the
conference's 11-year history will be released:

*Landmark findings from the Global Wellness Institute's report

on the fast-growing wellness communities and lifestyle real
estate market

*Think-tank, The Gottlieb Duttweiler Institute's, forecast on
what "Wellness 2030" will look like

*Neuroscientist Dr. Anjan Chatterjee’s (University of Pennsylvania) new studies on how beauty can
meaningfully contribute to wellness

* Well+Good's survey on how millennials are disrupting the wellness travel market

"New research gives our delegates the hard data and insights they need to 'see the future' and forge
business strategies that are expert- and evidence-based. And 2017 Summit attendees will have the first look
at the most wide-ranging research releases in our history,” noted Susie Ellis, GWS chairman and CEQ.

Snapshots of the research:
Wellness Communities & Lifestyle Real Estate - The Global Wellness Institute (GWI)

The GWI's major research project for this year, and the first to comprehensively analyze the $119 billion
wellness communities and lifestyle real estate market. The report will define these sectors; identify the
demographic and consumer trends driving demand; present case studies, innovative practices and a pipeline
of new projects from around the world; and develop a KPI framework to communicate the value to
consumers, investors, developers, and policymakers.

"Wellness 2030" - The Gottlieb Duttweiler Institute (GDI)
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GDI, Switzerland's oldest and most influential think-tank on economics, society, and consumption, will
release a research-based forecast, mapping the landscape of radically new consumer preferences and
mindsets, and technologies and scientific knowledge, which will define "Wellness 2030." Analyzing the
coming explosion of “technologies of transformation,” they will identify the innovations coming in food and
nutrition; travel, wellness travel and spas; beauty; work and workplace wellness; and the concept and spaces
of our homes.

"Beauty2Wellness" - Dr. Anjan Chatterjee, University of Pennsylvania

Beauty animates our lives: we make aesthetic decisions constantly, but we know virtually nothing about
beauty's relationship to wellness. This two-part research project will be the first to address this. A first study,
using natural language processing, hones in on concepts that can bridge the semantic space between
beauty and wellness. A second study analyzes the depth of biases against people with facial disfigurement
to help them overcome them and flourish. These studies will provide new evidence-based insights that can
mitigate barriers - and build new bridges - between beauty and wellness.

Well+Good - How Millennials Are Transforming Travel

New survey findings from Well+Good's community of 7 million millennials will provide insight into how
younger generations are disrupting the wellness travel market. The research will include new data on the
very different things millennials want in their wellness getaways compared with boomers: what they seek in
fitness, food, and other lifestyle components - so that hospitality brands can take action.

The full, 3-day agenda for this year's Summit is here.
For information about attending, click here.

About the Global Wellness Summit: The Global Wellness Summit (GWS) is an invitation-only international
gathering that brings together leaders and visionaries to positively shape the future of the $3.7 trillion global
wellness economy. Held in a different location each year, Summits have taken place in the U.S., Switzerland,
Turkey, Bali, India, Morocco, Mexico and Austria. The next will be held at The Breakers Palm Beach, Florida
from Oct. 9-11, 2017.
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Posted on August 2, 2017 by Benzinga Full Feed in Press Releases

Leadership is an overused word, and is often misused. We like this definition.

High-profile trends forecasters will analyze how millennials’ wellness and trove! hobits are disrupting the industry; major
survey on what younger travelers seek in wellness travel to be released

Miami, FL (PRWEB) August 02, 2017

The Global Wellness Summit (GWS), the leading conference for the $3.7 trillion global wellness industry, today
announced that the co-founders of wellness media powerhouse Well+Good, Alexia Brue and Melisse Gelula, will
keynote at the conference being held at The Breakers Palm Beach, Florida from Oct. 9-11, 2017. In seven short years,
Brue and Gelula have built Well+Good into the leading media company dedicated to the U.5. wellness scene, and the
top source of intel on the boutique fitness, nutrition, beauty and healthy travel scene. Their highly anticipated annual
trends forecast has proven one of the most prescient: predicting everything from the athleisure to the clean beauty to
the juicing trend, and covered everywhere from CBS This Morning to The New York Times.

In their Summit keynote they will provide crucial insight into how millennials are now disrupting the wellness trave|
market. Sharing results from a new survey detailing how their community of 7 million millennial women travel, they
will analyze the very different things millennials want in their wellness getaways compared with boomers: what they
seek in fitness, food, and other lifestyle components. And they will connect the dots between millennials' wellness and
travel spending behaviors and how hospitality brands offering wellness programming can start benefiting from them.

“The wellness market is booming in cities far beyond New York and LA, with barre studios, avocado toast and
smoothie bars becoming a true global phenomenaon in 2017, noted Gelula. "And we're excited to present on future
transformations in wellness travel. For instance, if spas were once fix-me!’ destinations for boomers who knew little
about wellness, modern consumers - especially millennials - increasingly have their own very sophisticated wellness
tastes. The result: far more people now travel to deepen their existing wellness practice, rather than have their
wellness light switched on.”
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“Millennials are the most wellness-obsessed group ever, consuming more healthy products and services, on average,
than any generation before. They have their own local wellness gurus, whether their trusted yoga or meditation
teacher,” noted Brue. "And they crave vacations and retreat experiences curated by these trusted experts over legacy
spa brands whose names they might know but don't necessarily trust. There is much to discuss: including the growing
transfer of trust from the destination spa brand to the local wellness expert and what ‘brands’ and experiences will
matter more in the future.”

More about Alexia Brue & Melisse Gelula:

Alexia Brue, co-founder and CED of Well+Good, guides the company's strategic direction and leads the revenue and
business development functions. She brings her journalistic background to bear on driving creative marketing
solutions for brands, ensuring that client programs have the same DNA as the site's authoritative content. Prior to
founding Well+Good, Brue covered health and wellness for publications as diverse as Vogue and The Mew York Times,
and she is the author of Cathedrals of the Flesh, a travel memoir about the world's great bathing cultures. She
attended Grinnell College and the Columbia Schoal of Journalism.

Melisse Gelula, co-founder and chief content officer at Well+Good, leads the company’s 20+ editorial team in applying
journalistic reporting standards to the wellness lifestyle, which led to the Webby Award for “Best Health Site” in 2017.
She's an expert on natural beauty that frequently speaks at major conferences on wellness, beauty, and digital trends,
and is oft featured as an industry expert at major news outlets like CBS This Marning and The New York Times. She is
the former editor-in-chief of SpaFinderLifestyle.com, beauty director at Luxury SpaFinder Magazine, and travel editor
at Fodor's Travel Publications. She halds an MA from the University of Toronto and completed six years of training as
a psychoanalyst.

“The U.S. is very much an experimental laboratory for wellness concepts, and Alexia and Melisse's reporting and
trends forecasting on what's cutting edge in fitness, nutrition, beauty and wellness travel has had a wide impact,” said
Susie Ellis, GWS CEO and chairman. “Their keynote on how millennials will continue to rewrite the wellness landscape
will be provocative and profound, and will leave delegates talking and debating...the very heartbeat of the Summit.”

The GWS is a conference for senior industry executives and leaders; for information about attending, click here,

For the few remaining sponsorship opportunities, contact Michelle Gamble:
michelle.gamble(at)globalwellnesssummit{dot)com

About the Global Wellness Summit: The Global Wellness Summit (GWS) is an invitation-only international gathering
that brings together leaders and visionaries to positively shape the future of the $3.7 trillion global wellness economy.
Held in a different location each year, Summits have taken place in the U.S., Switzerland, Turkey, Bali, India, Morocco,
Mexico and Austria. The next one will be held at The Breakers Palm Beach, Florida from Oct. §-11, 2017.

For the original version on PRWeb visit: http://www.prweb.com/releases/2017/08/prweb14564254.htm
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John Toomey, Contributor
Professional Speaker, Writer, Wellness Thought Leader and Avatar Master

An Entirely New Paradigm on Health

07/19/2017 02:27 am ET

Back yesteryear when a Doctor could not find the cause of an ailment, they were
sometimes likely to come up with “It's all in your mind”. Well, maybe they were closer o
the truth than we really want to know.

For decades, medical scientists, doctors, pharmacists and other professionals have
strived and struggled to understand disease. Whilst trauma medicine has gone ahead in
leaps and bounds, still disease seems to be staying one step ahead of the “cure
brigade”.

What is coming to light now is a new paradigm. On some levels it is not new because
many have believed this new paradigm for years, even decades. But for some, it is
revealing itself as a stunning new reality.

Whilst the current paradigm sees the body as an inter-related set of systems, all
functioning independently and together to create a marvelous human machine capable
of all manner of things, but prone to malfunction and disease, the new paradigm sees
the human form as something quite perfect.

In the new paradigm, there are basically 3 levels of existence.

The primary level is the Genome. This is the part of us that comprises all of our genetic
material that makes up what we identify as muscles, bones, blood, organs, skin, etc. If
you look at a person, you will see the conglomeration of about 100 trillion cells. The
Genome comprises about 10 trillion of these cells.

In November 2015, | attended the Global Wellness Summit and on the last day, Deepak
Chopra M.D. delivered a fascinating and powerful presentation on this topic. He posed
the question. “Is the human body a noun or is it a verb?" Wow, what a question. He
proposed in his answer that it is a verb because it is dynamic and ever changing,
completely replacing itself in less than a year in a constant and ongoing cycle.

The next level is the Microbiome which is primarily bacteria. The Microbiome makes up
the other 90 trillion cells. Until recently, the Microbiome rarely rated a mention. It was
seen as a necessary thing because the bacteria break down food in the gut. But it is so
much more than that.
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The work being done by amazing scientists like Rudolph E. Tanzi Ph.D. has changed
the way we are looking at human life. The Microbiome is in constant and detailed
communication with the Genome. In fact, every cell in the Genome is in some way
connected to every cell in the Microbiome.

The Microbiome, in a way, create a cocoon that shrouds the Genome in order to create
a balanced and harmonious envirenment in which the Genome can live, function and

thrive. The bacteria that makes up the Microbiome is predominantly aerobic (beneficial)
and covers all of the external surfaces of the body, especially the gastrointestinal tract.

Most people do not realise that the gastrointestinal tract, Gl tract, is actually a
continuation of the external surface of the body.

When the Microbiome is thriving and healthy, the Genome will thrive. When the
Microbiome is degraded and falters, the Genome is prone to mutation. It has been
shown that mutations can be corrected simply by restoring the balance in the
Microbiome. It can be that simple.

In the past, we used antibiotics indiscriminately and did terrible damage to the integrity
of our Microbiome. A short term fix had devastating long term results. | am even
questioning the efficacy of antibacterial hand gels and similar products.

In recent years, we have discovered the incredible benefits of fermented foods and
beverages and are seeing how they help restore and maintain a healthy Microbiome.

Then there is the third “level”, the Epigenome. The Epigenome describes the non-
physical aspect of us that seems to permeate our entire being. The epigenome has
more to do with gene expression. This is an area that can be perceived as either simple
or complex.

If we take a look at gene expression in its simplest form, it means living life in a way that
aligns with who we really are. Fully expressing our deepest nature and our best talents
leads to optimal gene expression. These factors lead to a strong sense of self,
happiness and peace of mind.

Coupled with this is how we experience the life that is going on around us. Each of us
has a field of awareness that extends out into the space around us. Some call it a
bioenergetics field. Dr Chopra was sharing in his lecture that it can be detected and
measured out to about 3 metres from the surface of the body.

In some cultures, this is called a person’s aura. Others refer to it as a sensory envelope
and others a field of awareness. Whatever it may be labelled, it is an aspect of human
life that has been recognised for centuries.

The combination an interaction between how we perceive through this field of
awareness and our own gene expression creates an experience called life. Many of us
have fergotten that we can actually decide how that experience will be, as opposed to
living like a pinball in a pinball machine.
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Coming back to this new paradigm the work of Dr Tanzi and his colleagues has
demonstrated that it is via the epigenome that we experience life. If we experience life
as negative, stressful, frightening and difficult, the resultant impact on the Microbiome
can be quite devastating.

If, however we are fully expressing who we really are and sharing our brightest talents,
and we are choosing to experience life with appreciation, compassion, curiosity, joy and
goodwill, the impact on the Microbiome is harmonising and restorative.

Recent work presented by Bruce Lipton and Dr Bernie Siegal and others in the
documentary “The Cure is....", has shown that a person who is supported to find their
true life purpose and begin to fully express themselves can experience a remarkable
turn-around in disease causing gene mutation and actually cure themselves of disease.

So it seems that under this new paradigm, the responsibility lands squarely in cur own
laps. How we experience life determines our well-being. We can no longer claim that
we are stressed because of this or that factor. We are stressed because we are not
taking responsibility for our perceptions and our responses to certain stimuli.

For example: A person can get really angry because some guy cut you off in the traffic,
and work themselves into such a frenzy that by the time they arrive home they cannot
even be civil to their family. Or they could choose to look at the guy who cut them off
and hope that everything is ok for him. Who knows, one of his children might have just
had a terrible accident and is being rushed to some hospital and he is trying to get
there as fast as he can.

Learning how to become a master of our own universe, to be in complete control of all
of our own responses, and to begin to flow good stuff out to others, is the gold key of
life. By learning how to tame our own mind and live more from the joy of our own
hearts, we can not only minimise our risk of disease and degeneration, we can also
improve life for others around us.

Now, trying to learn to control your mind with your mind is like putting Count Dracula in
charge of the Blood Bank. Workplace Wellness Programs that assist people in these
areas will do a great deal to bring greater harmony and peace, not just t the workplace
but into the homes of employees.
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Business:Treatments+Science

Millennials: What Are They Seeking in Wellness

August 10, 2017 ‘Confoct Author

The Global Wellness Summit (GWS) has announced that Alexia Brue and Melisse
Gelula, co-founders of wellness media provider Well+Good, will be speaking at this
year's event.

During their keynote presentation, they will give insight on how millennials are
disrupting the wellness travel market. They will analyze the difference between
what millennials are looking for opposed to the baby boomers in wellness retreats.
In addition, they will look at how the two groups differ in fitness, food and other
lifestyle components.

“The wellness market is booming in cities far beyond New York and LA—with barre
studios, avocado toast and smoothie bars becoming a true global phenomenon in
2017,” said Gelula. “We're excited to present on future transformations in wellness
travel. For instance, if spas were once ‘fix-me!’ destinations for boomers who knew
little about wellness, modern consumers—especially millennials—increasingly have
their own very sophisticated wellness tastes.”

The GWS will be taking place this year on October 9-11, 2017, at The Breakers Palm
Beach, Florida.
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Unlock The Happiness Formula: A Guide To The Best
Mood-Boosting Treatments

by Grazia Beauty Team; Photography: David Oldham | 17 08 2017

There's no magic bullet when it comes to happiness. Or is there? A raft of
new treatments from exercise to injectables now promise to boost mood.
But do they? Grazia investigates...

There are Instagram feeds that preach it, schools that teach it, studies that research it and beauty
treatments that promise it... but how easy is

it to find happiness? A study conducted by Mintel reveals close to 100 percent of us say mental health is
now as important as physical health. And it's this newfound holistic attitude that's driving a boom in
wellness brands across the globe. At the Global Wellness Summit in Palm Beach, Florida, mindfulness
therapies were cited as the top trend expected to grow exponentially over the next decade, with
predictions that meditation bars like LA's Unplug could soon be as common a destination for mood-lifting
as a trip to the gym. In a bid to crack the calming code, we tried, cried and

ate our way through eight happiness therapies. But did our moods improve?
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On Trial: Exploration Workouts with personal trainer and influencer Sophie
Everard

Tester Rose Beer, health and beauty director

What's the drill? ‘Sophie alternated between a day of sport, such as wild swimming, climbing or boxing,
and a day of strength training. Most of the sessions were outdoors as Sophie believes happiness comes
from

making exercise an adventure and connecting with nature. Research also shows that the colour green
(like trees, grass and other plants) makes exercise feel easier, too. From circuit training in Fulham to
swimming front and back crawl in the Hampstead Heath ponds, | also took up spinning and went climbing
- my body was challenged and my mind felt fully engaged.

Feel-good factor ‘Changing up my workouts and coming out of my comfort zone was a real revelation. It
allowed me to completely switch off from work and drama with friends. My brain was sclely
concentrating

on my body for the first time and that definitely had a positive effect. Overall, | had more resilience; | was
noticeably calmer and less anxious. | felt stronger and braver too - every session left me feeling epic!’

How to book: Sessions cost £70 an hour, £350 for five, or £650 for 10. Sophie also leads retreats, with
surfing, horse riding and trail running; madtoliveblog.com.

On Trial: Cryotherapy at 111CRYO, Harvey Nichols
Tester Sam Freedman, associate beauty editor
What's the drill? ‘Cryotherapy is a three-minute treatment in an

ice-cold (-85 } glass chamber. I'm told the benefits are endless, from tightening pores to relieving muscles
and boosting mood, as the rush of

circulation produces feel-good endorphins. As | embarked on the first of five sessions, | was asked to
change into shorts and a crop top, socks, snow slippers, gloves, a headband (to cover my ears) and a
surgical

mouth mask, before my body temperature was taken. The chill is bracing when you first enter, but to
distract me, | was guided through exercises like jumping jacks to music. Immediately after exiting, my
body temperature was taken again and it was below 17 ' - the desired number.

Feel-good factor There's no denying that being that cold

in little clothing isn't the most pleasant, but three minutes flies by when you're squatting to the beat of
Drake. After the third session, especially the morning ones, | felt chirpier, had more energy and my

muscles no longer felt niggly. Plus, my complexion was clearer. | sprang out of bed without any head fuzz -
which for a night owl was a revelation. The more sessions | had, the more | wanted to go back!

How to book £96 per session; 111CRYO.com.



On Trial: A Mood-Enhancing Diet with Hala El-Shafie nutritionist and
presenter of Channel 4's 'How To Lose Weight Well'

Tester Annabelle Jones, health and beauty journalist

What's the drill? ‘As I've been struggling with poor sleep and low mood levels, Hala explained that |
needed to boost immunity by eating

rmore micronutrients (vitamins and minerals) from fruits and vegetables, aiming for as many bright
colours on my plate as possible. Salmon is key as it's high in omega-3, which reduces feelings of
depression.

It's also rich in vitamin B12 - when low, this prohibits the production of serotonin, which regulates
feelings of depression. Sugar and alcohol were off-limits as they are mood-drainers, but | could indulge in
dark chocolate, which produces an amino acid that increases dopamine, and bananas, which improve
sleep and reduce anxiety. | snacked on omega-

rich nuts and was told to flavour my food with chilli, which sends signals to the brain to release
endorphins.

Feel-good factor ‘After a week, | felt lighter, brighter and like a fog had lifted. | no longer woke in the
night, which made me less cranky!

How to book Hala offers workshops and retreats through nutrition-rocks.co.uk.
On Trial: Spiritual Healing with Padma Shankar Coram and Grace Belgravia
Tester: Marian Paterson, acting picture editor

What's the drill? ‘After a consultation, Padma began with a body scan, which involved me lying on the bed
with an eye mask and blanket
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over me. Starting at my feet, she moved her healing hands above my body. When she got to my stomach, |

burst out crying - it turns out | was

holding onto a lot of negative emotion in my turnmy. She asked me to think about the sadness and how
long it had been with me. Then she taught me a breathing exercise to exhale the negative experiences

from my body and
replace them with positive thoughts through gratitude, visualisation and affirmations!

Feel-good factor ‘I was shocked but also amazed at how direct and impactful my session was. | felt like

she'd tapped into my energy not

just mentally but physically too, with an odd but reassuring sense of warmness over areas like my
stomach. The night following my treatment, | had a deep and peaceful sleep - one of the best I've ever
had. Equipped with some of the technigues she taught me, | left feeling more able to

cope with stress and sadness. | now take the time to breathe and visualise positive outcomes. As a result, |

feel more confident and happy
in myself, especially since practising gratitude.

How to book Padma offers a variety of healing technigues as well as hosting workshops. A 20-minute
appointment costs from £270. Visit

gracebelgravia.com.
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On Trial: LED Light Treatment, The Light Salon, Harvey Nichols
Tester Chanelle Ho, beauty assistant

What's the drill? ‘Known for naturally boosting collagen, correcting flaws and healing blemishes, each
LED facial light treatment begins with

deep pore cleansing before going under the light. There are two coloured lights to choose from, each with
a slightly different benefit - blue kills bacteria and wards off blemishes, while yellow acts to boost glow
and plump skin. During the 15-minute treatment, the therapist performs a relaxing facial massage. The
light (I went for yellow) felt warm and

cocooning on my skin, as if | had my eyes closed facing direct sunlight. It didn't burn or feel uncomfortable
at all. | had three facial light

treatments over a week.!

Feel-good factor ‘| had been feeling down about my skin breakouts, yet after just one treatment, my skin
looked tighter, clearer and brighter. Maybe it was something to do with the serotonin-boosting

effects of the LED, but | walked into the office with a newfound confidence and sense of relaxation. | felt
calmer in myself and had

a clearer attitude, which was really rewarding!
How to book Skin Health & Rejuvenation ExpressLED, £35 for 15 mins;

thelight-salon.com.

On Trial: Mindfulness with Terrence The Teacher at Harrods' Wellness Clinic
Tester Lisa Howard, production director

What's the drill? ‘Over three one-hour sessions, Terrence guided me through seven breathing exercises. |
sat with my hands on my knees, eyes closed, against a backdrop of gentle music, a calming orange glow

and soothing aroma. The key is to breathe through the belly, like we do as babies, and bring your attention
to your breath without judgement!

Feel-good factor ‘Terrence taught me “mindful living” techniques, such as appreciating a particular colour,
or putting my attention into the physical sensations of daily tasks when | felt a sudden sorrow

or stress. | did this during my commute, at work and at home, tooc. The more | practised, the better | felt -
remembering to keep it up was the tricky part. | definitely felt a feel-good factor at the end of a session,
but a week after the last one I'd veered off track slightly - regular appointments would be beneficial.

How to book A one-hour Intreduction To Mindfulness (from 1 Sept) costs £300, Harrods. Call 020 7225
5678; email thewellnessclinic@harrods.com.

On Trial: Five Element Acupuncture with Ross J Barr
Tester Melissa Henry, editorial assistant & digital sub editor

What's the drill? ‘Ross began by asking questions about my emotional state. I'd just been to a festival,so |
was still feeling the effects of drinking and dancing all night, as well as the stress of everyday city life. As |
lay down, he inserted the needles one by one, starting at my feet, and asked me to identify areas that were
painful. Quickly, he

recognised that | have a hot liver, and | was astounded he knew | was
waking up between 1 and 3am while | slept, as this is the time

when the liver detoxes. | also felt pain in my back and shoulders!
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Feel-good factor ‘While the needles were uncomfortable, the experience brought me more in tune with
my emotions. | felt at peace with myself and the tension in my neck and shoulders had virtually gone. | felt
happier after just one session, but attending more would offer

even more benefits)

How to book 45 mins costs £80. Visit rossbarr.com. Email acupuncture@rossbarr.com. App:
rossharr.gappt.com.

On Trial: Botox with Dr Michael J. Prager
Tester Laura Antonia Jordan, fashion news & features editor
What's the drill? ‘Research has shown that Botox on frown lines can

curb depression. | think mine make me appear scowly and bitchy, which has affected my self-esteem.
Michael explained that the motion of frowning

creates a negative emotion, so when that muscle is relaxed, and you can no longer frown, it can actually
make you feel happier. Michael asked me to frown then, as | relaxed, he injected my lines. It was quick and
less painful than expected.

Feel-good factor ‘My frown lines have gone but | still have movement in my forehead, so it's not obvious.
Several people mentioned how radiant | look. | do feel happier - it sounds crazy, but not being able to

scrunch up my face so much works! Botox is something | never thought | needed, but | will definitely book
in again when the effects fade’

How to book From £595. Visit drmichaelprager.com.
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TRAVEL

5 tips for planning a healthy
vacation

By Shelly Stinson | August 30, 2017

Taking a vacation is more than a fun getaway from the daily drudges of life. Turns out,
travel has a multitude of benefits that can impact your health and wellness, too.

Beyond stress reduction, vacations can improve heart health, mental health, and
personal relationships. In fact, men who take annual vacations are 32 percent less likely
to die from heart disease, according to The Journal of the American Medical
Association. Women benefit too: Those who take vacations twice or more per year are
“less likely to become tense, depressed or tired, and are more satisfied with their
marriages,” according to the Wisconsin Medical Journal.
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Wellness travel is growing 50 percent faster than travel as a whole, according to a
survey from the Global Wellness Summit. This includes spas, adventure, and fitness-
themed trips. But that doesn’t necessarily mean you need to go on a yoga retreat to get
the healthy benefits of travel. Consider these five tips for adding a healthy dose of
wellness to your next vacation.

INTENTIONALLY DISCONNECT:
A whopping 42 percent of employees feel obligated to check email during vacation and

26 percent feel guilty even using all of their vacation time at all, according to Randstad.

Make it a point to focus on the present and ignore your phone or limit checking it to
once per day. If email or social media is hard to resist, sign out of those apps for the
length of your vacation.

RELAX BY THE WATER:

Water is a natural element that inspires relaxation but also provides lots of
opportunities to play. For example, Myrtle Beach, South Carolina, offers visitors an
incredible 60 miles of ocean to explore, including the famous Intracoastal Waterway.
Go to visitmyrtlebeach.com to learn more about how to relax on the sand by day and
fall asleep to the calming waves of the ocean by night.

TRY A NEW ACTIVITY:

Trying something new can have positive mental and physical benefits. Never tried
kayaking or paddle boarding before? Give it a whirl. Want to take a yoga class? Sign up
for an introductory lesson on the beach. Feeling brave? Go skydiving, zip-lining or
parasailing. Whether you end up discovering a new hobby or just have a one-time
adventure, you're sure to fully enjoy the experience.

GET INTO NATURE:

Many health studies show the benefits of being outside, so make sure to plan plenty of
time to explore Mother Nature on your trip. In addition to fresh air, take a hike at a
local park and explore new scenery. When in Myrtle Beach, for example, you can take a
morning jog through Huntington Beach State Park, meditate at Brookgreen Gardens or
plan a family bike ride at Myrtle Beach State Park.

EAT WELL BY EATING RIGHT:

Going out to eat is a fundamental part of vacationing for most people, but that doesn't
mean you need overindulge so much that you feel sluggish throughout your trip. To eat
well, plan sensible meals that feature fresh local ingredients, such as fruit, vegetables
and the daily catch of fish. You’'ll enjoy regional flavors that tantalize the palate without
the heavy foods that drag you down.

Article provided by BPT
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Hotel Marketing Support

upgrade your hotel for the digital generation

Global Wellness Summit Gathers Business and Finance
Luminaries to Share Insights on Investment Strategies in the
$3.7 Trillion Wellness Economy

@ August 16, 2017 & Ab Kuijer

Global Wellness Summit Gathers Business and Finance
Luminaries to Share Insights on Investment Strategies
in the $3.7 Trillion Wellness Economy

MIAMI, FL. August 16, 2017 - The Global Wellness Summit
today announced that wellness industry leaders and investors
from around the globe will participate in a roundtable,
discussing their own strategies and the opportunities they see
in the booming $3.7 trillion wellness economy. Delegates at the
Summit will be given a rare opportunity to peek behind the
curtain and ask these experts probing guestions about the
sectors and regions that they are most interested in - and why.

“In stark contrast to the global economy, the wellness economy
continues to explode, registering double-digit growth from 2013
to 2015," said Susie Ellis, Chairman and CEQ of the Global

Wellness Summit. "We want Summit delegates to leave the

conference with insider knowledge about how they can leverage what they're doing in their businesses to
better attract investment and growth."

Not only will Summit delegates be able to participate in the roundtable session taking place on Day 1 of the
Summit, but they will also be able to network with these luminaries throughout the 3-day event, which takes
place at The Breakers Palm Beach, Florida from Oct. 9-11, 2017.

The Future Hunters' Jared Weiner will lead the discussion entitled “What Are Investors Thinking, Saying &
Doing?" with the following participants already confirmed:

- Ricardo S. Chance, Managing Director, Investment Banking, Leisure & Wellness, KPMG Corporate Finance
LLC,US..

- Andrew Cohan, Manaainag Director, Horwath HTL, U.S.
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6 AMAZING BENEFITS SILENT RETREATS
CAN BRING TO YOUR LIFE

By Amma Aburam

Has it ever hit you? The amount of noise in our lives. Our phones are buzzing with news, conversations and
updates on our best friend’s latest holiday pics. In the city, we hear traffic passing by, helicopters and planes
overhead and seemingly endless construction noise. At work, there's a constant stream of conversations, printers

whirring, elevators dinging...there's just so much noise, noise, noise!

Eventually, we all get to a point where we need to take a break - and there's no better solution than a silent
retreat. Heading for one of these restful, restoring holidays was recently cited as one of the top eight wellness
trends of 2017 according to the Global Wellness Summit - and no wonder. They offer a rare opportunity to
recharge your mind, body and spirit. And speaking of which, silent retreats are often taken by those following a
spiritual path - they're commonly held at Catholic monasteries or Buddhist centres - but you needn't be a
religious person to attend one. There are many that simply focus on yoga and walking meditations in peaceful

and beautiful spaces.
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Holidays used to be about leaving your busy self behind to forget the world and your problems. The new trend for
silent retreats offers something even more substantial: the possibility to plunge into yourself, to escape the world
by finding your inner world. In addition to that, silent retreats like those offered by in India offer
a combination of , and pampering that will put you in the perfect mindset for a few days of

silence. Here are six amazing benefits of going on a Silent retreat.

1. Silencing the “Monkey Brain”

The ‘monkey brain' is a part of your mind that is triggered when you try to not speak. Basically, you swing from
thought to thought like a baboon on a set of monkey bars because sometimes, just by trying to be quiet your

thoughts, they can actually spin out of control. It takes about 24 hours of silence for your mind to settle and for

the thoughts to grow quieter, but once they do, you will know a peace of mind like never before.

2. Listening to Your Inner Self

With less monkey brain chatter come clearer thoughts and an increased focus on one's inner being. This is when
the journey of self-enquiry truly begins. When you can't communicate with others verbally, you start to 'speak’ to
your inner self, and most importantly to listen to your inner monologue to understand who you are and how you

feel about who you are.

U
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3. A Cure For Boredom

In a world of endless distractions, most of us have no clue how to simply do nothing. For example, when we have
no gadget to play with, we often cry ‘boredom’ However, being able to be still and calm whilst doing nothing is a
crucial life skill. On a Silent Retreat, you may feel like you are bored at first, but slowly, you'll become more aware
of your emotional state. Believe me, that's enough to occupy your mind! You'll realise that being silent pulls out
emotions you may have put away, and guess what? You may finally deal with them or even befriend them as a

process of self-healing. Your imagination will also come more alive in silence: you'll develop a curiosity for what's

happening in your mind, body, and surroundings.

4. More Mindful Eating

Your mom was right when she said you shouldn't speak with your mouth full - being silent at meals improves
digestion. Healthy cuisine is a big part of the focus of most Silent Retreats. When you concentrate on your food
and chewing it well, you eat more slowly and mindfully. And when you eat more slowly, you tend to eat less,

because your stomach has the time to process the food and tell your brain when you're full.
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5. Resting Your Vocal Chords & Ears

Research at the University of California found that women speak an average of 20,000 words a day (compared to
only 7,000 for men). Clearly, we talk a lot! And that’s a lot of stress on our throats and vocal chords. And don't
forget what I mentioned at the beginning of this article - we are bombarded by noise so much every day, we don't
seem to realise it until it's finally gone, but noise is actually a form of pollution that can take a terrible toll on our

physical and mental health. A silent retreat is the perfect occasion to rest these parts of our bodies. You'll sleep

better, think clearer, and your voice will also sound sharper and brighter after days of silence.

6. Gaining Clarity In Your Life

There is no doubt that mindful eating, calmer thoughts, listening to our inner self, learning how to live with
boredom and resting will only lead to a new, better you. You'll gain a bit of insight as to what's really important in
life, and better understand when your body is truly hungry (rather than just craving tasty food), and youlll feel

more comfortable in your own company. Your clearer mind and brand-new sense of grounding will make you

more able to take on anything life throws your way.

Imagine doing all this in a peaceful and beautiful environment surrounded by lush, tropical gardens, or waking
each day to the scent of fresh flowers in your room? Shreyas Retreat offers such blissful experiences.

for more information.
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Future dlsruphons in 'rechnology and business models the fopics at Global Wellness Summrr in Pclrn Beach

MIAMI — With technology and business models
changing faster than ever before, testing the abdity of
companies to adapt, the Global Wellness Summat recently
announced that numerous keynotes will address the future
disruptions that will most impact the wellness industres.

“Dnsruption” experts like Frits Dirk Van Paasschen
{former CEC, Starwood; author of “The Disruptors’ Feast™),
Paul Price (CoCreativ), David McCaughan (Alagency),
Maggie Heu (Zappos), Alia Crum (Stanford Universiy),
Laurie Racne (Lafesquare Inc) and Ramesh Caussy
{Partnenng Robotics) will analyze the technology and
business trends that will reshape the future — AT virtual
reality, Biteomn, Blockchain, robotics and more — to help
wellness companies prepare for 2 volatile, fast—changing
warld.

The conference is being held Oct. 9-11 at The Breakers
Palm Beach.

We are Ining in & time of radically accelerated change,

i Iy transforming b around us and
aﬂ'acu.'ug how we live day—to—day,” said Van Paasschen.

“We have all seen businesses that were either change—
bhind — ar simply too slow to react. I'm excited as one of
the presenters to explove how the same patterns of
disruption are affecting wellness in our hves and to see
how the wellness industry can navigate through a world of
ever more disruption.”

More about the speakers and topics:

® F'rits Dirk Van Paasschen

Former CEO of Starwood and The Coors Brewing Co.,
Van Paasschen is the author of “The Disruptors' Peast:
How to Avoid Being De\-'mmed in Today's Rapidly C"hang
ing Global Economy.” CNBC host Jim Cramer called 1t “a
book that completely captures the moment we're in, and if
you don't read it, then maybe your stock won't be worth
owning." Van Paasschen's keynote, “Wellness in the Age of
Disruption.” will explore how change 15 not only wreaking
havor on companies but also on social structures — and
how we need entirely new traditions to reclaim control of
our businesses and lives.

# David McCaughan

For three decades MeCaughan led communication

strategies for a variety of brands with global advertising
agency, McCann. He now serves as chuef strategy officer at
Mpagency, using artificial intelligence toals to discover and
track the key narratives driving brands and category
opportunities. His keynote is titled “Beauty, Wellness &
Artificial Intelligence: Finding the Narratives that
Matter.”

# Paul Price

An award-winning digital marketing leader, Price has
served as CEO of several successful digital marketing
compamies, where he acquired deep experience on the
convergence of technology and marketing. He is now
Group CEO of CoCreativ, 2 new group of best-in—class
creative solutions for digital commerce. In s keynote,
“What If: Imagining the Unimaginable Impact of Technol-
ogy on Your Business," he will share his playbook for
digital marketing in the 21st century, along with hus top
ten plays for growing customers in the wellness category
using the most powerful marketing technology applica-

T,

# Magzie Heu

Hsu1s an adviser at Zappos.com, the leading onkine
retailer for shoes and dothing, and former director of
strategy for brands and commercial services at Hileon
‘Worldwide, and a consultant at McKmsey & Company.
Her keynote is titled “Virtual Reality, Augmemed Reality,
Bateoin and Blockehaimn for Wellness: Fad or Future? [t
will explore the most transfirmative new technologes, to
1dentify which make the most sense {or not} for the
wellness industries.

® Al Crum, PR

Crum 1= an assistant professor of psychology at

standord 1 v. Her keynote 1om, “Tnder-
ling the Pomtve Impl of the Placebo Effect.”
will address new research on the eye—opemng role of
mindset in shaping the effects of diet, exercise and stress.
D, Crum has received the National Institutes of Health
“New Innovator Award”

# Laurie Racine

Racine is CED of Lifesquare, a startup that is changing
the way people connect and communicate critical health
information among in-hospital teams and, most impor-
tantly, between people as they go about their daily lives,
‘Their motto: “You Move, We Move.” She has spent the last
2{) years investing in, founding or runming compames like
dotSub, Creative Commons, Start] and Lulu Enterprises.
A champion of women founders, Racine also advises or sits
on the board of The Skimm, littleBits and Open Road
Integrated Media.

@ Ramesh Caussy PR}

Caussy 15 CEO and founder of France—hased
Partnaring Robotics. He has worked for vanious Fortune
500 tech companies {Intel. Aleatel. Seom) contributing
greatly to breakthroughs such as the release of XDSL,
connected Palmor, and the Intel Connected TV platform.
s talk 1= atled “Meet the Wellness Robot,” and will show
how this technology can enhance human wellness.

The agenda for the Summit is posted at
www.globabwell mit com/wp—cont pl {
201708/ Agendz—September—#-1.

The Global Wellness Summit is an invitation—only
international gathering that brings together leaders and
visionaries to positively shape the future of the 3.7 trillion
global wellness economy.

Motional Realty recognizes its top agents for August
National Realty of Brevard Inc. has announced its top—producing sgents for August at its four offices sround the
county. In Palm Bay: Top Listing agent, Steve Scheller; Top Sales agent. Scheller and Theresa Fields; and Top Producer,
Fields. Indialantic- Top Listing agent. Gail Fischer; Top Sales agent, Team Kuschel; and Top Producer, Maureen
Newman. Suntres: Top Listing agent, Binki Kaiser; Top Sales agent, Donna Ellis; and Top Producer, Debbie Schmid.
And Melbourne: Top Listing agent, Patrick “P.J" McLoughlin; Top Sales agent, Lindsey Whitney; and Top Producer,

Benjamin Glover.
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Wim Hof, “The Iceman,” Keynotes 2017 Global Wellness Summit

VENTURE ENTREPRENEUR - 20

Wim Hof (aka “The Iceman”) to keynote Global Wellness Summit.

Wim’s commitment to physical and mental well-being is undeniable - and
infectious. And the notion that anyone can train his/herself to achieve his
seemingly superhuman heights of mind-body control is a fascinating concept.
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Miami, FL (PRWEB)
September 27, 2017

Exposing the body to extreme temperatures is a centuries-old wellness practice - in fact, during the
Roman empire, invigorating cold-water plunges were credited for benefiting overall health, and,
today, whole body cryotherapy, using extreme cold to treat what ails you, is gaining popularity for
claims that it can improve sleep and naturally reduce pain and body inflammation.

Arguably, no one has embraced the power of extreme freezing as wholeheartedly as inspirational
author and athlete Wim Hof. Among Hof's achievements is a world record for the longest ice bath
(nearly two hours) and climbing Mt. Everest barefoot and shirtless. Theatrics aside, Wim Hof, the
Dutchman behind Netherlands-based Innerfire’s Wim Hof Method, a program that combines cold
therapy and conscious breathing (meditation) as a means to improve overall physical and mental
health, will be a keynote speaker on Day 2 of the Global Wellness Summit, an annual event that
attracts international business and industry leaders focused on the growth and opportunities to be
found in today's $3.7 trillion global wellness economy, taking place at The Breakers Palm Beach from
Oct. 9-11.

"Wim's commitment to physical and mental well-being is undeniable - and infectious. And the
notion that anyone can train his/herself to achieve his seemingly superhuman heights of mind-body
control is a fascinating concept,” said Susie Ellis, Chairman and CEO of the Global Wellness Summit.
"And the fact that he can point to scientific studies to support claims that his "mind over matter”
technigues control the body's inflammatory responses will make his keynote and subsequent
workshop a highlight of the Summit.”

Several studies have been conducted to better understand the effects of Hof's methods - including a
small clinical trial in 2014* by Radboud University in the Netherlands where participants
undertaking the Hof Method were injected with an inflammatory agent (bacterial endotoxin), and,
when compared to a control group, experienced significantly lower levels of inflammation and were
less affected by fever and nausea.

“I'm truly honored to have the opportunity to share my method with Summit delegates - many of
whom will already be practicing meditation - to show them how natural methods and, yes, ‘'mind
over matter' has been proven to enable whole body health,” said Wim Hof. “Though | may hold
world records, what | do is not superhuman: anyone can achieve what I'm capable of, and I'm
committed to working with the scientific community to create evidence-based studies proving that
the power of cold immersion, breath work, and old-fashioned patience and dedication can lead to
long-lasting wellness.”
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Hof's Day 2 keynote, entitled ‘The Ice Man Cometh: The Cause of Disease and Natural Solutions” will
be followed on Day 3 with a unique workshop "Experience with Wim Hof: Going Deep.”

The 3-day agenda for the 2017 Summit is here.
For information about attending, click here.

About the Global Wellness Summit: The Global Wellness Summit (GWS) is an invitation-only
international gathering that brings together leaders and visionaries to positively shape the future of
the $3.7 trillion global wellness economy. Held in a different location each year, Summits have taken
place in the U.S., Switzerland, Turkey, Bali, India, Morocco, Mexico and Austria. The next will be held
at The Breakers Palm Beach, Florida from Oct. 9-11, 2017.
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Serenbe Founder and CEO Steve Nygren Honored with Two
Prestigious Awards Southface Argon Award and Global

Wellness Institute Leader in Innovation
=

CREATED ON WEDNESDAY, 25 OCTOBER 2017 10:02 CATEGORY: METRO ATL
PARENT CATECORY: NEWS

Serenbe Founder and CEO Steve Nygren was honored with Southface's 2017
Argon Award in September and last week with the Leader in Innovation Award at
the 2017 Clobal Wellness Summit. Nygren received these prestigious awards for
acting as an industry leader within the sustainability and biophilic realm while

creating one of the first wellness communities in the world.

Southface promotes sustainable homes, workplaces and communities through
education, research, advocacy and technical assistance. Nygren was chosen for
Southface’s annual Argon Award for Sustainability in Action that honors those showing efforts in advancing
sustainability through innovative solutions. Steve was recognized for his commitment to improving people's quality
of life through healthy environments. He has now joined an esteemed group of past award winners including R.E.
“Ted"” Turner, Arthur Blank, Mayor Kasim Reed, Jim Jacoby, Sam A. Williams, and Southface co-founder, Dennis
Creech, among others. The award was created in 2000 with Ray C. Anderson as the first recipient, Steve Nygren's
original sustainable mentor and friend.

“I am incredibly humbled to receive Southface’s Argon Award on behalf of our family's deep commitment to
advancing sustainability, and couldn’t be more thrilled to join the rank with our dear friend and visionary Ray C.
Anderson,” said Steve Nygren. “At Serenbe, we believe a community is a living part of its natural surroundings, not
something to be built at nature's expense. We will continue to champion our approach to community development

and work to ensure that future generations enjoy well-balanced lives that are connected to their environment.”

The second award came from the Clobal Wellness Institute, a non-profit organization with the mission to educate
the public and private sectors about preventative health and wellness. The influential Clobal Wellness Awards were
announced at their annual summit at The Breakers Palm Beach, Florida on October 11th. The $3.7 trillion wellness
sector is one of the largest, most thriving, and creative markets in the world. The Leader in Innovation Award is
presented to a true global innovator from any wellness sector — whether travel, spa, fitness, nutrition, beauty,
workplace wellness, integrative medicine and preventative health, etc. The Leader in Innovation Award was
presented to Nygren for creating the wellness community Serenbe to protect the rural land of Chattahoochee Hills,

GA.

The two awards recognize Steve Nygren's leadership and vision to disrupt the way we build and live. Preserving

nature is the core concept for a sustainable future with wellness as the direct benefit.
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Teach Kids About Mindfulness and Self-Love Thanks to
this New GWD Initiative

by Samantha Reed| Nov 6, 2017 4:49pm

GWD has announced the GWD Kids Project to bring wellness into young children’s lives. // Photo courtesy of Global Wellness Day

Global Wellness Day (GWD) has launched a new initiative that will focus on children in the coming
year. The GWD Kids Project aims to implement a five-minute, morning wellness circle time at
preschools around the world, and one-hour wellness classes at elementary schools once a week.
The non-profit org wants to provide breathing exercises, mindfulness techniques, and self-love
classes for 2 to 7 year olds across the globe.

Global Wellness Day founder Belgin Aksoy Berkin announced the new initiative by inviting 40 kids
on stage with her at the recent Global Wellness Summit in Palm Beach, FL. “Can a two-year-old
change the crime rate in the world?" Aksoy Berkin says. "We go to school from the age of two,
hoping that the education system is going to help prepare us for our future, but nobody is teaching
us how to live, how to breathe, how to be mindful and how to love ourselves as these are things that
are essential to be a happy adult in the future. Kids never learn in schools the fact that people can't
love others without loving themselves first. We believe that focusing on physical and mental
wellness at such an early age is so impartant that it can even help decrease worldwide depression
and obesity rates, even crime rates.”

GWD has already been in contact with universities, clinics, and international wellness leaders
developing the curriculum for the young students. The program will focus on three main concepts:
self-love, breathing, and mindfulness. Students will learn how to let go of shame and anger and will
learn to accept themselves and others and to feel at peace through self-love; they will learn
breathing exercises to improve their health and to help manage stress; and they will learn how to be
mindful in a number of ways, from healthy eating to nature walks, to improve their emotional and
physical wellbeing.
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“It's time for those in the wellness industry to take action,” Aksoy Berkin added. “In an era

where global consumer culture is mostly damaging the concept of childhood and raise unhappy and
unsatisfied kid consumers. With the GWD Kids project, children will learn how to integrate weliness
into their lives on a daily basis and to carry on those practices throughout their lives.”

The GWD founder plans to engage the organization's 86 volunteer ambassadors from around the
world to help get the new Kids Project started, and to remind people that feeling good has no age.
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Road Warrior Wellness: Hotels Keeping You
Healthy on the Road

Health & Wellness

BY GARY DIEDRICHS ON NOVEMEBER 06, 2017

— = & —

Yoga in the Sky at Linq Hotel & Casino, Las Vegas

To earn your loyalty, hotels are vying to keep you
healthy

Would it surprise you to know nearly four out of five guests at hotels intend to use the fitness center, but only two of them
actually do? | didn't think se, but what simple human nature and the hustle bustle of being a road warrier would lead us to
assume has been revealed as the inconvenient truth in a recent study by Cornell University Center for Hospitality Research.

Hopefully, you are indeed hitting the hotel gym, jogging the neighborhood or being a loyal Fitbitter when on the road. There
are studies and research ad nauseam about the short- and long-term benefits of regular exercise.

But pity the poor hotels. Brands constantly vie for guest loyalty. but if they offer amenities everybody else has and few use,
will anyone miss them? Or, more to the point, will guests care whose name is on the door? So, in one of the latest efforts by
the hospitality industry to provide guests with transformative (read: habit-forming) experiences, more and more properties
are promoting wellness.

Or, as Dina Belon, western regional director for Paladino and Company, a green building consultant. told U5 News & World
Report recently, ‘It wasn't long ago that wellness amenities were only expected at high-end exclusive hotels, but now we
are finding a variety of hotel brands providing health and wellness elements’

Health and wellness can take many forms. So, let's count some of the ways.
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In-Room Fitness

OK. this is pretty close to the old paradigm. But with a twist—you don't have to trudge several floors in your gear and sweat
with a bunch of strangers. You don't even have to pack your gear. Fairmont, Omni and Westin, among other hotels, now loan
guests sanitized sneakers and workout clothes. Westin has WestinWorkout Peloton guest rooms (pictured above) at several
locations, in which the popular stationary bike streams its own interactive classes.

Kimpton offers Pilates channels on TV, while others deliver free exercise classes to your bedside. Xtend Barre is a
combination barre and Pilates workout available via guest room TV at The London NYC. Even Hotels, a new brand from
InterContinental Hotel Group, outfits all rooms with a fitness area that includes stability ball, yoga mat and block, strength
bands, standing desks and fitness videos on demand.

Mental Health

“Mental wellness will be the biggest future trend, period, from wellness destinations and spas b
and psychotherapists to meditation becoming seriously mainstream,” proclaimed the Global Wellness Summit 2017 trend
report. Thus, we see Lululemon partnering with Shangri-La Hotel, Toronto to create a yoga video for its guest rooms. And

yoga mats becoming as commaon as irons in the closets of lifestyle-hotel guest rooms, or free on loan. Ling Hotel & Casino
in Las Viegas hosts one-hour Yoga in the Sky sessions atop the High Roller (pictured top). the world's highest observation
wheel Ojai Valley Inn & Spa in California has a personal meditation pod called the Somadome. W New York-Union Square
and Standard hotel, both in Manhattan, have offered guided meditation sessions with local mindfulness experts. But mental
wellbeing sometimes comes furry and with a slobbery lick. Red Mountain Resort in lvins, Utah, takes the pet-friendly-
lodging concept a paw print further. With its Pound Puppy Hike (pictured above), you “adopt” an eager shelter dog as your
pal for a 1.5-mile gambol.
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Well-Being

Want to go beyond merely keeping up on workouts and yoga? Wellness-themed guest rooms can up your game, and
maybe plant seeds you keep growing at home. The company Delos has imagineered the Stay Well guest roo
partnership with Cleveland Clinic and Dr. Deepak Chopra. Find them at Atlanta Marrictt Marquis and MGM Grand Hotel &
Casino in Las Vegas. MGM Grand has some 170 of these rooms, which cast about an extra $30 a night. They offer in-room
dining with super-healthy choices, Vitamin C-infused shower water, extra air purification, natural mattresses with
aromatherapy infusions, night lighting that helps you wind down and then minimizes sleep disruption, and a dawn-
mimicking alarm clock to wake you with gradually increasing levels of light and sound.
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| ocal Doctors Take Part In Global
Wellness Summit At The Breakers

By Jack Lowenstein - October 13, 2017

Dr. Vincent Apicella with Dr. Mehmet Oz at the Global Wellness Summit 2017 held this week at the Breakers Palm Beach.

The Breakers Palm Beach played host to the Global Wellness Summit 2017 this week,
inviting experts in the health profession from near and far, national and international.

Among those who were invited to take part in this unique three-day event was Dr. Vincent
Apicella and Dr. Mariaclara Bago of Premier Family Health & Wellness in Wellington.

Apicella and Bago spoke at roundtable discussions at the Global Wellness Summit on
Monday, Oct. 9.

"I would normally say it was overwhelming, but I want to use the word overflowing,” Bago
said. *I was overflowing, not only with the shear amount of infarmation, but the sense of
gratitude, the sense of happiness, everything that comes with being. It was just an
experience unlike any other conference that myself and Dr. Apicella have ever been to,
where it felt it was very knowledge-based. This was an experience.”
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Among the many health professionals in attendance were giants in the health community
that included Dr. Mehmet Oz, Dr. Richard Carmona, Dr. Andrew Weil, Dr. Dean Ornish, Dr.
Michael Roizen and Dr. Paul Limburg, along with Elissa Epel, PhD.

*0One thing that really stuck with me that Dr. Andrew Weil said is how we need to change
the culture of medicine,” Apicella said. "We need to make wellness fashionable, meaning
we have to get the younger population on board with thinking that a healthy lifestyle is
here... and to get everyone from the millennial generation to the baby boomers on board
with that. It's not a chore to have a healthy lifestyle. It's something that should be the
right thing to do moving forward.”

The entirety of the event gave Bago a sense of community on a grand scale.

"To see so many organizations internationally proclaiming that same model of health and
well-being was very inspiring to me to know that I'm not by myself, that I have resources,
that I now have networks to tap into, and that I actually need to be more vocal about our
model and what we do to reach more people,” Bago said.

Dr. Oz was among the main speakers. During his presentation, he proclaimed mental
health as ane of the leading healthcare issues of the 21st century. Apicella agreed and said
it's already noticeable.

“We don’t have mechanisms for awareness, diagnosis and treatment that are strong
enough in this country to help the mentally ill from multiple standpoints in our system. We
have a difficult time treating the mentally ill population,” Apicella said. “That is having a
spiral of effects in our culture, from people who are dysfunctional at work to domestic
violence and abuse, to mass shootings and crime. All of that can lead back to the mentally
ill and our inability to have a public awareness of it, to identify it appropriately, and give
everyone from healthcare providers to families the options of treatment.”

During lunch, Bago bumped into famed outdoorsman Wim Hof of the Netherlands, also
known as “The Iceman.”

"A lot of what he had to talk about was how he could be in an environment, an artificial
environment, where they submerge him in extremely freezing ice water, and he can
maintain his body at normal temperatures. He uses his mind to control his physiology,”
Bago said. “The relevance to our conference is that the ability to be in a particular state of
happiness, of control of your heart rate, of control of your body so that you don’t go
through depression is controlling your biochemistry.”

One of the many highlights of the event came in the form of a panelist discussion that
included Apicella alongside doctors Oz, Weil, Ornish and more.
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"We need to change the way healthcare professionals are educated from day one, so that
we don't have to go through this process,” Apicella said. "Then we’ll be able to do more
research. Then we’'ll be able to educate more. Imagine if every physician or provider has
the same experience and stories. I asked at my roundtable today, ‘Where do you folks
think most physicians learn about chronic disease?’” And they think that we learn that in
medical school and in residency, but the fact of the matter is most physicians learn how to
treat chronic disease from a pharmaceutical rep, and this is where we have to evolve out
of.”

On the final day of the summit, a special announcement was made in the ballroom where
the keynote addresses were given. The concept was dubbed the “moonshot” to eliminate
preventable disease.

"Right now, the focus of disease in our country is on the treatment of chronic disease, so
it's the basis of all pharmaceuticals and all healthcare dollar utilization,” Apicella said. “It's
all on this treatment, this epidemic of treating chronic disease. So, to say that we're going
to erase that, and we’re going to eliminate chronic disease in our culture, they're making
the analogy of that’'s our shot to the moon.”

Both Apicella and Bago have been invited to attend the Global Wellness Summit 2018 in
[taly next year.
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Why this booming real estate sector is
feeling good

by Steve Randall 110c207 N

The booming health and wellbeing sector
has been slow to reach our homes but
that appears to be changing - and fast!

The wellness real estate and communities
market is showing increased demand
globally and there are a potential 1.3
million buyers in the US alone according
to the Global Wellness Institute.

The full report isn't published until January
2018 but we've been given a snapshot of
Housing boom is back... but without the bubble this burgeoning market.

Most Read

America's housing market is booming with home
w H : H
prices nationwide now back to where they were a The home is the last frontier in wellness,

and this is the most important research

First-time buyers should start looking now says we've undertaken, notjust because it's a

Trulia hot new industry market - but because it’s
The spring homebuying season may be long gone  about where and how we live,” said GWI
but that doesn't mean first-time buyers should Sr. Researcher, Katherine Johnston.

Based on global consumer spending on
housing of around 20% ($8 trillion per year according to EuroMonitor), the GWI report
expects growth in the wellness real estate sector of 9% annually through 2020. That's
around $153 billion.

In the US, GWI expects demand to greatly exceed supply. American Lives' recent
survey of American households with incomes over $75K revealed that 25% are
already “very interested” in living in a wellness community.

Prices are already starting to jump, from their positioning as ‘affordable’ or ‘market
value' to 10-25% premiums.
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Prices are already starting to jump, from their positioning as ‘affordable’ or ‘market
value' to 10-25% premiums.

The report also calls for clarity for the wellness real estate market to avoid consumer
confusion from those developments that offer just a few benefits.

The homes in this sector should be built with materials that improve air, water, sound
and lighting. But there should also be exercise facilities and communities should be
designed ta encourage healthy activities such as walking rather than driving.

"We're at the beginning of a new movement in home and community design that
tackles our unigquely modern problems: sedentary lives, unhealthy diets, stress, social
isolation and loneliness, pollution, nature-deprivation, etc. - and it's creating powerful
oppoertunities,” noted Johnston.

More market update:

e This important tool can be invaluable for real estate brokers
e Corelogic: 9.1 million Californian homes at risk from wildfires
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YOUR VIEW FROM THE TOP

New Intersections between Neuroscience, Beauty and
Wellness to Be Key Topic at 2017 Global Wellness
Summit

Top experts in emerging field of neuroaesthetics - Dr. Anjan Chatterjee, Nancy Efcoff Ph.D.,
and Dr. Lisa Ishii - to keynote

MIAMI, FL. May 23, 2017 - Beauty is the goliath $1-trillion
market within the $3.7 trillion global wellness industry - a
number that speaks volumes about people's eternal quest to
look attractive and youthful. And yet knowledge about beauty's
scientific basis, and its emotional effects on individuals, is a
just-emerging area of research. To tackle this fascinating new
field of study, the Global Wellness Summit (GWS) today
announced that three of the leading experts on the
neuroscience of beauty will keynote at the conference being
held at The Breakers-Palm Beach in Florida from October 9-11.

Dr. Anjan Chatterjee, MD, Elliott Professor of Neurology, The

University of Pennsylvania and author of "The Aesthetic Brain:
How We Evolved to Desire Beauty and Enjoy Art"; Nancy Etcoff, PhD, Assistant Clinical Professor at Harvard
Medical School and author of “Survival of the Prettiest: The Science of Beauty”; and Dr. Lisa Ishii, MD, Chief
Quality Officer for Clinical Best Practices at Johns Hopkins Health System, whose research focus is on facial
perception, will present the latest findings on how beauty impacts the brain, which should shake up
fundamental perceptions about (and within) the beauty industry.

"Given the massive size of the beauty market and the fact that studies show that people respond
automatically at a deep neural level to beauty, it's time to pay attention to the emerging scientific research on
why we pursue beauty so fervently, rather than continue to dismiss it as a somehow misquided or superficial
quest,” noted Susie Ellis, GWS chairman and CEOQ. "And these three thinkers' insights will help us forge
disruptive and evidence-based connections between beauty and human wellness for the very first time. It
will be groundbreaking.”

More on the Keynotes & New Research:

Dr. Anjan Chatterjee, MD, Elliott Professor of Neurology, The University of Pennsylvania and Chair of
Neurology at Pennsylvania Hospital, is the author of "The Aesthetic Brain: How We Evolved to Desire Beauty
and Enjoy Art" and co-editor of "Neuroethics in Practice: Mind, Medicine, and Society” and "The Roots of
Cognitive Neuroscience: Behavioral Neurology and Neuropsychology". In "The Aesthetic Brain" Dr. Chatterjee
investigates the reasons why we find people, places, and even numbers, beautiful, arguing that we respond
to human beauty automatically and unconsciously, because it activates the reward system in the brain
related to sex. Scientific American Mind argued his book "makes a compelling case that although art and
beauty may seem nonessential, they epitomize our search for pleasure and meaning in life.”

New Study to Be Released: Dr. Chatterjee will present findings from a new two-part research project entitled
"Beauty?Wellness", undertaken in conjunction with the Global Wellness Institute - the initial findings of
which will be presented at the Global Wellness Summit. One focus of the study uses natural language
processing and cognitive science experiments to identify the concepts that best bridge beauty and wellness,
so that they could be practically operationalized: for instance, indicating which marketing terms and
concepts would resonate most with consumers. Another focus of the study is to analyze whether biases
against people with facial disfigurement occur implicitly, while also pinpointing the range and depth of these
biases to understand how to best overcome them.
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Nancy Etcoff, PhD, is Assistant Clinical Professor at Harvard Medical School, and psychologist at the
Massachusetts General Hospital Department of Psychiatry where she directs the Program in Aesthetics and
Well Being. She conducts research on the science of happiness, and created the first course ever taught at
Harvard in neuroaesthetics. Her book, “Survival of the Prettiest: The Science of Beauty”, has been published
in over a dozen languages and is the subject of a Discovery Channel documentary. A provocative inquiry into
what we find beautiful in people and why, it skewers the myth that the pursuit of beauty is a learned behavior,
an invention of the fashion industry, or a backlash against feminism - it's in our biology. As the New York
Times Book Review noted, it's “the first book to put all the science on beauty into one lively yet thoughtful
package, showing again that it's not just ax-grinding males who believe that biology continues to play an
important role in our lives." Her work on the brain and beauty has been wide-ranging, including being
involved in Dove's groundbreaking "real beauty” campaign.

Dr. Lisa Ishii, MD, MHS, is the Chief Quality Officer for Clinical Best Practices for the Johns Hopkins Health
System, and the Senior Medical Director for Clinical Integration in the Office of Johns Hopkins Physicians. A
practicing plastic surgeon, her research interests focus on the science of how people perceive beauty, and
specifically, on how faces serve as the portal for how we communicate with the world and how the world
identifies us.

To learn about sponsoring Dr. Chatterjee's new study at the University of Pennsylvania, contact
Michelle Gamble.

To learn about attending the 2017 Summit:
http://www.globalwellnesssummit.com/2017-summit/

About the Global Wellness Summit:

The Global Wellness Summit (GWS) is an invitation-only international gathering that brings together leaders
and visionaries to positively shape the future of the $3.7 trillion global wellness economy. Held in a different
location each year, Summits have taken place in the U.S., Switzerland, Turkey, Bali, India, Morocco, Mexico
and Austria. The next will be held at The Breakers, Palm Beach, Florida from Oct. 9-11, 2017.

For more information, contact:
Beth McGroarty

beth.mcgroarty@globalwellnesssummit.com
(+1) 213-300-0107.
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Disruptive technology and
business models top agenda at

Global Wellness Summit
BY JAME KITCHEN

Van Paasschen’s keynote, 'Wellness in the Age of Disruption’,
will explore how change is not only wreaking havoc on
companies but also on social structures

Disruptive technology and changing business
models will dominate the agenda at this year’s
Global Wellness Summit.

From the impact of Al, to virtual reality, Bitcoin,
Blockchain and robotics, many of the keynotes will
address the disruption that will most impact the wellness
industries, so that conference attendees can better grasp
upcoming threats and opportunities.

The disruption experts who will analyse the technology
and business trends that will shape the future include:
Frits Dirk Van Paasschen (former CEQO of Starwood and
author of The Disruptors’ Feast), Paul Price (CoCreativ),
David McCaughan (Ai.agency), Maggie Hsu (Zappos), Alia
Crum (Stanford University), Laurie Racine (Lifesquare)
and Ramesh Caussy (Partnering Robotics).
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The conference will be held at The Breakers in Palm
Beach, Florida, US, from 9-11 October.

"We are living in a time of radically accelerated change,
profoundly transforming businesses around us and
affecting how we live day-to-day,” said Van Paasschen.
"We have all seen businesses that were either 'change-
blind' — or simply too slow to react.

"I'm excited, as one of the presenters, to explore how the
same patterns of disruption are affecting wellness in cur
lives and to see how the wellness industry can navigate
through a world of ever more disruption.”

More about the speakers and topics:
Frits Dirk Van Paasschen

Former CEQ of Starwood and The Coors Brewing
Company, and past president of EMEA for Nike, Van
Paasschen is the author of The Disruptors” Feast: How fo
Avoid Being Devoured in Today's Rapidly Changing Global
Econamy. Van Paasschen's keynote, "Wellness in the Age
of Disruption™, will explore how change is not only
wreaking havoc on campanies but also on social
structures — and how we need entirely new traditions fo
reciaim control of our businesses and lives.

David McCaughan

For three decades McCaughan led communication
strategies for a variety of brands with global advertising
agency, McCann. He now serves as chief strategy officer
at Ai.agency, using artificial intelligence tools to discover
and track the key narratives driving brands and category
oppartunities. His keynole is entitled, "Beauty, Wellness &
Artificial Intelligence: Finding the Narratives that Matler”,

Paul Price

An award-winning digital marketing leader, Price has
served as CED of several successiful digital marketing
companies, where he acquired deep experience an the
convergence of technology and marketing. He is now
group CEQ of CaCreativ, @ new group of best-in-class
creative solutions for digital commerce, In his keynote,
"WHAT IF: Imagining the Unimaginable Impact of
Technology on Your Business”, ke will share his playbook
for digital marketing in the 21st century, alang with his
top-ten plays for growing customers in the wellness
category using the most powerful marketing technalogy
applications.
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Maggie Hsu

Hsu is Adviser at Zappos.com, the leading online retailer
for shoes and clothing, and former director of strategy for
Brands and Commercial Services at Hilton Worldwide and
consultant at McKinsey & Company. Her keynote "Virtual
Reality, Augmented Reality, Bitcoin and Blackchain for
Wellness: Fad or Future?” will explore the most
transformative new fechnologies, to identify which make
the most sense {or not) for the wellness industries.

Alia Crum, PhD

Crum is assistant professor of Psychology at Stanford
University, PI of Stanford’s Mind and Body Lab, and health
directar at the university'’s SPARQ {Social Psychaolagical
Answers to Real-Waorld Questions). Her keynote,
"Understanding the Positive Implications of the Placebo
Effect”, will present new research on the eye-opening role
of mindset in shaping the effects of diet, exercise and
stress, Crum has received the National Institute of
Health's New Innovator Award.

Laurie Racine

Racine is CEQ of Lifesguare, a startup that is changing the
way people connect and cammunicate critical health
information among in-hospital teams and between people
as they go about their daily lives. She has spent the past
20 years investing in, founding or running companies like
dotSub, Creative Commons, Start! and Lulu Enterprises. A
champion of women founders, Laurie also advises ar sits
on the board of The Skimm, littleBits and Open Road
Integrated Media.

Ramesh Caussy PhD

Caussy is CEQ and founder of France-based Partnering
Robotics, and president of Raboethics, industrial president
on ethics in rabolic service, by Grenoble INP. He has
worked for various Fortune 500 tech companies (Intel,
Alcatel, 3cam) cantributing greatly to breakthroughs such
as the release of X051, connected Palmor, and the Intel
Connected TV platform. His talk (and immersive
experience) is "Meet the Wellness Robot”, which shows
how this technology can enhance human wellness.

With a canference theme of "Living a Well Life”, Summit

attendees will nat only hear about disruptive wellness
technologies, they will experience them: from DNA and
personal biomarker testing to @ weliness robot, fo new

technology that makes real-time access to people’s health

information a reality.
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A three-day event held at The Breakers Palm Beach in Miami
(October 9-11, 2017), this year's Global Wellness Summit features
an impressive line-up of 50 speakers, looking at the concept of
“Living a We'll Life” and why wellness is changing the way
business is

estination Deluxe caught up with Susie Ellis, chairman and CEO of the Global Wellness
Summit, to talk about the future of wellness.
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Beat Digital Addiction For Good Health - and Better Looks!
25/08/2017

The digital age is rewiring us. It’s already changed the way we shop, work
and play — but it’s also having an insidious effect on physical and emotional

health.

Searching websites, texting, checking emails and uploading to social media
sites has become, in some ways, an essential preoccupation to keep abreast
with one’s job and competitors, grow a business and just stay relevant and

attractive to clients and consumers at large.

But the downside is that it can easily infiltrate every part of
a person’s life — whether you are a business owner or team
member — to a debilitating degree. In essence, it becomes
addictive behaviour, hard-wired into the psyche, and as
difficult to tackle as perhaps alcoholism, gambling and

compulsive eating.

Many of us wake up and reach for our phones to check in

with the outside world before checking in with ourselves.
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And then, once “plugged in”, many of us find it difficult to
disconnect until our head reaches (or crash lands) on the
pillow each evening, often preceded by last minute social media browsing,

updates or posts.

Research shows overuse of digital devices can have a negative effect on our
appearance (take, for instance, new age symptoms such as Phone Face and
Tech Neck) and our mental health, but being connected via technology is

essential for most business owners.

But it’s just not healthy to be wired-in and “on" all of the
time. We all need downtime and regular breaks from our
digital devices, to reconnect with our inner world — oh, and

other people in the real world.

Indeed, no matter what your relationship with technology
is, everyone can benefit from learning simple tips to create

healthier ways of relating to the changing world around us.

While we need technology to run our businesses, service our
customers, and communicate with family members and
friends, we also need to create ways to take a technology

break before we reach breaking point.
GLOBAL WELLNESS SUMMIT TACKLES THE EPIDEMIC

The upcoming Global Wellness Summit*, to be held in Palm Beach, Florida
October 9-11, takes on The Good and Bad of the Intersection Between
Technology and Wellness — a harbinger of a major wellness trend for 2018
and beyond.

“Technology has seeped into every aspect of our world, including
wellness,” says Susie Ellis, Chairman and CEO of the Global Wellness

Summit.

“At this year’s Summit experts will weigh in on both the positive and
negative influence technology is having on individuals as well as the $3.7
trillion wellness industry, and where intersections between wellness and

technology are headed in the future.
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“Technology and wellness are interesting bedfellows: we may all crave a
periodic “digital detox”, but we also yearn for the latest in technology that
promises to alter and improve our health and wellness — whether that’s the
analysis of our DNA and personal biomarkers or the latest ingestibles,

embeddable or wearable technology.

“This year’s Summit will feature a host of experts that will help delegates
come to terms with tech’s role in the evolving wellness landscape — and
within their businesses.”

During the 3-day event, delegates will hear from leaders in DNA and
biomarker testing and experts in technology will lead discussions about

virtual reality, augmented reality and even artificial intelligence and their

role in wellness.

A roundtable discussion of global experts will explore Good News/Bad
News: Mental Wellness and Technology.

"IT'S KILLING US’

At the Global Wellness Institute’s Round Table in New York last year, one of
the key topics of discussion was How Technology — Enabling 24/7 Work — Is
Killing Us.

“Technology has spawned new, global work realities: imprisonment by
screens, and a powerful erosion of the line between now always-on work’

and "life’,” a GWI paper recapped after the event.

Harvard Medical School scientists have found that “using a cell phone or
laptop before bed can disrupt the body’s production of melatonin and

negatively affect sleep quality”.

Another study published by the Public Library of Science found that “the
more time a person spends on Facebook, the more dissatisfied they
ultimately feel with their own life”.

“Assembled experts agreed that we have not yet begun to grasp the wide-
ranging impact on employees’ physical and mental health — and
productivity,” said the GWI paper.
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“Shawn LaVana, head of marketing, Virgin Pulse, said: "We're checking our
smartphones 150 times a day. How focused can we really be? All of this time
in front of screens, for work and in our personal lives, means we’re not
exercising and eating well. All of this feeds into a vicious cycle of poor
health choices. These are negative habits we’ve built, but we can build

positive habits in the same way’.

“Tames Brewer, workspace consultant for Steelcase, added: "The
disintegration of work-life boundaries is also being driven by globalisation.
247 connectivity is making the divide between work and life a blur, where
people are constantly “on’. The roundtable heard that "this is killing us’.
When you have teams distributed worldwide, you have new realities like
workers having to virtually collaborate with colleagues and business

partners in the middle of the night’.”

WHAT DOES THIS MEAN FOR YOUR SALON, SPA OR CLINIC?
There are two key streams:

1. If you are an owner encouraging e-interactivity to drive business, and
to keep connected with staff during and after hours, looking out for the
wellbeing of your team will become a priority in this respect. Or, if you
are a team member, so will taking responsibility for monitoring and
drawing lines around your own e-activity, to ensure it stays within
healthy bounds. Easier said than done, of course. Which is where a new
era of “digital detox” philosophies and services is fast gaining ground.

2. In-treatment services at salons, spa or clinics aimed to create safe
havens for clients/consumers (more emphasis on the “hands-on”
approach than “express” services for the time-poor). Or dedicated off-

site programs.

DIGITAL DETOX INITIATIVES

Medical, wellness and aesthetics practitioners around the world are
embracing ways to loosen technology’s vice-like grip on the physical and

emotional wellbeing of its “addicts”.

Take, for instance, the Digital Detox initiative that were launched by
the luxury Mandarin Oriental hotel chain at all its spas worldwide in

September last year.
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The program is designed to help guests find new ways to manage their
relationship with technology and the stress that can come with a constantly
connected digital lifestyle.

“Technology has brought us many great advances,” said Jeremy McCarthy,
Group Director of Spa and Wellness, “but the expectations for instant
communication and the increasing pace of change in the world can have a

negative impact on our wellbeing.”

By booking any treatment at a Mandarin Oriental spa, guests can also access
a range of wellness advice and activities designed to help them disconnect

from technology.

Mandarin Oriental has worked with the renowned Mayo Clinic in the US on
the creation of a range of tips and guidelines that can help establish
personal boundaries on the use of technology, clear mental chatter and
establish a healthy, digitally balanced lifestyle.

The program encourages guests to surrender their phones on arrival at the

spa, thus removing any online distractions.

In the spa relaxation rooms, guests can access a full range of mindfulness
activities such as journalling, note card writing, colouring, meditation or

simply relaxing and enjoying the silence.

There is also a selection of curated spa retail offerings, ranging from
crystals and eye masks to meditation pillows and a selection of calming teas
and oils. All have been chosen to encourage mindfulness and digital

disconnection.

An 80-minute Digital Detox Retreat focuses on grounding both body and
mind through the power of human touch, and is designed to provide a
calming and peaceful respite from the outside world and the stress of
repetitive movements. The treatment includes relaxation in an aromatic
bath, followed by a massage that concentrates on the head, eyes, neck,

shoulders, hands and feet.
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“The spa is one of the few places left in modern society where it is
acceptable and even encouraged to disconnect from technology,” says
Jeremy McCarthy. “The spas at Mandarin Oriental provide a perfect haven
for people to escape from technology, even if only briefly, to rest their

minds and reconnect with themselves.”

On departure, inspired by tips on how to achieve a more digitally balanced
life, guests can reclaim their cleaned device from the spa, repackaged in its

own protective digital shielding.

WAYS TO A DIY DIGITAL DETOX

Alison Nancye is a sought-after speaker and media expert in mind wellness,

meditation and mindfulness, life skills and healthy living.

She offers some top tips for digitally detoxing when you’re time poor —
turns out there’s even an opportunity to get some space from your smart

phones during work hours.

“When you give yourself permission to take a little time out to breathe, take
awalk in the fresh air (without the phone!) and eat a meal without
photographing it or texting or talking, then you give yourself the space to
recharge,” Alison says.

“A mini detox can be a genuine start to looking and feeling great. Like a
mini-facial or lunchtime-peel, this a mini digital detox can be factored into

your everyday life no matter what day of the week.

“If you want you, your business and the staff running your business to be
genuinely healthy, present and productive, then why not consider taking

regular digital detox breaks?

Start with one digital detox tip and refine it to work best for you. Then, build
anew tip into your repertoire and keep going until you reach a place where
you feel like you are running your life and your life is not running you!”
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Don’t turn your phone on the second you wake up

When you wake up, give yourself time to wake up in body and mind
organically. It could be gentle yoga stretches, meditating, an invigorating
shower scrub, a walk or run in the fresh air or simply having a warm cup of

something in silence or journaling or goal setting with a pen and notebook.
Turn your phone on silent regularly

It can take a lot longer to do tasks if you are continually interrupted by
phone calls, texts or alert updates. Turn your phone on silent for specific
intervals throughout the day to complete pressing tasks.

Eat without phone interruptions

Choose one meal a day where you are not connected to your phone. Turn it
on silent or put it to one side so you can eat mindfully and be present to the

food or anyone you may be dining with.
Schedule technology times into your diary

Hanging out on your phone on social media and browsing online shopping
sites can be a great way to spend time or a great time waster. Remember the
social media posts will always be there, you won't miss anything by giving
yourself a little more space in your schedule to be present to the people and
tasks around you, minus the social media. Choose certain time slots

throughout the day to check in and then check out of social media.

Disconnect from technology well before bed

There is enough research out there reminding us that the light from the
phone and computer screens is not a great way to wind down our brain
before bed. Turn off your screens at least one hour (ideally two) before you
wind down for the day. Read physical books, meditate, listen to music,
leisurely cook, hang out with loved ones, friends and family, journal or

simply let go and relax before bed.
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THE FULL MONTY

“Once you’ve given the mini digital detox a trial, if you’re feeling really
courageous it may be time to really go cold turkey and digitally disconnect

for a longer time period,” says Alison.

“This is a guide to applying a full digital detox at certain intervals in your
life to regroup, refocus and recreate a whole new relationship with your

technology and yourself in the process.
Choose 1-2 days to Digitally Detox

Make a commitment with yourself to disconnect from technology for 24-48
hours (more if you’re really courageous). Stay committed to this timeframe.
Prior to going on your digital detox make a list of projects or activities you
would like to do during your break. It could be going on a holiday,
renovating a room, getting a massage or pamper treatment, or spending

time in nature with loved ones (minus the pics to prove it).

Alert People

Notify relevant people that you will be having a vacation from your
technology and when you will be back online again. Put an alert on social
media, your phone message service or where people regularly contact you to
let you know you are having a technology vacation and when you will

reconnect.
Turn off the Television

The TV can be a massive time waster and energy zapper. Have TV-free
evenings or weeks to really free up your space at home and create more

space to just relax and be.
Resist the Urge

You may find it hard not to check your phone but if you genuinely want a
break from being digitally connected you need to be strong. It’s like taking a
sugar or alcohol detox. If you break the commitment you haven’t done what
you set out to do. If you are really finding it difficult, then start with (say) 12
a day digitally detoxing and then build on that skill.
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Find New Interests

We can get in a rut in life doing the same thing day in day out and checking
in with technology can be part of that mundane rut. At various intervals
throughout the year (the change of season is a great time) pursue new
interests. Have new projects to look forward to, holidays to take, home
projects to immerse yourselves and you will find you will naturally feel less

drawn to waste time on technology.
ALISONNANCYE.COM

» The Global Wellness Summit (GWS) is an invitation-only international
gathering that brings together leaders and visionaries to positively
shape the future of the $3.7 trillion global wellness economy. Held in a
different location each year, Summits have taken place in the US,
Switzerland, Turkey, Bali, India, Morocco, Mexico and Austria.
GLOBALWELLNESSINSTITUTE.ORG

By Jenni Gilbert
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greenlodgingnews:

Global Wellness Summit Announces Full Three-
Day Agenda

By Global Wellness Summit - September 6, 2017 @ 241 -

MIAMI—The Global Wellness Summit, the annual event that attracts international business and
industry leaders focused on the growth and opportunities to be found in today's $3.7 trillion global
wellness economy, released the agenda and speakers for its 2017 conference, taking place at The
Breakers Palm Beach, Fla. this October 9 to 11.

The theme of this year's Summit is the business of "Living a Well Life,” and the three-day event will
feature a lineup of over 50 speakers and presenters, each sharing his or her unique insights on how—
and why—wellness is changing the way business is done and what the future of wellness holds.

"The Global Wellness Summit is the most important international conference on the business of
wellness: a truly transformative, three-day event where relationships are forged, investments are
made and business gets done,” said Susie Ellis, Chairman and CEQ. "It's the only conference in the
world where global leaders connect around the topic of health and wellness from the point of view of
prevention, while immersing themselves in the latest research and exploring the increased
opportunities to make a major impact on people’s lives—and the world economy.”

The Summit’s agenda will look closely at big picture trends, such as technical, social and economic
changes that are impacting all of its sectors: hospitality, tourism, spa, beauty, fitness, nutrition,
finance, education, environment, medicine, architecture, workplace wellness, wellness communities
and technology.

Some of the Topics

The packed agenda of high-level keynotes, speakers and collaborative roundtables includes thought-
provoking topics like: "Good News/Bad News: Wellness and Technology;” "Fake Wellness or Wellness
Evidence: Why it Matters;” "What Wellness Investors are Thinking, Saying, and Most Importantly,
Doing;" and "The Impact of Wellness on the Big Business of Beauty.” See full 2017 GWS agenda here.

In addition, the Global Wellness Institute will release its first research report on the fast-growing new
market of "Wellness Communities & Lifestyle Real Estate,” exploring the potential of communities and
developments with healthy living at their core.

The full speaker list available here. Delegates will also enjoy the inherent wellness of The Breakers, an
iconic, 121-year-old, eco-conscious resort set on a palm-lined beach and dozens of acres and offering

a host of outdoor wellness and fitness activities.

To see all the activities taking place over the three-day conference—as well as pre- and post- event
activities—view the entire agenda.

The Summit is a gathering for senior industry executives and leaders; for information about applying
to attend this invitation-only event, click here.
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BEYOND GHETTOS OF WELLNESS: A
FUTURE OF GIVING

® March31,2017 & SusieEllis

Articles, Massage News

This essay was inspired by Andreas Braun'’s keynote at The Global Wellness Summit, which was held Oct.

17-19, 2016, in Tyrol, Austria. It is published by permission of the Global Wellness Summit.

One of the most insistent arguments, resounding through most sessions at the 2016 Global Wellness
Summit was the need for wellness to reach beyond rich elites, according to the Global Wellness Summit
Report, 8 Wellness Trends for 2017—and Beyond.

Leading economists painted the new—sudden—global picture: a world where a rising sense of
unfairness is unleashing a global storm of populism. Economist Thierry Malleret, Founder, The Monthly
Barometer, presented a keynote that explored a crucial paradox: In a world where global economic
abundance has never been higher, why is not only global un-wellness—such as obesity and mental

illness—rising, and why is a wave of populist conservatism underway.
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Malleret postulated that it's not as simple as how well nations or individuals are doing economical—a
simple matter of richer or poorer—but the fact that humans are hardwired down to our DNA for

fairness.

And a rising, global sense of unfairness is unleashing a whole lot of unhappiness.

We All Need Wellnhess

What are ghettos of wellness? You know them—people flying ko that dreamy tropical island for a stay

at a dreamy, Five-star wellness retreat and driving past slums as they enter the gates.

Or you might wonder if that amazing local practitioner is actually being paid just a few dollars while the

resort is charging you over $200 for a 90-minute massage.

Ghettos of wellness exist in all the things you can now purchase in the name of wellness in our ever-
richer, gentrified global cities, against the backdrop of ever-sharpening income inequalities beyond that

city—and worldwide.

The media has two distinct voices when it reports on wellness. One is the avalanche of stories and blogs
on the latest trends that the beautiful, young elites are adopting. The second is a rising, smart, mini-

industry of wellness bashing.
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That second media argument: The pursuit of wellness is intrinsically a culture of narcissism, an inward-

turned obsession with self-optimization at the expense of real socioeconomic change.

While reducing wellness to its richest, sometimes grotesque, varietals is increasingly understandable; it

is, of course, not quite accurate.

It's the growth of the global middle class that's most fueling growth for the vast, $3.7-trillion wellness
market. (This is according to the Global Wellness Institute’s new research on the seemingly unstoppable

expansion for the healthy food, beauty, fitness, alternative medicine, spa and markets).

However, throwing out the wellness-and-prevention concept with the elitist bathwater is a terrible
idea, evidenced by stats like the number of obese and overweight people more than doubling since
1980, to almost 2 billion adults, according to the World Health Organization. Preventable diseases like

heart disease are now the world's top killers.

Inequality of Well-Being

With the latest United Nations World Happiness Report showing a disturbing increase in the last few
years in people’s perceptions that there is now more inequality of well-being, you can fFeel the criticism

of a wellness industry overly preoccupied with serving rich elites start to ratchet up.

We live in an age of socioeconomic wake-up calls, with new, world-shocking evidence of what perceived

gaps between the happy and the unhappy, the elites and those who revile them, can actually do.

Global Wellness Summit experts discussed several key ways that the wellness industry must—and will—

change in this new world:

+ More giving back and doing something to bring more wellness services to more people. And if
many wellness businesses already have charitable initiatives, the future is a giving-back and

community-building model baked deep into the business model.

o Anew Wellness Tourism 2.0, where wellness is not merely the province of elites behind the
resort's gated walls. The future is a shift from a property Focus to developing and promoting
towns, regions, and even nations, where more authentic, comprehensive wellness is packaged:
from positive environmental policies to access to sustainable, healthy food to broader social

justice, benefiting tourists and locals alike.
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« Aproliferation of lower-cost wellness products and services: from a new spate of affordable,

healthy grocery stores to low-cost spa chains.

e Afocus on the well-being of employed practitioners who actually deliver all this wellness. So,

lower prices, still, but a conversation about fair price and the state of wellness labor as well.

Give More

The future of well-being is every profitable wellness business giving more to communities, charities and

those in need, and bringing more wellness services to people who can't afford them.

As Columbia & OxFord Universities Professor Gerry Bodeker, Ed.D., M.5.C., said at the Global Wellness
Summit, it can be as simple as spas figuring how many hours a week their therapists just sit there, and
sending them out to eldercare Facilities or women's shelters. Everyone, from massage therapists to

yoga, meditation and fitness teachers, needs to take what they do outside of their narrow pasture.

For instance, the Beauty Becomes You Foundation sends spa and salon therapists—who donate their

time—out into the senior community to deliver desperately needed touch and aesthetic services.
The nonprofit Yoga Gives Back has organized so that the yoga community gives back to the poorest
mothers and children in yoga's home, India, whether through micro-loans or sending destitute children

to school.

Miraval's Give Back program allows people to nominate someone going through hard times and who

needs wellness support but lacks the financial resources, to stay for free.
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@ LIFE

WELLNESS TOURISM

Promoting health and
wellbeing in natural
environments

The rapidly growing African ‘wellness in the
wilderness’ concept harnesses a traditional safari
to activities such as yoga, meditation and spa

treatments
27 FEBRUARY 2017 - 07:00 by ALEXANDER MATTHEWS

Natural connection: Custom-made

experiences. Picture: SATORI AFRICA
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In November, "wellness in the wilderness" was identified as the
most significant new trend to emerge in African travel by the
World Travel Market Global Trends Report 2016.

The concept combines a traditional safari with activities such as
yoga, meditation and spa treatments.

Such experiences, the report said, are typically booked by older,
moneyed holiday makers yearning for "more than just a typical
African getaway"- these travellers want to "gain life-enhancing
skills through mindful activities that can be applied to everyday
life, offering a richer holiday experience”.

The emergence of this trend in Africa has been a long time in
coming. The New York-based Pravassa, which claims to be the
world’s first wellness travel company, was founded by Linden
Schaffer in 2009, when she traded a fashion career to take
travellers on "healthy experiential journeys” to the likes of
Vietnam and Costa Rica.

Pravassa's success forms part of a groundswell that has seen the
global growth of wellness travel outpacing conventional
international travel by a whopping 74% in 2014, according to The
Global Wellness Summit.

It's an apt time for the first Africa-based wellness-focused travel
company, Satori Africa, to open its doors. Headquartered in Cape
Town, the company puts together custom-made itineraries that
combine sightseeing, luxury accommodation and gastronomy
with as many as 40 different wellness experiences including
yoga, life-coaching, Ayurveda, Reiki, Pilates and meditation — all
guided by the leading experts.
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"We want to help people to be
inspired to find their own place
or way of wellness. It can be
about moving the body, stilling
the mind, becoming attuned to
nature, connecting with the
earth, finding your inner child,
resetting, detoxing or simply
just more ‘me’ time," says Satori
Africa founder Mark Bland.

For him, setting up Satori Africa

meant the merging of his two

great passions: hospitality and

wellbeing. A trained chef, he has

also worked at Londolozi Game

Reserve and helped with the
2013 relaunch of MannaBay, a boutique hotel in Cape Town,
before joining Spier wine farm, where he was the brand manager
for its hospitality wing until June 2016.

After reading about yoga teacher and life coach Sharni Quinn, he
started attending her classes as a means of coping with the
anxiety and stress with which he has long struggled. He found
weekly yoga sessions helped him "to still my mind and shut off
the inner voices of my ego and anxiety"

After sustaining a number of injuries from boxing, trail running
and bad office posture, he kicked it up a notch: his yoga practice
became more frequent and serious. This inspired him to leave
Spier, complete a yoga teacher training course in Thailand and
launch Satori Africa as a means of inspiring others to reap similar
benefits.
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"Yoga and other forms of wellness give you the tools to be able to
deal with whatever life may throw at you — skills that you can
use for the rest of your life,” he says.

Bland believes that connecting with Southern Africa's natural
beauty is a significant source of wellbeing. "There is something
truly restorative and soulful about just being immersed in and
feeling the beautiful simplicity of Africa - the sight of the
sunsets, the smell of the ocean air, the taste of the local produce,
the touch of the sand and the sounds of the bush," he says.

Best-selling author and
mindfulness coach David
Michie agrees: "Some places
lend themselves quite naturally
to mindfulness. The fascinating
wildlife and ever-changing
environment of a safari is one
of these.

"You are very aware of the
present moment sitting on the
back of a Land Rover when
there could be a herd of
elephants around the next
corner.’

Since 2015, the Perth-based

Michie has been hosting six-

night "mindfulness safaris". This year’s, which runs at Clive’s
Camp and Xidulu lodges on the edge of the Kruger National Park
from August 12-17, will host 20 guests participating in
mindfulness workshops, meditation sessions and game drives.
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Not to be outdone, Mhondoro Game Lodge, in the Waterberg's
Welgevonden Game Reserve, will be hosting a detox and

yoga safari led by Dutch yoga instructor Monique Christiaans
from June 10-24.

"During these six days, you can recharge your batteries
completely and at the same time become more aware of nutrition
and the importance of food

and what it does in your body," says Christiaans.

Mhondoro Game Lodge has expansive decks, heated pools, a
yoga room, two gyms and a spa.

While at some lodges, wellness

feels like an obligatory add-on
(with an excruciating panpipe

" -
soundtrack to match), others Ther.e I
have incorporated it as a core something truly
offering to guests. restorative and

The famed Londolozi in the soulful about fEE"ng

Sabi Sand Game Reserve offers the beautiful

daily classes involving Iyengar, simplicity of Africa "
Ashtanga and Jivamukti
postures on its yoga deck
beneath the branches of a huge, 500-year-old jackalberry.
Guests can also enjoy different kinds of massage in their rooms
(or on their decks) and the gym is open 24 hours a day.

Birkenhead House in Hermanus and Ellerman House in Fresnaye,
Cape Town,, offer comprehensive spa treatments that go above
and beyond the usual — as does Bushmans Kloof in the
Cederberg, where the spa won Best in Africa at the 2016 Wellness
Travel Awards.

Kapama Karula in Hoedspruit has a wellness centre offering a
comprehensive range of spa treatments including those using the
South African skincare range Healing Earth.

"The days of overstocked buffet tables, one-size-fits-all
experiences and standardised offerings are over,' Bland says.
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"Travellers are looking for real experiences. They want to feel the
energy, connect with the world and sense the pulse of human
existence.

"Not to say that this cannot be tinged with touch points of
opulence and the occasional indulgence, but the way that people
are travelling is changing. And for the better.

"We believe in achieving the balance of health, beauty and
discovery. How can you tick off your big 2017 bucket list items,
but in the process come out a happier and healthier person for
it?"
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Global Wellness Summit Presents 5 Trends for the Thriving
Florida Wellness Market

(May 03, 2017)

?‘ . GLOBAL WELLNES S (Rree) aoy o3,
.L SUMMIT 2017

The Global Wellness Summit
(GWS), the premier conference for the $3.7 trillion global wellness industry, released five
trends shaping the future of Florida's wellness market at a press conference held at The
Breakers, Palm Beach, the site of the 11th annual Global Wellness Summit.

The 2017 Summit theme, €Living a Well Life," will put a spotlight on how the future of
wellness will impact every aspect of an individual's life. The GWS, which takes place
October 9-11, will include keynotes from dozens of high-profile experts, including Dr.
Richard Carmona, former U.S. Surgeon General, Dr. Andrew Weil, and Dr. Mehmet Oz,
and draw 500+ delegates from over 45 nations to Florida.

©Florida is a booming wellness market, and a real pioneer: for instance, it's the
uncontested world leader in developing new wellness communities and real estate
concepts,” said Susie Ellis, GWS chairman & CEQ. €Having the Summit back in the
U.S. opens up unique opportunities for a dynamic, future-focused agenda - as we will
hear from so many visionaries and entrepreneurs from the largest, most innovative
wellness economy in the world.”

©GCWS delegates will walk away from this year's Summit with a deep understanding and
appreciation of how businesses can holistically embrace wellness and thrive," said Paul
Leone, CEQ of The Breakers.

Five Wellness Trends in Florida
Note: a longer analysis of each trend, with Florida examples, can be found here.
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1) Florida: World Leader in Wellness Communities & Lifestyle Real Estate

Homes and communities designed for residents' physical, mental, social and
environmental health represent one of the fastest growing wellness markets: growing
globally from $100 billion in 2013 to $119 billion in 2015 € and projected to jump to $153
billion by 2020. And Florida is the hands-down world leader: an experimental hotbed for
wellness real estate concepts. One reascon: Florida is the birthplace of New Urbanism
(i.e., Seaside and Celebration), which emphasize design features like mixed use,
walkability, traditional neighborhoods and transit-oriented development, paving the way
for the broader concept of €@wellness communities". Another: the state experiences
powerful population growth (from retirees to working people with families), driving
constant creativity in new housing concepts. Florida has had shining examples of
wellness communities for years, like €smart" wellness city, Lake Nona (Orlando), the
most sophisticated example in the world of what master planning for wellness can
accomplish. And Florida's development pipeline is packed: from The District: A Life Well
Lived (Jacksonville) to €farm and garden" wellness living developments like The Grow
{Orlando).

2) € Conscious Travel": A Destination's Values to Increasingly Impact Consumer Choice
The environmental values of businesses and hospitality properties have been impacting
consumer choice for years. But a future trend € for Florida and the world € is how the
human values of a business/property will matter more. The concept of €wellness travel"
will no longer be confined to healthy guest programs, it will increasingly include how well
the employees are treated or how much a property gives back. For instance, ifit's a
disturbing paradox that most wellness resorts have not made worker wellbeing a priority,
The Breakers, Palm Beach is a star counter-example: putting the wellness of their 2,000-
strong workforce at the heart of everything they do € from an on-site green market to
super-affordable child and elderly care on demand.

3) A Coming Wave of DNA, Personal Biomarker & Epigenetic Testing

Over the next 5 years a flood of individual genetic tests, and more sophisticated personal
biomarker and epigenetic tests, will hit Florida, rewriting how healthcare and weliness get
done. The first wave of genetic tests, like 23andMe, returns pure probability data: you
have X% more risk of developing certain health conditions. Critical info, but limited by
nature, because it's not our genes that most powerfully determine what diseases we get,
but lifestyle factors like diet, exercise, stress and our environment. Enter the science of
epigenetics: the analysis of how we turn our genes €pon" and €off", and the basis for a
second wave of tests that measure dozens of personal biomarkers to identify what's
genetically modifiable. For instance, a new three-part test coming this year called
Wellness FX combines a genetic test; comprehensive blood, body and biomarker
diagnostics testing; and an intestinal biome test to deliver a 365-degree personal health
profile. This coming tsunami of genetic/epigenetic tests are especially relevant, and a
unigue business opportunity, for Florida, because of the state's largely aging population.
New medical-wellness business models will arise around these tests, because the
interpretation of results and subsequent €prescriptions” need to be overseen by medical
professionals.
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4) New Directions in Mental Wellness

For decades, a physical health focus has dominated in the wellness industry, far
overshadowing mental wellness. That ubiquitous industry term €mind-body" hasn't been
an equal marriage, and perhaps significantly less so in Florida with its €*body beautiful"
culture. But with a serious mental wellness crisis skyrocketing in Florida and globally
{driven by everything from always-on work to social media fueling a loneliness epidemic),
wellness resorts, spas, and fitness/wellness centers are suddenly ramping up €healthy
mind" programming. And Florida's new mental wellness offerings are so diverse: from
new €integrative mental wellness" programs, like spas bringing in neuroscientists to the
rise of €drop-in" meditation studios to a much more powerful focus on brain-boosting
sleep; arts, creativity and dance; breathwork; and silence and unplugging.

5) The Science of Happiness

New studies, like the World Happiness Report, are helping governments to dramatically
expand the concept of wellbeing beyond GDP (€@money"), including factors like healthy
years of life expectancy, social support, trust and generosity. Each year, the studies
indicate that beyond financial and physical health, a perception of €fairness" and mental
wellness, are paramount for human happiness. Which is why poorer, unhealthier nations
can rank happier than rich, healthy ones € and Northern European nations always hit it
out of the park.

The science of happiness has real momentum (the UAE has even recently appointed the
world's first Minister for Happiness), and the happiness movement has landed squarely
in Florida: in March, the first World Happiness Summit was held in Miami. Already,
Miami's Mayor has set a goal to make Miami the happiest large city in the U.S. And
according to Gallup-Healthways Wellbeing Index, several Florida metro regions are
national leaders: Naples-Immokalee-Marco Island leads the entire nation in reported
wellbeing for the second straight year, while North Port-Sarasota-Bradenton ranked sixth
out of 189 American cities. The €science of happiness" will impact Florida's wellness
culture in diverse ways: from a bigger focus on social connection, positive psychology,
mindfulness and building healthy communities to adding happiness workshops to
employee wellness programs.

For more info on the press conference or trends, contact Beth McGroarty:
beth.mcgroarty(at)globalwellnesssummit{dot)com or 213-300-0107.

For information about attending the 2017 Summit, visit:
http:/'www.globalwellnesssummit.com/2017-summit/

About the Global Wellness Summit: The Global Wellness Summit (GWS) is an invitation-
only international gathering that brings together leaders and visionaries to positively
shape the future of the $3.7 trillion global wellness economy. Held in a different location
each year, Summits have taken place in the U.S., Switzerland, Turkey, Bali, India,
Morocco, Mexico and Austria. This year's will be held at The Breakers, Palm Beach,
Florida from Oct. 9-11, 2017.

Read the full story at hitp://www.prweb.com/releases/2017/05/prweb14300831.htm.
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Reaching for the moon

Spa professionals worldwide gathered at The Breakers in Palm Beach, Florida, for the Global
Wellness Summit. Jane Kitchen shares the highlights

JANE KITCHEN, SPA BUSINESS AND SPA OPPORTUNITIES

The 11th annual Global Wellness Summit took place at the historic Breakers hotel in
Palm Beach, Florida, US, with a theme of "Living a Well Life,” which brought a focus on
preventative medicine, technology, and how wellness is incorporated into our everyday
lives — from where we live to how we work.

This year's Summit was the largest yet, with more than 600 delegates from 79
countries attending the event, with new representation from Monaco, Costa Rica and
the Cayman Islands. Susie Ellis, GWS chair, opened the event by emphasising the
global nature of the Summit, but also calling on the industry to look beyond the luxury
marketplace. "Wellness is for everyone, and we have to care about people who might
not be able to afford it,” she said. "If we don’t have wellness for everyone, then it's not
really wellness.”

Moonshot

Central to that idea is the Wellness Moonshot project announced at the Summit - a
call to eradicate chronic, preventable disease. Dr Richard H Carmona, the 17th
Surgeon General of the US, joined Ellis on stage to make the announcement, along
with television host Dr Mehmet Oz, Dr Dean Ornish, Dr Elke Benedetto-Reisch, Dr
Michael Roizen, Dr Andrew Weil, filmmaker Louie Schwartzberg and other industry
icons.

"The time has come to pool our resources - knowledge, access, funding - and use our
collective megaphone on the world stage to work towards achieving a world free of
preventable disease,” said Ellis.

She said the Global Wellness Institute would catalyse stakeholders from both the
private and public sectors to coordinate and collaborate on the Moonshot, and would
begin with research and education efforts. Dr Carmona - who later during the Summit
received the first-ever GWS Social Impact Award - said that the GWI is the right
organisation to launch the Moonshot, as it can only be achieved with high-level
collaboration in the many health and wellness sectors.

“Failure isn’t an option,” he said. "We are the world’s wellness leaders.”
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Wellness communities

In order to help prevent disease, it's important for people to incorporate wellness into
their everyday lives, but GWI researchers Katherine Johnston and Ophelia Yeung
highlighted just how difficult that can be, with a look into how people live in areas as
diverse as suburban America and urban Hong Kong. Johnston and Yeung presented
key findings from their upcoming report "Build Well To Live Well,” which takes a
detailed look at the growing field of wellness communities (See SB17/1, p 70; SB17/2,
p 66; SB17/3, p 62). "We cannot fix our global health crisis and its rising costs if we
don't fix the places that we live,” explained Yeung.

"The body’s ability to heal can be a real resource to living
a well life, as soon as our own minds are open to it "

The full report is due out in January (we’'ll highlight the details in SB18/1), but the
researchers revealed that there are an estimated 1.3m potential buyers for wellness
communities in the US alone each year. Homes designed to improve people's wellness
are now commanding 10 to 25 per cent higher price premiums, and today there are
more than 600 projects being built worldwide that fall under the category. Johnston
said the GWI predicts that in the next several decades, building wellness homes will be
the default.

"The home Is the last frontier in wellness, and this is the most important research
we've undertaken - not just because it's a hot new industry market, but because it's
about where and how we live,” said Johnston. "We're at the beginning of a new
mowvement in home and community design that tackles our uniguely modern problems
- sedentary lives, unhealthy diets, stress, social isolation and loneliness, pollution,
nature-deprivation — and it's creating powerful opportunities.”

Architect Veronica Schreibeis Smith, chair of the GWI Wellness Architecture Initiative,
moderated a wellness architecture roundtable, and also spoke separately about the
shift from human health to human wellbeing in architecture.

"We have to design for all dimensions of wellness,” said Schreibeis Smith. "Your
surroundings directly impact your behaviour. If you can change your space, you can
change your attitude. Corporations are starting to clue in on this and society needs to
too.”

Medical experts

This year's summit saw presentations from some of the top doctors to promote
lifestyle change in the US. Dr Dean Ornish discussed his Ornish Diet and his simple
formula to “eat well, stress less, move more and love more.” Ornish highlighted how
his method helps improve chronic conditions like heart disease and diabetes; lengthen
telomeres; and change gene expression, turning on health-promoting genes and
turning off disease-promoting genes. "Our genes are a predisposition, but they are not
fate,” said Ornish.

Dr Mehmet Oz - whose US television show, Dr Oz, boasts viewers in the millions -
talked about the growing number of people who feel empty, stressed and dissatisfied
with life. "We control 70 per cent of how well and long we live,” said Oz. He suggested
the wellness industry can do more to help people live a well life, and said it's
important to make it easy for people to do the right thing. Oz also suggested that
there is great opportunity in the spa industry to tackle the issue of sleep - a personal
passion of his.

Summit co-chair Dr Gerry Bodeker spoke to delegates via a pre-recorded message,
due to complications with US visa restrictions. Bodeker, who was instrumental in
crafting this year’'s agenda, talked about the hope that brain plasticity gives us,
especially for mental wellness. "Our brains are designed to keep growing in adulthood
to stages of wisdom and enlightenment,” Bodeker said.

"It has never been easier to run away from ourselves. We
are sinking in data, but we are starving in wisdom "
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While we've known about the placebo effect - a beneficial effect attributed to a
patient’s belief that they are getting treatment even if they're not — for centuries, Dr
Alia Crum discussed what we can do to harness the power of the placebo effect for
healing. Crum, who is an assistant professor of psychology at Stanford University, has
conducted studies which have shown that social context plays a role in how likely
people are to benefit from a placebo effect, as does the language that carers choose.
"Medicine and wellness have a real opportunity here,” she said. "We can make
changes in our words and actions that can have a meaningful impact. These forces are
not mysterious - the body's ability to heal can be a real resource to living a well life,
as soon as our own minds are open to it."”

And Dr Anjan Chatterjee spoke about the brain's reaction to beauty, and research he's
done into the nature of beauty, which suggests we have automatic beauty receptors in
our brain, and we automatically associate beauty with good. "That means attractive
people have all kinds of advantages in life: more pay, better grades, less punishment,”
he said.

Cold is hot

Several speakers took on the topic of cold therapy, and how it can help with a number
of physical ailments (see our 'Ask an Expert’ section, page 44-46). World record holder
and author Wim Hof took to the stage to talk about the mind’s power to control
disease and inflammation. Hof advocates a programme that combines cold therapy
and conscious breathing as a means to improve overall physical and mental health
(see pages 24-25). Dressed in shorts and a T-shirt, Hof impressed - and charmed -
summit delegates both in a keynote speech and a hands-on workshop where he
taught his breathing method.

And professor Marc Cohen of RMIT University in Australia taught us all to do the "cold-
water hokey-pokey,” as he advocated for the benefits of cold therapy, including cold
showers. "Visiting the edge of your comfort zone can be a really good thing, but you
have to train,” he said.

Technology and media

Technology - and its growing impact on our wellbeing - was also in the spotlight this
year. As author Agapi Stassinopoulos said: "It has never been easier to run away from
ourselves. We are sinking in data, but we are starving in wisdom.”

Alexia Brue and Melisse Gelula, co-founders of wellness lifestyle brand Well + Good,
took a look at millennial wellness consumers. "The wellness consumer today -
especially the millennial consumer - has tremendous access to wellness,” said Brue.
"There's a mentality of 'I don't need a spa to fix me.” And when they show up at a spa,
theyre not learning to meditate for the first time.” Gelula said that wellness
influencers are doing just that: influencing this generation, who are educating
themselves online about wellness, often through social media.

But perhaps we need more of this; Dr Andrew Weil suggested that in today’s image-
conscious world "we should be recruiting thought leaders and celebrities to make
wellness fashionable.”

"If you don't know what makes you happy, you don’t
invite it into your life enough. Happiness is a choice, and
it’s very trainable "

And Jeremy McCarthy, Mandarin Oriental’s group director of spa and wellness, spoke
in depth about wellness in the age of technology. "If the wellness industry is about
living a well life, we need to think about how we help people live a well life in the
digital age,” said McCarthy. He advocated for establishing guidelines around “digital
nutrition” in a similar model to nutritional standards, drawing parallels with food and
technology and our need to regulate both. Much like food, "technology is not
inherently good or bad - it depends on how much you consume, and the quality of it,”
explained McCarthy.
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Happiness and wellness

Happiness is inextricably tied to wellness, and several speakers explored the subject.
Jan-Emmanuel De Meve, associate editor of the World Happiness Report and professor
at the University of Oxford, addressed the issue of happiness at work, while author
and Google X chief business officer Mohammad Gawdat spoke about engineering for
happiness.

De Neve looked at which jobs are most associated with happiness, what it is about a
job that makes people happy, whether happiness is predictive of job performance, and
ultimately, whether it makes economic sense to make happiness central in the
workplace. He said raising employee happiness raises productivity, and that the
companies that are rated the best to work for cutperform others on stock market
indices. Benefits of employee wellbeing include better recruitment, motivation and
retention, he said.

Gawdat detailed his quest to find happiness after the death of his son. He searched for
a formula for happiness, and ultimately came up with the idea that "happiness is
greater than or equal to the events of your life minus your expectations of how life
should behave.” Essentially, he said, "vou feel happy when life meets your
expectations.” But beyond that, he said, happiness is our default setting. "If you don't
know what makes you happy, you don't invite it into your life enough,” he explained.
"Happiness is a choice, and it's very trainable.”

Belgin Aksoy Berkin made an appearance onstage with a group of enthusiastic local
kids as she announced Global Wellness Day’s focus on happiness and a new wellness
educational programme for children. Aksoy Berkin said rising rates of childhood
depression and the growing role of technolegy in children’s lives make this programme
necessary. “Mobody is teaching us how to live, how to breathe, how to be mindful and
how to be ourselves,” said Aksoy Berkin. "These are things that are very important to
being a happy adult in the future.”

And industry icon Deborah Szekely, who received the inaugural Living a Well Life
Award, shared her thoughts in an on-stage interview with Ellis. The @5-year-old
Szekely, who founded Rancho la Puerta and the Golden Door, said it best: "People
have got to move - it's the secret to good longevity. T don't like it every day, but I go
and do an asrobic class every morning, five times a week, and on the weskends, I
walk.” She paused, adding: "It's a very small price to pay for feeling healthy.”

Global wellness awards
Leading Woman in Wellness
Julie Bach, Founder of Wellness for Cancer

Leader in Innovation
Steve Nygren, Co-founder of Serenbe

Leader in Sustainability
Neil Jacobs, CEO of Six Senses Hotels Resorts Spas

Leader in Workplace Wellness
PhD, CEO and founder of Wisdom Works

Debra Simon Award for Leader in Furthering Mental Wellness
Louie Schwartzberg, Filmmaker

Julie Bach Steve Nygren Neil Jacobs

135



K. 2

Renee Moorefield Louie Schwartzberg

Award winners

Global wellness awards

Social Impact Award

Dr Richard Carmona, 17th Surgeon General of the US

Dr Richard Carmona

Global wellness awards

Living a Well Life Award

Deborah Szekely, Founder, Rancho la Puerta

Deborah Szekely

Next stop: Italy

The 2018 Global Wellness Summit will be hosted at the Technogym Village in Cesena, Italy,
from 6-8 October 2018.

Technogym - which specialises in technologies for fitness, wellness and health - will be the
2018 host sponsor, and the location, along with founder Nerio Alessandri's approach to the
business of wellnass, will drive the agenda of the 2018 Summit.

Located in the heart of Italy's "Wellness Valley,” the Technogym Village is a 37-acre campus
designed from the ground up to encourage a wellness lifestyle — with a focus on fitness,
environmental sustainability, architectural wellness and even mental wellbeing through the
beauty of art, music and fashion. It's home to an expansive ressarch and education centre,
state-of-the-art gym, the Technogym factory, and farm-to-table restaurants.
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Technogym’s Mauro Nava at the summit

A “celebration of the elements’ gala

For this year's GWS gala dinner, Debra Duneier from New York-based EcoChi blended modern,
evidence-based design principles like biomimicry and environmental psychology with
millennia-old strategies like feng shui to transform The Breakers’ Venetian ballroom into a
twinkling wonderland. The gala included a live auction that raised more than US$125,000 to
benefit the Global Wellness Institute’s research division.
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Designing the Well Meeting

BY GARY DIEDRICHS ON DECEMBER 05, 2017

Should you add feng shui and other ancient
practices to your checklist?

Recently, the high priests and priestesses of wellness gathered for their annual get-together. These are the visionaries and

leaders of the global wellness industry, those who pioneer and advocate wellness practices and treatments

Dr. Oz of TV fame was there. and so was Cleveland Clinic's Dr. Michael Roizen {the only chief wellness officer at a major US
healthcare institution). Dr. Andrew Weil and Wim Hof, known as The lceman for his preternatural apility to withstand extreme
cold and for being an evangelist for cold showers. Famed spas such as Tucson’s Canyon Ranch, hoteliers such as Mandarin
Oriental Hotel Group and distinguished institutions such as Oxford University and Harvard Medical Scheol were also

represented This year's three-day Global Wellness Summit was held at The Breakers in Palm Beach, Florida

But this year, the ‘delegates” at this invitation-only event were also wellness guinea pigs. They may not have been aware of
it. but they were the first attendees at a large event to be touched by a process called “purposeful design”

In essence, this was an attempt to raise the bar for successful m:

1]

etings. The concept of "meeting wellness™—a heightened
sense of feeling engaged at a particular time and place—must necessarily invelve mere than the usual design

considerations

Planners, of course, are old hands at designing and configuring meeting and event spaces—and adept at responding to
changing trends and the shifting sweet spots for specific demographics such as millennials. Yesterday's classroom style

gives way to today’s soft seating pods. and sc on

Yet, have you ever considered a meeting room's energy?

138



Three months before the Global Wellness Summit, a New Yark City-based company,. EcoChi, began doing just that EccChi

describes its approach as a blend of modern, evidence-based design principles {such as biophilia, bicmimicry and

envirenmental psycholegy! with millennia-old strategies (Chinese feng shui, the design wisdom of the Mayans, Vastu Vidya

principles from ancient India). Debra Duneier, EcoChi founder and president, is & long-time feng shui master, LEED Green

associate and certified eco-designer

The concept of “chi,” the universal energy feng shui strives to balance, traces to Tacism, a Chinese philoscphy with origins
tracing to the sixth century B.C. It's the delicate art of arranging buildings, cljects, space and life to achieve healthy hamony

and balance.

“This is the first time this has been done for a temporary space.” says Duneier, whaose previous clients have included private
hames, businesses and a restaurant next te Westpert Country Playhcuse in Connecticut where the late actor Paul Newman

was part-owner. “The cwner told me pecple came thers to heal

Duneier began by a sing “where the energies are” in The Breakers' conference spaces, considering the hiskory of the

property, its crientation and layout, as well as the physical requirements of sessions during the summit. Using a traditional
feng-shui tool known as the bagua, a compass reading of a space’s energy, she determined how best to accentuate

positive, and mitigate negative, forces. She broke down each space into segments of feng shui's five elements—fire, earth,

metal, water, wood. As manifestations of chi, a balance of all five is sought.

as seating in a Breakers ballrcom designed in gently curved

Among the “cures” implemented as a result of bagua analys

roaws to mimic the flower of life, a “sacred geometry” that fascinated no less a creative genius than Lecnardo da Vinci, as

well as an irregularly shaped stage

ay they are designed.” as

Why go to all this extra effort? “Because life is lived—and conferences are experienced—the v

s to promote wellness and positive feelings among the summit's mors

Duneier puts it The goal of purposeful design

than 500 attendees
Did she succeed?

Michele Wild, director of conferences and events at The Breakers, says the event “rendered guests speechless. [Duneier]

wove the story of the five elerments with a master's hand, painting with cclor, light, fire and a deep understanding of the

human experience.it's scmething we will remember for a very leng time” Mancy Davis, chief creative officer and executive

director of Global Wellness Institute, says.

Five Elements Gala

)sing gala was PL

/ful, Magical, Luminous and C

enterpiece. An LED ‘star curtain” transformed background curtains into an immersiy

139



.?'Spad'uina

ELLNESS, BEAUTY, AND LUXURY LIVING

Beyond Facials and Massages What's Next for
Spas

It's time for hotel spas to be looking beyond the traditional menu of services. Day spas are improving and
growing fast. By Lisa M. Starr

Spas have gained popularity, especially in the last 15 years, because of our ability to make consumers look
and feel better, although the results may not be long-lasting. Facials and anti-aging skin treatments, and
body and massage therapies, give relief from minor skin and body issues and educate customers on how to
better care for themselves for the hours they are not in the spa. Beauty services such as manicures,
pedicures and hair styling have an immediate effect and give an uplift in mood as well as appearance. But
as valuable as these resuilts are, they do not last long enough to be solely relied upon as weapons against
the negative effects of time and environment. Certainly, scientific advances in the efficacy of products and
equipment utilized by spas have helped to improve both immediate and short-term outcomes, but for
consumers, these alone will not be enough.

The direction for spas and weliness-oriented businesses continues to center on educating consumers about
the role they play in their own health and wellness, and providing them with products, tools. and habits that
enable them to actively participate in their own longevity. The SpaChina Summit 2017 held this September
focused on the announcement that the Chinese government is planning to give more support to the
Wellness industry, especially focusing on traditional Chinese medicine, senior care and weliness and
medical centers. The recent Global Wellness Summit, held in Palm Beach, Florida, USA in October, featured
a variety of speakers from the medical, economic and academic fields whose research is supporting this
view, and the importance of making weliness available to the general public, and not just the entitled 1%.

Multiple well-known physicians made presentations at the Summit, including former U.S. Surgeon General
Dr. Richard Carmona, Dr. Dean Orish, Founder and President of Preventive Medicine Research Institute,
Dr. Mehmet Oz of the Dr. Oz television show and Professor of Surgery at Columbia University, Dr. Michael
Roizen of Cleveland Clinic, and Dr. Andrew Weill, Founder of the Arizona Center for Integrative Medicine,
and they all discussed the growing tide of so-called “lifestyle diseases.” These are conditions such as
hypertension, diabetes, heart disease and even certain cancers that are often caused by an individual's diet
and exercise habits, or lack thereof. Currently more prevalent in Western countries, their occurrence is
nonetheless spreading globally. Spas and wellness centers are the perfect environments to introduce clients
to the concept of self-management of their health status through better personal habits: proper sleep, diet
and exercise are major contributors to a healthy lifestyle, and all can be initiated at the spa.
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A diet that is high in vegetables and proteins and low in fats can be modeled at the spa, either through
available meal services, or even just at the refreshment bar. Tasty and healthy snacks like granola and
protein bars, fresh and dried fruits, and nuts are easy to offer. Low-sugar choices like herbal-flavored waters
or green juices provide fresh alternatives to more traditional apple or orange juice. Many spas and wellness
centers are beginning to offer products and treatments that promote better sleep; from simple lavender oils,
massages and baths to the fully-developed sleep program offered at Six Senses Resorts, which features
handmade, natural mattresses, organic pillows, and access to a Sleep Ambassador who ensures the room
is ideally set up to promote a restful night.

Equipment that promotes and even teaches relaxation is another developing trend. For example, the
Gharieni Spa Wave Table can be used to deliver facials or massages, but the table also comes equipped
with a headset and computerized program selections that provide gentle, relaxing vibration and binaural
acoustic stimulation to the occupant, without needing a therapist. Equipment like this expands the treatments
spas can offer into more mental and spiritual areas such as stress relief, pain management and addiction
recovery, although of course they do not take the place of a physician. The recent ISPA conference in Las
Vegas in October saw the debut of the O2 chair; this computerized chair provides relaxation while teaching
the client how to employ better breathing techniques through mechanization, audio cueing, and the flow of
fresh oxygen from a small tube positioned near the face of the occupant.

Exercise and physical health are harder to address, especially in a day spa, but hotel spas and fitness
facilities obviously have many opportunities here. Even simple movement therapy classes like Tai Chi, yoga
or mat Pilates promote the idea of devoting time to a physical activity that benefits the body, mind and spirit.
Hilton Hotels recently debuted their Five Feet to Fitness guest room, which features impressive fitness
amenities, and many other hotel chains have similar plans. Beyond the gym, even hotel chains with fitness
areas have started running clubs, where a staff member leads guests on a morning run outside the property.
For those not inclined to exercise, occupying space in a “healthy building” is an option, as the discipline of
Wellness Architecture continues to gain ground. More buildings are being designed and built with the health
of the occupants in mind, including an abundance of natural light, design that encourages walking and social
spaces, constant air flow and increased use of non-toxic building materials such as wood and marble, and
use incorporation of plants. While you can’t rebuild your existing spa, you can at least adopt sustainable
practices such as serving beverages in glasses or mugs, eliminating disposables, and demonstrating good
water preservation practices.

S0, it becomes clear that in order to stay current and ahead of the trends, spas need to be looking beyond
the traditional menu of services into more long-term ways to impact the lives and weliness of our clients. In
this regard, day spas are more flexible than hotel spas, which tend to be more stuck with their original
concept, and especially in China find it harder to make changes despite the fact that the fast-growing and
rapid changes require flexibility and dynamic responses.

At the SpaChina summit, many day spas really steod out, being attractive and full of energy. They are strong
and smart on treatment design, effect-driven, focusing on client development, hiring enthusiastic employees
full of initiative, and with fast-growing revenue and business.

Following this article, SpaChina interviewed four remarkable day spas: Beauty Farm, which has taken in
investment funds in the last few years and expanded to more than 222 branches; Rubis Spa with its
remarkable hardware facilities and strong treatment development capability; The Green Spa, which has
entered the hotel market and combined with the gym and fitness movement; and The Daisy Spa, has been
growing fast and maintaining steady standard quality.
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2018 Spa and Wellness Trend: DNA Testing

by Heather Mikesell | Dec 15, 2017 12:43pm

DNA SvitDen/iStock /

As spas seek to offer more customized options, DNA testing is providing another avenue in which to
ensure spa-goers get exactly what they need based on their genetic makeup. It's really no surprise
with the popularity of such kits as AncestryDNA and 23andMe that an increasing number of people
are looking to science to help them live longer and healthier lives. If they can look younger in the
process, even better.

In fact, 23andMe recently partnered with the Procter and Gamble brand Olay to identify what factors
help people look younger. Although the study found that certain lifestyle choices might be more
significant than genes when it comes to achieving youthful-looking skin, the study illustrates the
growing relevance of genetic testing when it comes to product formulations. “In this study, having
skin that looks exceptionally young—ageless—was not down to luck; genetics plays some role, but
factors within women’s control have larger effects,” says Frauke Neuser, Ph.D., principal scientist of
Olay Skin Care. “Future genomics and genetics research might enable us to provide increasingly
personalized services and product solutions for women around the world.” Olay introduced a
number of reformulated products based on the results of the study.

According to Grand View Research, the DNA testing market is anticipated to reach $10 billion by
2022 Not surprisingly, the spa industry is tapping into this trend and using DNA testing and genetics
to deliver more effective results. This past August, Apuane Spa at Four Seasons Resort Punta Mita
(Mexico) introduced myDNA Retreat ($2,142), a revolutionary program offering fitness and
nutritional recommendations based on genetics. According to spa director Paulina Mercader, the
program involves a simple test in which a swab is rubbed against the inside of their cheek to collect
a DNA sample. Guests may also opt for an a la carte skin test ($272), which helps determine skin
elasticity, sun and free-radical damage, sensitivity, and more. The results of the skin test are also
used to create a personalized cleaning tonic and cream. “The big step of moving from generic
treatments and offerings to genetic-based prescriptions allows us to provide more accurate and
effective recommendations to improve overall wellness and skin health,” says Mercader.
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Cal-a-Vie Health Spa (Vista, CA) also gives spa-goers access to advanced blood testing analysis,
personalized consultations, and intuitive online health and habit tracking with WellnessFX (31,575),
a breakthrough technology that helps them measure cardiovascular, metabolic, hormonal, and
nutritional health with a simple blood test. “Only by looking at blood biomarker and genetic markers
in combination can recommendations be made that are truly unique to each person’s biclogy,” says
Kathrin Nikolussi, chief business development officer of Thorne/WellnessFX.

In another example of the role genetics is playing, Rancho Valencia Resort & Spa (Rancho Santa
Fe, CA) just partnered with the Lifeweliness Institute to launch the Wellness Collective, a series of
workshops, lectures, and activities based on the science of epigenetics, the study of heritable
changes in gene expression that don't involve changes in the DNA. And at the Global Wellness
Summit this past October, DNA and personal biomarker testing took center stage with epigenetics
pioneer Kenneth R. Pelletier, Ph.D., M.D_, keynoting a speech on how such testing is poised to
transform the medical and wellness industries. According to him, “We are at an extraordinary tipping
point with DNA, biomarker, and epigenetic testing—and the dam is about to burst.”
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Reinventing the Spa for the 21st Century

By Babs Harrison, Managing director of Phoenix based Babs Harrison and Partners

source: depositphotos.com

huge potential.

Will established destination spas capture this business?
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Maybe not.

5506 say they want to go to a Miraval or Canyon Ranch. But 40% say they want to go on a retreat with their favorite
wellness/Aitness guru.

That means 40% of the potential market may be lost.
It also means a lot of spa marketers are clueless about their competitive landscape.

Personally, and on my own nickel, | have spent dozens of weekends at Kripalu, a yoga-centric retreat in the
Berkshires with a rotating cast of guest teachers supplemented by a core cadre of Kripalu teachers. It's a great way
to refresh and I'll bet you & lot of those Kripalu guests are what amounts to lost spa customers whao can get
massages, Reiki, and a lot more at Kripalu.

Esalen on the west coast is similar. So is Omega, 8 Hudson Valley retreat | have also been to several times (and even

did a small workshop with Deepak Chopra there).
Question: how can destination spas retocl to win these guests?

Minety percent of millennials told this survey they had not been to a Miraval or Golden Door. That means the vast
majority have limited knowledge about high-end destination spas.

But 539 say going to such a place is a "travel goal."

That's terrific news.

But.

The millennials also state what is critical to them. It starts with food.

® G590 tag food as important

* 596% point to experiences in nature

* S4% want high-guality fitness offerings
* 93% want spa services

Distill this information and here's my advice to spa managers:

* Recognize that your competition literally is everywhere, from a hotel amenity spa to a guru led fitness retreat. If
you think only other destination spas matter you are so wrong.

= Upgrade your outdoor experiences. A spa in Phoenix must use Camelback Mountain and/or Phoenix
Mountains Preserve; in Scottsdale, the McDowell Sonoran Conservancy. An absclute must. Involve guests in
what makes the location unigue and special.

= Upgrade fitness offerings. A few machines and a video aren't good enough. High-quality trainers are essential.
So are individualized game plans. Invigorate guests and show them how they can stay that way.

* Massively upgrade wellness offerings. Wellness now is a staple - it's available everywhere from Whole Foods to
commeditized health clubs. A good spa has to go way beyond. Bring in good trainers to do individual
consulting with guests. Raise the bar high. It's a way to differentiate from your competiticn.

= Rethink the food and be very sure there are millennial favorites. Stay aware of the fast change of trends. Don't
get complacent.

_astly. commit to continuous reinvention. Spa is in mation. Get that and keep moving. That's how to stay relevant.
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Spas are a 'psychological
experience’, says Jeremy
McCarthy

BY REBECCA BARNES

Mandarin Oriental’s group director of spa and
wellness Jeremy McCarthy, believes that the spa
experience is as psychological as it is physical.

Speaking exclusively to Spa Business, the former
psychology undergraduate who received the first-ever
Debra Simon Award for Leader in Furthering Mental
Wellness at last year’s Global Wellness Summit, revealed
that before he'd even discovered positive psychology,
he’'d always felt that the spa experience was a
psycholoegical one.
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"I was always thinking about the things we're doing in our
spas - about the impact on people’s mindsets, or the ways
that people are feeling and the thoughts that they are
having,” he said.

"Most people don't see psychology and spa as going
together, but I always have,” he continued. "If you think
about how most spas market themselves, it's very
focused on the physical aspects of the experience.

"But really, our business is about how we make people
feel when they leave the spa - how they feel about
themselves and how at ease they are in their mind - not
just in their body.”

McCarthy also went on to say that spa is one of the only
healing institutions in our society that people actually look
forward to going to, enjoy while they're there, and
remember fondly afterwards.

To read the full interview with McCarthy in the current
issue of Spa Business, click here.
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The second day of the Global Wellness Summit (GWS) began in pre-dawn darkness on The Breakers' Ocean Lawn, where more
than 30 delegates participated in a Chi Gong flow class sponscred by Weight Watchers; an even larger crowd gathered as the
sun rose to participate in a Resistance Band Workout. Then it was time for breakfast before gathering at 9:00 a.m. for yet
another amazing installment of Louie Schwartzberg’s nature photography.

At this point GWS programming kicked inte high gear, with three different options available for much of the day. The main Ideas
stage featured a lineup of stellar speakers, each limited to an 18-minute impactful presentation; the Collaboration venue offered
a circular seating option for about 200, with roundtable speakers seated in the center; and the more intimate Salon provided for
panel discussions. Many of the prominent speakers and thought-leaders presenting at the GWS have written books, which were
available for sale in a pop-up bookstore, with book signing opportunities for many of the authors.

RELATED: Global Wellness Summit Day One — What's Ahead for Spas & Wellness?

The day's first speaker, Andrew Weil, MD, discussed making healthy food accessible to everyone in his presentation, “How To
Really Help People Make Healthy Lifestyle Choices.”

Former Surgeon General Richard Carmona hosted a panel discussion entitled “Making a Difference: Social Impact and Why It's
More Important Than Ever,” with participants including Global Wellness Day (GWD) founder Belgin Aksoy Berkin, Wellness for
Cancer founder Julie Bach, and LivUnLtd president Wendy Bosalavage. Carmona set the stage: Globally, 2 billion people are
living on less than $1 per day without access to clean water or food, so businesses and organizations are trying to find ways to
connect with these communities in need. Panelists shared what each of their companies was doing to contribute in their
communities; much of the discussion centered around the logistics of forming a 501(c)3, and the responsibilities of both private
and public board members.

Sallie Fraenkel, president of Mind Body Spirit Network, moderated a roundtable with a dozen experts called “Future Focus: The
Next Frontier in Spas, Hospitality and Travel.” Fraenkel asked the experts to share what they see as current disruptors in their
markets, with some interesting answers:

Single service category killers, such as Drybar, European Wax Center, etc.

Sharing economy providers that cut out the middleman, such as Zeel or Soothe

Microfranchising: businesses that set up a physical space but use on-demand employees, avoiding payroll
Combining spa with other options, such as dining

Individualized personalization for retreats

The continued trend of personal disconnection

The rise of wellness retreats hosted by social media influencers

Employees who only want to work 25 or 30 hours per week

RELATED: Global Wellness Summit Experts Mame Eight Wellness Trends for 2017

The “Business Opportunities in Wellness Communities & Lifestyle Real Estate” talk, hosted by Jared Weiner, featured a dozen
experts on the subject, including representatives from Canyon Ranch, Serenbe and Margaritaville Holdings, who weighed in on
this growing trend. They observed that just building wellness real estate doesn’t make it 8 community; Mayo Clinic medical
director Paul Limburg defined wellness communities as “places that provide physical, social, spiritual, environmental and other
accompanying resources to allow people to reach their full potential.”

Later, Cleveland Clinic chief wellness officer Michael Roizen, MD, gave an impassioned talk, hypothesizing that if people could
better adhere to five healthy behaviors (including blood pressure control, nutrition, and alcohol and tobacco avoidance), they
could live to 160! Then, Berkin shared an inspiring video with clips of this past June's GWD activities from around the world, and
the day's programming closed with a lecture by the “lceman” Wim Hof, who trained his mind to control his body in extreme
conditions; he holds the world record for a soak in ice water, hence his name.

The evening activity was an amazing gala dinner, with the entire delegation gathering in a completely transformed ballroom,
courtesy of Debra Dunier and her company Eco Chic. With clear glass globes containing candles hanging from the ceiling, walls
draped with black fabric and glowing stars, and beautiful sprays of white orchids on the tables, it was a magical experience to
say the least. Dinner was accompanied by an auction to raise money for the GWI's research, followed by dancing.

—by Lisa Starr
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[Day One Keynote Speakers, Well+Good cofounders Alexia Brue and Melisse Gelula, courtesy of Lisa
Starr]
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Discussions on that very topic will be happening this week, as the 11th annual Global Wellness Summit got underway on Sunday
in Palm Beach, Florida. More than 600 people from the fields of spa, wellness, hospitality, academics, technology, real estate
investment and development, and product and equipment supply are gathered at the iconic Breakers Hotel for three and a half
days of keynote presentations, panels, workshops, interactive roundtables, networking opportunities and inspiration.

Attendees from around the world arrived throughout Sunday, then gathered for an evening opening reception in the warm
breezes by the ocean. The theme of this year's Summit is Living a Well Life, a subject that will be explored from many angles
over the next few days.

RELATED: Global Wellness Summit Experts Name Eight Wellness Trends for 2017

Day One opened with a nature video montage by filmmaker Louie Schwartzberg, which ended with the audience dancing—not

a bad way to start the day! Summit CEO Susie Ellis welcomed the delegation and introduced former Surgeon General of the U.S.

Richard Carmona, MD, who discussed the fact that 75 percent of the cost of chronic illness in the US is lifestyle-related and thus
preventable. He also pointed out the unigue synergy in the fact that we were meeting in the Breakers' Ponce de Leon room,
named for the famous early 16th-century explorer who discovered Florida while searching for the fabled Fountain of Youth.

The Breakers is the first private host of the Summit, which has in the past always been hosted by a country or region. The
company sought out the opportunity to showcase its innovative workplace weliness policies; we were fortunate to be
addressed by owner Garrett Kirk, Jr, CEO Paul Leone and VP of HR Denise Bober, who shed light on their efforts. The 100+
year-old Breakers is the only large historic resort in the U.S. still in the hands of the original family owners. But 20 years ago,
they recognized that they needed to make some changes to maintain that status, and so began an advanced wellness-oriented
program for their 2,100 employees. The story is an impressive one, and backed up by the fact that the hotel enjoys an unheard-
of (in hospitality) 82 percent employee retention rate, a Net Promoter score of 73 and ROl of 11 percent.

RELATED: Global Wellness Summit Day Three 2016 Wrap-Up

Summit researchers Ophelia Yeung and Katherine Johnston gave a sneak peek at the latest research project, centered on
Wellness Communities and Lifestyle Real Estate; the full report will be released in January 2018. They noted that demand for
this product continues to grow, as consumers want to live, work and play in structures and businesses that support their well-
being.

Other Day One keynote speakers included Alexia Brue and Melisse Gelula, cofounders of Well+Good; Mo Gawdat, chief
business officer at Google [X] and author of Solve for Happy: Engineer Your Path to Joy (North Star Way, 2017); and Anjan
Chatterjee, MD, Elliott Professor of Neurology, University of Pennsylvania, and author of The Aesthetic Brain (Oxford University
Press, 2015).
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Global Wellness Summit Shoots for the
Moon to Erase Preventable Disease

by Samantha Reed| Oct 12, 2017 10:48am

At the launch of the Global Wellness Summit (GWS) at The Breakers Palm
Beach on Monday, October 9, a call to action was made: eradicate chronic,
preventable disease.

The opening of the summit noted that roughly 70 percent of all deaths each
year are a result of preventable diseases, according to the Center for Disease
Control (CDC). Additionally, the cost of largely preventable chronic disease
could reach $47 trillion by 2030, according to the World Economic Forum. So,
as the summit kicked off the three-day event, the health and wellness
industries were asked to help make preventable diseases a thing of the past.
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“The time has come to pool our resources — knowledge, access, funding —
and use our collective megaphone on the world stage to work towards
achieving a wold free of preventable diseases” says Susie Ellis, chairman and
CEOQO of the non-profit Global Wellness Institute (GWI), the hosts of the GWS.
“Unlike President Kennedy's famous moonshot to send a man to the moon,
where it was clear when the ‘mission was accomplished' — this moonshot will
require not one, but many incremental steps for mankind.”

Health and wellness leaders who attended the ceremony united behind the
first global commitment to achieve a world free of preventable disease, a
moonshot that is arguably as urgent as it is massive in scale.

Joining Ellis was Richard H. Carmona, M.D., the 17th Surgeon General of the
United States and the current chief of health innovation for Canyon Ranch, as
the two announced the “wellness moonshot” to over 600 very receptive
delegates representing health and wellness across a number of sectors,
including fitness, mental wellness, mind-body, nutrition, workplace wellness,
technology, complementary medicine, architecture and real estate, and spa
and tourism.

“The world is increasingly plagued by largely preventable chronic diseases,
and the crippling economic burden that comes with them,” Carmona says.
“This call to action is absolutely critical, refocusing on humankind's most
pressing need. The GWI is the right organization to launch this moonshot, as
it can only be achieved with high-level collaboration in the many health and
wellness sectors.”

GWI plans on bringing the issue of preventable disease to the forefront in its
research and education efforts as well as in its commitment to forge even
more collaborations to create new plans of action. The organization's initial
focus will be on informative campaigns to raise attention of the Wellness
Moonshot, from which resources for change would be provided and
prevention initiatives and high-impact global projects would be created. Ellis
also noted that GWI would catalyze stakeholders from both the private and
public sectors to coordinate, collaborate, and commit to the Wellness
Moonshot.

American Spa was at the launch of the Wellness Moonshot earlier this week.
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20 Oct 2017

Szekely receives inaugural
Living a Well Life award at 95

years young
BY JAME KITCHEM

Szekely received the award for embodying wellness principles
and practices throughout her life

Industry icon Deborah Szekely has been presented
with the inaugural Living a Well Life Award, for
embodying wellness principles and practices
throughout her life.
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Szekely's achievements were recognised in a surprise
anncuncement at the Global Wellness Summit held at The
Breakers in Palm Beach, Florida, last week.

Szekely — who recently celebrated her 95th birthday - co-
founded wellness destination Rancho La Puerta in 1940
and the Golden Door in 1958, She received a standing
ovation from delegates who gathered to honour her
contributions to the industry.

Jane Iredale, founder of Iredale Mineral Cosmetics,
presented Szekely with the award. "When we think about
who was the first person to receive this award, we will
say, "How appropriate, how deserving, how inspiring it
was that it was given to Deborah,”™ said Iredale.

In accepting the award, Szekely said: "The award will be
aon my desk to remind me to deserve "
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20 Oct 2017

Dr Richard Carmona receives
GWS Social Impact Award

BY JAME KITCHEM

Or Carmona, fourth from Jjeft, holds his award, and is pictured
with {L-R) Shama Barot, Omer Isvan, Dillp Barot and Susie Ellis

Dr Richard Carmona - the 17th surgeon general of
the United States and chief of health innovation for
wellness destination Canyon Ranch - received the
Global Wellness Summit’s Social Impact Award for
his commitment to expand access to health and
wellness to people around the world.
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The award was presented to Dr Carmona by Dilip Barot,
founder of Amrit Ocean Resort and Residences in Riviera
Beach, Florida.

"The Social Impact Award is close to my heart,” said
Barot. "Giving and sharing what we have with others,
especially those in need, has been instilled in me from my
childhood.”™

In an emotional acceptance, Or Carmona — who received
a standing ovation from delegates - said: "I have been
inspired to help others by being hungry and homeless as
a child. I am humbled, flattered and undeserving of this
award, and being part of this team is the best honour I
could have received.”

Raised in Harlem, Mew York, Dr Carmona has used his
position on the world stage to advocate for disease
prevention and for access to health services for the
underserved. He is a member of the board of the Global
Wellness Institute and is working on the recently
announced Wellness Moonshot, which aims to create a
world free of preventable disease.
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20 Oct 2017
Virtual reality therapy named winner

of Global Wellness Summit’s ‘Shark

Tank' award
BY TOM WALKER

GLOBAL WE
SUMMIT

Jarrod Luca, a student at Florida State University, won the award
for his Eye Movement Desensitization and Reprocessing therapy

A new virtual reality therapy to treat post-traumatic
stress disorder (PTSD) and anxiety has been named
the winner of the annual Shark Tank Student
Competition at the Global Wellness Summit (GWS).
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The Eve Movement Desensitization and Reprocessing
(EMDR) therapy was dewveloped by Jarrod Luca, a student at
Florida State University, and uses a virtual reality headset to
treat sufferers of PTSD.

Luca was named the winner following a live competition
between three finalists and questioning from a panel of
"Wellness Sharks' — spa professionals representing some of
the sector's leading companies.

Maria Gil from Ecole de Lausanne, Switzerland, was named
first runner-up for developing a *health toothbrush® that
encourages pecple to follow a less acidic diet.

Mikey Ahdoot, from the University of Southern California,
was named second runner-up for his Every Damn Day app,
which tracks habits, motivates users and matches them with
an accountability partner.

The three finalists will share USS10,000 (€8,400, £7.500) in
prize maoney.

"The Shark Tank of Wellness offers an important look at
what lies ahead for the wellness industry,”™ said GWS
Chairman and CEDQ Susie Ellis.

"Interestingly, all finalists presented technology soclutions,
ranging from a life-changing virtual reality solution to
innovative apps. This underscores the important role
technology will continue to play in delivering health and
wellness to a global community.”

The Shark Tank of Wellness is a global challenge giving
university students the opportunity to submit innowvative,
impactful ideas for the wellness industry.

Entries are accepkted from a number of fields - including
architecture/design, beauty, education, fitness, hospitality,
investment, medicine, nutrition, real estate, spa, technology
and trawvel.
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This year the Shark Tank Student Competition received &0
entries from 26 countries.

The panel of “Wellness Sharks’ included:

William Arango, Senior Director of Operations, Ritz Carlton
for ESPA International

Andrew Gibson, Global Vice President, Well-Being, Luxury
Brands, Fairmont Hotels

Jane Iredale, President & CED, Iredale Mineral Cosmetics,
.5,

Sheila McCann, General Manager, Chiva-Som International
Health Resort, Thailand

Jacqueline Piotaz, Founder & Developer, Jacqueline Piotatz
Cosmetics, Switzerland

Frank Pitsikalis, Founder & CEQ, ResortSuite, Canada
Michael Pugliese, Owner & CED, Circadia by Dr. Pugliese,
s,
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Here are the Winners of the 2017 Global
Wellness Awards

by Samantha Reed| Oct 18, 2017 1:02pm
MQCUL
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Dr. Richard Carmona was awarded the GWS' new Social Impact award // Photo courtesy of the Global

Wellness Summit

The winners of the Global Wellness Awards were announced recently at the
annual Global Wellness Summit (GWS), hosted by the Global Wellness
Institute (GWI). The annual awards honor industry leaders in seven major
categories, and this year, there were two new categories — the Leader in
Social Impact award, and the Award for Living a Well Life.

The seven awards categories include the Leader in Innovation award, the
Leader in Sustainability award, the Leading Woman in Wellness Award, the
Leader in Workplace Wellness award, and the Debra Simon Award for leader
in Furthering Mental Wellness Award, in addition to the two new categories.
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“I'd like to congratulate this year's Global Wellness Award winners and thank
the sponsors and the Global Wellness Summit Advisory Board for making
these important honors possible,” says Susie Ellis, chairman and CEO of
GWS. "These outstanding individuals have made significant contributions to
the industry—and their dedication and creativity furthers our goal to bring
health and wellness to people around the globe.”

During the ceremony, Ellis introduced Jane Iredale, founder of Iredale Mineral
Cosmetics, who surprised the audience by awarding Deborah Szekely,
founder of Rancho La Puerta (multiple locations) and Golden Door (San
Marcos, CA), with the first ever GWS Wellness Award for Living a Well Life.
Szekely, known to many as the godmother of the spa industry, turned 95
recently, and received a standing ovation from the delegates who gathered to
honor her numerous and inspirational contributions to the wellness industry.

The new Social Impact award, which honors a leader who has worked to
make it possible for more people and societal groups to live healthier, happier
lives, was presented to Richard Carmona, M.D., by Dilip Barot, founder of
Amrit Ocean Resort and Residences (Riviera Beach, FL).

Other winners for the 2017 award season include Steve Nygren, cofounder of
Serenbe named Leader in Innovation award; Neil Jacobs, CEO of Six Senses
Hotels, Resorts, Spas, named the Leader in Sustainability; Julie Bach,
founder of Wellness for cancer, named Leading Woman in Wellness; Renee
Maoorefield, Ph.D., CEQ and founder of Wisdom Works, named Leader in
Workplace Wellness; and Louie Schwartzberg, filmmaker, who won the Debra
Simon Award for Leader in Furthering Mental Wellness.

Members of the GWS Advisory Board selected all winners and, along with
award sponsors, presented honorees with their awards at the annual Summit
held at The Breakers Palm Beach.
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Next year's Summit to take place in Technogym's ‘Wellness Valley’
in Italy

At the close of this year's Global Wellness Summit (GWS), chair and
CEOQ, Susie Ellis, announced that Technogym will be the 2018 host
sponsor.
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'As a company that embodies the business of ‘Living a well life,' |
can't think of a better host to carry on the conversations that began

at The Breakers in Florida this year,' she said.

Opened in 2012, and located in Cesena, Italy, Technogym's 37-acre
Wellness Village was designed to inspire and encourage a wellness
lifestyle — encompassing physical fitness, environmental
sustainability, architectural wellness and mental wellbeing through
the beauty of art, music and fashion.

Meanwhile, Ellis was also honoured this month by the Metropolitan
New York Chapter of the US National Committee for UN Women as a
trailblazer for gender equality in wellness. She was presented with
her award at the Champions of Change: Stand Up for Women
Worldwide event, in New York.

http://www.globalwellnesssummit.com/
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Technogym ofrece ‘su hogar’ a la Global
Wellness Summit 2018

El fabricante italiano de equipamiento para
de fitness ejercera de patrocinador y anfitrién de la
duodécima edicién de la cumbre global del wellness.

Technogym sigue posiciondndose en el sector del bienestar y la actividad fisica. El
fabricante italiano de equipamiento para instalaciones deportivas ha cerrado un
acuerdo con el Global Wellness Summit (GWS) para ser anfitrién y patrocinador del
evento en 2018. La cita anual, centrada en la economia vinculada al sector

del wellness, reuniré en la sede de la companiia en Cesena (Italia) a méas de 600 directivos
de la industria de la salud y el bienestar.

“Nos enorgullecemos de ser anfitriones de 2018 GWS. Technogym ha promovido el
bienestar como una oportunidad social y econémica durante mas de dos décadas y creo
gue nuestra sede, que esta orientada al wellness y a la calidad de vida, es un lugar ideal
para que expertos y operadores del sector de todo el mundo se retnan”, ha explicado Nerio
Alessandri, fundador y presidente de |la compaiiia.

En paralelo a este anuncio, Technogym ha inaugurado un nuevo corner en los grandes
almacenes Harrods, en Londres. La compafiia cuenta con un espacio de 162 metros
cuadrados dedicados a exponer sus productos y ofrecer a los clientes |la posibilidad de
probarlos antes de comprarlos. Esta inauguracion, que llega meses después de haber
lanzado su primer fragship en Milan, supone un nuevo paso delante de la compaiiia italiana
en su estrategia business to coustomer (B2C) a través de su linea de productos

de fitness para el hogar.
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Technogym Village to Host
12th Annual Global Wellness
summit
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Premier wellness event returns to Europe in 2018; Summit for global executives to take place at Technogym Village in Cesena,
Italy, October 6-8, 2018.

The Global Wellness Summit (WS}, the annual event focused on the $3.7 trillion global wellness economy, wrapped up its
incredibly successful 3-day Summit earlier this month at The Breakers Palm Beach, FL. The event, which attracted a record
600+ health and wellness leaders from 43 countries, included an inspirational “Wellness Moonshot,” a call-to-action to rid the
world of preventable disease. Former U.S. Surgeon General Dr. Richard Carmona, Dr. Mehmet Oz, Dr. Andrew Weil and Weight
Watchers' CEO Mindy Grossman were just some of the luminaries that voiced their strong support for this massive, yet urgently
needed, goal.

At the close of the event, Susie Ellis, Chairman & CEO of the Global Wellness Summit, announced that Technegym, the world-
leading company specializing in technologies for fitness, wellness and health, is the 2018 host sponsor. *As a company that
embodies the business of ‘Living a Well Life,' | can't think of a better host to carry on the conversations that began at The
Breakers in Florida. Technogym is an official supplier of the Olympic Games, their products are in over 100 countries worldwide
and over 35 million people use them each day. Technogym is proof that wellness can be authentic, innovative and big
business!”

RELATED: Global Wellness Summit Experts Name Eight Wellness Trends for 2017

Before the word ‘wellness' permeated the lexicon, Nerio Alessandri, who founded the company in 1983 after building a
prototype of his now globally famous fitness equipment in his garage, dubbed Technogym a “weliness company” in the early
90s. Alessandri’s innovative and integrative approach to the business of wellness, including his insights on technology and the
building of a successful, publicly-traded company, will drive the dialogue and agenda of the 2018 Summit, as will the unigue
location in the heart of Italy's *Wellness Valley.” Delegates will have rare access to a company steeped in wellness — from the
products it produces to the environment it has created for its employees and surrounding community to its mission to inspire
the world with wellness innovations.

Located in Cesena, ltaly, a small town between the Adriatic coast and the hills of Emilia Romagna, the 2012 Technogym Village
opening celebration was attended by former U.S. President Bill Clinton and Italy's then-President Giorgio Napolitano, as well as
numercus global opinion leaders in fitness, sport and health. The 37-acre campus was designed from the ground up to inspire
and encourage the wellness lifestyle — not only in terms of physical fitness, but also with a focus on environmental sustainability,
architectural wellness and even mental well-being through the beauty of art, music and fashion — and is home to an expansive
research and education center, state-of-the-art gym, the Technogym factory, and farm-to-table restaurants.
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RELATED: ISPA Announces Workforce Study Launch at ISPA Conference & Expo

“Technogym and the entire Wellness Valley are very proud to host the 2018 Global Wellness Summit,” said Nerio Alessandri,
Technogym's Founder and CEO. “Alongside our creative products and solutions, Technogym has been promoting wellness, as a
social and economic opportunity, for over two decades and | believe our campus and the surrounding area, which is oriented to
wellness and quality of life, is an ideal location for gathering wellness experts and operators from all over the world."

“When it comes to the Technogym campus, ‘seeing is believing," said Ellis. “High design and high tech mashes with a forward-
thinking management style that is awe-inspiring — as is Technogym's support of the ‘Wellness Valley' and the impact its
Wellness Foundation has made throughout the world.”
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Technogym to Host 2018 Global Wellness
Summit

by Samantha Reed| Oct 23, 2017 4:01pm

The 2018 Global Wellness Summit will be held at Technogym Village in ltaly // Photo by Technogym

The Global Wellness Summit (GWS) has announced that Technogym, the
world-leading company specializing in technologies for fitness, wellness, and
health, will be the host sponsor of the 12! annual event. In 2018, the wellness
conference will return to Europe, and will take place at Technogym Village in
Cesena, ltaly, October 6-8, 2018.

"As a company that embodies the business of Living a Well Life, | can't think
of a better host to carry on the conversations that began at The Breakers in
Florida,” says Susie Ellis, chairman and CEO of the Global Wellness Summit.
"Technogym is an official supplier of the Olympic Games; their products are in
over 100 countries worldwide and over 35 million people use them each day.
Technogym is proof that wellness can be authentic, innovative, and big
business.”
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Technogym Village opened in 2012 in Cesena, Italy, a small town between the
Adriatic coast and the hills of Emilia Romagna. The 37-acre campus was
designed from the ground up to inspire and encourage a wellness lifestyle, in
terms of physical fitness, environmental stability, architectural welliness, and
mental wellbeing through the beauty of art, music, and fashion. The village is
home to an expansive research and education center, a state-of-the-art gym,
the Technogym factory, and a number of farm-to-table restaurants.

“Technogym and the entire Wellness Valley are very proud to host the 2018
Global Wellness Summit,” says Nerio Alessandri, Technogym's founder and
CEO. "Alongside our creative products and solutions, Technogym has been
promoting wellness as a social and economic opportunity for over two
decades, and | believe our campus and the surrounding area, which is
oriented to wellness and quality of life, is an ideal location for gathering
wellness experts and operators from all over the world.”

The announcement of the 2018 host was made at the conclusion of the 2017
Global Wellness Summit, which recently took place at The Breakers Palm
Beach in late October. The event attracted over 600 health and wellness
leaders from 43 countries. Previous GWS locations include Switzerland,
Turkey, Bali, India, Morocco, Mexico, Austria, and the U.S.

170



AUSTRALASIAN

TECHNOGYM TO HOST GLOBAL WELLNESS SUMMIT IN
2018

OCTOBER 23, 2017

Following the success of the recent 2017 Global Wellness Summit (GWS) in the US city of Miami, its has
been announced that the 2018 edition of the world’s premier weliness event will be held at Technogym’s
global headguarters in Cesena, Italy from 6th to 8th October next year.

Focused on the US$3.7 trillion global weliness economy, the 2017 GWS wrapped up a successful three-day
Summit earlier this month at The Breakers Palm Beach in Florida, USA.

The event, which attracted a record 600 health and wellness leaders from 43 countries, included an
inspirational ‘Wellness Moonshot', a call-to-action to rid the world of preventable disease.

Former US Surgeon General Dr. Richard Carmona, Dr. Mehmet Oz, Dr. Andrew Weil and Weight Watchers'’
Chief Executive Mindy Grossman were just some of the luminaries that voiced their strong support for this
massive, yet urgently needed, goal.

At the close of the event, GWS Chairman and Chief Executive Susie Ellis announced that global wellness
brand Technogym would be the host sponsar of the 2018 event.

Announcing the hosting, Ellis stated “as a company that embodies the business of ‘Living a Well Life,’ | cant
think of a better host to carry on (our) conversations.

“Technogym is an official supplier of the Olympic Games, their products are in over 100 countries worldwide
and over 35 million people use them each day. Technogym is proof that weliness can be authentic,
innovative and big business.”
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A global wellness innovator, Nerio Alessandri, who founded Technogym in 1883 after building a prototype of
his now globally famous fitness equipment in his garage, dubbed his business the “wellness company” in
the early 1990s.

Alessandri’s innovative and integrative approach to the business of wellness, including his insights on
technology and the building of a successful, publicly-traded company, will drive the dialogue and agenda of
the 2018 Summit, as will the unigue location in the heart of Italy’s ‘Welliness Valley'. Delegates at the 12th
Annual Global Wellness Summit will have rare access to a company steeped in wellness - from the
products it produces to the environment it has created for its employees and surrounding community to its
mission to inspire the world with wellness innovations.

Located in Cesena, Italy, a small town between the Adriatic coast and the hills of Emilia Romagna, the 2012
Technogym Village opening celebration was attended by former US President Bill Clinton and Italy’s then-
President Giorgio Napolitano, as well as numerous global opinion leaders in fitness, sport and health.

The 37-acre campus was designed from the ground up to inspire and encourage the wellness lifestyle - not
only in terms of physical fitness, but also with a focus an environmental sustainability, architectural wellness
and even mental well-being through the beauty of art, music and fashion - and is home to an expansive
research and education center, state-of-the-art gym, the Technogym factory, and farm-to-table restaurants.
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Alessandri explains “Technogym and the entire Wellness Valley are very proud to host the 2018 Global
Wellness Summit.

“Alongside our creative products and solutions, Technogym has been promoting wellness, as a social and
economic opportunity, for over two decades and | believe our campus and the surrounding area, which is
oriented to wellness and quality of life, is an ideal location for gathering wellness experts and operators from
all over the world.”

Ellis added "when it comes to the Technogym campus, ‘seeing is believing.

“High design and high tech mashes with a forward-thinking management style that is awe-inspiring - as is
Technogym's support of the ‘Wellness Valley’ and the impact its Wellness Foundation has made throughout
the world.”

The Global Wellness Summit is an invitation-only gathering for senior executives.

Held in a different location each year, Summits have taken place in the USA, Switzerland, Turkey, Bali,
India, Morocco, Mexico and Austria.
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GLOBAL WELLMESS NEWS

Image: Technogym

| Technogym To Host 2018 Global Wellness Summit %0

BY LAURA HILL ON NOVEMBER 1, 2017 INDUSTRY

MIAMI, United States — Wellness company Technogym has been announced as the official
sponsor of next year'’s Global Wellness Summit.

In addition to driving the dialogue and agenda of the 2018 Summit, the fitness equipment provider will host
the annual event at the Technogym Village in Cesena, Italy, from 6-8 October 2018.

“As a company that embodies the business of ‘Living a Well Life, I can't think of a better host to carry on the
conversations that began at The Breakers in Florida] commented Susie Ellis, Chairman & CEO of the Global

Wellness Summit.

“Technogym is an official supplier of the Olympic Games, their products are in over 100 countries
worldwide and over 35 million people use them each day. Technogym is proof that wellness can be

authentic, innovative and big business,” she added.
Founded by Nerio Alessandri in 1983 after he built a prototype of his now globally recognised fitness

equipment in his garage, Technogym was quickly dubbed a ‘wellness company’ by the entrepreneur, well

before the concept of wellness evolved into the behemoth it is today.
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Alessandri's innovative and integrative approach to the business of wellness, including his insights on
technology and the building of a successful, publicly-traded company have grown Technogym into a multi-

million dollar brand.

Located in Cesena, the Technogym Village spans 37-acres, the campus, designed from the ground up to
inspire and encourage the wellness lifestyle focuses on environmental sustainability, architectural wellness
and mental wellbeing. It is also home to an expansive research and education center, state-of-the-art gym,

the Technogym factory, and farm-to-table restaurants.

“When it comes to the Technogym campus, ‘seeing is believing” explained Ellis, who praised the company’s
high design and forward-thinking management style, while Alessandri argued that the “campus and the
surrounding area, which is oriented to wellness and quality of life, is an ideal location for gathering wellness

experts and operators from all over the world.”

Although the summit is an invitation-only event, for those who didn't attend this year's conference in
Florida, all PowerPoints, session notes, videos and research reports shared at the past Summits are available

to the entire industry on the official website.

Attracting a record 600+ health and wellness leaders from 43 countries, the 2017 Summit analysed the
future of major wellness sectors, including beauty, travel, spa, fitness, nutrition, medicine and the

environment, as well as their impact on human life.
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Business+* Treatments+Science

Global Wellness Summit Unveils Wellness Research
September 20, 2017 |Conmc1 Author m n u . =

The Global Wellness Summit will be unveiling research related to the
wellness economy at its 2017 event, which will take place October 9-11,
2017 at The Breakers Palm Beach, Florida.

The research that will be presented at this year’s event will focus on the
future of wellness, along with trends and consumer demands. Among some of
the research that will be presented at this year's event includes:

* Wellness Communities & Lifestyle Real Estate presented by The Global
Wellness Institute. This presentation will focus on the $119 billion
wellness communities and lifestyle real estate market. The report
presented will define the sectors, identify trends and present case
studies.
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* Wellness 2030 presented by The Gottlieb Duttweiler Institute. The
Gottlieb Duttweiler Institute will analyze the trends in wellness and
innovations that will be coming to food, nutrition, travel, spas and
workplaces.

+ BeautyZWellness presented by Anjan Chatterjee, M.D. of the

University of Pennsylvania. Anjan Chatterjee, M.D. will present his two-

part research project that examined the relationship between wellness
and beauty.

* How Millennials Are Transforming Travel presented by Well+Good.
Well+Good surveyed over 7 million millennials to see what they are
seeking in fitness, food and wellness. The research will look into what
millennials are looking for in wellness and how it differs from Baby
Boomers.

“New research gives our delegates the hard data and insights they need to
‘see the future’ and forge business strategies that are expert- and evidence-
based. And 2017 Summit attendees will have the first look at the most wide-

ranging research releases in our history,” said Susie Ellis, GWS chairman and
CEOQ.
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Global Wellness Summit CEO Honored for Work in
Gender Equality

October 13, 2017 | Contact Author (inll s f v =
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Susie Ellis, chairman and CEQ of the Global Wellness Summit and Global
Wellness Institute, will be honored by the Metropolitan New York Chapter of
the U.5. National Committee for UN Women as an influential figure for
gender equality in wellness.

This year, the New York chapter will be celebrating its 30™ anniversary at its
“Champions of Change: Stand Up for Women Worldwide” event on Oct. 18,
2017. The event will focus on gains made in women’s right and opportunities
for women worldwide.

“We have been invigorated in the last year by the revitalized focus in the
United States on women’s rights and gender equality and are thrilled to
honor three incredible trailblazers- strong, visionary women who have made
a difference in their respective fields, and as mentors to young women,” said
New York Chapter president Mary Luke.
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2017 Global Wellness Awards winners revealed

% Oct 18,2017

The Global Wellness Summit (GWS) has announced the winners of the 2017 Global Wellness Awards.

The annual Global Wellness Awards honour leading industry professionals who have made a significant contribution to the international
spa and wellness sector.

The 2017 awards span seven categories, with the winners announced at the 2017 Global Wellness Summit in Palm Beach, Florida, last
week.

The winners, who were selected by the GWS advisory board, included Deborah Szekely, the recipient of the inaugural award for Living a
Well Life. The 95-year-old Szekely co-founded Rancho La Puerta on 1940 and the Golden Door spa in 1958.

She was honoured for “her lifelong commitment to wellbeing and for inspiring others to learn from her example".

Also new for this year was the Leader in Social Impact Award, presented to Dr Richard Carmona, 17th surgeon general of the United
States and chief of health innovation at Canyon Ranch.

Carmona, who was also one of the summit speakers, received the award “for his commitment to expanding access to health and wellness
to all people around the world".

Other winners included Steve Nygren, co-founder of US wellness community Serenbe in Atlanta, Georgia, who received the Leader in
Innovation” award for the pioneering project.

Neil Jacobs, chief executive of Six Senses resorts and spas, received the Leader in Sustainability award for "combining his creative vision
of global hospitality and his passion for sustainability, impacting how people view their destination experiences".

Julie Bach, founder of the global Wellness for Cancer initiative received the Leading Woman in Wellness award.

Bach was presented with the award for “working to "bring wellness to those who have experienced or are living with cancer by connecting
them with spa and wellness providers who seek to serve them".
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The Leader in Workplace Wellness honour was awarded to Renee Moorefield, chief executive and founder of Wisdom Works, for "helping
forward-thinking clients embed wellbeing strategies in the workplace and produce results that matter”.

Filmmaker Louie Schwartzberg was presented with the Debra Simon Award for Leader in Furthering Mental Wellness.

The summit explained: "Schwartzberg's inspiring films are used in hospitals and wellness centres to help people deal with stresses and
anxieties, and he is a leading voice for emetional and mental wellness".

GWS chairman and chief executive Susie Ellis said of the winners: "These outstanding individuals have made significant contributions to
the industry.

“Their dedication and creativity furthers our goal to bring health and wellness to people around the globe."
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Global Wellness Summit announces Wellness Moonshot initiative

&) Oct 10,2017

A new initiative, the Wellness Moonshot project, was announced on day one of the 2017 Global Wellness Summit (GWS) yesterday.

The initiative, announced on stage at The Breakers resort in Palm Beach, Florida by GWS chairman and CEO Susie Ellis, has the objective
of ridding the world of preventable disease.

The current epidemic of lifestyle-related illnesses, their threat to global health and impact on worldwide healthcare costs has been a key
theme at the summit.

For the announcement of the global Wellness Moonshot initiative, Ellis was joined on stage by Dr Richard Carmona, the 17th Surgeon
General of the United States and currently chief of health innovation at Canyon Ranch.

Ellis, who was also joined on stage by a number of leading industry figures present at the summit, said: "The time has come to pool our
resources — knowledge, access, funding — and use our collective megaphone on the world stage to work towards achieving a world free
of preventable disease.”

The Wellness Moonshot initiative will be spearheaded by the Global Wellness Institute, the umbrella organisation of which the GWS forms
part.

In a statement, the organisation said: “The GWI will bring the issue of preventable disease to the forefront in its research and education
efforts and commitment to forge even more collaborations to create new paths for action.”

The initial focus of the project will be to raise global awareness of its aims and objectives, looking at which prevention programmes are
maost urgently needed, and shedding light on the efforts to combat preventable disease that are already in motion.

Dr Carmona commented: “The world is increasingly plagued by largely preventable chronic diseases, and the crippling economic burden
that comes with them. This call to action is absolutely critical, refocusing on humankind's most pressing need.
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“The Global Wellness Institute is the right organization to launch this moonshot, as it can only be achieved with high-level collaboration
in the many health and wellness sectors."

The announcement was enthusiastically received by the 600+ delegates at the summit, who span the breadth of the spa, wellness,
hospitality and medical sectors.

Attendees include medical, wellness and fitness practitioners, nutritionists, mental health experts, spa and resort operators and spa and
wellness industry suppliers, among other groups.

The 2017 Global Wellness Summit continues today.
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GWI reveals growing global demand for wellness real estate and

communities
LW

£ Oct 17,2017

 GLOBAL WELLNESS SUMMIT

N, 61T | TR SREARERS PAAR BEAKS

Consumer demand for wellness real estate and wellness communities is on the rise around the world, according to a new report.

Research presented at the Global Wellness summit (GWS) in Palm Beach, Florida last week reveals that homes positioned as wellness
real estate or communities currently fetch a market price that is around 10-15% higher than average.

Global data also supports the increased appetite for wellness-centric living. This includes research by American Lives, which found that
25% of house buyers are "very interested” in the prospect of living in a wellness community.

The research was an extract from Building Well to Live Well, an 80-page report by the Global Wellness Institute (GWI) — the umbrella
organisation to which the GWS belongs - set to be published in January.

Speaking at the 2017 Global Wellness Summit at The Breakers hotel in Florida, GWI researchers revealed that there are currently more
than 600 wellness real estate and communities projects around the world.

The number of these projects, which are in different stages of being completed, being built, or in the pipeline, falls far short of the
demand. Earlier this year, the GWI estimated the wellness real estate and communities market to be worth U55119 billion a year and

growing at an annual rate of 9%.

By 2020, the GWI predicts, the market will be worth US$153bn. Speaking at the GWS, senior GWI researcher Katherine Johnston (above),
said:

“The home is the last frontier in wellness. Our homes and communities have had a massive, negative impact on our wellbeing, as they
were designed following templates set up decades ago to meet the health and lifestyle needs of a radically different era.

“But now we're at the beginning of a new movement in home and community design that tackles our uniguely modern problems:
sedentary lives, unhealthy diets, stress, social isolation and loneliness, pollution and nature-deprivation and it's creating powerful

opportunities.”

The research makes a clear distinction between wellness real estate and wellness communities.
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Wellness real estate, the GWI states, is "homes and buildings proactively designed and built to support the holistic health of their
residents.” A wellness community is “a group of people living close by who share common goals, interests and experiences to pursue
wellness in a holistic, multidimensional way."

Wellness real estate is designed to improve the environment we live in, through materials, facilities, technology and design elements such
as air, water, lighting and sound.

To move from wellness real estate and become a wellness community, a development needs to also feature elements that actively
encourage a healthier lifestyle and foster a sense of community.

This can, the GWI research concluded, range from art and music events to health and wellness-focused classes and programmes, such
as at the Serenbe wellness community in Georgia, USA.

It could also include the inclusion of fitness facilities or design elements that encourage residents to move, such as numerous staircases
or generous public spaces.

Examples of this include The Interlace project in Singapore, and Via Verde in New York, USA. A wellness community, the GWI said: "Is
about social connectivity, and a broader awareness that our actions affect other people and our planet.

“It's about designing housing and environments that are not only net-zero but net-positive to the social and physical environment.”
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Global Wellness Summit announces winners of
Global Wellness Awards

Theodore Koumelis / 18 Oct 2017 @ 09:40 @ 3342

‘ Dr. Richard Carmona first to win for Leader In Social Impact.

Holding the award, Dr. Richard Carmona, M.D., the 17th Surgeon General of the United States and
Chief of Health Innovation, Canyon Ranch.
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MIAMI, FL — The Global Wellness Summit (GWS) announced winners of its prestigious Global Wellness
Awards, which honor outstanding industry leaders in seven categories. Dr. Richard Carmona, M.D., the
17th Surgeon General of the United States and Chief of Health Innovation, Canyon Ranch, received the
Summit's first Leader in Social Impact award for his commitment to expand access to health and
wellness to all people around the world.

In a surprise announcement, Susie Ellis, Chairman and CEO of the Global Wellness Summit, introduced
Jane Iredale, founder of Iredale Mineral Cosmetics, Ltd, who presented spa and wellness visionary
Deborah Szekely with the first GWS Wellness Award for Living a Well Life. Szekely—who recently
celebrated her 95th birthday—co-founded Rancho La Puerta in 1940 and the Golden Door in 1958.
Recognized for embodying wellness principles and practices throughout her life, she received a
standing ovation from delegates who gathered to honor her renowned contributions to the industry.

“I'd like to congratulate this year's Global Wellness Award winners and thank the sponsors and the
Global Wellness Summit Advisory Board for making these important honors possible,” said Ellis.
“These outstanding individuals have made significant contributions to the industry—and their
dedication and creativity furthers our goal to bring health and wellness to people around the globe."
Members of the GWS Advisory Board selected all winners and along with award sponsors presented
honorees with their awards at the annual Summit held at The Breakers Palm Beach.

GWS Social Impact Award

The Social Impact Award, which honors a leader who has worked to make it possible for more people
and societal groups to live healthier, happier lives, was presented to Dr. Richard Carmona by Dilip
Barot, founder of Amrit Ocean Resort and Residences in Riviera Beach, Florida.

The Social Impact Award is close to my heart," said Barot. "Giving and sharing what we have with
others, especially those in need, has been instilled in me from my childhood.”

In his emotional acceptance, Dr. Carmona—who also received a standing ovation from delegates— said,
"I have been inspired to help others by being hungry and homeless as a child. | am humbled, flattered
and undeserving of this award, and being part of this team is the best honor | could have received.”

Raised in Harlem, of Puerto Rican descent, Dr. Carmona is a nurse, physician, police officer, public
health official, combat-decorated Vietnam veteran, and the 17th Surgeon General of the United States.
He has used his position on the world stage to advocate for disease prevention, and for access to
health services for the underserved. He is also a member of the board of the Global Wellness Institute,
and is working to achieve the recently announced Wellness Moonshot and a world free of preventable
disease.

GWS Living a Well Life Award

Jane Iredale, who presented the Living A Well Life award to Deborah Szekely said, "When we think
about who was the first person to receive this award, we will say, how appropriate, how deserving, how
inspiring that it was given to Deborah” Szekely remarked, "The award will be on my desk to remind me
to deserve it."

Szekely is recognized for her lifelong commitment to wellbeing and for inspiring others to learn from
her example.

All 2017 Global Wellness Award Winners
The complete list of Global Wellness Award winners includes these wellness leaders who received their

awards from the presenting sponsors, accompanied by members of the Global Wellness Summit
Advisory Board.
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Leader in Innovation: Steve Nygren, Co-founder of Serenbe

Presenting Sponsor. Sammy Gharieni, founder and CEO of the Gharieni Group

GWS Advisory Board: Tony deLeede, Founder, Gwinganna Lifestyle Retreat, Australia

The award is presented to a global innovator from any wellness sector. Nygren created one of the first
wellness communities in the world to protect the rural land just outside of Atlanta known as
Chattahoochee Hill Country.

Leader in Sustainability: Neil Jacobs, CED of Six Senses Hotels Resorts Spas

Presenting Sponsor: Denald Mayer, Global Business Development Manager, UL Environment
GWS Advisory Board: Mary Tabacchi, PhD, RD, Professor Emerita, Cornell University, U.S.

This award honors a leader or innovator in, or advocate for, sustainability in all its diverse forms.
Jacobs has combined his creative vision of global hospitality and his passion for sustainability,
impacting how people view their destination experiences.

Leading Woman in Wellness: Julie Bach, Founder of Wellness for Cancer

Presenting Sponsor: Miriam Senft, President & CEQ, Motivity Partnerships, Inc., U.S.

GWS Advisory Board: Yoriko Soma, President & CEQ, Conceptasia Inc, Japan

This award honors a woman who is making a contribution in any of the wellness sectors — whether as
an entrepreneur or as a health and wellness champion.

Through her organization, Wellness for Cancer, Bach works to bring wellness to those who have
experienced or are living with cancer by connecting them with spa and wellness providers who seek to
serve them.

Leader in Workplace Wellness: Renee Maorefield, PhD, CED and Founder of Wisdom Works
Presenting Sponsor: Josh McCarter, CEQ, Booker Software, U.S.

GWS Advisory Board: Mia Kyricos, President & CEQ, Kyricos & Associates LLC

This award recognizes a leader in the field of workplace wellness and health promotion. Moorefield
was honored for helping forward-thinking clients embed wellbeing strategies in the workplace and
produce results that matter.

Debra Simon Award for Leader in Furthering Mental Wellness: Filmmaker Louie Schwartzberg
Presenting Sponsor: Lauren Wright, President, Debra Simon Family Foundation & Daughter of Debra
Simon, U.S.

GWS Advisory Board: Gina Diez Barroso de Franklin, President & CEOQ, Grupo Diarq, Mexico

This award honors an individual who has achieved excellence in the field of mental health and
wellness and has been a leader, advocate or innovator in wellness programs and pathways that help
people thrive mentally. Schwartzberg's inspiring films are used in hospitals and wellness centers to
help people deal with stresses and anxieties, and he is a leading voice for emotional and mental
wellness.

Leader in Social Impact: Dr. Richard Carmona, 17th Surgeon General of the United States and Chief of
Health Innovation, Canyon Ranch

Presenting Sponsor: Dilip Barot, Founder, Amrit Ocean Resort & Residences, U.S.

GWS Advisory Board: Omer K. Isvan, President, Servotel Corporation, Turkey

This award honors a leader who has worked to make it possible for more people and societal groups to
live healthier, happier lives—and whose work in the field of wellness has made a meaningful social
impact. (See more about Dr. Carmona above.)

Living a Well Life Award: Deborah Szekely

Presenting Sponsor: Jane Iredale, Founder, Iredale Mineral Cosmetics, Ltd

GWS Advisory Board: GWS Chairman & CEQ: Susie Ellis

The Living a Well Life Award is given to someone who embodies, with fierce devotion, wellness
principles and practices throughout his or her life. They lead by example, and their choices regarding
mind, body and spirit serve as an example to us all. (See more about Deborah Szekely above.)

The GWS is considered the world's most prestigious gathering of leaders from every sector of the
wellness industry: tourism, spa, education, beauty, fitness, nutrition, finance, environment, medicine,
architecture, workplace wellness, wellness communities and technology. This year, a record 600-plus
delegates from over 40 countries participated in the three-day Summit.
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Latest news

10 Oct 2017

Global Wellness Institute
announces mission to eliminate

preventable disease
BY LIZ TERRY

The Global Wellness Institute (GWI) has committed
to eliminating preventable disease with a
programme called Wellness Moonshot, which was
announced today (9 October 2017) at the Global
Wellness Summit at The Breakers in Palm Beach,
Florida.

188



EWI chair Susie Ellis joined former Surgeon General, Dr
Richard Carmona on stage to make the announcement,
accompanied by a powerful group of medical and wellness
experts, including Dr Mehmet Oz, Professor of Surgery,
Columbia University, and host of The Dr Oz TV Show, Dr
Dean Ornish, founder and president of the Preventive
Medicine Research Institute, Dr Andrew Weil and Dr Elissa
Epel.

Preventable diseases are responsible for up to 70 per cent
of premature deaths in the world each vear and the GWI
has laid down a marker that it will work towards the
eradication of these through its worlk.

The full name of the initiative is “Wellness Moonshot:
Destination - & World Free of Preventable Disease".

"The time has come to pool our rescurces—knowledge,
access, funding—and use our collective megaphone on
the world stage to work towards achieving a world free of
preventable disease,” said Ellis. "Unlike President
Kennedy's Famous moonshot to send a man to the moon,
where it was clear when the *‘mission was accomplished’ -
this moonshot will require not one, but many incremental
steps forward for humankind.”

The conference continues until Wednesday. Spa Business
is live tweeting the event Qelizterry.
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An increasing consumer focus on health has disrupted the food, clothing, and
household product markets, Now, it's disrupting the cosmetics industry.

Consumers have always gravitated toward products marketed as safe, healthy,
and effective. The evaolving concept of health and wellness, however, is what is
disrupting the cosmetics industry today. Scientific research and consumer
awareness is driving a trend toward transparent, organic, and natural makeup.
Trends in buyer demand increasingly point toward products that will enhance
natural features without health or environmental side-effects.

The Global Wellness Summit's 2017 publication on weliness trends highlights
the collective shift in the way our culture thinks about beauty. Modern
consumers are not as interested in weight loss and achieving unrealistic ideals
anymore. They want to invest in holistic health approaches that prioritize the
way they look and feel. For the average consumer, this means choosing foods,
activities, and cosmetic/skincare products with clean, natural ingredients.

To meet the increasing demand for mineral cosmetics and other natural products, beauty brands are shifting their
approaches to skincare and makeup. In the race to corner the multi-billion-dollar organic personal care market, companies
that focus on ingredient transparency, allergen-avoidance, and natural beauty are thriving.

Afterglow Cosmetics, a natural cosmetics and mineral makeup company, entered the markeiplace in 2004 in reaction to
the lack of natural and safe cosmetics solutions available at the time. Today, the company focuses on the ever-present
consumer demand for products that are organic, non-irritating, and allergy-friendly.

Brand founder, Kristin Adams describes Afterglow Cosmetics’ mission as “focused on enhancing beauty and inspiring
creativity through effective natural, organic, and safe cosmetics.” She also said, "We want to provide products women can
feel good about using every day. We provide an honesty and openness that many companies don't in today's world, and
that commitment to holistic health continues to drive our success in the natural cosmetics niche.”

Afterglow Cosmetics and similar companies give consumers a way to protect and enhance their outward appearance
without posing a risk to their inward health. As the trend toward wellness-based beauty continues, these product lines are
helping to shape a new definition of beauty consumers appreciate.

About Afterglow Cosmetics

Afterglow Cosmetics is a natural, organic, and safe cosmetics company headguartered in North Carolina. The company
strives to meet the evolving needs of consumers in search of high-quality natural and mineral makeup.
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Global Wellness Summit Attracts Record Number
of Sponsors

By Global Wellness Summit - July 24,2017 @ 248 w1

MIAMI—The Global Wellness Summit (GWS), the invitation-only conference for the $3.7 trillion global
wellness industry, announced it has attracted a record number of platinum and gold sponsors for its
11th annual conference being held at The Breakers Palm Beach, Fla., from October 9 to 11, 2017.

The sponsors, which include host sponsor The Breakers, span diverse industries, and will be given a
unigque opportunity to reach influential leaders from every sector of the wellness industry who will
gather to discuss and debate the future of this massive global movement and market.

The 2017 Summit theme, “Living a Well Life,” puts a spotlight on how the future of wellness will
impact every aspect of an individual's life—as well as the greater societal impact wellness will have on
our communities, cities, workplaces, and even countries, moving forward.

"Having the Summit in the U.S. has not only made possible a dynamic agenda that includes
visionaries and entrepreneurs from the largest and most innovative wellness market in the world, it
has also fueled incredible interest in our sponsorship opportunities,” said Susie Ellis, GWS chairman
and CEOQ. "Our gratitude to the companies that make it possible to put on such a powerful event each
year is immense.”

Host Sponsor

The Breakers Palm Beach, one of America’s leading independent hotels, prides itself on its engaged,
collaborative and high achieving workforce. The owners and its executive team have developed a
wellness-focused business that empowers and invests in its 2,000-strong team members’ well-being,
helping them attain both professional and personal goals. The 538-room, Italian Renaissance-style
hotel was founded in 1896 and resides on 140 acres of oceanfront property in the heart of Palm
Beach, Fla.

MIAMI—The Global Wellness Summit (GWS), the invitation-only conference for the $3.7 trillion global
wellness industry, announced it has attracted a record number of platinum and gold sponsors for its
11th annual conference being held at The Breakers Palm Beach, Fla., from October 9 to 11, 2017.

The sponsers, which include host sponsor The Breakers, span diverse industries, and will be given a
unigue opportunity to reach influential leaders from every sector of the wellness industry who will
gather to discuss and debate the future of this massive global movement and market.
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The 2017 Summit theme, “Living a Well Life,” puts a spotlight on how the future of wellness will
impact every aspect of an individual's life—as well as the greater societal impact wellness will have on
our communities, cities, workplaces, and even countries, moving forward.

"Having the Summit in the U.S. has not only made possible a dynamic agenda that includes
visionaries and entrepreneurs from the largest and most innovative wellness market in the world, it
has also fueled incredible interest in our sponsorship opportunities,” said Susie Ellis, GWS chairman
and CEOQ. "Our gratitude to the companies that make it possible to put on such a powerful event each
year is immense.”

Host Sponsor

The Breakers Palm Beach, one of America’s leading independent hotels, prides itself on its engaged,
collaborative and high achieving workforce. The owners and its executive team have developed a
wellness-focused business that empowers and invests in its 2,000-strong team members’ well-being,
helping them attain both professional and personal goals. The 538-room, Italian Renaissance-style
hotel was founded in 1896 and resides on 140 acres of oceanfront property in the heart of Palm
Beach, Fla.

Gharieni Group is a leading manufacturer of high-end spa and beauty beds, furniture and equipment
that exports to 60 nations worldwide. The company, headquartered in Germany, is well known for its
innovative developments and commitment to deliver on the unigue requirements of each of its
customers.

Longeva Wellness Driven is a wellness lifestyle company focused on results-driven sleep wellness
programs for spas, resorts and wellness retreats. It includes the "“Project Z, Sleep Wellness Initiative,”
a comprehensive program based on helping spas shift the global sleep paradigm.

Miraval is a top-rated all-inclusive destination resort and spa dedicated to helping guests live life in
the moment. Situated on 400 acres in Tucson, Ariz., it offers an array of programs led by an expert
staff of well-being specialists, one-of-a-kind spa treatments, and authentic, healthy cuisine. Since
1995, the property has been consistently ranked as one of the world’s top destination spas by Travel
+ Leisure, Spafinder and Condé Nast Traveler.

Universal Companies has been a single-source supplier to spa professionals for more than 30 years
and works with over 30,000 spa professionals in 47 countries, providing them with thousands of
products to help manage and grow their businesses.

Weight Watchers International supports millions of women and men around the world to lose weight
and lead healthier lives. The core philosophy behind Weight Watchers is a science-driven approach to
help people lose weight by eating better and moving more.
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"HE LUXURY OF SILENCE

August 2; 2017

Silence is becoming more of a luxury than a lifestyle. Whether you admit it or not, peace and quiet is hard
to come by. Can you remember the last time you were free from distraction? Have you managed talking to
someone without glancing over your phone? In a fast-paced modern society, technology and media are
addictive. They dominate our life more than we realise. From kids to adults, everyone is hooked to virtual
reality and digital entertainment. We can never seem to let go of our precious gadgets. Wherever we go
we have our mobile phones with us, even in the bathroom!

These devices create noise that are not always beneficial. Medical studies show that exposure to
technology and digital noise affect focus and sleep, increase stress hormones, anxiety and depression.
Our physical and mental health as well as our personal relationships are at stake when we allow
technology to take charge. Both misuse and abuse of technology make us more susceptible to stress and
various illnesses. No wonder many of us are constantly distracted, exhausted and restless.

Do not wait for your health to deteriorate or for an expert to advise you on what to do. Love yourself a
little bit more. Contemplate on a change of lifestyle and learn to manage stress more efficiently. One way
to do this is by embracing silence and meditation technigques. Both have long been practiced by our
ancestors over centuries. Monks have mastered the art of meditation whilst the average Joe may find
this method disconcerting and boring. Pursuit of silence is not all about giving up your communication
faculties. It is finding internal peace and making the most out of every word, thought, and action.

BREAKAWAY FROM NOISE, EXPERIENCE SILENT TREATMENT

The new trend is to seek peace and quiet. It is an active pursuit, not a passive journey. Silence requires to
be found. To release stress and replenish your soul, you must start within. Silent Retreats, Meditation
Retreats and other Digital Detox holidays are a great way to embrace this new movement. In some cases,
you may be required to refrain from speaking, reading or writing. Fret not because this does not go on
forever. Such exercises are meant to teach you how to turn inward. Focussed-attention practices such as
meditation are used to eliminate internal and external noise. These approaches are proven to purify the
mind and energise the body.
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“Extend your senses to nature,
merease your Jen;/tivity.
The journey starts within.”

There is no shame in admitting that you need a break. Our bodies are designed not just for work, but for
rest. We are only able to function well with a healthy mind, body and soul. If you are after a holistic and
elevated retreat, consider the possibility of going for an adventure in a secluded place or better yet,
indulge in new experiences.

Our wellness holiday and stress management retreats are great options to immerse yourself in silence
and solace. Whether it is in the comfort of silent spas, monasteries, or in the middle of nowhere, make
sure to dive in. Remember, the main goal for these types of retreats is to reconnect with your inner being
- to refresh your soul. Everything else is secondary. Once you are able to actively pursue peace you will
see the value of your very own well-being. Finding a steady balance internally allows you to confidently
manoeuvre your life.
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After an invigorating wellness retreat, you are sure to go back to the hustle and bustle of the ‘real world!
So what's next? As I've said before, silence is an active pursuit. Practice consistency. Prioritise your well-
being more than anyone or anything else. Because we are only able to give strength, love, and attention
to others if we are take care of ourselves first.

LIFESTYLE OF SILENCE

On the other hand, you need not go far to pursue peace and guiet. There are simple steps that you can do
today. As a form of digital detox, start with reorienting your digital consumption. Ask yourself, how much
time is necessary for communication with family, friends and colleagues? During your next meal, switch
off your smartphone. Smell and savour the food. Enjoy the conversation with those around you.

Practice at least 10 minutes of silence each day all to yourself. Instead of spending unlimited time on
social media or binge watching TV, step out of the house and breathe in the fresh air. If you are consumed
with business or work, find time to pause. As you go along, you can extend these moments. The 2017
Global Wellness Summit Report cited a Duke University study on the benefits of silence. Results showed
that two hours of silence each day can aid cell development in the hippocampus. This helps in stimulating
brain growth, improving memory. It is also seen to assist in preventing dementia.

You may also benefit from taking a step back to evaluate your activities and responsibilities. What are
the ones that positively impact your health and wellness? Which habits should you give up? Once you've
narrowed down the list, you are one step ahead of the game. Commit to it!

Surprise yourself at how small steps can make big changes. Embrace silence as a lifestyle. Unplug from
the virtual world and reconnect with authentic reality. As the cliché goes, live in the moment.

195



#) nzheraldconz

The Great Escape: Kiwis in
search of that special place

Melbourne is holding an exhibition celebrating the House of Dior.

By: Grant Bradley
Aviation, tourism and energy writer for the
MZ Herald

Special-interest travel is one of the fastest growing travel segments for New Zealanders
heading overseas.

The Australian state of Victoria has had a big increase in the number of Kiwis crossing the
Tasman for special events.

The number of Kiwis heading tc the Melbourne Cup is up 30 per cent in the past two years
to around 10,000 while 12,000 more make the Australian Open tennis in the second
fortnight in January.

Visit Victoria's New Zealand regional manager Joanna Garrie said increasingly travellers
were looking for a purpose around there travel for repeat visits.
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"People are not going to want to come to Melbourne every year for the sake of [it]. We do
want to give them new reasons to come back and that special interest is absolutely
booming.”

There were more than 1.2 million seats across the Tasman to Melbourne every year and
thousands of New Zealanders would be attracted to other events such as the International
Film Festival, Fast5 Netball World Series and an exhibition celebrating 70 years of the
House of Dior.

Events were important for destinations."It's another reason to travel and a reason to travel
now. Otherwise Australia is just there,” said Garrie.

During the past 12 months to March the number of Kiwis visiting Victoria has grown nearly
4 per cent over the previous year to 336,100. Growth during the past decade was 51.3 per

cent.

Travel agents say many holidaymakers are no longer satisfied with formulaic type trips.

"When you went to London it was Big Ben," said House of Travel founder Chris Paulsen.
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Record Number of New Studies to be Released at the
Global Wellness Summit

by Samantha Reed| Sep 19, 2017 12:.07pm

The Breakers Palm Beach // Courtesy of Global Weliness Summit

The Global Wellness Summit (GWS) has announced it will be unveiling a record amount of original
research at this year's conference, taking place at The Breakers Palm Beach, October 9-11.

“New research gives our delegates the hard data and insights they need to ‘see the future’ and forge
business strategies that are expert- and evidence-based,” says Susie Ellis, GWS chairman and
CEO. “2017 Summit attendees will have the first look at the most wide-ranging research releases in
our history.”

Among the research to be released this year is landmark findings from the Global Wellness
Institute’s (GWI) report of the fast-growing wellness communities and lifestyle real estate market;
The Gottlieb Duttweiler Institute’s forecast on what wellness will look like in the year 2030; studies
by neuroscientist Dr. Anjan Chatterjee on how beauty can meaningfully contribute to wellness; and
Well + Good's survey on how millennials are disrupting the wellness travel market.

Wellness Communities & Lifestyle Real Estate, the GWI's major research project for this year, is the
first to comprehensively analyze the $119 billion wellness communities and lifestyle real estate
market. Guests of the summit will obtain information on defining the sectors, identifying the
demographic and consumer trends driving demand, present case studies, innovative practices, and
more.

For Wellness 2030, The Gottlieb Duttweiler Institute (GDI) is providing attendees with a research-
based forecast that maps the landscape of radically new consumer preferences and mindsets, as
well as technologies and scientific knowledge, that are slated to define wellness in 2030, among
other things.
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Beauty2Wellness by Anjan Chatterjee, M.D., will talk about how beauty animates our lives, and how
people make aesthetic decisions while knowing minimal information on how beauty relates to
wellness. A two part research project will address the topic, citing two separate studies that first
discusses the concepts that can bridge the space between beauty and wellness, and then discusses
the depth of biases against people with facial disfigurement to help them overcome and flourish.

Well + Good is offering new survey finding from a community of 7 million millennials that have
provided insight into how younger generations are disrupting the wellness travel market. The
research includes new data on the very different things millennials want in their wellness getaways
compared with baby boomers, like what they seek in fitness, food, and other lifestyle components.

The full, three day agenda for the event is available online, and guests who wish to attend the
summit can visit here.
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Well+Good Founders, Alexia Brue and
Melisse Gelula, to Keynote at the Global
Wellness Summit

High-profile trends forecasters will analyze how millennials’ wellness and travel habits are
disrupting the industry; major survey on what younger travelers seek in wellness travel to be

released
(‘ GLOBAL WELLNESS
.. SUMMIT
| o JOINING TOGETHER. SHAPING THE FUTURE.

Miami, FL - August 2, 2017 - The Global Wellness Summit (GWS), the leading conference for the
$3.7 trillion global wellness industry, today announced that the co-founders of wellness media
powerhouse Well+Good, Alexia Brue and Melisse Gelula, will keynote at the conference being held at
The Breakers Palm Beach, Florida from Oct. 8-11, 2017. In seven short years, Brue and Gelula have
built Well+Good into the leading media company dedicated to the U.S. wellness scene, and the top
source of intel on the boutique fitness, nutrition, beauty and healthy travel scene. Their highly
anticipated annual trends forecast has proven one of the most prescient: predicting everything from
the athleisure to the clean beauty to the juicing trend, and covered everywhere from CBS This
Morning to The New York Times.

In their Summit keynote they will provide crucial insight into how millennials are now disrupting the
wellness travel market. Sharing results from a new survey detailing how their community of 7 million
millennial women travel, they will analyze the very different things millennials want in their wellness
getaways compared with Boomers: what they seek in fitness, food, and other lifestyle components.
And they will connect the dots between millennials’ wellness and travel spending behaviors and how
hospitality brands offering wellness programming can start benefiting from them.
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"The wellness market is booming in cities far beyond New York and LA, with barre studios, avocado

toast and smoothie bars becoming a true global phenomenon in 2017,” noted Gelula. "And we're

excited to present on future transformations in wellness travel. For instance, if spas were once ‘fix-

mel’ destinations for boomers who knew little about wellness, modern consumers - especially
millennials - increasingly have their own very sophisticated wellness tastes. The result: far more
people now travel to deepen their existing wellness practice, rather than have their wellness light
switched on.”

“Millennials are the most wellness-obsessed group ever, consuming more healthy products and

services, on average, than any generation before. They have their own local wellness gurus, whether

their trusted yoga or meditation teacher,” noted Brue. "And they crave vacations and retreat

experiences curated by these trusted experts over legacy spa brands whose names they might know
but don't necessarily trust. There is much to discuss: including the growing transfer of trust from the

destination spa brand to the local wellness expert and what ‘brands’ and experiences will matter
more in the future.”

More about Alexia Brue & Melisse Gelula:

Alexia Brue, co-founder and CEO of Well+Good, guides the company's strategic direction and leads
the revenue and business development functions. She brings her journalistic background to bear on
driving creative marketing solutions for brands, ensuring that client programs have the same DNA as
the site's authoritative cantent. Prior to founding Well+Good, Brue covered health and wellness for
publications as diverse as Vogue and The New York Times, and she is the author of Cathedrals of the
Flesh, a travel memoir about the world’s great bathing cultures. She attended Grinnell College and
the Columbia School of Journalism.

Melisse Gelula, co-founder and chief content officer at Well+Good, leads the company’s 20+
editorial team in applying journalistic reporting standards to the wellness lifestyle, which led to the
Webby Award for “Best Health Site” in 2017. She's an expert on natural beauty that frequently
speaks at major conferences on wellness, beauty, and digital trends, and is oft featured as an
industry expert at major news outlets like CBS This Morning and The New York Times. She is the
former editor-in-chief of SpaFinderLifestyle.com, beauty director at Luxury SpaFinder Magazine, and
travel editor at Fodor's Travel Publications. She holds an MA from the University of Toronto and
completed six years of training as a psychoanalyst.

"The U.S. is very much an experimental laboratory for wellness concepts, and Alexia and Melisse's
reporting and trends forecasting on what's cutting edge in fitness, nutrition, beauty and wellness
travel has had a wide impact,” said Susie Ellis, GWS CEO and chairman. “Their keynote on how
millennials will continue to rewrite the wellness landscape will be provocative and profound, and will
leave delegates talking and debating...the very heartbeat of the Summit.

The GWS is a conference for senior industry executives and leaders; for information about
attending, click here.

For the few remaining sponsorship opportunities, contact Michelle Gamble:
michelle.gamble@globalwellnesssummit.com
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| Well+Good Founders To Explore Wellness Travel Trends At The Global — ~o
Wellness Summit

BY LAURA HILL ON AUGUST 10, 2017 INDUSTRY. INSIGHTS

MIAMI, United states — The Founders of US-based wellness publication Well+Good have been
announced as Keynote speakers at the forthcoming Global Wellness Summit.

Hosting a session exploring how millennials are disrupting the wellness travel market, Alexia Brue and
Melisse Gelula will share results from a new survey detailing how their community of 7 million millennial

women combine wellness and travel.

Analysing the very different facets of wellness that millennials are seeking in their getaways compared with
boomers, the duo will delve into what millennials are demanding in fitness, food, and other lifestyle
compenents. They will also connect the dots between millennials’ wellness and travel spending behaviors

and how hospitality brands offering wellness programming can start benefiting from them.

*The wellness market is booming in cities far beyond New York and LA, with barre studios, avocado toast

and smoothie bars becoming a true global phenomenon in 2017 explained Gelula.

“And we're excited to present on future transformations in wellness travel. For instance, if spas were once
‘fix-me!’ destinations for boomers who knew little about wellness, modern consumers - especially
millennials - increasingly have their own very sophisticated wellness tastes. The result: far more people
now travel to deepen their existing wellness practice, rather than have their wellness light switched on;" she
added.
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In just seven years, Brue and Gelula have built Well+Good into one of the leading media companies
dedicated to the US wellness scene. A top source of intel on the boutique fitness, nutrition, beauty and
healthy travel scene, the publication's annual trends forecast has proven one of the most prescient:
predicting everything from the athleisure to the clean beauty to the juicing trend, garnering coverage

everywhere from CBS This Morning to The New York Times.

As Co-Founder and CEO, Brue guides Well+Good's strategic direction and leads the revenue and business
development functions, whilst Gelula, who is Co-Founder and Chief Content Officer, leads the company’s
20+ editorial team in applying journalistic reporting standards to the wellness lifestyle. She frequently
speaks at major conferences on wellness, beauty, and digital trends, and is regularly featured as an industry

expert at major news outlets.

“Millennials are the most wellness-obsessed group ever, consuming more healthy products and services, on
average, than any generation before. They have their own local wellness gurus, whether their trusted yoga

or meditation teacher” commented Brue.

“And they crave vacations and retreat experiences curated by these trusted experts over legacy spa brands
whose names they might know but don't necessarily trust. There is much to discuss: including the growing
transfer of trust from the destination spa brand to the local wellness expert and what ‘brands’ and

experiences will matter more in the future,' she added.

Brue and Gelula will join a roster of expert speakers and presenters at the summit, who will be tackling
subjects under the theme of “Living a Well Life” With a strong emphasis on wellness technology, mental
wellness, workplace wellness, and wellness real estate /communities, the three-day event will focus on how

new wellness concepts are set to transform every aspect of human life.

Read more: This Year's Global Wellness Summit Will Highlight The Trends Transforming The Wellness
Industry

“The U.S. is very much an experimental laboratory for wellness concepts, and Alexia and Melissa's reporting
and trends forecasting on what's cutting edge in fitness, nutrition, beauty and wellness travel has had a

wide impact,’ commented Susie Ellis, GWS CEO and chairman.

“Their keynote on how millennials will continue to rewrite the wellness landscape will be provocative and

profound, and will leave delegates talking and debating...the very heartbeat of the Summit”
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GLOBAL WELLNESS
SUMMIT

The Global Wellness Summit is the most important international conference on
the business of wellness: a truly transformative, three-day event where
relationships are forged, investments are made and business gets done.

Miami, FL (PRWEB)
August 17, 2017

The Global Wellness Summit, the annual event that attracts international business and industry
leaders focused on the growth and opportunities to be found in today's $3.7 trillion global wellness
economy, today released the agenda and speakers for its 2017 conference, taking place at The
Breakers Palm Beach, FL this October 8-11.

The theme of this year's Summit is the business of “Living a Well Life,” and the three-day event will
feature an unprecedented lineup of over 50 speakers and presenters, each sharing his or her
unique insights on how - and why - wellness is changing the way business is done and what the
future of wellness holds.

"The Global Wellness Summit is the most important international conference on the business of
wellness: a truly transformative, three-day event where relationships are forged, investments are
made and business gets done,” said Susie Ellis, Chairman and CEOQ. "It's the only conference in the
world where global leaders connect around the topic of health and wellness from the point of view
of prevention, while immersing themselves in the latest research and exploring the increased
opportunities to make a major impact on people’s lives - and the world economy.”
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The Summit's agenda will look closely at big picture trends, such as technical, social and economic
changes that are impacting all of its sectors: hospitality, tourism, spa, beauty, fitness, nutrition,
finance, education, environment, medicine, architecture, workplace wellness, wellness communities
and technology.

The packed agenda of high-level keynotes, speakers and collaborative roundtables, includes
thought-provoking topics like: "Good News/Bad News: Wellness and Technology;” "Fake Wellness or
Wellness Evidence: Why it Matters;" “What Wellness Investors are Thinking, Saying, and Most
Importantly, Doing;" and "The Impact of Wellness on the Big Business of Beauty.” See full 2017 GWS
agenda here.

In addition, the Global Wellness Institute will release its first research report on the fast-growing new
market of "Wellness Communities & Lifestyle Real Estate,” exploring the potential of communities
and developments with healthy living at their core.

Speaker Highlights (Full speaker list available here)

-Dr. Richard Carmona, 17th Surgeon General of the United States

-Jan-Emmanuel De Neve, PhD, Associate Professor of Economics and Strategy, Said Business School,
University of Oxford and is associate editor of the World Happiness Report

-Elissa Epel, PhD, Professor, Department of Psychiatry, University of California, San Francisco

-Carolee Friedlander, CEO & Founder, AccessCircles, LLCMohamed Gawdat, Chief Business Officer,
Google [X] and author of "Solve for Happy: Engineering Your Path to Joy”

-Mehmet C. Oz, MD, Professor of Surgery, Columbia University and host of the Dr. Oz Show

-Frits Dirk van Paasschen, Author & Investor, Disruptors’ Feast LLC and former CEO Starwood
-Dr. Michael Roizen, Chief Wellness Officer, Cleveland Clinic

-Dr. Kenneth R. Pelletier, PhD, Clinical Professor of Medicine, University of California School of
Medicine

-Paul Price, Digital Marketing Leader
-Andrew Weil, MD, Program Director, Arizona Center for Integrative Medicine

-Edie Weiner, President & CEQ, The Future Hunters

Delegates will also enjoy the inherent wellness of The Breakers, an iconic, 121-year-old, eco-
conscious resort set on a palm-lined beach and dozens of acres and offering a host of outdoor
wellness and fitness activities.

To see all the activities taking place over the three-day conference - as well as pre- and post- event
activities - view the entire agenda.
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The Summit is a gathering for senior industry executives and leaders; for information about
applying to attend this invitation-only event, click here.

About the Global Wellness Summit: The Global Wellness Summit (GWS) is an invitation-only
international gathering that brings together leaders and visionaries to positively shape the future of
the $3.7 trillion global wellness economy. Held in a different location each year, Summits have taken
place in the U.S., Switzerland, Turkey, Bali, India, Morocco, Mexico and Austria. The next will be held
at The Breakers Palm Beach, Florida from Oct. 9-11, 2017.
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The Global Wellness Summit Announces 2017 Keynote
Speakers

Lacey Goodman

The Global Wellness Summit (GWS) announced the keynote speakers who will share their findings
in the 'Science of Happiness’ at the conference on October 9-11. The idea of the “science of
happiness” has become a topic of interest in recent years, measured by a myriad of factors and
debuted in studies such as the UN's World Happiness Report and The Gallup-Sharecare Well-Being
Index. The lineup for the conference features various experts who each have a unique perspective
on the topic based on their individual studies.

The keynote speakers include Jan-Emmanuel De Neve, Mohamad (Mo) Gawdat, Silvia Garcia, and
Nancy Etcoff.

Jan-Emmanuel De Neve, Ph.D., is associate professor of economics and associate editor of the
World Happiness Report. De Neve has studied the depths of the correlation between various
aspects of the business industry and the role they have on overall employee happiness.

Mohamad (Mo) Gawdat is chief business officer for Google [X], as well as author of Solve for Happy:

Engineering Your Path to Joy. In an effort to improve his own personal happiness, Gawdat began
research on how to achieve happiness by attempting to create a formula, which was put the test
years later following the death of his son.

Silvia Garcia is founder of FeelLogic and the former global director of the Happiness Institute at
Coca-Cola. Garcia's studies are based on the idea that organizations and cities themselves can
prosper through creating happiness for others. She focuses on happiness through the ecaonomy,
workplace, health, politics and education.

Lastly, Nancy Etcoff, Ph.D., is assistant clinical professor at Harvard Medical School where she
teaches the “Science of Happiness"” courses. With new, more surprising discoveries, Etcoff has
studied how humans have evolved for happiness.
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The Global Wellness Summit (GWS) has announced the agenda and full speaker lineup for this year's event, taking place in the US in
October.

The summit, which will be held at five-star resort The Breakers resort in Florida on October 9-11, this year has the theme of Living a Well
Life. The event will this year feature a record 50 speakers and presenters sharing their views on the future of weliness.

Topics explored during the summit will include the key issues currently affecting the difference parts of the wellness sector: from spa,
beauty, tourism hospitality, nutrition and fitness to education, medicine, architecture, workplace wellness, finance, technology and

wellness communities.

GWS chairman and chief executive Susie Ellis said the event would see "global leaders connect around the topic of health and wellness
from the point of view of prevention, while immersing themselves in the latest research and exploring the increased opportunities to make
amajor impact on people's lives — and the world economy.”

The agenda, which will comprise formats ranging from keynote sessions and panels to roundtable discussions, will include Fake
Wellness or Wellness Evidence: Why it Matters and What Wellness Investors are Thinking, Saying, and Most Importantly, Doing.

Among the other topics on the 2017 agenda will be Good News/Bad News: Wellness and Technology and The Impact of Wellness on the
Big Business of Beauty.

The 2017 summit will also see the unveiling of the first report into the emerging sector of Wellness Communities & Lifestyle Real Estate -

looking at the potential of communities centred around a healthy way of life.
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Speakers at the three-day event will include:

« Dr. Richard Carmona, 17th Surgeon General of the United States
Jan-Emmanuel De Neve, PhD, associate professor of economics and strategy, Said Business School, University of Oxford and
associate editor of the World Happiness Report

Elissa Epel, PhD, professor, Department of Psychiatry, University of California, San Francisco

Carolee Friedlander, chief executive and founder, AccessCircles, LLCMohamed Gawdat, chief business officer, Google [X] and author
of Solve for Happy: Engineering Your Path to Joy

Mehmet C. Oz, MD, professor of surgery, Columbia University and host of the Dr. Oz Show

.

Frits Dirk van Paasschen, author and investor, Disruptors’ Feast LLC and former chief executive, Starwood

Dr. Michael Roizen, chief wellness officer, Cleveland Clinic

Dr. Kenneth R. Pelletier, PhD, clinical professor of medicine, University of California School of Medicine
Paul Price, digital marketing leader

Andrew Weil, MD, program director, Arizona Center for Integrative Medicine

Edie Weiner, President & CEC, The Future Hunters

For the complete 2017 gws agenda, click here
For the full speaker lineup, click here
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Well+Good bosses to give GWS keynote

Alexia Brue and Melisse Gelula, founders of
US-based wellness media firm Well+Good, will
deliver the keynote session at this year’s Global
Wellness Summit (GWS), held in October.

Since launching Well+Good in 2010, Brue
and Gelula have built the startup into a leading
media firm, dedicated to the US wellness scene.

The Well+Good annual trends forecast aims
to predict emerging wellness practices - and
has so far correctly highlighted trends such
as “athleisure” and juicing.

In their Summit keynote, the pair will
provide insight into how millennials are now
disrupting the wellness travel market.

Sharing results from a new survey - detailing
how 7 million millennial women travel -
they will analyse the “very different things”
millennials want in their wellness getaways,
compared with the baby boomer generation.

“The wellness market is booming in cities far
beyond New York and LA, with barre studios,
avocado toast and smoothie bars becoming a
true global phenomenon in 2017 said Gelula.

“And we're excited to present on future
transformations in wellness travel. For
instance, if spas were once ‘fix-me!’
destinations for boomers, who knew little

US-based Well+Good company in 2010

about wellness, modern consumers -
especially millennials - increasingly have
their own very sophisticated wellness tastes.
“The result: far more people now travel to
deepen their existing wellness practice, rather
than have their wellness light switched on.”
The GWS will be held at Palm Beach,
Florida, from g to 11 October 2017.
Details: http://lei.sr?a=n4K9Z_S
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Global Wellness Summit gathers business and finance luminaries
Tatiana Rokou - 16 August 2017, 00:07

Sharing insights on investment strategies in the $3.7 trillion wellness economy.

GLOBAL WELLNESS™
SUMMIT 2017 :

THE BREAKERS, PALM BEACH, FLORIDA, USA
October 9-11, 2017

The Global Wellness Summit announced that wellness industry leaders and investors from around
the globe will participate in a roundtable, discussing their own strategies and the opportunities they
see in the booming £3.7 trillion wellness economy. Delegates at the Summit will be given a rare
opportunity to peek behind the curtain and ask these experts probing questions about the sectors and
regions that they are most interested in = and why.

"In stark contrast to the global economy, the weliness economy continues to explode, registering
double-digit growth from 2013 to 2015," said Susie Ellis, Chairman and CEO of the Global Wellness
Summit. "We want Summit delegates to leawve the conference with insider knowledge about how they
can leverage what they're doing in their businesses to better attract investment and growth.”

Mot only will Summit delegates be able toe participate in the roundtable session taking place on Day 1
of the Summit, but they will also be able to network with these luminaries throughout the 3-day
event, which takes place at The Breakers Palm Beach, Florida from Oct. 9-11, 2017.

The Future Hunters® Jared Weiner will lead the discussion entitled "What Are Investors Thinking,
Saying & Doing?" with the following participants already confirmed:

+ Ricardo S. Chance, Managing Director, Investment Banking, Leisure & Wellness, KPMG
Corporate Finance LLC, U.5.

« Andrew Cohan, Managing Director, Horwath HTL, U.S.

* Gina Diez Barroso de Franklin, President & CEO, Grupo Diarg, Mexico

+ Susan Docherty, CEQ, Canyon Ranch, U.S.

« Mark W. Ellin, SVP Americas, Hyatt Hotels and Resorts, U.5.

& Sue Harmsworth, MBE, Chairman & Founder, ESPA International, UK

* Omer K. Isvan, President, Servotel Corporation, Turkey

+« Neil Jacobs, CEQO, Six Senses Hotels Resorts Spas, Thailand

« Dr. Franz Linser, CEQ, Linser Hospitality, Austria

+ Thierry Malleret, Co-Founder, The Monthly Barometer, France

* Laurie Racine, CEO & Founder, LifeSquare, U.5.

* Yoriko Soma, Fresident & CEO, Conceptasia Inc, Japan

+ Frits Dirk Van Paasschen, Author & Investor, Disruptors' Feast LLC, U.5.

* Amelia Yao, Founder, Wellness Department, Hanshi Investment and Management Ltd. Co,
China
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From Spa Business 2017 issue 3

Mental wellness

Spas are a natural place to focus on whole health - including mental wellness - but as more spas
tackle the challenges of the mind, the question is: where do spas fit on the spectrum - and how
deep should they go? We ask the experts

L e —
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Spas like Sunrise Springs in New Mexico, US, are addressing mental wellness

The World Health Organization reports that one in four people will be affected by
mental or neurological disorders at some point in their lives, and that 450 million
people are currently suffering from these conditions, placing mental disorders as one
of the leading causes of ill-health and disability worldwide.

As we |learn more about the mind/body connection, and as more research points to the
ways in which traditional wellness activities such as meditation, yoga and good
nutrition can support mental health, the spa industry is paying attention. These are,
after all, some of the cornerstones of wellbeing and areas in which spas have long had
expertise.

In addition, exercise has been shown to be more effective than drugs for treating mild
to moderate depression, while research is emerging that links the gut biome to our
mental health.
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"This broader view of mental wellbeing is opening up
many new opportunities for spas to support guests "

This broader view of mental wellbeing is opening up many new opportunities for spas
to support guests in achieving better mental health, and areas for spas to develop
services.

There’s a wide range of approaches, from programmes that relieve stress to complex
holistic offerings that help heal the body and the mind.

It's certainly a hot topic; the Global Wellness Institute has started an initiative on
mental wellness, and this year’s Global Wellness Summit has a strong focus on the
subject. But what exactly do we mean by mental wellbeing - and where do spas fit in?
Can spas tackle mental health and also offer luxury relaxation? And what do operators
need to know to make sure they're not getting out of their depth? We ask the experts.

At Sunrise Springs Spa Resort, we address mental health and wellness
to the extent we deem appropriate for each guest. A readiness for
mental health awareness can be likened to a guest’s ability in a yoga
class; the instructor needs to tailor a class so as to not overwhelm or
push a guest beyond their comfort level.

Our life consultation and enhancement services are an important
segment of our integrative spa menu, for it is from our mental health
state and orientation to our world that all else flows. We have a
package where guests can work with our medical director and myself
to evaluate their physical, mental, emotional and spiritual health. We
also offer animal interactions with our Silkie chickens and play with our
in-house puppies to create awarenesses for our guests, and to have a bit of fun. Some of the
classes we offer in expressive arts, movement and meditation create opportunities for
heightened awareness and clarity. We also offer one-on-one, couples’ and group counselling.

Michael Schroeder

All of the research and data about wellness tourism points to the growing interest in wellness-
related travel experiences, with mental health being an important area of interest.

Based on the growing global epidemics of stress, lack of sleep and overexposure to electronic
devices, it makes sense for spas to look at how they can incorporate mental wellness
interventions into their services.

But spas must be prepared to address the fact that the underpinnings of our mental states
run deep; guests must feel safe in their environment, and be able to easily ‘surface’ from the
counselling process. There must be adequate space and time for reflection, and staff must be
able to assess guests’ needs. Specific training is recommended for staff members who are
involved with delivering mental health services.

Although wellness travellers are seeking a one-stop approach to their health needs, training
and oversight are required to address the mental health elements.

Some spas are forging relationships with outside medical facilities who are experts in this
arena and collaborating on guest care.

The growing interest in mental wellness services represents an opportunity for spas to offer
higher levels of care while also increasing revenue.

"It is from our mental health state and orientation to our world
that all else flows"
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I worked as vice president of global health services for Johnson &
Johnson for 15 years, and caring for the employees was a key priority,
not because it was the right thing to do, but because it created a
competitive advantage - offering mental wellness programmes and
services was critical to business success. Business leaders in many
organisations now recognise that good health equals good business,
and that there is no health without mental health.

The traditional role of spas is changing as consumers demand more
holistic approaches to their wellbeing, and spas can - and should -
transform their ways of thinking to meet these demands. Addressing
mental wellness in a spa setting is a must; beyond the traditional
modalities, programmes that combine physical, mental and spiritual components can lead to
positive outcomes.

Dr Fikry Isaac

The biggest challenge for spas is to change their own mindsets from being a place for
relaxation to a place where people can seek more tranquility with their own wellbeing. People
will come to spas to focus on mental wellness in part because it eliminates the stigma of
mental iliness, and focuses more on mental wellness.

Spas that want to offer mental wellness services would need more specialised staff with
extensive training, and will need to be connected directly to mental health medical providers
in the event that guests need to be referred on to specialists. While mental illness requires
specialised medical attention from diagnosis to treatment, spas can play a bigger role in
supporting the medical community and supplementing clinical care - and an even a bigger
role in reducing stress and enhancing mental wellbeing.

Mental wellness will be a necessity as we move into the future. Living well will require a major
shift in the way our well-care ecosystem operates. The spa world will be part of the solution,
but will need to transform its service delivery and its definition of wellness - including mental
wellness.

"Spas can play a bigger role in supporting the medical
community"
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As recently as a few decades ago, it was thought that adult
development largely froze in late adolescence and that any growth in
mental and emotional capacity during adulthood was marginal.
Subsequently, a wealth of neuroscience and cognitive research has
shown this to be a serious underestimation of the potential for adults
to continue their development throughout their lives.

New findings on the connection between gut microbiota and the brain
have given rise to the term the ‘gut-brain axis’ and nutritional and
probiotic solutions to mental health and wellness are currently being
studied.

Professor Gerry Bodeker

New evidence suggests that the shortening of our telomeres across the lifespan can be
reduced and that we can actually increase their length. Telomeres are the caps on our DNA,
which are shortened by stress, inflammation and ageing, leading to cellular degeneration and
a shortened lifespan, resulting in conditions such as cancer and depression.

Strategies for lengthening telomeres include a healthy and anti-inflammatory diet, regular
exercise, clean air, healthy sleep, and the mental paths of positive thinking, gratitude, mind-
body technigues such as meditation, yoga or gqigong, as well as a supportive and nourishing
social environment.

Regular connection with nature has been shown to increase mental wellbeing and research on
‘earthing’ has found that having the feet in contact with the earth is associated with enhanced
immune functioning, wound healing and the prevention and treatment of chronic
inflammatory and autoimmune diseases.

Spas and wellness destinations can contribute to the mental wellbeing of their guests by
sharing these research findings to give confidence that these approaches offer real benefits.
They can also create programmes around evidence-based approaches to enhance mental
wellbeing and fulfilment - from the very molecular to the very global. But it's also important
that spas remember to 'start at home' and address the mental wellbeing of therapists and
staff, since their mental state will subtly influence that of the guests.

"Spas can create programmes to enhance mental wellbeing"
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I think most spas are playing catch-up in the area of mental wellness -
they understand the importance of having a response to this growing
aspect of the industry, but defining and refining the scope of how they
can respond - and getting the right programming and practitioners in
place - will take some time. Within our spas, we work with doctors of
ayurveda and have relationships with visiting practitioners, so we can
address issues related to mental health outside our regular treatment
offerings, but this is still emerging for us. It's an area that is a key
focus for me.

Patrick Huey

I think the role spas can play in relation to mental wellness is a

supportive one; we should be in addition to - not in lieu of - proper

medical care. Most spas are not affiliated with doctors or hospitals, cannot prescribe
medicine, and in many countries aren’t allowed to diagnose medical conditions. We can
provide the soft skills of care that help guests to release stress, and we can sensitise spa staff
to the nature of mental health, but it's important to know how we fit into the larger picture.

Because of the seriousness of mental wellness and the broad range of challenges that can be
associated with it, I think the spa industry as whole should move cautiously into this arena.
Spas that are locking to address mental wellness in a larger context would face issues of
coverage from an insurance perspective, liability and the costs associated with bringing in
true mental health doctors and experts. Smart spas that have the resources and desire to
trailblaze in this area will partner with entities like hospitals and care facilities to fold into their
programmes.

The link between good sleep, proper diet and exercise and stress reduction are an essential
part of addressing mental health in a holistic way. These non-medical areas are well within
the wheelhouse of many spas, particularly as we talk about practices like yoga and
meditation, stress reduction through massage, and the use of traditional Chinese medicine
modalities like acupuncture.

I just went to a medical conference in Bali attended by some of the largest hospitals in Asia.
Top of discussion was how to make the hospital experience less like a hospital and more like a
spa experience, because the psychological component for a patient is just as important as the
physical care they are receiving. The nurturing, less threatening spa environment can be key
to healing.

"The spa industry as a whole should move cautiously into this
arena”
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Full agenda revealed for GWS

Set to feature more than
50 speakers and a number
of workshops, the Global
Wellness Summit (GWS), a
leading conference in the well-
ness industry, has released its
full agenda for the 2017 event.

One of the new workshops
will be a roundtable discus-
sion between industry leaders
and top investors.

Entitled “What Are
Investors Thinking, Saying & k
Doing?” and chaired by The
Future Hunters' Jared Weiner,
the roundtable participants
will discuss their own strategies and the poten-
tial opportunities that are found within the spa
and wellness sector.

The floor will then be opened to delegates
to ask questions of the panelists.

This will be the 11th annual summit of the
invitation-only event.

This years’ three-day event will be held at
The Breakers, Palm Beach, Florida between
October 9-11, with the summit’s theme
exploring the business of “Living a Well Life”
Previous host locations include New York City,
US; the island of Bali: and New Delhi, India.

When speaking about the aims of this years
summit, Susie Ellis, chair and chief executive

o

Susie Ellis, chair and CEOQ of The Global Wellness Summit

of the GWS, said: “We want summit delegates
to leave the conference with insider knowl-
edge about how they can leverage what they’re
doing in their businesses to better attract
investment and growth?”

Interest in the wellness industry is at an all
time high, with the sector enjoying a period
of impressive growth, resulting in the wellness
economy being valued at USs3.7tr.

Speakers for GWS 2017 include Dr. Richard
Carmona, 17th surgeon general of the United
States and Mohamed Gawdat, chief business
officer, Google [X] and author of Solve for
Happy: Engineering Your Path to Joy.
Details: http://lei.sr?a=T5c6]_S
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FROM THE EDITOR

Global Wellness Summit Attendees Will
Be First to Experience “Purposeful
Design” at a Conference

Posted by Guest Writer on September 7, 2017 at 9:54 pm | Total Views

EcoChi, the Wellness Design Specialists, Will Create Meeting Spaces that Spark Delegates’ Senses and
Enhance Their Well-Being

The rise of the “healthy meeting,” with more nutritious food, movement and mindfulness for attendees, is a major
global trend. But the 500+ delegates to the Global Wellness Summit (GWS), taking place at The Breakers Palm
Beach, Florida from Oct. 8-11, will experience a first: the transformation of all conference spaces by a unigue
process called “purposeful design” for human well-being.

Partnering with NYC-based EcoChi, a company that blends modern, evidence-based design principles (like
biophilia, biomimicry and environmental psychology) with millennia-old strategies (i.e., Chinese feng shui, the
design wisdom of the Mayans, or Wastu Vidya principles from ancient India), the Summit spaces will be
transformed into places that ignite attendees’ senses and enhance their brainpower and well-being. EcoChi's
system, marrying green practices with lessons learned from science and ancient cultures, has been globally
recognized as a groundbreaking wellness design standard, and has been implemented in residences, workplaces,
restaurants and hospitality properties around the world since 2009.

And EcoChi's founder and president, Debra Duneier, the author of *EcoChi: Designing the Human Experience”, will
present on “The Experience of Purposeful Interior Design” at the Summit, and also be interviewed by Jared Weiner
(Chief Strategy Officer, The Future Hunters) on the topic.

“In a three-month design process, |'ve worked with EcoChi architect and interior designer, Denise Pezzulo, to
create a unigue experience for Summit delegates that uses natural elements, geometric and mathematical
measures, and environmental psychaology, to transform how people will feel at the conference: making them
comfortable, energized, focused, and in time with the natural rhythms of life,” noted Duneier. "Because life is lived —
and conferences are experienced — the way they are designed.”

“We're thrilled that Debra Duneier and her company, EcoChi, have generously donated their incredible design
services to bring our Summit meeting spaces to life,” said Mancy Davis, GWS Chief Creative Officer and Executive
Director. “We will learn just how this is achieved when Debra offers insights into her process at the conference.
This is the first time we have incorporated ‘purposeful design’ into our event; it fits perfectly with our theme

of Living a Well Life.”

The GWS is a conference for senior industry executives and leaders,; for information about attending, click here.

About the Global Wellness Summit: The Global Wellness Summit (GWS) is an invitation-only international
gathering that brings together leaders and visionaries to positively shape the future of the §3.7 trillion global
wellness economy. Held in a different location each year, Summits have taken place in the U.5., Switzerfand,
Turkey, Bali, India, Morocco, Mexico and Austria. The next one will be held at The Breakers Palm Beach, Flonda
from Oct. 8-11, 2017.
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Global Wellness Summit attendees will be first to
experience "Purposeful Design" at a conference

Vicky Karantzavelou

EcoChi, the wellness design specialists, will create meeting spaces that spark delegates’ senses
and enhance their well-being.

2016 Global Wellness Summit in Tyrol, Austria.
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MIAMI, FL = The rise of the "healthy meeting,” with more nutritious food, movement and mindfulness
for attendees, is a major global trend. But the 500+ delegates to the Global Wellness Summit (GWS),
taking place at The Breakers Palm Beach, Florida from Oct. 9-11, will experience a first: the
transformation of all conference spaces by a unigue process called "purposeful design” for human
well-being.

Partnering with NYC-based EcoChi, a company that blends modern, evidence-based design principles
(like biophilia, biomimicry and environmental psychology) with millennia-old strategies (i.e., Chinese
feng shui, the design wisdom of the Mayans, or Vastu Vidya principles from ancient India), the Summit
spaces will be transformed into places that ignite attendees' senses and enhance their brainpower and
well-being. EcoChi's system, marrying green practices with lessons learned from science and ancient
cultures, has been globally recognized as a groundbreaking wellness design standard, and has been
implemented in residences, workplaces, restaurants and hospitality properties around the world since
2009.

And EcoChi's founder and president, Debra Duneier, the author of "EcoChi: Designing the Human
Experience”, will present on "The Experience of Purposeful Interior Design"” at the Summit, and also be
interviewed by Jared Weiner (Chief Strategy Officer, The Future Hunters) on the topic.

“In a three-month design process, I've worked with EcoChi architect and interior designer, Denise
Pezzulo, to create a unique experience for Summit delegates that uses natural elements, geometric
and mathematical measures, and environmental psychology, to transform how people will feel at the
conference: making them comfortable, energized, focused, and in time with the natural rhythms of life,”
noted Duneier. "Because life is lived — and conferences are experienced — the way they are designed.”

"We're thrilled that Debra Duneier and her company, EcoChi, have generously donated their incredible
design services to bring our Summit meeting spaces to life,” said Nancy Davis, GWS Chief Creative
Officer and Executive Director. "We will learn just how this is achieved when Debra offers insights into
her process at the conference. This is the first time we have incorporated ‘purposeful design' into our
event; it fits perfectly with our theme of Living a Well Life.”

JELEH GLOBAL WELLNESS SUMMIT
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Hotel Executive

YOUR VIEW FROM THE TOP

Global Wellness Summit Gathers Business and Finance
Luminaries to Share Insights on Investment Strategies
in the $3.7 Trillion Wellness Economy

MIAMI, FL. August 16, 2017 - The Global Wellness Summit
today announced that wellness industry leaders and investors
from around the globe will participate in a roundtable,
discussing their own strategies and the opportunities they see
in the booming $3.7 trillion wellness economy. Delegates at the
Summit will be given a rare opportunity to peek behind the
curtain and ask these experts probing questions about the
sectors and regions that they are most interested in - and why.

“In stark contrast to the global economy, the wellness economy
continues to explode, registering double-digit growth from 2013
to 2015, said Susie Ellis, Chairman and CEO of the Global

Wellness Summit. "We want Summit delegates to leave the

conference with insider knowledge about how they can leverage what they're doing in their businesses to
better attract investment and growth.”

Not only will Summit delegates be able to participate in the roundtable session taking place on Day 1 of the
Summit, but they will also be able to network with these luminaries throughout the 3-day event, which takes
place at The Breakers Palm Beach, Florida from Oct. 9-11, 2017.

The Future Hunters' Jared Weiner will lead the discussion entitled “What Are Investors Thinking, Saying &
Doing?" with the following participants already confirmed:

- Ricardo S. Chance, Managing Director, Investment Banking, Leisure & Wellness, KPMG Corporate Finance
LLC,U.S..

- Andrew Cohan, Managing Director, Horwath HTL, U.S.
- Gina Diez Barroso de Franklin, President & CEO, Grupo Diarg, Mexico

- Susan Docherty, CEQ, Canyon Ranch, U.S.
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- Mark W. Ellin, SVP Americas, Hyatt Hotels and Resorts, U.S.

- Sue Harmsworth, MBE, Chairman & Founder, ESPA International, UK

- Omer K. Isvan, President, Servotel Corporation, Turkey

- Neil Jacobs, CEQ, Six Senses Hotels Resorts Spas, Thailand

- Dr. Franz Linser, CEQ, Linser Hospitality, Austria

- Thierry Malleret, Co-Founder, The Monthly Barometer, France

- Laurie Racine, CEO & Founder, LifeSquare, U.S.

- Yoriko Soma, President & CEQ, Conceptasia Inc, Japan

- Frits Dirk Van Paasschen, Author & Investor, Disruptors' Feast LLC, U.S.

- Amelia Yao, Founder, Wellness Department, Hanshi Investment and Management Ltd. Co, China

The Summit is a gathering for senior industry executives and leaders; for information about attending, click
here.

About the Global Wellness Summit:

The Global Wellness Summit (GWS) is an invitation-only international gathering that brings together leaders
and visionaries to positively shape the future of the $3.7 trillion global wellness economy. Held in a different
location each year, Summits have taken place in the U.S., Switzerland, Turkey, Bali, India, Morocco, Mexico
and Austria. The next will be held at The Breakers Palm Beach, Florida from Oct. 9-11, 2017,
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TONY DE LEEDE APPOINTED TO GLOBAL WELLNESS SUMMIT
ADVISORY BOARD

E
;;L

AUGUST 3, 2017

FITNESS / TOURISM / WELLNESS

Australian fitness icon Tony de Leede, owner and founder of Gwinganna and the Fit n Fast gym chain, has been appointed to
the Advisory Board of the Global Wellness Summit.

De Leede, along with hospitality investment advisor Omer K. Isvan, President of Turkey-based Servotel Gorporation and
spa/wellness investor and entrepreneur Yoriko Soma, President and Chief Executive of Japan-based Conceptasia, will be
joining a select group of leading wellness luminaries who direct the Global Wellness Summit.

A statement from the Global Wellness Summit described the Sydney-based de Leede, co-owner of Bali wellness resort
Komune, as a “wellness luminary™ who “promises to bring a fresh perspective on how the worlds of fitness and weliness are
becoming more intertwined.”

The statement added “in addition, Tony will also be representing the whole of Australia’s wellness industries - providing insight
into the country’s unique developments.”

The Global Wellness Summit is an invitation-only international gathering that brings together leaders and visionaries to
positively shape the future of the US$3.7 trillion global wellness industry.

Now in its 11th year, it attracts over 500 delegates from more than 45 countries, who are leaders from every sector of the
wellness industry, including spa, hospitality, tourism, beauty, fitness, nutrition, finance, education, environment, medicine,
architecture, workplace wellness, wellness communities and technology.

Each year the Summit is held in a different location, and past editions have taken place in the USA, Switzerland, Turkey,
Indonesia, India, Morocco, Mexico and Austria with the upcoming 11th annual Summit to take place from 9th to 11th October at
The Breakers Palm Beach, Florida.

Welcoming the trio, Susie Ellis, Chairman and Chief Executive of the Global Wellness Summit, stated “I'm thrilled to welcome
each of these new Advisory Board members - all of whom bring powerful expertise and a crucial regional perspective on the
sectors that make up the global wellness industry

“With these appointments, the Summit expands its representation in Asia, Australia, Europe and the Middle East.

De Leede is an extraordinarily successful fitness pioneer, having built Australia's biggest fithess empire, Fitness First, and is
now a renowned wellness resort entrepreneur who co-owns a range of wellness hospitality businesses, including the award-
winning Gwinganna retreat in NSW and surf wellness brand, Komune.
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Commenting on his involvement with the Global Wellness Summit, de Leede advised “having been involved in the fitness
business for nearly 40 years and more directly in the wellness/spa business for the last 12, | hope to bring a fresh perspective
on how the two industries are becoming more intertwined.

“Being part of a board whose sole focus is to introduce more people to the benefits of health, fitness and wellness is an
honour.”

The three new members are part of a 13-person advisory board to the Summit that includes wellness experts from across the
globe.

The 10 sectors that make up the US$3.7 trillion global wellness industry, as outlined by the Global Wellness Institute’s research
report, the 2017 Global Wellness Economy Monitor:

+ Beauty & Anti-Aging (US$3999 billion)

+ Healthy Eating, Nutrition & Weight Loss (US$648 billion)

+ Wellness Tourism (US$563 billion)

+ Fitness & Mind-Body (US$542 billion)

« Preventative & Personalized Medicine and Public Health (US$534 billion)
« Complementary & Alternative Medicine (US$199 billion)

+ Wellness Lifestyle Real Estate (US$119 billion)

+ Spa Industry (US$99 billion)

* Thermal/Mineral Springs (US$51 billion)

+ Workplace Wellness (US$43 billion)

Image: of Tony de Leede courtesy of Roel van Koppenhagen
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Life Empowered

6 AMAZING BENEFITS SILENT RETREATS CAN BRING TO YOUR LIFE

Adventure - September 18, 2017

m EIL:JXE Eluxe Magazine

By Amma Octobea

Has it ever hit vou? The amount of noise in our lives. Our phones are buzzing with news, conversations and updates on our best
friend's latest holiday pics. In the city, we hear traffic passing by, helicopters and planes overhead and seemingly endless
construction noise. At work, there's a constant stream of conversations, printers whirring, elevators dinging...there’s just so

much noise, noise, noise!

Eventually, we all get to a point where we need to take a hreak - and there’s no better solution than a silent retreat. Heading for
one of these restful, restoring holidayvs was recently cited as one of the top eight wellness trends of 2017 according to the Glohal
Wellness Summit - and no wonder. They offer a rare opportunity to recharge your mind, body and spirit. And speaking of which,
silent retreats are often taken by those following a spiritual path - thev're commonly held at Catholic monasteries or Buddhist
centres — hut you needn't be a religious person to attend one. There are many that simply focus on yoga and walking meditations

in peaceful and beautiful spaces.

Holidays used to be about leaving vour busy self behind to forget the world and your problems. The new trend for silent retreats
offers something even more substantial: the possibilitv to plunge into yourself, to escape the world by finding your innerworld.
In addition to that, silent retreats like those offered by Shreyas Retreat in India offer a combination of voga, Ayurvedic therapy
and pampering that will put vou in the perfect mindset for a few days of silence. Here are six amagzing benefits of going on a

Silent retreat.
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1. Silencing the “Monkey Brain”

The *monkey brain® is a part of your mind that is triggered when vou try to not speak. Basically, you swing from thought to
thought like a haboon on a set of monkey hars because sometimes, just by trving to be guiet vour thoughts, they can actually spin
out of control. It takes about 24 hours of silence for vour mind to settle and for the thoughts to grow quieter, but once they do,

vou will know a peace of mind like never hefore.

benefits of silent retreats

2. Listening to Your Inner Self

With less monkey brain chatter come clearer thoughts and an increased focus on one's inner being. This is when the journey of
self-enguiry truly begins. When you can't communicate with others verbally, vou start to ‘speak’ to your inner self, and most

importantly to listen to your inner monologue to understand who vou are and how you feel about who you are.

3. A Cure For Boredom

In a warld of endless distractions, most of us have no clue how to simply do nothing. For example, when we have no gadget to
play with, we often crv ‘boredom’. However, being able to be still and calm whilst doing nothing is a crucial life skill. On a Silent
Retreat, you may feel like you are bored at first, but slowly, vow'll become more aware of your emotional state. Believe me, that's
enough to occupy vour mind! Yow'll realise that being silent pulls out emotions you may have put away, and guess what? You may
finally deal with them or even befriend them as a process of self-healing. Your imagination will also come more alive in silence:

voull develop a curiosity for what's happening in vour mind, body, and surroundings.

4. More Mindful Eating

Your mom was right when she said you shouldn't speak with vour mouth full - being silent at meals improves digestion. Healthy
cuisine is a big part of the focus of most Silent Retreats. When you concentrate on your food and chewing it well, vou eat more
slowly and mindfully. And when vou eat more slowly, you tend to eat less, because vour stomach has the time to process the food

and tell your brain when vou're full.

5. Resting Your Vocal Chords & Ears

Research at the University of California found that women speak an average of 20,000 words a dav {compared to only 7.000 for
men). Clearly, we talk a lot! And that's a lot of stress on our throats and vocal chords, And don't forget what [ mentioned at the
heginning of this article - we are hombarded by nolse so much every day, we don't seem to realise it until it's finally gone, but
noise is actually a form of pollution that can take a terrible toll on our physical and mental health. A silent retreat is the perfect
occasion to rest these parts of our bodies. You'll sleep better, think clearer, and vour voice will also sound sharper and brighter

after days of silence.
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6. Gaining Clarity In Your Life

There is no doubt that mindful eating, calmer thoughts, listening to our inner self, learning how to live with boredom and resting
will only lead to a new, better vou. You'll gain a hit of insight as to what's really important in life, and better understand when
vour hody is truly hungry (rather than just craving tasty food), and vow'll feel more comfortable in vour own company. Your

clearer mind and brand-new sense of grounding will make you more able to take on anything life throws vour way.

Imagine doing all this in a peaceful and beautiful environment surrounded by lush, tropical gardens, or waking each day to the

scent of fresh flowers in vour room? Shrevas Retreat offers such blissful experiences. Click herefor more information.
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Wellness meet to consider ‘disruption’ impacts

BTN News

Wednesday, 20 September 2017

‘Disruption’ speakers include Frits Dirk \an Paasschen (former ceo Starwood; author

of The Disruptors’ Feast), Paul Price (CoCreativ), David McCaughan (Ai.agency), Maggie
Hsu (Zappos). Alia Crum (Stanford University), Laurie Racine (Lifesquare) and Ramesh
Caussy (Partnering Robotics), who will analyse the technology and business trends that
will re-shape the future. The conference is being held at The Breakers Palm Beach 09-11
October 2017.

“We are living in a time of radically accelerated change, profoundly transforming
businesses around us and affecting how we live day-to-day,” said Van Paasschen. “We
have all seen businesses that were either change-blind - or simply too slow to react. I'm
excited as one of the presenters to explore how the same patterns of disruption are
affecting wellness in our lives and to see how the wellness industry can navigate through
a world of ever-more disruption.”
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Trends That Ruled The Beauty Industry In 2017
Trends Keep Changing But Every Year Some Leave A Lasting Impression That Is Meant To Stay.

BY Tanvi Jetly
Feature Writer

&

The beauty industry is an interesting place to be in. The consumers have witnessed enormous changes
going on in the industry and it has been too exciting to be a part of all of it. As the year 2017 is
approaching its end, it's time to look at the trends in the beauty industry that transformed the whole
idea of beauty and its perceptions, until something new and exciting happens again.

Nature-Based Products

It seems like consumers are done with chemical-based beauty products. The beauty industry is changing
for good and consumers are experiencing the revolution that Is happening in the beauty industry.
Nature-based products are making it big in the market as consumers are realising the effect chemical-
based makeup products have on the skin. Everyone wants tc be a part of this natural journey as they do
not harm the skin. The markets are getting a variety of products In the organic, natural, green, ayurvedic
and also the vegan sector.

Ingestible Beauty

So, the trend of mixing kitchen ingredients with beauty products is not where everything stops. The idea
of ingestible beauty is something that needs to be pondered over as just using preducts is not sufficient.
Consumers have chosen to eat and use the best in order to attain a beauty that is incomparable.
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Laser Technology

Nonetheless, to say, the laser technology has stirred quite a storm in the beauty industry. Consumers
have liked the idea of having access to this trend of gaining easy beauty when nothing else works. Laser
technology has seen a lot of great innovations taking place which has improved the whole experience of
going beautiful in minutes.

Super Effective Ingredients

We all love products which can do good to us super quick. Beauty products with hyaluronic acid and
retinoid have been in demand. The reason is they are being hailed as the super effective ingredients that
do wonders to your skin in a short time but with regular usage. Products infused with these magical
components help in fighting acne, wrinkles and many other skin problems.

Beauty Gadgets

Technology has blessed the beauty industry with numerous gadgets that serve the perfect purpose of
beauty. Every consumer wants to own a device that can easily solve off their beauty need. Beauty
gadgets have taken over the beauty industry for quite some time. With consumers going for devices that
tackle hair growth, skin pigmentation and various other beauty concerns. Moreover, various beauty apps
have made their way to the mobile phones of the consumers and are proving as a great help.

Expert Speak

“In India, Everyone is talking about whitening. Every spa and salon is offering whitening treatments. The
recent survey of the international markets is talking about anti-ageing. The Global Wellness Summit has
declared the upcoming turnover of anti- ageing industry as USD 639 Billion which is a quite big number
and this trend is also building slowly and steadily in India as well," says Dr Rekha Chaudhari, Managing
Director, JCKRC Spa Destination.

“I think the Indian beauty industry is quite ready for organic makeup now because India is a country
which is very consclous about eating right and putting right things on their skin. The consumers here are
very aware of the advantages and disadvantages of using certain kinds of products which is why | think
that the Indian beauty industry is very ready for organic makeup. We all are paying for products that
should be beneficial for our skin and not harm it in any way and organic makeup is completely safe and
full of benefits. There are many products that are trending in the organic industry. From soaps,
shampoos to makeup, every category in the organic industry are attracting prospective buyers. The
current trending products in the organic sector are the facemasks which are being used by many people
nowadays and as a result, many brands have started manufacturing the same. From our brand's side, we
are into organic makeup, perfumes, skincare etc,” says Sargam Dhawan, CEQ and Director, Paul Penders
Botanicals India.

Conclusion

As the year is approaching an end, we all know the changes the beauty industry has gone through. Every
year brings a fresh wave of changes that impact the industry in a big way. Trends keep flooding the
beauty market and it is very much visible how consumers love to be a part of these trends. The industry
keeps growing and getting better. With the amount of interest by the consumers that get invested in the
industry, it is meant to keep moving ahead and expanding itself in the years to come.
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Global Wellness Summit 2017

to include industry leaders
roundtable workshop

BY BEMN COXON

Susie Ellis Chairman and CEO of The Global Wellness Summit
photo: Club Wellness Institute

Set to feature more than 50 speakers and a number
of workshops, the Global Wellness Summit (GWS), a
leading conference in the wellness industry, has
released its full agenda for the 2017 event.

One of the new workshops will be a roundtable discussion
between industry leaders and top investors.

Entitled "What Are Investors Thinking, Saying & Dcing?”
and chaired by The Future Hunters' Jared Weiner, the
roundtable participants will discuss their own strategies
and the potential opportunities that are found within the
wellness sector.

The floor will then be opened tc delegates to ask
questions of the panelists.
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This will be the 11th annual surmmit of this invitation-only
event, with previous hosts cities including: Mew York,
Bali, Mew Deli and Kitzbuhel.

This years” three-day event will be held at The Breakers,
Palm Beach, Florida between October S-11, with the
summit's theme being the business of "Living a Well Life."

When speaking about the aims of this vears summit,
Susie Ellis, chair and CED of the GWS said: "We want
summit delegates to leave the conference with insider
knowledge about how they can leverage what they're
doing in their businesses to better attract investment and
growth,”

Interest in the wellness industry is at an all time high,
with the sector enjoving a period of impressive growth,
resulting in the wellness economy being valued at
US53.7tr.

Speakers for the Global Wellness Summit 2017 include:

- Dr. Richard Carmona, 17th Surgeon General of the
United States

- lan-Emmanuel De Newve, PhD, Associate Professaor of
Economics and Strategy, Said Business School, University
of Oxford and is associate editor of the World Happiness
Report

- Elissa Epel, PhD, Professor, Department of Psychiatry,
University of California, San Francisco

- Carolee Friedlander, CED & Founder, AccessCircles, LLC
- Mohamed Gawdat, Chief Business Officer, Google [X]
and author of "Sclve for Happy: Engineering Your Path to
Joy™

- Mehmet C. Oz, MD, Professor of Surgery, Columbia
University and hast of the Dr. Oz Show

- Frite Dirk van Paasschen, Author & Investor, Disruptors’
Feast LLC and former CEQ of Starwood

- Dr. Michael Roizen, Chief Wellness Officer, Cleveland
Clinic
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- Dr. Kenneth R. Pelletier, PhD, Clinical Professor of
Medicine, University of California Schoeol of Medicine

- Paul Price, Digital Marketing Leader

- Andrew Weil, MD, Program Director, Arizona Center for
Integrative Medicine

- Edie Weiner, President & CEDQ, The Future Hunters

Confirmed panelists on the roundtable:

Chair - Jared Weiner, Executive VP & Chief
Strategy Officer, Future Hunters

- Ricardo 5. Chance, Managing Director, Investment
Banking, Leisure & Wellness, KPMG Corporate Finance
LLC, LS.

- Andrew Cohan, Managing Director, Horwath HTL, U.5.
- Gina Diez Barroso de Franklin, President & CED, Grupo
Diarg, Mexico

- Susan Docherty, CEQ, Canyon Ranch, U.5.

- Mark W. Ellin, 5VP Americas, Hyatt Hotels and Resorts,
.5,

- Sue Harmsworth, MBE, Chairman & Founder, ESPA
International, UK

- Omer K. Isvan, President, Servotel Corporation, Turkey
- Meil Jacobs, CED, 5ix Senses Hotels Rescrts Spas,
Thailand

- Dr. Franz Linser, CEQ, Linser Hospitality, Austria

- Thierry Malleret, Co-Founder, The Monthly Barometer,
France

- Laurie Racine, CEQ & Founder, LifeSquare, U.5.

- Yorike Soma, President & CEQ, Conceptasia Inc, Japan
- Frits Dirk Van Paasschen, Author & Investor, Disruptors'
Feast LLC, U.5.

- Amelia Yao, Founder, Wellness Department, Hanshi
Investment and Management Ltd. Co, China
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Business Event preview

Living a well lif
Global Wellness Summit chairman Susie Ellis reveals what to expect from GWS 2017
which will bring together an international delegation to The Breakers in Florida

Y ow celebrating 2 decade of

‘nu:l:lmﬁisnmnlau\tslt

| various locations sround the
A world, the much anticipated
11th Global Wellness Summit will
take place on October 9-11 at The
Breskers, Palm Beach, Florids, US.
Being: b 2 bl g

delegstion to discuss the hot topics and trends
worldwide, this year's theme "Living 2 Well Life”
will focus on bow the future of wellness will
positively impact people’s personal lives.

We ask CWS dedicated chair, Susie Ellis, to
give us the inside track on what delegates can
expect to leamn this October.

Tell us about your focus for GWS 2017
“Living a Well Life’ places the individual at
the centre of the wellness conversation, so
attendees will not only hear from experts
sbout the latest breakthroughs, they will
participate in them — such s the opportunity
to have DNA/personal biomarker testing,
This will be the most experiential Summit yet.

What key topics are on the agenda this year?
Every Summit agenda speaks to all aspects of
wellness but this year, because we're in the US,
where technology and P hip are
especially vibrant, several topics take precedence:
Health and Wellness Technology, including
DNA/persanal biomarker testing; Wellness
Communities and Lifestyle Real Estate and
Mental Wellness and Happiness and New

Who are you most keen to hear?
This year's luminaries include US
Surgeon General, Dr Richard Carmona;
Dr Mehmet Oz of The Dr Oz Show’;
Dr Andrew Weil from the Arizona
Mo Gawdat of Google X; Elisa
Epel, PhD) from the University
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I'm also excited about | o

2 dation shout — or even 2 transformative
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renowned biohacker Wim Hof and Dr Alia
Crum, head of the Mind/Body Lab at Stanford

How is the event evolving to continue
engaging with delegates?

We're sdopting & new format for the Summit
this year One of the most successful sspects
of the event is connecting people with each
collaboration — and our new format assures this
will heppen even more. This year our delegates
will End we have put 2 great deal of emphasis

What one thing would you like
delegates to take away from
this year’s Summit?

| With the theme of ‘Living a
| Well Life’ | hope that each

University, who will explore the ‘placebo effect’.

} delegate will come awsy with

experience in terms of — their own wellbeing,
In sddition, it would be a grest contribution
to our industry if every deleg; itted to
ing a wellbeing envi in their own
workplace. It’s time to ‘walk the walk' and not
just ‘talk the talk’. We need to take what we
learn and return home energised to make our

What's next for GWS?

With wellness now Ermly established as 2
movement rather than s trend, interwoven
throughout the fabric of so many other sectors
and industries, it’s b ing i ingly
important to acknowledge the impartance of
wellness for not just 2 few — but for sll.
industry can have is on the agenda this yesr, but
there's much more room to expand.

The S it will continue to 2ge an
the ge of p ion to lower health
costs, and driving a spirit of collaboration to build
2 healthies, happier planct. SI009

For more infarmation sbout CWS 2017 vist:

- e

W BUTOPEaNSDAMagazine. com

234



MAGAZINE
E\- OF TRAVEL

- S
(/ T W——

4)

International

The new edition of the WTM in London will have more than

130 new exhibitors this year

Today, Monday, a new edition of the World Travel Market (WTM) in London, will be held on November 6 and 8, and will bring
together more than 130 new exhibitors from all segments of tourism with the ‘Brexit’ of background, from different countries
of the world.

At WTM 2017, one of the main international events in the industry together with Fitur or the ITB in Berlin, expects to exceed

N

50,000 professional visitors from past editions.

Among the novelties for this year are 33
representatives from Asia, including for the first
time the Hong Kong airport, which has made
more than 70.5 million trips in 2016, from more
than 100 airlines that connect 220 destinations
around the world every day.

It will also present its offers and novelties for the
first time at the London fair in the city of Almaty,
in Kazakhstan, as well as various operators and
sustainable tourism companies that will have the
opportunity to publicize their businesses.

Sri Lanka will also have a new exhibitor: The
Kingsbury Colombo, which is an award-winning luxury hotel in the heart of the country’s capital, overlooking the Indian Ocean.

In the Asia area, there are also new exhibitors from Iran, China, Japan, Russia, Vietnam, Nepal, Azerbaijan and Kurdistan.

38 NEW TECHNOLOGICAL EXHIBITORS.

The booming technology sector will also bring new exhibitors: 38 new firms will debut at the WTM London’s Travel Tech Show,
the largest travel technology event in the UK.

The tourism fair will also welcome new faces in the car rental sector, insurance markets and tour operators.

“The event is an excellent platform to develop business and establish contact with people from all over the world.” The wide
variety on offer ensures that visitors can catch up to renew their business and establish new contracts, "said the director of
WTM Lendon. , Simen Press.
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GREAT SPANISH PRESENCE.

Among the representation of the Spanish offer stands out Andalusia with a promotional strategy aimed at the final consumer
with the aim of seeking new market segments, consolidate the figures recorded in the British market and strengthen the loyalty
of tourists from the country.

Until November 10, Andalusia will carry out a promotional campaign consisting of a vinyled bus that will travel through the
streets of the city. It will also screen a spot on giant screens in the most emblematic places of the city, such as Candem Town,
Chiswick, Cromwell Road, Hammersmith or Billingsgate Market.

The Canary Islands also go to London with the uncertainty generated by the '‘Bréxit’ and the air gap that has left the bankruptcy
of the airline Monarch Airlines, fourth in importance for the Canary archipelago as it moved to the Islands each year to some
520,000 tourists.

The Canary Islands pavilion will grow this year in 73 square meters and will house, for the first time, its own space on the island

of La Gomera, as well as incorporating a gastronomic space where you can taste products and culinary creations of the region.

Ibiza will also have a special role as it will be the case study at the 'Global Wellness Summit|, a meeting on health tourism to be
held at the WTM Inspire Theater. The island will have its own space of 71.25 square meters inwhich, in addition to the different

municipalities of the island, will be present representatives of companies, most hotel chains.
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WHAT CAN WE EXPECT AT THIS YEAR'S SUMMIT?

We are very excited about our theme “Living a Well Life";, because in addition to highlighting the
most cutting-edge trends for our industry, we will do so by focusing on the individual. And in order
to do that, we're committed that each delegate has a lot of different experiences that will be
extremely meaningful personally and for our co