GLOBAL WELLNESS
SUMMIT 2018

OCTOBER 6-8 | TECHNOGYM | CESENA, ITALY

Wellness X Retall:

So Many Things to Think About!

Dave McCaughan, chief strategy officer, Ai.Agency, Thailand

Participants from the Audience:

Charles-Edouard Barthes, founder & CEO, EviDenS de Beauté, France;
Whitney Gray, PhD, VP, Delos Living, LLC, US

Joe Magnacca, president & CEO, Massage Envy Franchising, LLC, US;
Kellen Brink Maloney, co-founder, La Forma, US;

Michael Soule, global head of wellness, Bose Wellness, US










“You guys here for the digital detox?”
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Measuring...

Heart Rate
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= Vitals

Predicting Wellness where ever you are
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Behavioural REAL fime
data Is making all:sorts of
possibllities

for life enhancement
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lge most important new job In
e world belonged to ... ?

Meet a guy who makes a living translating emojis
cnbe.com * EN IS Mdy Seeim SIMpie and iun dut use in
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https://www.youtube.com/watch?v=vhIzJJw-Jhg







THE WORLD'S FASTEST GROWING LANGUAGE

A unified emoji for wellness ?
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( The parent's dancer behaves like a queen. Soon afterwards, the peaceful Korea goes on a cruise. ‘
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https://www.youtube.com/watch?

http://decodemoji.com/



https://www.youtube.com/watch?v=vhIzJJw-Jhg
http://decodemoji.com/

Democratization of information leads to more Peer-to-Peer
wellness/medicine/health ecosystems

E ]
source: www.healthstandgrd.com



Jack Andraka
After a close family friend died of pancreatic
cancer, 15-year-old Jack Andraka began working
on a way to help future patients and at the age of
16 , he came up with a novel approach to
detecting pancreatic cancer

Kim Goodsell
She is unlucky enough to have two very rare diseases.
She taught herself genetics to find out until she was able to
diagnose complex medical conditions that their physicians
could never have time to figure out.

source: www.healthstandard.com
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Artificial
Intelligence Can
Guess Recipes by

Looking at Food
Photos

roopwwine  Mike Pomranz

Pic2Recipe: Predicting recipes from photos

Food & Wine July 20, 2017
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The Health And Wellness
Optimization Program by
LifeDNA: Using Your DNA
to Create a Better Mind &
Body.

. LifeDNA




Create a Better Life
with Your Own DNA

A 60-second DNA analysis will help
us build a personalized nutrition,
exercise, and lifestyle for your

unique mind and body.

j '}
Your Own Personal
LifeDNA Expert

Every quarter, your Certified LifeDNA
Expert will track your progress and

work with you to optimize your

results.

y

Health and Wellness
Optimization

From a personalized pack of
supplements to DNA-based personal
reports, get everything you need for

a DNA-optimized life.






Structured discovery, exploration and tracking of the narratives
that matter to your business
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ong term deep
engagement

Lacks real
engagement

Power to
disrupt

Passing buzz,
may not last

Overall
affect

Emotional
activation O

Cues

Content
power

Power "
media
index

Visual o B
exploration E{’ f.&

Language
exploration

Does the topic
emotionally activate?

What type of emotions
are activated?

What is the most important
brand content?

What are the most
effective channels?

What are the images
associated to the topic ?

What is the language
associated to the topic ?
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WELLNESS NARRATIVE
Wellness
( USA)
— Wellness ( Singapore )

_ wellness ( ltaly)

Wellness ( Japan)
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Easiness

Tranqui, Tra nq u i I ity
Calmnesg Ca I m neSS

Wonder
Astonishment
Surprise

..arnestness
ravity

Wonder " Easiness
Astonishment = Tranquility
Surprise '
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Narrative > Content > Exploration

Ehe New Hork imes
Closenesg
Belongin g
Is NuCerity a Scam? (Just Another Pyramic
Recruitment Scheme?!)
)
i Joy

i ",. [‘L'“ FE‘ 1 1

I[dols of Wellness

Charcoal, “toxins” and other forms of nonsense are the backbone of the
wellness-industrial complex.

11 ~

4 Trainers on Why Fitness Retreats Are the
Future of Travel

By Jen Gunter

POo®@l Wellness

Aug. 1, 2018

( Singapore )

Leer en espariol

Bahay Kalipay - Back to Roots and Wellness
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timeless

transient

Content Efficiency

Weak

transformational

| Wellness and food

disgusted delighted

ACTIVE

wellness and food
NEGATIVE POSITIVE

PASSIVE

depressed dormant

Average Strong

Wellness and food
Actually = Wellness pet food

Narrative > Content > Power

Title

CORE® Original - Wellness Pet Food

Complete Health™ Grain Free Kitten - Wellness Pet Food
Complete Health Limited Ingredient Deboned Turkey & Potato
Simple Limited Ingredient - Wellness Pet Food

CORE® Adult - Wellness Pet Food

Simple Limited Ingredient - Wellness Pet Food

CORE RawRev Original + 100% Raw Turkey | Wellness Pet Food
Simple Limited Ingredient Healthy Weight | Wellness Pet Food
Complete Health Limited Ingredient Salmon & Potato ...

Simple Limited Ingredient - Wellness Pet Food

Content Power

117.0

102.0

96.0

96.0

93.0

90.0

87.0

87.0

87.0

87.0
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Love

wellness nutrition

Narrative > Content > Exploration
We are making a

ot of Chirps here

Gricpro® — The Criginal Crickst Powder

3 Fun Prize lozas - Fot
Communications

The Wellness Impact Report | DairyGood

Astonjsbmen?
SUFprise

- s

Weight Management | Nutrition.gov

The Wellness Impact F
Summary | DairyGood

Holiday Wellness Challenge - Food and Heath

Communications
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imalace 1 trangformational
Wellness Nutrition

disgusted delighted

NEGATIVE i FOSITIVE

transient

depressed dormant

Content Efficiency
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Weak Average Strong

Owellness nutrition

3 Fun Prize Ideas - Fooc anc Heaith
Communications

The Wellness Impact Report: Executve
Summary | DairyGood




Wellness and retail

Outlook > Engagement > Classification

timeless transformational

< Wellness and retail

4 Outlook > Affect > Orientation
disgusted ACTIVE delighted
) Welln
NEGATIVE : POSI
transient

depressed PASSIVE dormant

Expectation

HOPE,

CALMNESS, JOY,
LOVE
COMPASSIO




The Top 8 Most Unexpected Retallers
Embracing Health & V\/ellness Trends

Best Buy
Saks
Debenhams
Anthropologie
The Goods
Mart

Westfield
Singapore
AIriNes
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wellness at retail has had a

SEnse of luxury

Is it being democratized ?
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THINK ABOUT TH ATION THEY ARE GETTING

FROM THE WORI;D"S TOP RETAILER
-







0 H DA -

App Store > Business > Silver Group Pte Ltd The AF Brands app measures the real ag
friendliness of what you offe

AF Brands [z

Silver Group Pte Ltd >

Details  Ratings and Reviews  Related

iPad Screenshots

How age-friendly is your brand? The AF app helps you evaluate Checklist questions are associated with the 25 effects of ageing
all aspects of your customer journey and scored on a 1-5 scale

Download | AF Srands Demoneiretion Project AP Beands Demaestration Project

Do the components of the the direct mail combine
and result in a relevant and appealing way to engage Commecitions » Advertsey; Crustnve > Summary questor
older consumers?
] . To measure the effectiveness of the advertising
Rating: 12+ == creative with older consumers.

LINKS
Privacy Policy
Developer Website

Summary question Summary question

\ C Aanvriah Ano Ericandlvy %
2 Copyright - Age Friendly Summary questen Summary quastion

Summary questisn Eywsight - Clary Summary question
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It's 2 beautiful
day. I really want

you to go outside
and play. A '
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19 November







