Asia: Indonesia
WHAT ARE SOME CHANGES YOU HAVE NOTICED IN YOUR CUSTOMERS THIS PAST
YEAR? ARE YOU SEEING ANY NEW REQUESTS FROM CONSUMERS?
People in Indonesia, especially women, are very fashionable and more conscious with new trends and
are very adaptable with the changes and influences from the West. Spa and wellness becomes everybody’s need for balancing their daily life. In the last 5 years, beauty clinics under medical doctor supervision are growing and more men and women have started to welcome high technology and instant
ways of beauty treatment. Physical body alteration are welcomed and discussed publicly. However,
although all high technology beauty treatments are booming, natural ways of beauty treatment are still
favorable for most women in Indonesia, such as lulur, timung, Javanese massage, Balinese beauty treatment, acupuncture, etc.
WHAT SECTORS DO YOU SEE ATTRACTING THE MOST INVESTMENT CAPITAL
THESE DAYS? WHAT ABOUT WHEN IT COMES TO THE SPA AND WELLNESS ARENA?
With its population, Indonesia is very attractive for any kind of investment capital, though for now the
mining and plantations are still the major profitable investment. Indonesia is also a member of G20 and
the middle class is growing faster, and unlike European countries or Japan, we have a young generation
who will be the strength of this country in years to come. Indonesia’s tourism has not reached its potential, with around 7 million tourists per annum, and the target should be much bigger than that. Indonesia still has many more places and culture that has not been explored, like Komodo Islands, Raja Ampat,
Wakatobi, Derawan Island, etc. This is also applicable with the spa and wellness arena, since Indonesia’s
culture still has many unexposed traditions and unrevealed beauty treatments. Indonesia is also very good
in fusing foreign cultures with our indigenous culture, so it will enrich the industry.
WHAT IS THE FUTURE LOOKING LIKE FOR SPA AND WELLNESS IN YOUR COUNTRY?
The spa industry in Indonesia is still growing and very promising, as people become more conscious
about wellness and stress management in this modern and fast world. However we have to admit that
the industry lacks strict standardization and competencies, and needs more improvement in some areas. In the future, after all the issues are solved, we believe that the market is going to be very huge and
as mentioned before, Indonesian people are very adaptable with new trends coming from the West.
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